ABC  figures  for  the  six  months  ending 
March  31,  1951,  gave  the  CHICAGO 
DAILY  NEWS  a  circulation  of 

553,597 

— UP  21.114  over  the  previous  year's 
figures  for  the  same  period. 

34  RECORDS  in  34  MONTHS 

Starting  in  August  of  1948 
and  continuing  thereafter  through 
the  past  34  consecutive  months  .  .  . 

CHICAGO  DAILY  NEWS 

CIRCULATION 

has  reached  an  ALL-TIME  HIGH 
for  each  of  those  months. 


I 


The  jet  assisted  Convair  B-36D,  world's  largest  warplane — wingspread  330  feet. 


as  wide  as  the  Free  World ! 


Most  of  the  frame  and  thousands  of  the  working  parts  of  a  plane 
are  aluminum. ..the  metal  that  accounts  for  more  than  two  thirds  of 
a  bomber's  weight.  So  it  takes  tremendous  (|uantities  of 
aluminum  to  spread  America’s  wings  wherever  the  defense  of 
Freedom  requires.  And  to  this  vast  demand  must  be  added  ^ 

aluminum  for  rocket  tubes,  for  PT  boats  and  radar  towers,  for  % 
pontoon  bridges  and  mobile  kitchens. 

The  military  uses  of  aluminum  grow  as  dramatically  as  its  civilian 
uses.  People  prefer  light,  strong,  rustproof  aluminum  for  windows, 
gutters,  farm  roofing,  irrigation  pipe,  air-conditioning  ducts. 
Manufacturers  as  well  as  consumers  find  premium  advantages  in 
aluminum  parts  for  automobiles,  refrigerators,  washing  machines. 
And  the  “kitchen  engineers"  of  America  await  the  return  of  their 
own  pure  aluminum  household  foil... Reynolds  Wrap. 

Production  capacity  is  being  rapidly  expanded,  to  meet  military 
needs  first  and  to  increase  civilian  supply.  We  all  face  a  double 
job:  fighting  shortages  and  inflation  while  we  fight  aggression. 
Reynolds  is  working  at  that  double  Job  full  time,  full  speed. 
Reynolds  Metals  Company.  General  Sales  Office.  Louisville  1,  Ky, 
Reynalds  Wrap  is  now  "oil  out’ for  defense 
...  Return  Flight 

—  Guaranteed! 


Rolled  aluminum  sheet,  like  a 
plane's 'skin,' has  endless  every 
day  uses ...  roofing,  siding,  gut- 


ters,  oir-conditioning  ducts,  etc. 


Expanding  aluminum  production  of  Reynolds  Metals  Company. 


St.  Louis  Post-Dispatch 

Buys 

St.  Louis  Star-Times 


The  Pulitzer  Publishing  Co.,  publishers 
of  the  St.  Louis  Post-Dispatch,  has  an¬ 
nounced  the  purchase  of  the  name,  good 
will,  production  equipment  and  circu¬ 
lation  lists  of  the  St.  Louis  Star-Times. 
The  circulation  acquired  from  this 
important  evening  newspaper,  com¬ 
bined  with  the  already  large  circulation 
of  the  St.  Louis  Post-Dispatch,  gives 
virtually  complete  coverage  of  the 
St.  Louis  market. 

Selected  features  of  the  Star-Times  will 
be  added  to  the  many  fine  features  of  the 
Post-Dispatch  to  give  readers  one 
enlarged  and  better  St.  Louis  evening 
newspaper.  The  old  daily  circulation  of 


the  Post-Dispatch  was  290,000  (450,000 
Sunday),  the  Star-Times  180,000  daily. 
While  a  substantial  increase  in  circula¬ 
tion  is  expected,  the  new  daily  circulation 
of  the  Post-Dispatch  cannot  be  deter¬ 
mined  at  this  early  date. 

A  sharp  increase  in  newsprint  cost  will 
be  effective  July  1.  However,  there  will 
NO  INCREASE  IN  ADVERTISING 
RATES  for  the  present.  When  the  new 
daily  circulation  of  the  Post-Dispatch 
can  be  accurately  determined,  new,  fair 
and  reasonable  advertising  rates  will  be 
announced.  Meanwhile,  advertisers  using 
the  daily  Post-Dispatch  will  receive  a 
large  circulation  bonus  at  no  extra  cost. 


ST.  LOUIS  POST-DISPATCH 


St.  Louis^  Only  Evening  Newspaper 


New  York  Advertising  Office  Chicago  Advertising  Office 
521  Fifth  Avenue,  17  Tribune  Tower,  11 

J.  V.  AMBROSE,  Manager  E.  M.  ROSCHER,  Manager 

Florida  Advertising  Office 
Chamber  of  Commerce  Bldg.,  Miami  32 
ROBT.  C.  BEVIS,  JR. 

Pacific  Coast  Advertising  Offices 
WEST-HOLLIDAY  CO.,  INC. 

SAN  FRANCISCO  LOS  ANGELES 

625  Market  St.,  5  520  W.  Seventh  St.,  14 

SEATTLE  PORTLAND 

603  Stewart  St.,  1  520  S.  W.  Sixth  Ave.,  4 
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BUYING  POWER  ^lAJkat  Our  treacle 

British  Hove  Problems  and  their  average  paging  droppa 

Continues  to  Increase  in  Not  umace  our  o«n 

To  THE  EorroR:  I  have  been 

reading  your  issue  of  May  12th  newsprint  has  to  con»j 

mm  m#  with  particular  interest  and  pleas-  f^om  Scandinavia,  and  the  pap« 

V  W  •  U  A  m  I  I  V  L  mM  W  the  amount  of  ter-  ^ave  to  pay  168  dollars  a  lo, 

ll^r  HI  T  ‘  ton,  with  the  prospect  of  anotht 

I  ^  ^  I  ^  appears  from  this  distance,  inost  28-dollar  raise  in  July.  So  if  you 

^  comprehensively  with  happenings  advertising  volume  should  fall  0 

in  the  States.  But  more  than  that,  “newsprint  cotniu 

you  RJve  a  page  to  the  Interna-  y^y^  ears”  let  us  hope  thi 

tional  Advertising  Conference  in  jjjQjg  responsible  will  soon  fiu 
AT  AIM  lU  4 OCA  London  next  month,  and  another  remedy 

AUAIIl  IN  ItDU  sales  results  prove  the  ever  Page  to  the  Kemsley  Editorial  q’Mi 

increasing  buying  power  of  this  great  market,  "you  come  still  nearer  home  to  SS  oMwSJt 

us  With  the  reports  of  the  House  expenditure  to  be  deducted  befon 
committees  on  news-  ^ax.  Well,  we  know  somethin! 

EFFECTIVE  BUYING  POWER  P”"*.  ,!***!.  “  *  about  that  in  Britain.  In  Novem 

the  livehest  lo  ber,  1947,  there  was  a  supplemen- 

696  Million  Dollars — Up  26%  Advertisers,  Agencies  and  News-  Budget  which  prop^ 

pa^rs  in  Britain.  among  other  anti-inflationary 

Robert  U.  Brown  in  Shop  Talk  measures,  make  onlv  50%  of  aii 


ge  to  the  Kemsley  Editorial  ^  that  the  O’Mil 

^  honey  committee  has  suggestecl 
You  come  still  nearer  ho^  to  taxing  advertising  or  limiting  tbtl 


EFFECTIVE  BUYING  POWER 

696  Million  Dollars — Up  26% 


AT  THE  HUB  OF  THE  EMPIRE  STATE 


among  other  anti-inflationary 
measures,  make  only  50%  of  ai 


total  retail  sales  Thirty”  quotes  ANPA  figures  vertislng  expenditures  allowables 

of  newsprint  wnsumption  between  business  expenses.  At  the  rates  oi 
586  Million  Dollars'— Up  7%  and  1950  as  increasing  by  income  and  profits  tax  then  rulini 

67%.  In  Great  Bmain  wer  the  ^jjjj  ^^uld  have  meant  that  ead 
same  period  it  fell  by  54%.  advertising  dollar  would  have  paid 

Ano/  f  T  4.  I  D  4.  *1  C  I  Senate  committee  reported  25c  in  tax 

OU/oOT  lOTai  Kerail  oales  are  concentrated  in  that  large  dailies  had  increased  However,  the  Advertising  As» 
Onondaga  County — the  home  county  of  Syracuse,  N.  Y.  fheir  advertising  volume  from  elation  and  the  Federation  d 

AT  THE  HUB  OF  THE  EMPIDE  CTATE  to  1950  over  60%  and  their  British  Industries  got  together  and 

AT  TM6  HUB  OF  THE  EMPIRE  STATE  paging  had  risen  from  27  to  34.  persuaded  the  government  to  ac- 

Brftish  national  dailtes  between  3  voluntary  scheme  instead. 

Here  are  two  solid  reasons  for  these  consistent  gains:  showed  a  decre^  Advertisers  were  to  agree  not  to 

,  „  *  .  .  advertising  space  of  over  40%.  ^  aggressively  scarce  or  higb 

•  Diversity  of  Syracuse  Industry,  reflected  in  over  400  Juiced  products,  and  there  waste 


•  Diversity  of  Syracuse  Industry,  reflected  in  over  400 
manufacturing  enterprises. 

•  Central  New  York’s  prosperous  farm  production  total¬ 
ing  $88,401,000  (gross  farm  dollars). 

These  same  reasons  continue  to  make  Syracuse,  N.  Y. 
the  No.  1  Test  Market  in  the  Middle  Atlantic  States. 


SYRACUSE  NEWSPAPERS  ... 

the  market — total  advertising  lineage  up  5%. 


Choose  The  Leading  Media  For  COMPLETE 
MARKET  COVERAGE  AT  ONE  LOW  COST 

SYRACUSE  FAMILIES  CIRCULATION 

CITY  67,600  DAILY  108,464 


lilt  be  a  15%  reduction  on  appropria- 
1  production  total-  -  t«ons  over  £2,500  (10,000  dollan 

^  #  #  then,  7.000  dollars  nowadays) 

L  #  /  .  This  plan  operated  from  March, 

ke  Syracuse,  N.  Y.  1948,  until  February,  1949.  Th« 

Atlantic  States.  advertisers  were  asked  to  continue 

Population  growth  noted  by  to  exercise  restraint,  but  the  limii 

the  Detroit  (Mich.)  Free  Press:  in  spending  was  removed.  In  Feb- 

“Two  sons  on  the  Roy  Blank  ruary,  1950,  owing  to  the  increas- 

...  farm  near  Falls  City  farorwed  ing  shortage  of  newspaper  space 

maintain  pace  with  j^n^bined  litters  of  30  pigs  in  a  the  rest  of  the  scheme  quietly 

*/<»•  little  more  than  12  hours.”  lapsed. 

g  We  can  often  profit  from  an- 

i  BTB  Obituary  notice  in  Crookston  experience.  Certamly  you: 

■or  COMPLETE  Clara  Journal  contains  a  wealth  of  ina- 


Blank  died  at  her  home  decently.” 


terial  that  we  on  this  side  of  the 
water  can  study  with  advantage. 

George  S.  Royds, 
G.  S.  Royds,  Ltd. 
London,  Eng. 


TRADING 

ZONE 


Ml  MISMBS 

HOCALi 


DAILY 

SUNDAY 


Whether  you  are  launching  a  test 
campaign,  or  planning  expansion  of 

Sour  present  volume,  choose  Syracuse 
[ewspapers  to  take  full  advantage  of 
your  sales  potential  In  this  proven 
market. 


SYRACUSE  Ttecu^fi€Lfic%^ 

HERALD  JOURNAL  -  POST  STANDARD 

f  Evening  j  [Morning] 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  (Sunday) 


Shaving  advice  in  the  Coates-  o 

ville  (Pa.)  Record:  “Most  men  London  E 

make  the  mistake  of  not  washing  ’ 

their  faces  thoroughly  with  hot 

soup  and  water  before  they  begin  Syndicate  Temptation 
shaving.”  To  the  Editor:  Cor 


aving”  -  'To  the  Editor:  Congratula 

.  tions  upon  your  editorial,  “Comic 

and  Television.”  To  me  it  is  jus: 
Beauty  note  in  the  McAllen  as  simple  as  this: 


(Tex.)  Evening  Monitor: 


l-f-2=Vi  or  l-^3=»/5. 


or  without  a  bathing  suit  Barbara  I  simply  mean  that,  if  you  have 


Blank  is  a  mighty  pretty  girl.”  a  newspaper  feature  and  share  i: 

■  with  a  motion  picture  company 

Home  hint  in  the  Western  Earn-  radio  station  or  television  pro 
ily  Magazine:  “When  she  washes  gram,  you  are  dividing  intereS 
dishes,  he  should  wash  dishes  with  In  it  by  one  half  or  two-thirds, 
her  and  when  she  mops  up  the  f  think  this  has  been  borne  ou 
floor,  he  should  mop  up  the  floor  in  the  experience  of  a  number  0 
with  her,”  (Continued  on  page  4) 


UNHAl  ADVIRTISIM  MPIISINTATIViS 
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EDITOR 


PUBLISHER  for  June  23.  195 


America’s  steel  industry  grows  and  grows.  Do  you  know 
the  facts  about  it?  How  many  companies  make  steel? 
How  much  do  they  make?  How  fast  is  their  capacity 
increasing?  What  are  the  steel  companies  doing  to  in¬ 
crease  production  of  vital  alloy  steels? 
These  questions  are  answered  in  factual, 
informative  reprints  from  STEELWAYS 
magazine;  excellent  for  school  use.  Ask 
for  group  on  “Wilt-proof  Steels’’.  Ameri¬ 
can  Iron  and  Steel  Institute,  350  Fifth 
Avenue,  New  York  1,  N.  Y. 


HEADED  FOR  A  2,000°  JOB:  This  is  the  shaft 
for  a  turbo-jet  engine.  Special  analysis  steels 
are  a  mass  production  item  nowadays.  The 
help  of  every  factory  and  machine  shop  is 
needed  to  return  scrap  to  the  scrap  dealers. 
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From  where  I  sit 
6u  Joe  Marsh 


Just  ''Can’t  Get  Over" 
Easy’s  Fence 

Few  years  ago,  Easy  Roberts  took 
a  lot  of  kidding  when  he  planted  that 
hedge  of  Multiflora  roses — along  his 
property  line.  Folks  said  he  was  get¬ 
ting  pretty  high-falutin’ . 

But  today  plenty  of  people  who 
laughed  at  the  idea  slow  down  when 
they  drive  by  Easy’s  place — just  to 
look  at  those  roses.  Most  beautiful 
sight  you  ever  saw. 

Practical,  too!  The  hedge  is  a  good 
four  foot  high  now,  and  at  least  five 
foot  thick — even  a  shoat  couldn't  get 
through  that  prickly  mass  of  shrub¬ 
bery.  Best  of  all,  it  cost  less  than 
ordinary  fencing.  ( M ight  be  well  worth 
your  while  looking  into.) 

From  where  I  sit,  there’s  no  sense 
in  looking  down  on  something  just  be¬ 
cause  it’s  different  from  what  we  like. 
For  instance,  some  people  think  ice- 
cold  lemonade’s  the  best  “cooler-offer” 
on  a  hot  day.  Some  of  us  would  rather 
have  a  glass  of  beer.  The  important 
thing  is  not  to  “hedge  ourselves  in” 
against  other  people’s  ideas  and 
preferences. 


Copyright,  1951,  United  States  Brewers  Foundation 


Out  f^eaderd 

continued  from  page  2  Sccm-a-graver  List  Grows 
comics  which  were  hitting  the  To  the  Editor:  In  March,  E 
high  ratings  and  then  succumbed  itor  &  Publisher  ran  a  short  ite 
to  the  temptation  for  more  money  based  on  the  1950  Mechanic 
which  artists  or  syndicates  could  Tabulation,  in  which  it  was  : 


obtain  from  movies  or  radio.  ported  that  680  daily  newspapcl 
For  years  1  have  been  almost  have  their  own  “engraving  depaJ 
a  lone  wolf  crying  that  it  is  a  de-  ments.”  P 

lusion  to  believe  that  the  “public-  it  was  further  reported  that  fl 
ity  value”  of  sharing  a  comic  or  the  first  time  there  was  a  classif 
other  feature  with  radio  or  the  cation  of  “photo-electpic  depai| 
movies  would  counterbalance  the  ments.”  131  were  listed, 
loss  in  interest  to  the  newspaper.  We  thought  you  would  be  b 
Have  you  noticed  that  only  the  terested  in  giving  your  readers  fij 
top-rated  features  are  selected  for  ures  based  on  our  first  quar: 
this  treatment — never  those  at  the  analysis  which  show  that  S 
bottom  of  the  list?  dailies  are  now  usine  the  Scan. 


Too  many  editors,  however,  graver. 


ments.”  131  were  listed. 

We  thought  you  would  be  : 
terested  in  giving  your  readers  ft 
ures  based  on  our  first  quarj 
analysis  which  show  that  2) 
dailies  are  now  using  the  Scan 


Between  10  and  20,000 
Between  20  and  50,000 
Between  50  and  100,000 
Over  100,000  . 


have  felt  that  there  was  a  promo-  The  breakdown  according 
tional  value  in  such  use  of  comics,  circulation  follows: 

Clearly,  this  is  not  true.  If  edi¬ 
tors,  with  substantial  unanimity.  Less  than  10,000  . 1: 

would  take  a  position  that  they  Between  10  and  20,000  _  ' 

want  strictly  exclusive  material  in  Between  20  and  50,000  _  - 

their  newspapers  and  would  not  Between  50  and  100,000  _  i 

tolerate  use  of  comic  material  in  Over  100,000  . 

any  other  media,  particularly 

when  coupled  with  advertising.  Gifford  Hampshire, 

they  soon  would  bring  about  ac-  Fairchild  Camera  ani 

ceptance  of  this  principle.  Instrument  Corp., 

A.  H.  Kirchhofer,  Jamaica,  N.  Y. 

.Managing  Editor 

Bugolo  (N.  Y.)  Ne.s.  |i|||||||||^^ 

Waste  Paper  Collection 

To  the  Editor:  As  an  operat-  j! 
ing  consultant  for  over  15  years  I  -^Hen  .  •  . 
would  say  that  the  time  has  now  50  Years  Ago — Daniel  k 
definitely  come  for  the  retrieve-  Houser,  president  and  manager  c; 
ment  of  waste  paper  by  publishers  the  St.  Louis  Globe-Democrat  ac; 


Gifford  Hampshire, 
Fairchild  Camera  ani 
Instrument  Corp., 
Jamaica,  N.  Y. 


50  Years  Ago — Daniel  kl 
Houser,  president  and  manager  cl 


themselves.  one  of  the  city’s  wealthiest  ret 

The  International  Circulation  dents,  began  his  newspaper  carer 
Managers’  Association  could  easily  just  50  years  ago,  starting  at 
work  out  a  group  effort  for  month-  foot  of  the  ladder  in  the  office  0: 
ly  magazine  and  newspaper  col-  the  old  Union. 
lection  through  carriers  and  driv-  From  The  Fourth  Estati 

ers,  in  certain  areas.  We  must  ar¬ 
range  to  use  de-inked  paper  as  a  30  Years  Ago — The  Nation- 
large  part  of  pulp  “mixes”;  “gray-  Association  of  Newspaper  Exec, 
ish”  newsprint  could  be  used  for  tives,  meeting  at  Atlanta,  2; 
comics.  Also,  it  would  be  perfect-  strong,  elected  A.  L.  Shuman,  ac 
ly  possible  to  run  same  Sundays,  vertising  manager  of  the  fon 
for  “type”  sections  using  larger  Worth  Star-Telegram,  as  presider.: 
faces.  and  opposed  the  repeal  of  the  laJ 

I  D.  J.  Dwyer,  requiring  semi-annual  reports  c’ 

138  Everett  Ave.,  circulation  and  ownership  to  tx 


and  opposed  the  repeal  of  the  la» 
D.  J.  Dwyer,  requiring  semi-annual  reports  c: 

138  Everett  Ave.,  circulation  and  ownership  to  tx 

Providence  6,  R.  I.  filed  with  the  Post  Office  Depar 
n.  ^  ,  ment. 

mvate  Capital  From  Editor  &  Publishe! 


FUA  Uses  Pnvate  Capital  From  Editor  &  Publishe! 

To  THE  Editor:  Your  recent  re¬ 
port  concerning  FHA  “censorship”  10  Years  Ago— Advocating 
was  straight  and  to  the  point,  pers  with  “kick,  drive,  zest,  ha 
However,  you  erred  in  saying  FH.\  man  interest  and  character,”  Joh- 
projects  were  supported  by  public  s.  Knight  of  the  Detroit  Frt 
funds.  This  is  a  fallacy  with  Press  told  the  ICMA  conventioc 
which  the  private  builder  always  “You  can’t  sell  a  Coolidge  mods 
has  to  contend.  Actually  FHA  has  to  a  third-term  public.” 
always  operated  in  the  black  and  From  Editor  &  Publishej 

is  not  supported  from  tax  funds. 

All  money  advanced  for  FIHA  a  , 

projects  is  from  private  capital.  „  J  /  /« « 

The  FHA  has  paid  its  operating 

costs  out  of  income  from  exami-  This  Week — Douglas  B.  Hou^ 
nation  fees  and  insurance  pre-  er,  son  of  Daniel  Houser,  resign^ 
miums.  as  first  vicepresident  of  the  S: 

Conrad  P.  Harness,  Louis  Globe-Democrat.  He  lU' 


operated  in  the  black  and  From  Editor  &  Publishej 

supported  from  tax  funds. 

mey  advanced  for  FIHA  a  » 

is  from  private  capital.  ^  ^  d  flo  U 

lA  has  pa^  its  operating  * 

lit  of  income  from  exami-  This  Week — Douglas  B.  Hou^ 
fees  and  insurance  pre-  er,  son  of  Daniel  Houser,  resign 
as  first  vicepresident  of  the  5' 
Conrad  P.  Harness,  Louis  Globe-Democrat.  He  lu 
Public  Relations  Director,  begun  his  career  on  the  paper  1 


National  Association  of 
Home  Builders, 
Washington,  D.  C. 


a  reporter. 
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and  still  have  ALL  the  news 


When  you’re  using  The  New  York  Times  on  Microfilm  you’re  saving  96%  of  the  space 
required  to  store  bound  volumes. 

Yet  you’re  filing  ALL  the  news. 

In  a  few  compact,  easy-to-handle  reels,  you  are  filing  the  entire  contents  of  The  New  York 
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High  Production  Cost  Fatal 
I  To  St.  Louis  Star-Times 


June  15  Is  Blue  Day  as  Pulitzer 
Buys  Out  Rival  in  Evening  Field 


St.  Louis,  Mo.  —  All  that  re¬ 
mains  in  type  of  a  once  famous 
name  in  American  journalism  is  an 
18-point  line  beneath  the  Page 
One  title  of  the  St.  Louis  Post-Dis¬ 
patch  which  reads:  “Including  se¬ 
lected  features  from  the  St.  Louis 
Star-Times.” 

The  Star-Times  ceased  publica¬ 
tion  June  15  with  an  obituary 
written  in  the  red  ink  of  high  pro¬ 
duction  costs  and  $116-a-ton 
newsprint. 

By  acquisition  of  the  Star-Times 
name,  goodwill,  circulation  lists, 
production  and  distribution  equip¬ 
ment,  the  Pulitzer  Publishing  Co. 
gmned  sole  possession  of  the  eve¬ 
ning  field  in  a  city  marked  for 
years  by  the  virulence  of  its  jour¬ 
nalistic  competition.  All  three  of 
its  dailies  were  non-chain  news¬ 
papers,  and  each  was  noted  for  its 
crusading  enterprises. 

Prophecy  Recalled 

Today  the  Globe-Democrat  is 
alone  in  the  morning  field,  as  it 
has  been  since  it  bought  up  the 
Republic  in  1919.  The  Post-Dis¬ 
patch,  of  which  Joseph  Pulitzer, 
»n  of  the  distinguished  founder, 
is  publisher  and  editor,  runs  vir¬ 
tually  neck-and-neck  with  the  a.m. 
rival  in  six-day  circulation  (around 
290,000)  and  leads  on  Sunday  with 
450,000  to  370,000.  The  Star- 
Times  sold  180,000  copies  daily. 

Death  of  the  Star-Times  came 
as  a  surprise  only  to  those  who 
had  failed  to  catch  the  full  sig¬ 
nificance  of  the  remarks  made  13 
months  ago  by  its  publisher,  El- 
zey  Roberts,  as  he  accepted  the 
Missouri  University  Award  for  dis¬ 
tinguished  service  in  journalism. 

“The  trend  toward  monopoly 
situations,”  he  said  then,  “is  grow¬ 
ing  at  such  a  rate  that  if  it  is  not 
stopped  it  may  change  the  whole 
complexion  of  American  journal¬ 
ism.” 

The  two  most  important  factors, 
he  pointed  out,  are  labor  costs 
and  the  cost  of  newsprint.  He 
I  called  attention  to  the  death  of  the 
New  York  Sun,  the  merger  of  the 
Fort  Wayne  newspapers  and  the 
merger  in  Atlanta,  all  in  1950, 
and  warned  that  only  “monopoly 
newspapers”  could  pass  along  to 
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advertisers  and  readers  the  rising 
costs  of  production. 

“Most  newspapers,”  he  prophe¬ 
sied,  “must  make  up  the  difference 
between  cost  and  revenue  from 


Joseph  Pulitzer 

Buyer 

their  resources,  not  from  their 
earnings.  How  long  they  can  en¬ 
dure  this  load  is  something  for  the 
future  to  reveal.” 

Profits  Wiped  Out 

For  20  years  the  Star-Times 
Publishing  Co.  had  paid  dividends; 
it  had  a  profit  of  nearly  $1,000.- 
000  in  1946,  when  newsprint  was 
$60  a  ton.  But  by  1950,  even 
with  more  than  12,000,000  lines 
of  advertising,  its  production  costs 
had  increased  by  $1,800,000,  wip¬ 
ing  out  a  revenue  gain  of  $1,720,- 
000.  And  1950  revenue  was  $800,- 
000  more  than  that  in  1946. 

The  $10-a-ton  increase  in  news¬ 
print  price  would  have  added 
$130,000  a  year  to  the  paper’s 
bills. 

No  terms  of  the  sale  to  the  Post- 
Dispatch  were  disclosed  and  guess¬ 
es  ranged  from  $3,000,000  to  $5,- 
000,000.  It  was  considered  likely 
the  actual  figure  is  dependent  upon 
final  settlement  of  severance  for 
575  employes  and  redemption  of 
stock. 

Mr.  Pulitzer  was  vacationing  in 
Canada  the  day  the  transaction 
was  announced  simultaneously  in 
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the  two  papers.  Only  a  few  top 
executives  had  been  informed  of 
the  deal  the  day  before  and  the 
news  was  so  well  guarded  that 
most  of  the  people  in  12th  Street 
didn’t  know  about  it  until  they 
read  it.  Some  staffers  said  tears 
welled  in  the  eyes  of  famed  City 
Editor  Aaron  Benesch,  once  a  cub, 
as  he  commented:  “I’d  made  up 
my  mind  to  spend  the  rest  of  my 
life  here.”  Mr.  Roberts  departed 
almost  immediately  for  Miami 
Beach,  Fla.,  and  stood  on  his  pub¬ 
lished  statement  which  was  given 
to  the  paper’s  executives  merely 
with  the  initials  “E.  R.” 

Managing  Editor  Norman  Isaacs 
had  drawn  the  assignment  to  write 
the  story  that  began:  “The  St. 
Louis  Star-Times  today  publishes 
its  last  edition.”  Next  to  it,  at  the 
left-hand  side  of  Page  One,  was 
Mr.  Roberts’  announcement  which 
read: 

Roberts’  Announcement 

“The  Star-Times  announces  with 
regret  that  this  is  its  last  day  of 
publication.  The  year  1951  marks 
the  fifth  consecutive  year  during 
which  ever-mounting  labor  and 
materials  costs  have  risen  faster 
than  the  increased  revenues  neces¬ 
sary  to  meet  them. 

“This  situation  presented  the 
Star-Times  with  a  dilemma: 
Either  to  let  this  process  continue 
to  sap  the  newspaper’s  strength 
for  another  few  years  or  to  make 
some  kind  of  combination  with  an¬ 
other  newspaper  or  group  of  news¬ 
papers  which  would  create  a  pub¬ 
lication  of  sufficient  strength  to 
combat  successfully  the  demands 
of  present-day  conditions. 

“After  exploring  the  situation 
from  every  angle  and  taking  into 
consideration  the  interests  of  all 
concerned,  we  decided  that  the 
following  arrangement  is  the  best 
and  we  have  entered  into  it: 

“We  have  sold  the  Star-Times’ 
name,  goodwill,  circulation  lists 
and  newspaper  publishing  equip¬ 
ment  to  the  Pulitzer  Publishing 
Co.,  publisher  of  the  Post-Dis¬ 
patch. 

Radio-TV  Not  Involved 

“Radio  Station  KXOK,  KXOK- 
FM,  the  application  for  KXOK- 
TV  (television)  and  the  Star- 
Times  Building  are  not  involved  in 
the  sale.  Plans  are  under  consid¬ 
eration  to  convert  the  Star-Times 


Elzey  Roberts 
Seller 

Building  into  an  office  building 
which  will  be  re-named.  The  ra¬ 
dio  stations  will  remain  in  the 
building  and  plans  will  be  drawn 
to  include  television  studios. 

“Provision  had  been  made  to 
carry  out  the  termination  provi¬ 
sions  of  all  union  contracts. 

“Funds  have  been  set  aside  to 
call  all  of  the  outstanding  second 
preferred  stock  at  $100  par.  This 
stock  was  given  in  payment  of  the 
old  St.  Louis  Times  when  the 
Star  acquired  it  in  1932. 

“A  further  fund  has  been  sex 
aside  to  pay  at  $100  par  all  of  the 
first  preferred  stock  now  in  the 
hands  of  Star-Times  employes. 

“Employes  not  covered  by  ter¬ 
mination  contracts  will  be  fairly 
treated  and  every  effort  will  be 
made  to  help  solve  Individual 
situations. 

“We  leave  the  newspaper  pub¬ 
lishing  field  with  great  regret,  but 
with  satisfaction  that  the  name 
of  the  Star-Times  has  passed  into 
hands  that  will  maintain  the  high 
ideals  and  continue  to  work  for 
the  public  welfare  in  the  same 
vigorous  way  that  has  marked  the 
record  of  the  Star-Times  since  it 
was  bought  by  the  Roberts  family 
38  years  ago  last  month. 

“By  way  of  valedictory,  I  want 
to  add:  I  have  devoted  my  busi¬ 
ness  life  of  36  years  to  tNe  pub¬ 
lication  of  the  St.  Louis  Star  and 
the  Star-Times.  I  would  have  pre¬ 
ferred  to  have  devoted  the  rest 
of  it  to  the  same  task,  but  it  has 
worked  out  otherwise.  I  wish  to 
extend  my  sincere  appreciation  to 
our  many  loyal  readers,  employes 
and  advertisers.” 

Elzey  Roberts 
(Continued  on  next  page) 
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St.  Louis  Star-Times 

continued  from  page  7 


Joseph  Pulitzer,  Jr.,  associate 
editor,  said  in  the  Post-Dispatch: 

“In  the  conduct  of  the  enlarged 
St.  Louis  Post-Dispatch,  we  of  this 
newspaper  are  determined  to  win 
the  confidence  and  the  respect  of 
the  many  local  readers  of  the 
Star-Times.  I  am  confident  we  will 
do  so.” 

The  P-D’s  editorial  said: 

“A  good  newspaper  has  fallen 
victim  to  the  steadily  mounting 
costs  of  newspaper  production. 

“This  trend  toward  fewer  news¬ 
papers  was  registered  earlier  in  St. 
Louis  when  the  Star  itself  pur¬ 
chased  the  St.  Louis  Times  and 
before  that  when  the  Globe-Demo¬ 
crat  bought  the  St.  Louis  Republic.” 

Ray  Expresses  Regret 

The  Globe-Democrat  carried  an 
announcement  by  its  publisher,  E. 
Lansing  Ray.  He  said: 

“I  feel  a  personal  regret  in  the 
retirement  from  the  newspaper 
field  of  Elzey  Roberts.  I  have 
known  him  for  many  years  as  a 
friendly  competitor  and  have  a 
high  regard  for  him. 

“It  is  fortunate  for  St.  Louis, 
however,  that  the  Star-Times,  if 
quitting  is  mandatory,  was  acquired 
by  the  Post-Dispatch  whose  rec¬ 
ord  under  the  direction  of  Joseph 
Pulitzer  as  a  vigorous  and  excel¬ 
lently  edited  newspaper  is  well 
known.  The  Globe- Democrat  and 
Post-Dispatch  have  enjoyed  a  har¬ 
monious  relationship  for  many 
years  and  I  know  it  will  be  con¬ 
tinued  under  the  new  order.” 

The  Star-Times  had  its  begin¬ 
nings  in  the  Sunday  Sayings  in 
1884. 

There  were  fluctuations  in  own¬ 
ership  until  John  C.  Roberts,  one 
of  the  founders  of  Roberts,  John¬ 
son  &  Rand  (later  the  Internation¬ 
al  Shoe  Co.)  became  owner  in 
1913.  The  Roberts  family  main¬ 
tained  control  until  the  end. 

Mr.  Roberts,  in  his  Missouri 
valedictory,  recounted  how  the 
Star-Times,  a  dying  paper,  sudden¬ 
ly  became  “a  vigorous  young  chal- 


E  &  P  INDEX 


Advertising  Survey  .  16 

Books  in  Review .  36 

Cartoons  .  15 

Circulation  .  52 

Classified  Clinic  .  44 

Editorial  .  40 

Journalism  Education  .  28 

Linage  for  May .  68 

Personals  .  41 

Photography  .  51 

Promotion  .  50 

Radio-TV  .  55 

'Round  Their  Beats .  17 

Shop  Talk  .  76 

Short  Takes  .  2 

Syndicates  .  48 

What  Readers  Say . 2-4 


Any  article  appearing  in  this  puh- 
lication  may  be  reproduced  pro¬ 
viding  acknowledgement  is  made 
of  the  Editor  &  Publisher  copy¬ 
right  and  the  date  of  issue. 


lenger”  and  thrived  on  competi¬ 
tion. 

Many  Star-Times  campaigns  bet¬ 
tered  St.  Louis.  In  the  early  days 
of  Roberts  ownership  there  were 
fights  for  clean  restaurant  codes, 
standard  milk  ordinance,  civil 
service.  And  there  were  some  not¬ 
able  news  beats  by  the  S-T  staffers. 

In  more  recent  years  the  paper 
slugged  it  out  against  gangdom, 
exposed  medical  quacks,  fought 
dope  trafficking  among  youth, 
championed  civil  liberties,  won 
some  “sanity”  in  postal  laws  re¬ 
garding  lottery  news. 

Two  elements  in  the  timing  of 
the  sale  came  into  focus  after  the 
formal  announcement.  One  was 
the  plan  of  Mr.  Roberts  to  launch 
a  Sunday  edition.  The  other  con¬ 
cerned  his  efforts  to  obtain  a  li¬ 
cense  for  a  television  station. 

Word  of  the  Sunday  plan  filtered 
through  the  retail  trade  in  St. 
Louis  and  was  given  out  to  adver¬ 
tising  circles  around  the  country 
but  requests  to  Star-Times  execu¬ 
tives  for  a  formal  announcement 
were  unavailing. 

Mr.  Roberts  applied  for  a  tele¬ 
vision  permit  almost  five  years  ago. 
The  Post-Dispatch  won  one  but 
his  got  caught  in  the  freeze  of 
allocations.  No  longer  a  newspa¬ 
per  owner,  his  application  may 
have  a  better  chance  against  ahy 
other  non-newspaper  petitioners. 
St.  Louis  already  having  one  news¬ 
paper-affiliated  station. 

The  Post-Dispatch  took  over 
many  of  the  Star-Times  syndicated 
features,  giving  Drew  Pearson  po¬ 
sition  on  the  front  page  of  the 
Editorial  Section  and  putting 
Thomas  L.  Stokes  and  Edgar  An¬ 
sel  Mowrer  on  the  Page  Opposite 
Editorial. 

The  Globe-Democrat  picked  up 
daily  comic  strips  which  tie  into 
Sunday  comics  it  has  been  carry¬ 
ing. 

Mr.  Isaacs  established  an  em¬ 
ployment  bureau  for  Star-Times 
people  and  reported  some  success 
in  placements.  Both  the  P-D  and 
G-D  hired  from  S-T  lists. 

Mary  Kimbrough  and  Edward 
Kosnal  of  the  S-T  feature  depart¬ 
ment  went  over  to  the  P-D’s 
Everyday  Magazine;  C.  J.  Gross- 
man,  Robert  Horan  and  Herbert 
L.  Houshin,  local  ad  salesmen, 
went  to  the  P-D;  so  did  Stanley 
A.  Stolarsky,  advertising  produc¬ 
tions  manager. 

No  Ad  Rate  Hike  Yet 

William  Fleischman,  assistant 
to  Mr.  Isaacs,  is  joining  the  G-D 
sports  staff;  John  J.  Spano,  re¬ 
porter-writer,  is  moving  to  the 
Houston  (Tex.)  Press;  and  three 
copy  readers  landed  jobs  else¬ 
where:  Mai  Topping,  Urbana 

(Ill.)  Courier;  A1  Best,  Dayton 
(O.)  Journal;  and  Walter  Berkov, 
Baltimore  (Md.)  News-Post. 

The  Post-Dispatch  played  hard 
its  promotion  line,  “You  get  the 
most  when  you  get  the  Post,”  and 
told  advertisers  they  could  enjoy 
a  “large  circulation  bonus  at  no 
extra  cost”  until  new  rates  are 
“accurately  determined.” 


Press  Agent  Payroll  Slash  Is  Voted  in  Senate  ’ 

Payrolls  for  public  relations  and  information  personnel  of  30  ini 
dependent  Federal  agencies  would  be  chopped  by  25%  in  the  special 
appropriations  bill  passed  by  the  Senate.  An  amendment  by  Senatotf 
Byrd,  slashing  the  funds  for  press  agents,  carried  by  63  to  10.  The  Vir  ' 
ginian  said  it  has  been  illegal  since  1913  to  hire  PR  personnel  without 
special  appropriations,  but  departments  have  gotten  around  this  by  list  ! 
ing  press  agents  under  education  and  information  titles.  E 


There  Are  No  Baboons  in  Congress,  Benton  Protests 

Senator  Wiliiam  Benton  of  Connecticut  doesn’t  think  there 
are  many  baboons  in  Congress  and  is  resentful  that  newspaper 
stories  appear  to  give  a  contrary  impression.  The  news  tradition 
plays  up  the  unusual  and  the  dramatic;  it  is  the  congressman 
who  goes  to  jail  who  gets  the  headlines — (and  should) — the  Sen¬ 
ator  told  the  committee  studying  the  need  for  a  code  of  ethics 
for  government  officials. 

"But,”  Mr.  Benton  submitted,  "suppose  that  our  constituents 
back  home  never  had  a  photograph  taken  of  themselves  except 
when  they  had  just  struck  their  thumb  with  a  hammer,  or  just 
tripped  over  a  lawn  mower,  or  had  just  had  an  argument  with 
their  wife?” 

This  is  what  happens  when  newspapers  extract  "unhappy  mo¬ 
ments  from  congressional  behavior,  he  complained. 

Senator  Benton  is  one  of  the  authors  of  a  bill  to  televise  con¬ 
gressional  proceedings. 

Too  Much  Glass'  in  National  Press  Club  Quarters 

The  several  hundred  correspondents  who  office  in  the  National 
Press  Building  appear  to  have  picked  a  safe  spot  in  which  to  operate. 
Civilian  Defense  Administration  shelter  experts,  training  state  engi¬ 
neers  in  evaluating  commercial  buildings,  used  the  press  building  as  a 
proving  ground;  explained  how  its  two  miles  of  corridors  and  heavy 
underpinning,  plus  spacious  basements,  approach  the  ideal  in  bomb 
shelter  measurement.  The  National  Press  Club  occupies  the  top  floor 
and  doesn’t  offer  the  same  protections  as  are  found  on  lower  levels, 
the  engineers  were  told.  Too  much  glass,  the  CDA  experts  said,  with¬ 
out  amplifying. 

Pull  Down  Those  Curtains!  Nichols  'Going  Nuts' 

Lyle  Wilson,  chief  of  the  U.P.  Washington  Bureau  has  a  complaint 
from  Feature  Writer  Harman  W.  Nichols:  the  lace  curtain,  the  foam 
rubber  cushions  on  the  chairs,  the  silence,  and  the  air-condition  is  driv¬ 
ing  him  nuts  U.P.,  it  should  be  explained,  took  on  some  additional 
space,  moved  Mr.  Nichols  and  a  few  others  into  rooms  in  which  the 
former  tenant  had  left  behind  some  lace  curtains  and  other  equipment 
appealing  to  the  custom  of  the  ex-lessee,  obviously  female.  “I  am  listen¬ 
ing  to  dead  silence;  there’re  pictures  on  the  walls  when  there  should 
be  dog-eared  maps;  with  rugs  on  the  floor  where  does  one  throw  cigar¬ 
ettes?  And,  worse  than  the  rest;  lace  curtains!”  the  reporter  protests. 
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Anticipatory  Invitation  to  North  Carolina  Barbecue 

Jonathan  Daniels,  editor  of  the  Raleigh  (N.  C.)  News  and 
Observer,  who  iia.v  slapped  down  in  a  statement  by  President 
Truman  which  criticized  the  editor’s  magazine  piece  on  how  the 
President  writes  "those  letters,”  was  hack  at  the  White  House 
this  week  as  a  visitor  and  relationships  were  just  fine.  The  pur¬ 
pose  of  his  visit  seemed  not  unpleasing  to  Mr.  Truman.  Editor 
Daniels  was  there  to  announce  that  North  Carolinians  will  stage 
a  huge  barbecue  one  year  from  next  August  as  a  reception  to 
the  Democratic  Presidential  candidate.  He  extended  an  anticip¬ 
atory  invitation  to  Mr.  Truman.  Mr.  Daniels  seemed  none  the 
worse  for  his  experience  when  he  greeted  the  newsman  he  for¬ 
merly  met  daily  as  Presidential  press  aide. 

Miscellaneous  News  Notes  from  Capitol  Hill 

Governor  Williams  of  Michigan  took  Blair  Moody  out  of  the  news¬ 
paper  business,  but  he  couldn’t  take  the  newspaper  business  out  of  the 
junior  senator  from  Michigan,  who  was  Washington  correspondent  of 
the  Detroit  News.  Senator  Moody  now  works  with  the  familiar — and, 
presumably,  soothing — clatter  of  a  news  ticker  in  his  office. 

«  « 

The  old  Washington  Post  building  is  to  become  a  State  Department 
annex  when  overhauling  has  been  completed. 

*  *  * 

United  States  Navy  Weekly,  Inc.,  has  its  office  “under  the  hat”  of 
Publisher  George  1.  Carlin  and  its  “address  in  a  suitcase,”  FTC  Trial 
Examiner  James  A.  Purcell  has  reported  with  a  recommendation  that 
Mr.  Carlin  be  ordered  to  stop  suggesting  that  his  magazine  has  Navy 
or  other  federal  sponsorship  or  that  its  profits  are  shared  by  persons 
other  than  its  owners. 
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ICMA  Told  Ad  Dollars  Must 
Cover  Rising  Production  Cost 


Return  to  Wartime  Measures 
Asked  to  Save  on  Newsprint 

By  George  A.  Brandenburg 


our  industry  about  diminishing 
pro^l^ — of  old  and  great  newspa- 
pers^fading  into  oblivion  because 
they  couldn’t  keep  pace  with  rising 
costs.  .  .  . 

“I  think  you  gentlemen  have 


Up  They  Go! 

DP  go  advertising  rates  and 
subscription  prices  because  of 
the  new  boost  in  cost  of  news¬ 
print: 

Orlando  (Fla.)  Sentinel-Star 
notified  advertisers  this  week 
“we  simply  cannot  absorb  this 
increased  expense”  and  posted 
u  new  rate  card,  effective  July 
1.  Jhe  flat  rate  for  mominp- 


Washington — Circulation  man¬ 
agers  were  told  bluntly  here  this 
week  that  newspapers  must  (1) 
use  less  newsprint;  (2)  get  more 
income  from  the  newsprint  they 
use. 

Members  of  International  Cir¬ 
culation  Managers  Association  at 
their  52nd  annual  convention  also 
were  warned  not  to  let  up  on  their 
selling  activities,  but  to  curb  news¬ 
print  waste  and  to  look  to  their 
advertising  departments  for  added 
revenue  to  meet  higher  newsprint 
costs,  effective  July  1. 

800  at  Convention 

Upwards  of  800  ICMA  members 
and  guests  attended  the  three-day 
convention  at  Hotel  Statler.  Guest 
speakers  included  Michael  DiSalle, 
director  of  the  Office  of  Price 
Stabilization,  and  U.  S.  Senator 
Estes  Kefauver,  chairman  of  the 
crinw  investigation  committee. 

Arthur  R.  Treanor,  formerly  of 
the  Booth  Newspapers  and  now 
director  of  the  Printing  and  Pub¬ 
lishing  Division,  National  Produc¬ 
tion  Authority,  stressed  that  a  pro¬ 
gram  of  newsprint  conservation 
was  essential  both  as  a  means  of 
making  supply  meet  demand  and 
to  offset  higher  prices.  He  called 
upon  circulation  managers  to  cut 
down  on  returns  and  eliminate 
waste  circulation  in  fringe  areas. 

“A  program  of  newsprint  con¬ 
servation  is  the  most  practical  solu¬ 
tion  to  our  problem,  rather  than 
a  government  limitation  order  on 
newsprint,”  he  added.  “The  situa¬ 
tion  requires  something  more  than 
‘more  production.’  1  don’t  think 
the  increased  price  that  Canada 
has  named  is  going  to  increase 
production.” 

Russ  Stewart,  Chicago  Sim- 
Tinies  general  manager,  attacked 
the  newsprint  problem  from  two 
angles:  ( 1 )  Resumption  of  war¬ 
time  measures  used  to  reduce 
newsprint  waste  and  consumption; 
(2)  higher  advertising  rates  rather 
than  going  to  10-cent  dailies  and 
25-cent  Sunday  papers. 

Jibes  at  Mills'  Profits 

“As  painful  as  it  may  be,”  said 
Mr.  Stewart,  “1  feel  compelled  to 
remind  you  that  when  these  ap¬ 
parently  drastic  steps  were  taken 
by  dailies  in  1944,  newsprint  was 
being  peddled  for  $59  a  ton.  So 
here’s  today’s  $116  question.  How 
many  newspapers  have  carried 
over  to  1951  these  economies  they 
found  practical  in  1944?” 

Turning  to  the  current  price  sit¬ 
uation,  with  a  $10  raise  slated  for 
July  1  by  Canadian  mills,  Mr. 


Stewart  paid  tribute  to  the  Cana¬ 
dians’  ability  to  increase  supply 
since  the  last  war,  but,  he  added, 
“failure  to  utilize  this  opportunity 
to  air  a  few  virulent  thoughts 
on  the  newsprint  price  atrocity 
would  brand  me  as  a  traitor  to  my 
profession,  unfaithful  to  my  in¬ 
dustry,  and  unworthy  of  my  Scotch 
ancestry.” 

He  cited  increased  profits  in 
1950  of  the  major  companies  and 
commented:  “From  where  I  sit  it 
seems  to  me  they  need  this  new 
$10-a-ton  gouge  about  as  much  as 
Dagmar  needs  falsies.” 

Mr.  Stewart  paid  tribute  to  cir¬ 
culation  managers  in  having 
“sweated  out”  one  price  increase 
after  another  but  asked:  “How 
much  further  can  you  be  expected 
to  go?” 

“I  would  seriously  question  the 
wisdom  of  imposing  much  more  of 
a  load  on  your  readers  if  you 
have  already  taken  your  retail 
price  up  more  than  100%  in  the 
last  10  years — and  certainly  not 
until  your  paper  has  made  a  con¬ 
scientious  appraisal — a  realistic  ap¬ 
praisal — of  its  current  advertising 
rates.” 

Milline  Kate  Dp  Slightly 

He  cited  figures  to  show  that 
milline  rates  haven’t  anywhere 
near  kept  pace  with  the  upward 
climb  of  newsprint,  labor  and 
other  costs  of  producing  a  news¬ 
paper.  Milline  rates  have  increased 
from  5  to  30%,  varying  according 
to  size  of  newspapers,  he  asserted, 
while  newspaper  costs  have  in¬ 
creased  upwards  of  100%. 

“It  just  doesn’t  make  sense,” 
said  Mr.  Stewart.  “We’ve  been  sell¬ 
ing  our  space  at  bargain  rates.  It 
just  doesn’t  jibe  with  the  yowls 
of  distress  we  have  heard  from 


.\LL  BDSINESS  is  ICMA  business 
as  James  M.  Rankin,  left,  of  Cap¬ 
per  Publications,  Topeka,  chats 
with  T.  E.  Roberts,  Norfolk  (Va.) 

Newspapers. 


done  your  job.  The  ball  ought  now 
to  be  passed  to  our  advertising 
manager.  I  know  I  can  count  on 
Larry  Knott,  our  advertising  di¬ 
rector,  to  come  through.  I  hope 
you  can  count  on  yours.” 

The  report  by  George  F.  Clark, 
Hartford  (Conn.)  Courant,  on 
that  paper  raising  its  Sunday  price 
from  15  to  20  cents  earlier  this 
year,  caused  others  to  call  for 
similar  action  if  their  publishers 
want  it.  (See  page  52) 

Charles  Mungie,  Boston  (Mass.) 
Record- American  and  Advertiser, 
said  the  time  has  come  for  circu¬ 
lation  managers  to  get  more  read¬ 
er  revenue  to  help  meet  increased 
costs.  “My  publi^ier  told  me,”  he 
said,  “  ‘Charlie,  you  can  think  bet¬ 
ter  in  the  black  than  when  you  are 
in  the  red.’  ” 

Walter  Aronoff,  Detroit  (Mich.) 
Times,  told  circulators  “you  are 
going  to  sell  less  newspapers  at 
20  cents,  but  you  will  bring  in 
more  money  for  your  publisher.” 
He  urged  that  circulation  man¬ 
agers  go  to  their  publishers  and 
tell  them  they  are  ready  to  put  in 
a  price  increase,  if  needed. 

Ernie  Schwartz,  Des  Moines 
(la.)  Register  and  Tribune,  point¬ 
ed  out  that  papers  are  making 
smaller  circulation  gains  than  in 
previous  years.  This  means,  he 
said,  that  your  dealers  have  less 
chance  to  increase  their  profits  un¬ 
less  newspapers  reduce  wholesale 
rates  or  increase  their  retail  rates. 
He  advocated  the  latter,  predicting 
that  both  advertising  and  circula¬ 
tion  rates  will  have  to  be  raised 
to  meet  higher  newsprint  prices. 

Jack  Kenney,  circulation  di¬ 
rector  of  Hearst  Newspapers,  said 
at  least  two  of  his  group  would 
jack  up  prices  .soon. 

Cut  Out  ‘Luxury’  Sales! 

Arthur  H.  (Red)  Motley,  presi¬ 
dent,  Parade  magazine,  keynoted 
the  convention  at  the  opening 
breakfast  session,  asserting:  “Of 
all  the  things  in  daily  use  by  Amer¬ 
icans.  none  has  increased  as  little 
in  price  as  American  newspapers.’’ 

“Television  isn’t  going  to  put 
you  out  of  business,”  he  asserted. 
“Reading  is  fundamental.  We  went 
all  through  this  in  the  ’20’s  and 
’30’s  with  radio.  Don’t  let  anyone 
kid  you  that  reading  is  a  lost  art 
merely  because  a  lot  of  jokers 
read  the  comics.” 

He  urged  circulators  to  meet 
the  newsprint  problem  by  reducing 
returns  and  press  waste  and  by 
forgetting  atout  that  so-called 
“luxury”  circulation,  adding  “you 
were  giving  it  away  for  years.” 


evening  combination  goes  from 
24c  to  25c  a  line. 

Winsted  (Conn.)  Evening 
Citizen  announced  an  “upward 
revision”  of  rates  in  the  works. 

On  the  circulation  side,  the 
Mflwaukee  (  W 1  s .  )  Journal 
boosted  its  Sunday  price  from 
10c  to  15c,  effective  July  1. 

It  has  been  a  dime  for  .31 
years. 

The  Denver  (Colo.)  Rocky 
Mountain  News  said  its  home 
delivery  rate  would  go  from  $1 
to  $1.25  a  month  July  1. 

He  added  they  can  whip  increa^d 
costs  a  dozen  ways  by  “squeezing 
out  the  fat”  in  their  departmental 
operations. 

Mr.  Motley  predicted  newspa¬ 
pers  would  cost  more  in  the  future, 
but  expressed  the  belief  that  news¬ 
paper  readers  will  pay  these  in¬ 
crease  gladly. 

“It  is  up  to  the  newspapers 
themselves,”  he  said,  “to  acquaint 
the  public  with  the  importance  of 
their  function  and  the  invaluable 
service  they  render.  The  important 
thing  for  the  public  to  understand 
is  that  only  through  the  continua¬ 
tion  of  large  volume  circulations 
can  they  be  assured  of  a  flow  of 
complete  information  from  free, 
unbiased  sources.  And  certainly 
the  cost  of  that  to  the  public  is 
commensurate  with  the  service 
being  rendered.” 

James  N.  Shryock,  managing  di¬ 
rector,  Audit  Bureau  of  Circula¬ 
tions.  pointed  out  that  Bureau  by¬ 
laws  provide  that  any  member  has 
the  right  to  appeal  to  the  board 
of  directors  from  any  decision  of 
the  managing  director  interpreting 
or  enforcing  the  rules  and  .stand¬ 
ards. 

‘Net  Paid’  Study  Suggested 

“I  also  call  your  attention  to  the 
fact  that  where  the  controversy 
is  between  two  or  naore  publish¬ 
ers,”  he  said,  “it  is  heard  before 
a  board,  the  majority  of  which  are 
buyers  of  advertising,  not  fellow 
publishers.” 

In  light  of  increased  publishing 
costs,  Mr.  Shryock  raised  the  ques¬ 
tion  if  publishers  should  not  at 
this  time  review  the  ABC  defini¬ 
tion  of  net  paid  circulation,  which 
states  that  not  less  than  50%  of 
the  basic  annual  price  or  pro  rata 
thereof  must  be  paid  by  subscril^ 
ers  if  the  circulation  is  to  be  classi¬ 
fied  as  net  paid. 

(Continued  on  next  page) 
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newspaper  whose  trading  area  is 
ICMA  Convention  in  any  way  involved  in  the  applica- 

continued  front  page  9  tion  of  another  newspaper  for  a 

.  -  -  change,  and  in  giving  all  such  af- 

“The  effect  of  this  rule  is  to  fected  papers  a  chance  to  sit  down 
limit  price  cutting  to  50%  of  the  together  with  the  managing  direc- 
basic  annual  price,  which  the  pub-  tor. 

lisher  himself  establishes,”  he  said.  Frank  Knight,  formerly  proino- 
“Sk)  far  as  I  have  been  able  to  dis-  tion  manager  and  now  managing 
cover  the  50%  provision  is  trace-  editor  of  the  Charleston  (W.  Va.) 
able  to  the  fact  that  this  is  the  Gazette,  offered  some  reasons  why 
minimum  required  by  the  United  a  newspaper  should  do  an  effective 
States  Post  Office  and  it  likewise  circulation  promotion  job. 

“I  don’t  see  how  a  newspaper 
can  do  without  promotion,”  he 
‘I  know  that  as  an  editor  I 
shudder  to  think  what  would  hap- 


Mog 

partr 

visio 


^  has  been  a  requirement  of  the  Bu- 

from  its  inception. 

—  ..  ■  '  “fn  contrast  with  this  and  de-  said. 

spite  the  fact  that  the  Bureau  orig- 

OFFICERS — Retiring  President  Jerc  C.  Healy,  at  left,  of  Newark  inally  allowed  the  same  period  of  pen  to  me  without  it.  Not  only 
(N.  J.)  News,  turns  over  the  presidency  of  ICMA  to  E.  P.  Schwartz,  time,  subscriptions  in  arrears,  un-  do  I  trust  the  promotion  depart- 
center,  of  Des  Moines  (la.)  Register  &  Tribune.  Next  in  line  is  Jack  der  the  Bureau’s  rules,  can  now  ment  to  help  me  pick  the  comics, 

Calvin,  Houston  (Tex.)  Post,  first  vicepresident.  be  carried  for  only  three  months  but  I  use  it  also  to  find  out  what 

^ - r—:, — wyt— expiration,  although  the  Post  readers  are  thinking  regarding  im- 

--  '  Office  I>epartment  still  permits  ar-  portant  and  timely  matters.  If  I 

rears  to  be  carried  for  12  months.”  know  in  advance  about  some  of 
Shryock  emphasized  he  was  the%  things  then  I  can  make  wiser 
'jm-  simply  raising  the  question  of  the  decisions. 

‘  50%  provision  as  to  whether  or  “I  am  a  firm  believer  that  circu- 

not  consideration  should  be  given  lation  departments,  by  clever  con- 
^  to  the  matter  and  without  express-  niving,  spending  money,  flirting 

V  ing  an  opinion.  with  housewives,  going  without 

Report  on  Trading  Zones  ^TLb"siipttois®  l"al!l)^  fi?mi^^^^^ 

manager,  Hearst  Newspapers. 

up  the  work  of  the  ABC  ^  Gross  (la  )  mem- 

1  i  t^'.  wamld” CMA^'JSliSrS 

19  newspaper  members  had  voted  »our  committee  approved  legisla- 

f  ?  r  H  ^  ?  tion  which,  in  my  judgment  will 

i  tral  Commit  ees  recommendations  ^ave  a  serious  impact  upon  the 

which  were  to  be  presented  to  the  newspaper  industr^^,  par^ularly 

those  newspapers  whose  only 
mi^  at  the  ABC  board  meeting  of  ftn^  distribution  is 

•n  Canada  later  this  week  j^^ough  the  mail.” 

He  i»inted  out  the  Central  indicated  the  Senate  com- 

Committee  agr^  rather  quick  y  probably  recommend 

that  retail  tradmg  zon^  ^ould  3^  three  10%  raises 

not  1^  frozen  and  sh^ld  be  en-  years,  wbde  the  House 

larged  when  warranted  by  the  ^3,,^  ^  three  20%  boosts 

,  over  the  same  period.  He  ex- 

“There  remained  one  very  im-  pressed  the  hope  that  a  compro- 

portant  question,”  said  Mr.  Robb,  mise  can  be  reached  that  will 

“the  standard  to  use  in  determln-  more  closely  approximate  the 

ing  the  boundaries.  Could  you  get  Senate  bill. 

a  single  rigid  standard  that  would  “i  have  been  amazed,”  he  said, 
fit  every  situation  in  the  country  “to  learn  that  your  proposals  for 

— the  kind  of  trade,  the  degree  of  jmcreasing  efficiency  and  improv- 

regularity  of  that  trade,  the  dollar  mg  service  have  not  received  more 

or  percentage  of  trade,  the  number  cooperation  or  in  some  cases  even 

or  percentage  of  people  coming  in  sympathetic  consideration  It  is 

to  trade?  for  these  reasons  that  I  am  00- 
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THE  WORKS  Project  Committee  reports:  Left  to  right — J.  J.  Mor- 
risey,  Dayton  (O.)  Journal  Herald;  Charles  W.  Staab,  Cincinnati  (O.) 
Enquirer;  and  Barney  Cameron,  Pittsburgh  (Pa.)  Post-Gazett*. 


CHARTER  MEMBER  Co).  David  B.  G.  Rose,  center,  of  I>ouisvUle, 
Ky.,  ICMA  past  president  (1908-09),  is  welcomed  by  Harry  Gladstein, 
left,  Washington  Post,  and  E.  J.  Devore,  Washington  Star. 


500^  $25 

Bonds  Sold  bv  P-  Schwartz,  Oes  Moines 

^  (la.)  Register  and  Tribune,  was 

PWrtl'te  elected  ICMA  president,  succeed- 

Doys  Caxuris  q  Newark  (N.  J.) 

Washington — minimum  of  a  News,  who  becomes  chairman  of 
half  million  $25  bonds  were  sold  the  board. 

as  a  result  of  newspaperboy  efforts  Directors  chose  Oklahoma  City 
during  the  May  U.S.  Defense  Bond  for  next  year’s  convention, 
drive,  it  was  estimated  by  Jake  Jack  (^Ivin,  Houston  (Tex.) 
Mogelever,  chief  of  the  press  de-  Post,  was  elevated  from  second  to 
partment,  U.  S.  Savings  Bond  Di-  first  vicepresident  and  Arthur 
vision.  Daniel,  Atlanta  (Ga.)  Journal- 

Treasury  Minute  Men  “T”  pins  Constitution,  was  advanced  to 
were  presented  to  781  circulation  second  vicepresidwt.  Charles  W. 
managers,  whose  carrier  organiza*  Staab,  Cincinnati  (O.)  Enquirer, 
tions  participated  in  distribution  of  was  elected  third  vicepresident, 
the  bond  purchase  pledges.  Tn  L.  W.  McFetridge,  r«/sa  (Okla.) 
many  states,  he  said,  the  best  bond  World-Tribune,  was  reelected  sec- 
sales  record  was  reported  for  the  retary-treasurer.  Mr,  McFetridge 
last  four  years.  In  Montana,  all  was  unable  to  attend  the  Washing- 
17  daily  newspapers  participated,  ton  convention  because  of  business 
In  Westchester  County,  N.  Y.,  conimitments  in  New  York.  Ray 
more  than  $900,000  in  bond  pledg-  Gilliland,  assistant  to  the  secre- 
es  were  turned  in  by  newspaper-  tary-treasurer,  handled  (invention 


NEWSPAPERBOY  Committee:  Left  to  right — James  H.  Gorman, 
Rochester  (N.  Y.)  Democrat  and  Chronicle;  J.  Phelps  Gates,  Christian 
Science  Monitor,  and  Howard  W.  Stodghill,  Philadelphia  (Pa.)  Bul¬ 
letin,  chairman. 


MAN  OF  THIS  WEEK  is  Walter  Rauck,  at  right,  who  won  the  top 
award  for  This  Week  magazine  promotion  in  the  Pittsburgh  (Pa.) 
Press.  At  left  is  James  Darke,  Providence  (R.  I.)  Journal-Bulletin, 
tie  for  third  with  the  Portland  Oregon  Journal;  and  in  center  is 
George  T.  Bersch,  Baltimore  (Md.)  Sun,  second. 


Award  for  Rauck  Rose,  (1908-09);  Joseph  R. 

Washington  —  Walter  Rauck. 

Pittsburgh  (Pa.)  Press,  received 
first  place  award  in  the  annual 
promotion  contest  staged  for 

newspapers  carrying  This  Week  \ 

magazine  supplement.  George  T.  ^  „  J 

Bertsch.  Baltimore  (Md.)  Sun,  *1,*’ f'. 

won  second  place  honors  and  the  (1936);  David  H.  Smith,  (19 

Providence  (R.  I.)  Journal-Bulle-  Jack  Estes,  (1939). 
tin  and  Portland  Oregon  Journal 

tied  for  third  place.  (Continued  on  page  52) 
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ANPA  Invites  Mills 
For  Newsprint  Talks 


The  American  Newspaper  Pub¬ 
lishers  Association  moved  this 
week  to  head  off  any  diminution 
in  supply  of  newsprint  and  stamp 
out  elements  of  friction  between 
the  newspaper  business  and  news¬ 
print  manufacturers. 

In  some  circles  it  was  feared 
that  “rash”  statements  or  actions 
by  Washington  officials  might 
cause  a  severe  curtailment  in  the 
paper  supply  available  to  U.  S. 
newspapers,  particularly  from  mills 
in  Canada. 

The  ANPA  board  of  directors 
decided  to  have  General  Mana¬ 
ger  Cranston  Williams  invite  both 
Canadian  and  U.  S.  newsprint 
manufacturers  to  a  conference 
“for  the  purpose  of  discussing  the 
present  and  future  supply  and 
resources  needed  for  increased 
production.” 

*No  Lack  of  Faith’ 

Emphasis  was  put  on  the  di¬ 
rectors’  statement  that  “there  is 
no  lack  of  faith  by  U.  S.  news¬ 
papers  in  the  need  for  more  news¬ 
print.” 

The  meeting  will  take  place 
“shortly,”  probably  in  New  York 
City  in  July.  ANPA  headquarters 
staff  has  gone  to  work  to  assemble 
the  facts  “that  bear  directly  upon 
the  economics  of  newsprint  pro¬ 
duction  because  we  recognize  it 
must  come  on  a  basis  of  reason¬ 
able  profit,”  Mr.  Williams  said. 

Publishers  are  “not  unmindful” 
of  the  impact  of  the  $IO-a-ton  in¬ 
crease,  scheduled  July  I,  but  they 
do  feel  that  the  problem  of  sup¬ 
ply  must  be  solved  if  U.  S.  news¬ 
papers  are  to  grow  and  serve  an 
increasing  American  population, 
the  ANPA  statement  added. 

The  publishers’  tact  in  the  new 
crisis  was  evident  in  statements 
made  both  in  Washington  and  in 
Canada  by  responsible  spokes¬ 
men. 

No  Need  for  Rationing 
G.  J.  Ticoulat,  chief  of  the  pulp 
and  paper  division  of  the  National 
Production  Authority,  told  the 
Beckwith  Committee  that  there 
is  no  present  need  for  newspapers 
to  cut  the  number  of  their  edi¬ 
tions  or  ration  paper  for  advertis¬ 
ing. 

The  NPA  executive  said  he  ad¬ 
vised  his  superiors  not  to  attempt 
a  rollback  of  Canadian  newsprint 
prices  and  he  intimated  this  gov¬ 
ernment  is  on  dangerous  ground  in 
its  “get  tough”  policy  with  the  Do¬ 
minion  paper  millers. 

The  effect  of  breach  of  business 
relations  between  American  pub¬ 
lishers  and  Canadian  mills,  he 
warned,  could  be  to  divert  .S00,000 
tons  of  paper  from  the  market 
here  to  other  countries  in  which 
the  July  1  price  of  $116  a  ton  has 
been  bid  up  to  between  $250  and 
$300  a  ton. 

In  Montreal,  Arthur  Hays  Sulz¬ 


berger,  publisher  of  the  New  York 
Times,  said  he  was  opposed  to 
any  “pressure”  from  the  govern¬ 
ment  to  control  the  price  at  which 
Canadian  manufacturers  sold 
newsprint  in  the  United  States. 

Still  he  believed  the  $10  in¬ 
crease  was  too  high.  It  may  be 
“the  last  straw  that  will  break  use  approximately  400,000 

the  back  of  some  of  us,”  he  said.  ®  month. 

A  group  of  U.  S.  publishers  was 


Home  of  ANPA  Mechanical  Research  at  Easton,  Pa. 

Open  Easton 


Sulzberger  Against  ’Pressure’ 

“I’m  a  free  enterprise  man,  my¬ 
self,”  he  said.  “1  believe  in  as 
little  control  as  possible.  But  it’s 
a  good  thing  to  remember  that  no¬ 
body  gains  by  inflation  and  these 
increases  are  definitely  inflationary. 
They  could  react  on  the  suppliers; 
a  few  big  consumers  forced  to 
curtail  buying  could  make  the  dif¬ 
ference  between  underproduction 
and  overproduction.” 

Mr.  Sulzberger  said  he  was 
aware  of  criticism  from  England 
and  Europe  to  the  effect  that  the 
North  American  newspapers  were 
“hogging”  newsprint  and  leaving 
the  Europeans  hungry  for  infor¬ 
mation. 

He  said  it  was  not  a  problem 
that  could  be  solved  by  any  one 
North  American  publisher.  A  few 
years  ago,  worried  by  pleas  from 
Britain  that  more  newsprint  was 
needed  if  the  British  public  was 
to  be  kept  abreast  of  important 
world  events,  he  had  offered  a  por¬ 
tion  of  his  newsprint  supplies  to 
the  British  on  condition  that  other 
newspapers  in  New  York  did  the 
same. 

But,  he  said,  nothing  much  came 
of  that  idea  and  then,  when  the 
British  newspapers  did  get  more 
newsprint  through  regular  chan¬ 
nels,  they  used  it  to  increase  their 
comic  and  feature  sections.  “So  I 
decided,  to  heck  with  it,”  he  said. 
525,000  Tons  for  England 
Just  this  week  it  was  announced 
that  contracts  for  525.000  tons  of 
Canadian  newsprint  during  1952- 
54  have  been  obtained  by  the 
British  press.  They  will  get  100,- 
000  tons  in  1952;  125,000  in  1953 
and  150,000  in  1954.  Mills  also 
are  on  option  to  supply  an  extra 
25.000  tons  in  1952;  50,000  in 
1953  and  75,000  in  1954. 

The  Newsprint  Association  of 
Canada,  reporting  a  new  record 
production  in  May,  listed  overseas 
exports  of  108,639  tons  in  the 
first  five  months  of  this  year,  as 
compared  with  51,000  tons  in  the 
same  period  of  1950.  Exports  to 
the  U.  S.  were  up  also;  from  1,- 
967,578  in  1950  to  2,078,582. 

Canadian  mills  have  produced 
133,749  tons  more  this  year  than 
in  the  first  five  months  of  1950 
and  output  of  U.  S.  mills  is  up 
60,167,  making  a  total  continental 
increase  of  193,916  tons.^  Con¬ 
sumption  by  newspapers  is  running 
about  even  with  that  of  1950. 
The  525  dailies  reporting  to 


reportedly  on  the  verge  of  sealing 
negotiations  for  purchase  of  an 
American  mill  which  now  supplies 
them. 


Research  Lab 


Senator  Hubert  Humphrey  said 
the  Small  Business  Committee 
newsprint  hearings  would  begin  on 
July  1 1  on  the  premise  that  the 
problem  is  one  more  of  lack  of 
production  than  price. 

Mill  Financing  Denied 

Columbine  Development  Co., 
whose  application  for  federal  loan 
clearance  has  been  rejected  by  the 
National  Production  Administra¬ 
tion,  plans  to  appeal  within  the 
next  week  in  the  hope  of  obtaining 
financing  to  begin  a  newsprint  in¬ 
dustry  in  Colorado. 

The  economic  advisers  to  the 
bureau  were  responsible  for  the 
rejection,  taking  the  position  that 
present  and  prospective  print  paper 
supply  do  not  warrant  government 
aid  as  requested.  However,  NPA 
has  extended  Columbine’s  au¬ 
thority  to  obtain  and  use  scarce 
materials  beyond  the  July  1,  1951, 
expiration  date  to  April  1,  1952. 
Involved  in  the  financing  program 
is  $21,000,000,  of  which  $15,500,- 
000  would  be  covered  in  a  federal 
loan.  Backers  of  the  project  be¬ 
lieve  they  could  finance  it  entirely 
if  not  faced  with  the  probability 
of  being  forced  into  lines  of  paper 
production  other  than  newsprint. 

Ceilings  on  Pulp 

The  Office  of  Price  Stabilization 
declared  ceiling  prices  on  12 
standard  grades  of  wood  pulp,  ef¬ 
fective  June  25.  but  did  not  at¬ 
tempt  to  control  prices  to  be  paid 
for  imports  from  Canada,  offering 
this  optimistic  explanation: 

“The  Canadian  Department  of 
Defense  Production  has  taken  ac¬ 
tion  to  stabilize  prices  of  wood 
pulp  sold  to  United  States  consu¬ 
mers  and  assured  the  United  States 
Government  that  no  general  price 
increase  will  be  authorized  without 
prior  consultation  with  the  United 
States.” 


Rouse  Stricken 

Washington  —  John  A.  Rouse, 
veteran  supplier  of  carrier  bags, 
who  has  attended  ICMA  conven¬ 
tions  since  1919,  was  stricken  with 
a  heart  attack  at  the  opening  ses¬ 
sion  of  the  ICMA  meeting  here 
this  week.  He  was  reported  to  be 
greatly  improved  after  a  brief  stay 


Easton,  Pa.  —  EJedicated  exclu¬ 
sively  to  the  purpose  of  improving 
newspapier  production,  the  Me¬ 
chanical  Research  Laboratories  of 
the  American  Newspaper  Publish¬ 
ers  Association  opened  June  20. 

Attending  the  opening  were  all 
members  of  the  ANPA  Board  of 
Directors,  General  Manager  Cran¬ 
ston  Williams,  the  Mechanical  Re¬ 
search  Committee  and  C.  M.  Flint, 
ANPA  research  director. 

The  new  laboratory  with  8,400 
square  feet  of  area  has  been  made 
possible  by  the  cooperation  of 
ANPA  members.  It  was  acclaimed 
as  the  first  of  its  kind  in  the  world 
since  its  activities  are  devoted  en¬ 
tirely  to  the  study  of  newspaper 
production  problems. 

ANPA  took  the  first  step  toward 
initiating  its  research  program  in 
September,  1947.  Since  its  estab¬ 
lishment  the  laboratory  has  grown 
from  two  personnel  to  12.  Its 
equipment,  much  of  it  loaned  by 
manufacturers  and  suppliers, 
valued  at  $200,000. 

Carl  W.  Veit,  president  of  East¬ 
on  Area  Chamber  of  Commerce, 
welcomed  the  publishers  at  a  coun 
try  club  luncheon. 

Mr.  Veit  said  Easton  was  hon¬ 
ored  to  have  been  chosen  as  site 
for  the  research  operation.  Special 
thanks  were  due  to  J.  L.  Stack- 
house,  publisher  of  the  Easton  Ex 
press  and  secretary  of  ANP,\,  for 
forging  a  real  link  between  the 
community  and  ANPA,  he  said. 

Charles  F.  McCahill,  of  Cleve¬ 
land  (O. )  News,  president  of 
ANPA.  described  Easton  as 
growing  research  center.  He  paid 
tribute  to  Mr.  Stackhouse,  assert¬ 
ing  that  while  a  man  rarely  is  hero 
in  his  hometown  “and  never 
newspaperman,”  the  Express  exec 
utive  is  a  “great  citizen,  sound 
thinker,  and  always  on  the  right 
side  of  the  fence.” 

Present  arrangements  in  the  60- 
by-140-foot  building  provide  a  re¬ 
ception  rcKim.  two  offices,  a  li¬ 
brary,  physics  laboratory,  etching 
and  engraving  laboratory,  chem¬ 
ical  laboratory,  electronics  labora¬ 
tory.  stereotype  laboratory,  com¬ 
plete  photo-mechanical  depart¬ 
ment  with  darkroom,  a  controlled 
temperature  and  humidity  room, 
and  a  machine  shop.  The  rear 
section  has  been  set  aside  for  in¬ 
stallation  of  a  new  design  two- 
page-wide  semi-cylindrical  press. 
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Dailies  Face  Sales  Challenge 
Despite  ’50  Revenue  Record 


Ad  Bureau  Cites  12.1%  Gain; 
Tells  Plan  to  Stem  Competition 

of  12.6%. 


Although  1950  saw  newspapers 
score  a  12.1%  gain  for  another 
all-time  high  of  $499,019,000  in 
national  advertising  revenue,  they 
now  face  some  of  the  “gravest 
challenges”  in  newspaper  selling 
history,  according  to  statements 
issued  this  week  by  the  Bureau  of 
Advertising,  ANPA. 

In  its  annual  report,  “Expendi¬ 
tures  of  National  Advertisers  in 
Newspapers:  1950,”  the  Bureau 
shows  that  leading  national  adver¬ 
tisers  greatly  increased  their  use 
of  newspaper  ^ce  in  1950,  in 
some  cases  even  tripling  and  quad¬ 
rupling  their  1949  expenditures. 

On  the  heels  of  this  optimistic 
report,  however,  Harold  S.  Barnes, 
director  of  the  Bureau,  announced 
a  vigorous  three^toint  plan  for 
action  designed  to  meet  “The 
storm  signals  of  competition.” 

68  Upped  Bodgets 

Of  the  top  100  national  users 
of  the  medium  last  year,  68  boost¬ 
ed  their  newspaper  budgets,  Wil¬ 
liam  G.  Bell,  the  Bureau's  director 
of  research,  pointed  out,  and  nine 
more  then  doubled  their  dollar 
totals  of  1949.  Similarly  impres¬ 
sive  increases  are  also  shown  for 
many  advertisers  other  than  the 
100  leaders. 

Taken  alone,  the  top  100  na¬ 
tional  newspaper  advertisers  raised 
their  investment  in  daily  news¬ 
paper  space  from  $218,931,662  in 
1949  to  $246,484,275  in  1950,  the 
new  volume  discloses — an  increase 


The  most  spectacular  increases 
in  newspaper  advertising  were 
nvade  by  the  radio  and  television 
industry.  Expenditures  in  the  field 
as  a  whole  rose  from  $12,756,000 
to  $22,760,000,  an  increase  of 
78.4%.  The  three  top  investors 
in  this  classification  were:  Admiral 
—$2,724,631,  up  143.9%:  Moto¬ 
rola— $2,046,758,  up  273.5%,  and 
Radio  Corp.  of  America — $3,168,- 
624,  up  54.1%.  Radio  and  tv 
stations  also  increased  their  news¬ 
paper  advertising  —  from  $4,373,- 
000  to  $6,097,000. 

General  Motors  Corp.  continues 
in  the  top  spot  on  the  list  with 
an  expenditure  of  $27,594,071,  an 
increase  of  $2,724,999,  or  11%, 
over  1949.  The  number  two  and 
three  positions  are  occupied  by 
Chrysler  Corp.  and  Ford  Motor 
Co.,  each  registering  substantial 
gains  over  their  dollar  investments 
in  newspaper  advertising  for  the 
previous  year.  Chrysler  Coip.’s 
newspaper  investment  rose  from 
$8,747,966  in  1949  to  $13,703,451 
in  1950;  Ford  Motor  Co.  went  up 
from  $10,629,320  to  $13,586,716. 

Substantial  increases  were 
chalked  up  also  by:  Standard 
Brands,  $2,717,617  to  $4,527,375; 
General  Foods,  $5,124,784  to  $6,- 
415,618;  Nepera  Chemical  Co., 
$256,801  to  $1,373,466;  U.  S. 
Rubber,  $391,690  to  $1,293,889; 
Glenmore  Distilleries  Co.,  $391.- 
032  to  $1,095,998,  and  others. 


Again  in  1950,  the  groceries 
classification  was  the  leading  user 
of  newspapers  nationally,  with  a 
total  investment  of  $123,354,000, 
an  increase  of  9.7%  over  1949. 
The  largest  gain  among  noajor  gro¬ 
cery  advertisers  was  that  registered 
by  Standard  Brands.  Automotive, 
in  second  place,  was  the  top  gainer 
dollar-wtse,  increasing  its  total  in¬ 
vestment  14.3%. 

Newspapers’  near  half-billioo- 
dollar  1950  national  advertising 
volume,  announced  by  the  Bureau 
in  April  (E&P,  Apr.  28,  p.  15), 
is  charted  in  the  new  expenditures 
book  and  compared  with  other 
major  media  (magazines,  network 
radio,  farm  journals,  outdoor  and 
television). 

Newspapers’  share  of  the  na¬ 
tional  advertising  dollar  remained 
at  the  1949  level  of  approximately 
34c  while  the  magazines’  share 
sagged  from  31.4c  to  29.3c.  Net¬ 
work  radio’s  share  likewise  de¬ 
clined  from  14.4  to  12.5c,  while 
national  spot  radio  remained  un¬ 
changed  at  12.2c.  Outdoor  (at 
5.8c)  and  farm  journals  (at  2.0c), 
the  Bureau  calculates,  renxained 
relatively  unchanged.  Network 
television,  with  $45,000,000  reve¬ 
nue,  took  3.1c  of  the  national  ad¬ 
vertising  dollar. 

In  dollars  invested  by  national 
advertisers,  the  book  shows,  news¬ 
papers  climbed  from  $445,015,000 
in  1949  to  last  year’s  record  $499,- 
019,000,  while  magazines  (exclud¬ 
ing  farm  magazines)  gained  from 
$412,000,000  to  $431,000,000  dur¬ 
ing  the  same  period. 

In  presenting  the  expenditure 
figures,  the  Bureau  points  out  in 


its  foreword  that  the  volume  cov¬ 
ers  1,242  national  advertisers  caF 
culated  to  have  spent  more  than 
$25,000  in  newspapers  during  1950 
on  their  3,003  pr^ucts  and  serv¬ 
ices.  This  compares  with  1,237 
national  advertisers  and  2,871 
products  in  the  comparable  1949 
listing. 

Figures  in  the  book,  according 
to  the  Bureau,  are  based  on  ac¬ 
tual  linage  reports  from  995  week¬ 
day  and  364  Sunday  newspapers 
published  in  cities  of  10,000  pop¬ 
ulation  and  more,  with  a  com¬ 
bined  weekday  circulation  repre¬ 
senting  93.5%  of  total  U.  S.  week¬ 
day  newspaper  sales  and  95.7% 
of  Sunday  sales. 

The  figures  were  compiled  for 
the  Bureau  by  Media  Records 
from  two  sources:  1)  actual  meas¬ 
urement  by  that  organization  of 
newspapers  in  the  cities  it  regular¬ 
ly  covers,  and  2)  accumulated 
monthly  reports  submitted  to  the 
Bureau  by  661  newspapers  in 
cities  not  measured  by  Media  Rec¬ 
ords. 

Linage  Converted 

All  linage  figures,  the  Bureau 
explains,  were  converted  to  dol¬ 
lars  by  applying  the  one-time  rate 
(flat  or  open,  black-and-white  or 
color)  to  the  space  ased.  This  is 
precisely  the  same  method  of  con¬ 
version  used  in  the  Bureau’s  ex¬ 
penditures  compilations  of  1938  to 
1944  and  1948-49,  it  is  stated. 

Likewise,  the  Bureau  points 
out.  the  one-time  rate  is  employed 
regularly  by  Publishers  Informa¬ 
tion  Bureau  in  measuring  adver¬ 
tisers’  expenditures  in  magazines 
(Continued  on  next  page) 


"TOP  100"  NATIONAL  ADVERTISERS  IN  NEWSPAPERS  IN  1950 


1950 

1949 

% 

Expenditures  Expenditures  Change 

I.  General  Nfotors  Corp.. . 

127,594,071 

$24,869,072 

-f-  11.0 

2.  Clirysler  Corp . 

13,703.451 

8.747.966 

+  56.6 

3.  Ford  .Motor  Co . 

13.586,716 

10.629.320 

-i-  27.8 

4.  Procter  &  Gamble  Co.. . 

9,800,614 

8.535.325 

+  14,8 

5.  I..ever  Bros.  Co . 

9,625.279 

8.(M7.565 

+  19.6 

8.  Colxate-Palmolive-Peet . 

8,998.024 

12.089.890 

—  25.6 

7.  Distillers  Corp.-SesKram' 

s 

Ltd . 

7.195.437 

6.790,148 

+  6.0 

8.  (jeneral  Foods  Corp.  . . 

6.41.5.618 

5,124,784 

+  25.2 

9.  Schenley  Industries  . . 

5.967.184 

6,229.403 

—  4.2 

10.  Keynolus  Tobacco  C'o.  . 

5.368.9.30 

4.811.843 

4-  11.6 

11.  Standard  Brands  Inc  . . 

4.527,375 

2.717,617 

66.6 

12.  General  Electric  Co  . . . 

4,202.942 

3.927,574 

+  7.0 

13.  National  Distillers.  .. 

4.10:).2(H 

3.941.493 

+  4.1 

14.  Philip  MorrU  &  Co  .  . 

3..571.013 

4,069.170 

—  12.2 

15.  Quaker  Oats  Co . 

3.529.;i99 

3.763,699 

—  6.2 

16.  General  Mills  Inc . 

3.376.986 

3.253.998 

+  3.8 

17.  Radio  ('orp.  of  .\merica 

3.168.624 

2.056,591 

+  .54.1 

18.  National  li^iry  Products 

3.021.091 

1,785,675 

-t-  69.2 

19.  .American  Home  Prod. 

2,865.296 

2.546.819 

+  12.5 

20.  Swift  A  Co . 

2.730,084 

3,397.211 

—  19.6 

21.  .Admiral  Corp . 

2.724.631 

1.117,121 

-i-143.9 

22.  Studebaker  Corp . 

2.660,131 

2.549.565 

+  4.3 

23.  Westinjthouse  Electric  . 

2.407,941 

2.499.786 

—  3.7 

24.  Philco  (’orp . 

2.373  J82 

1.756,458 

+  35.1 

25.  Publicker  Industries  . . 

2,370,627 

1.300.840 

+  82,2 

26.  Hudson  .Motor  Car  Co. 

2.351,2(H 

3.125.840 

—  24,8 

27.  Doubleday  A  Co . 

2..324,S41 

1,775.991 

+  30  9 

28.  Nash-Kelvinator  Corp  . 

2.210.a38 

2,292.452 

—  3.6 

29.  KellORK  Co . 

2.149..556 

2,306,289 

—  6  8 

30.  .Vrmour  A  Co . 

2,141.452 

2.814,009 

—  23.9 

31.  American  Tobacco  Co  . 

2,088.336 

3.449.973 

—  39.5 

32.  Motorola  Inc.* . 

2,046.758 

547,945 

+273  5 

33.  Lc  Blanc  Corp.* . 

2.036.026 

140.521 

+1348.9 

34.  Sterling  Drag . 

1.994.246 

3.085.305 

—  35.4 

35.  Best  Foods  Inc . 

1.890.302 

1,782,423 

+  6.1 

36.  Kaiser-Fiaser  Corp. 

1.880.012 

1.669,006 

+  12.6 
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37.  Coca-Cola  Co . 

38.  Hiram  Walker>Gooder« 

1,777,922 

1.782,044 

—  0.2 

barn  A  Worts  . 

1,696,159 

1.142.921 

+  48.4 

39.  Bristol-Myers  Co . 

1.612.839 

9.39,910 

+  71.6 

40.  Borden  Co . 

1.598.955 

1.511,270 

+  5.8 

4 1 .  .4vco  .Mfg.  Co . 

1.540..582 

1.3.56.1.58 

+  1.3  6 

42.  Pillsbury  Mills . 

1.509,412 

2.884.770 

—  47.7 

43.  Pepsi-f'ola  Co . 

1.471.228 

1.095.708 

+  .34.3 

44.  Packard  Motor  Car, . . . 

1.428.025 

2.317.814 

—  38.4 

45.  National  Bisruit  Co 

1.426,120 

793,837 

-t-  79  6 

46.  Nepera  Chemical  Co.*. . 

1.373,466 

256,.801 

+434  8 

47.  Time  Inc . 

48.  Institute  of  Life  lasur- 

1.360.668 

1.073.236 

-r  26  8 

ance . 

1.321.2.57 

1.095.600 

+  20.6 

49.  Shell  Oil  Co . 

1.318,971 

1.041,056 

+  26.7 

50.  Wesson  Oil  k  Snowdrift 

1.308.017 

1,117.876 

+  17.0 

51.  1  nited  States  Ruhlier* 

52.  S.  C.  Johnson  k  Sons 

1.293.889 

391.690 

+  230.3 

Inc .  ... 

1,279.149 

800,849 

+  59.7 

53.  .Standard  Oil  (N.  J.) .  . . . 

1.270.023 

1.030.323 

+  23.3 

54.  William  Wrigiev Jr. Co.. 

1,243.796 

1.623.568 

—  23  4 

55.  Gillette  Safety  Raior  . 

1.225.125 

1,090.082 

+  12.4 

56.  Brown-Forman  Distillers 

1.198.206 

876.914 

+  36.6 

57.  I.iebmann  Breweries  Inc. 

1.160.080 

1.15.3,511 

+  0.6 

58.  Continental  Baking  Co. . 

59.  Corn  Products  ReHning 

1.142.096 

1.388,129 

—  17.7 

Co . 

1.119.931 

708.580 

+  58.1 

00.  Socony-\ aeiium  Oil. . . . 

1,104.982 

1.143.303 

—  .3  4 

61.  Park  A  Tilford . 

62.  Glenmore  Distilleries 

1.099.593 

1,024,889 

+  7.3 

Co.* . 

1.095.998 

391.032 

+  180  3 

63.  Greyho  ind  (’orp . 

1,090.778 

1.139365 

—  4.3 

64.  Intematl.  Cellucott<xi .  . 

1.083,279 

1.141.826 

—  5  1 

65.  Eastern  .Airlines . 

1.082,531 

1,062.119 

+  1.9 

66.  Unicom  Press  Inc . 

1.066.058 

847,747 

+  25  8 

67.  Libby.  McNeill  A  Libby 

68.  Pan  .tmerican  World 

1.018.493 

1.282.828 

—  20  6 

.kirways . 

982.443 

■  674301 

+  45.7 

p  1951 


1950  1949  % 

ExpBnditurtft  Expenditures  Change 


69.  .Seven-Up  Co . 

957.421 

6.T3.706 

+  51  1 

70.  Ralston  Purina  Co  . 

955.r>44 

720.686 

+  32.6 

71.  ('amation  Co . 

918.649 

810.012 

+  13.4 

72.  Block  Drug  ('o. . . . 

911,762 

939,246 

—  2  9 

73.  H.  J.  Heinx  Co . 

895.415 

1.549.161 

—  42  2 

74.  Bay  ik  Cigars  Inc.* 

887.575 

494,682 

+  79  4 

75.  U.  S.  Government  + 

8.85,53.3 

1.250.818 

—  29  2 

76.  .Standard  Oil  find.). .  . 

882.898 

609,002 

+  45  0 

77.  Johnson  &  Johnson  . 

869.437 

90.5.114 

—  3  9 

78.  General  (’igar  Co  .  . 

859.091 

I.a3.5.949 

—  17.1 

79.  Sinclair  Refining  Co.* 

S47.270 

211.188 

+301.2 

80.  American  Airlines  Inc 

842,666 

8.55.896 

—  15 

81.  P.  IsOnllard  C'o . 

834314 

760,992 

+  9.6 

82.  Union  Carbide  ik  Carl>on* 

8202.86 

302.149 

+  171.5 

83.  Walter  J.  Blaek  Ine  . . 

819310 

904.988 

—  9  5 

84.  Zenith  Radio  Corp.*. . . 

792.991 

558.868 

+  41.9 

,85.  .Manhattan  Soap  Co _ 

789.768 

1.164.660 

—  32  2 

88.  Renbeld  Importers  Ltd.* 

7.82.538 

519,651 

+  50  6 

87.  Beacon  Co.* . 

88.  Transcontinental  A 

78,9.243 

415.087 

+  88  0 

W  cstern  .kir  Inc  ... 

780.240 

671.964 

+  16.1 

89.  Plough  Inc.* . 

777.651 

086.856 

+  32  5 

90.  W  illiam  H.  ise  A  ('o. . 

772.440 

961.617 

—  19  7 

91.  .kndrew  Jergens  Co.* 

770.976 

599.649 

+  28  6 

92.  Canada  Dry  Ginger  .kle. 

769.305 

720.583 

-1-  6  8 

93.  Thomas  Leeming  k  Co 

767.220 

755.136 

+  1.6 

94.  Sunshine  Biscuits  Inc.. . 

765.503 

646308 

+  18  4 

95.  Scott  Paper  Co.* 

765.452 

292,564 

-^161  6 

96.  Hilb  Bros.  Coffee  Ine.  . 

761.1.57 

642.486 

+  18.5 

97.  Ponds  Extract  Co.*  . . 

754,306 

523.852 

+  44  0 

98.  Van  Camp  Seafood  Co.* 

728.923 

.553.358 

+  31  7 

99.  Standard  Oil  (Calif.) . . . 

723,946 

871.553 

—  16  9 

100.  lj»dy  Esther  Ltd . 

713.45.3 

735.137 

—  3  0 

*Not  among  top  100  national  newspaper  advertisers  for  1949. 
+C<*inbinf8  U.  S.  ad  accounts  formerly  listed  separately;  seepage  36 
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5-Mos.  Linage 
Is  3.2%  Ahead 
Of  1950  Figure 


$All, Business, Is  Local 


AGRICULTURE . 

ALCOHOLIC  BEVERAGES.. Total  $45,473,000 

Boon .  14,382,000 

Winea .  2,038,000 

Liquors .  29,053,000 

AMUSEMENTS . 

AUTOMOTIVE . 

Aviation . 

Gasolmes  k  Oils. . 

Parts  k  Accessorise . 

Passenger  Cara— New . 

Tires  k  Tubes . 

Trucks  k  Tractors . 

Miscellaneous  Automotive. 

CONFECTIONS . 

EDUCATIONAL . 

GROCERIES . 

Baking  Products . 

Beverages . 

Coffee  &  Tea . 

Soft  Drinks . 

Miscellaneous  Beverages 
Cereals  k  Breakfast  Foods 

Condiments . 

D^u^  Products .  . 

Disimectants  k  Exterminators 
Laundry  S<»r«  *  Cleansers. . . 

Meats.  Fish  &  Poultry . 

Miscellaneous  Groceries . 


A  TOTAL  of  226,207,267  lines  of 
advertising  during  May  represent¬ 
ed  a  2.7%  gain  over  May  1950 
and  a  3.2%  increase  for  the  first 
five  months  of  1951  over  the  same 
period  last  year,  according  to  Me¬ 
dia  Records  measurement  of  total 
linage  in  52  cities. 

Classified  led  all  classifications 
by  registering  an  18%  jump  over 
May  1950  and  a  lusty  17.7% 
gain  for  the  five-month  period. 
Other  increases  were  scored  by 
department  store,  general,  and  fi¬ 
nancial  classifications  with  respec¬ 
tive  gains  of  3%,  .3%  and  8.6% 
for  the  five  months  of  1951  versus 
1950. 

Biggest  dip  came  in  automotive 
linage  which  sagged  9.1%.  Other 
declines  for  the  five-month  period: 
display,  .5%  and  retail,  .1%. 

Additional  good  news  concern¬ 
ing  classified  came  this  week  from 
the  Association  of  Newspaper 
Classified  Advertising  Managers 
which  released  classified  ad  count 
figures  for  April  1951  compared 
with  April  1950.  Some  of  the  in¬ 
creases  reported  are  almost  incred¬ 
ible. 

The  Milwaukee  (Wis.)  Sentinel, 
for  example,  is  credited  with  an 
increase  of  36,719  classified  ads 
over  April  last  year.  Next  biggest 
gain  was  claimed  by  the  Chicago 
(III.)  Tribune  with  31,336  more 
ads.  The  Cleveland  (O.)  Plain 
Dealer  was  third  with  a  gain  of 
28,570  ads. 

Significantly,  these  and  similar 
increases  were  registered  by  dailies 
located  in  key  industrial  cities 
where  defense  employment  is  gain¬ 
ing  momentum. 


....  $1,272,000 

.Toul  $98,094,000 

.  376.000 

.  11.809.000 

550,000 

.  63m000 

2,903,000 
.  .  6.785,000 

.  12.288,000 

.  $3,105,000 

.  $1,339,000 

.ToUl  $123,354,000 

.  15,531,000 

.Total  $21,686,000 
11,247,000 
8.891.000 
1.548.000 
S.762,000 
6.883.000 
12.086,000 
1,185,000 
26.773,000 
6.950.000 
23.498.000 

HOTELS  &  RESORTS .  $9,946,000 

HOUSING  EQUIPMENT  &  SUP- _ 

plies . Total  $20,001,000 

Air  CoDditioninK .  520,000 

.\utomatic  Heating .  1,133.000 

Automatic  Refrigeration .  3,509.000 

Fixtures .  14,000 

Fuel .  _  852,000 

Furniture  4  Furnishings .  7,543.000 

Heaters  4  Stoves .  .  1,074.000 

MiseellaneousEtsg.  Eqmp.  4Suppl  5356,000 

INDUSTRIAL . .’ .  $8,480,000 

INSURANCE .  $4.15Z000 

JEWELRY  &  SILVERWARE .  $1,190,000 

MEDICAL .  $24,588,000 

MISCELLANEOUS .  $17,242,000 

PROFESSIONAL  &  SERVICE  $73a0()0 

PUBLICATIONS . Total  $17,470,000 

Book  I^blishers .  10.685.000 

Magaxines .  5.003,000 

Newspapers .  1,782,000 

PUBLIC  UTILITIES .  $8,341,000 

RADIO  &  TELEVISION . Total  $22.76a000 

Radio  4  Television  Sets .  16,507.000 

Stations .  6,097,000 

Miscellaneous  Radio  4  Television.  156,000 

SPORTING  GOODS .  $1,997,000 

TOBACCO . Total  $19,935,000 

Cigars .  3,754.000 

Cigarettes .  15315,000 

Tobacco .  540.000 

Miscellaneous  Tobacco .  326,000 

TOILET  REQUISITES . Total  $34,904,000 

Antiseptics .  259,000 

Dentifrices .  5,909,000 

Perfumes  4  Cosmetics .  10,339,000 

Toilet  Soaps .  9344.000 

Miscellaneous  Toilet  Requisites  9.053,000 


Macazincs 


CLASSIFICATION 

Groceries . 

.Automotive . 

.Alcoholic  Beverages . 

Toilet  Requisites . 

Medical . . . 

Radio  4  Television . 

Transportation . 

Housing  Equipment  4  Supplies 

Tobacco . 

Publications . 

Hotels  4  Resorts . 

Industrial . 

Public  Utilities . 

Ap-iculture . 

Wearing  .Apparel . 

Insurance . 

Confections . 

Sporting  Goods . 

Educational . 

Amusements . 

Jewelry  4  Silverware . 

Professional  4  Service . 

Miscellaneous . 


1949 

$112,465,000 

85.856.000 

42,375.000 

30.549.000 

19.213.000 

12.756,000 

20.048.000 

19.928.000 

19,970.000 

15.984.000 

8,599.000 

10307,000 

7,553.000 

5.931.000 

6372.000 

3.726.000 

3.350.000 

1.822,000 

1.070,000 

878.000 

1.288.000 

367,000 

14.408.000 


1950 

$123,354,000 

98.094.000 

45.473.000 

34.904,000 

24.588.000 

22.760.000 

21,587,000 

20.001,000 

19.935.000 

17,470,000 

9.946.000 

8.480,000 

8341,000 

6,819.000 

6.240.000 

4.152.000 

3.105.000 

1,997,000 

1.339.000 

1.272,000 

1.190,000 

730.000 

17.242.000 


Ad  Bureau's  Report 

continued  from  page  13 


NEWSPAPERS 

MAGAZINES 


and  network  radio.  The  new  ex-  netoork  radio  ^  •■■■  “^outdoor  ,.••*'**  ** 

penditure  book  is  the  third  in  spot  radio  ”  »wi  rt?'  ~»T| » ,  | » «  y  -  *  . .ySSSSSLTS  ** 

the  post-war  series  issued  by  the  .farm journals  or*»*‘*f"”*T*'*^”**T"'*i*****i  "i*  T  1  ,1  Ir  P® 
Bureau.  It  is  available  to  adver-  ....  nss 

tisers  and  agencies  on  request.  ■ 

Plan  for  Action  The  Bureau’s  three-point  “plan  at  the  local  level. 

In  announcing  the  Bureau’s  for  action’’  is  already  well  along  “3.  The  Bureau  has  reoriented 
three-point  plan  for  aetion  to  meet  its  way.  Its  major  features,  as  and  expanded  its  program  of  re- 

the  “growing  challenges’’  facing  stated  in  the  annual  r^jort,  are  tail  selling  aids  for  member  news- 

newspaper  advertising,  Mr.  Barnes  these;  papers  to  help  mem^rs  broaden 

said  “it  is  all  too  clear  that  news-  “i.  The  Bureau’s  own  national  base  of  their  retail  adveilising 
papermen  should  waste  little  time  sales  and  promotion  forces  have  income  with  new  accounts.” 
in  crowing  about  last  year’s  12.1%  been  revamped  for  what,  it  seems  ‘Unguarded  Front’ 

gain  to  each  other.  The  storm  certain,  will  be  far  more  efficient  in  explaining  Point  No.  2  of 
sisals  of  competition  are  all  too  j>erformance — and  Bureau  sales  the  program,  which  at  its  launch- 

visible.”  objectives  have  been  carefully  re-  ing  some  months  ago  was  labeled 

Television  has  been  developing  defined  in  the  same  light.  a  “top-priority”  Bureau  project, 

at  an  accelerated  rate  since  the  “2.  The  Bureau  has  launched —  Mr.  Barnes  declared,  “Our  local 
first  of  this  year,  Mr.  Barnes  in  close  cooperation  with  the  front  is  the  imguarded  front.” 

points  out,  and  magazines,  which  Newspaper  Advertising  Executives  There  is  increasing  evidence,  he 

are  “fighting  for  business  harder  Association,  the  American  Asso-  adds,  “that  many  newspapers’  de- 

than  ever,”  gained  strongly  in  the  ciation  of  Newspaper  Representa-  feats  in  the  national  field  really 
first  quarter  of  1951.  Meanwhile,  fives  and  the  National  Newspaper  occur  on  the  local  frcMit.  Tele¬ 
radio,  although  its  losses  to  tele-  Promotion  Association — a  pro-  vision’s,  radio’s  and  magazines’ 
vision  are  heavy,  “remains  a  pow-  gram,  for  a  continuing  effort  efforts  in  new^apers’  own  front- 

er  to  be  reckoned  with,  especially  among  all  newspapers  to  sell  na-  yards  in  too  many  cases  have 

spot  radio.”  tioruil  advertising,  and  keep  it  sold,  woo  the  votes  of  district  managers. 


Ex-City  Editor 
Provides  Scoop 
On  'Big  Bang' 

New  Orleans  —  “I  have  seen 
and  heard  the  greatest  explosion 
ever  created  by  man  in  the  his¬ 
tory  of  the  world. 

“1  had  a  feeling  that  I  was 
standing  at  the  gates  of  Hell  look¬ 
ing  into  eternity. 

“1  was  at  Eniwetok.” 

Thus  began  a  stirring,  dramatic 
series  of  articles  in  the  New  Or¬ 
leans  States  by  U.  S.  Rep.  F.  Ed¬ 
ward  Hebert. 

Copyrighted  by  the  States,  por¬ 
tions  of  the  series  or  the  entire  se¬ 
ries  have  been  widely  reprinted  by 
newspapers  throughout  the  U.  S. 

Congressman  Hebert  is  a  for¬ 
mer  city  editor  of  the  States,  but 
that  isn't  the  main  reason  the 
States  scooped  the  nation  with  his 
exciting  eyewitness  account  of 
“the  big  bang.” 

The  first  link  in  the  chain  was 
a  wire  service  squib  announcing 
that  Mr.  Hebert,  a  member  of  the 
House  armed  services  committee, 
had  been  designated  an  official 
observer  for  the  A-bomb  tests  on 
Eniwetok  atoll.  That  was  sev¬ 
eral  weeks  before  the  tests. 

“As  soon  as  we  saw  the  wire 
story,  we  got  on  the  phone  and 
asked  Eddie  if  he  would  write  a 
series  for  us.”  Frank  C.  .Allen, 
managing  editor  of  the  States,  ex¬ 
plained. 

“He  said  he  would,  but  added 
he  didn’t  know  what  kind  of  cen¬ 
sorship  would  be  imposed  by  the 
•Atomic  Energy  Commission. 

“Immediately  after  the  tests,  he 
wrote  his  impressions.  Later  he 
had  them  cleared  by  the  AEC. 

“When  the  official  announce¬ 
ment  of  the  tests  was  made  by  the 
government,  the  series  was  ready 
to  go,”  Mr.  Allen  said.  “And 
we  ran  the  first  installment  with 
no  delay.” 


Mr.  Hebert  was  a  reporter  on 
the  States  when  the  paper  was 
purchased  by  the  Times-Picayune 
Publishing  Co.  in  1933.  He  had 
been  city  editor  of  the  States  for 
several  years  before  being  elected 
to  Congress  in  1940. 

■ 

2  Gannett  Papers 
Initiate  $3  Raise 

Rochester,  N.  Y. — ^The  two 
Gannett  Newspapers  here  this 
week  offered  a  $3-a-week  pay  in¬ 
crease  to  all  union  employes. 

Company  representatives  told 
union  officials  the  increase  was  in 
recognition  of  recent  jumps  in  the 
cost  of  living  unforseen  when  cur¬ 
rent  contracts  were  signed  last 
November, 

A  contract  with  all  unions  calls 
for  an  automatic  wage  hike  of  $2 
next  November.  The  publishers 
volunteered  to  grant  that  boost  as 
of  June  8  and  give  the  additional 
$1  hike. 

The  Guild  and  most  mechan¬ 
ical  unions  voted  to  accept  the 
company  offer.  The  only  excep¬ 
tion  was  the  typographical  union. 


100  at  Reunion 
Revere  Akron's 
Bygone  Dailies 


Akron,  O. — One  hundred  per¬ 
sons  rallied  'round  the  memory  of 
a  newspaper  in  the  Mayflower  ho¬ 
tel  here  June  15.  It  was  a  reunion 
of  the  staff  of  a  newspaper  which 
discontinued  publication  13  years 
ago. 

Back  in  1938,  the  Akron  Times- 
Press,  a  Scripps-Howard  newspa-  «  i  i  i  •  »  n 

per.  was  sold  to  the  Beacon  Jour-  bcnolarsiups  lor  Z 


Bergin,  executive  secretary  Nation¬ 
al  Retail  Merchants  Association; 
Charles  Miller,  secretary  of  the 
National  Association  of  Rubber 
Manufacturers;  Jack  Kelly,  of  the 
Kelly  Advertising  Agency  in  Col¬ 
umbus,  O.;  Harry  August,  Pitts¬ 
burgh,  Pa.  and  Jack  Reed  of  Wash¬ 
ington.  , 

Kenneth  Nichols,,  columnist  of 
the  Beacon-Journaf  and  former 
Times-Press  staffer.  Was  master  of 
ceremonies. 


Foreign  Aiiairs  Study 


SOLEMN  NOTE— Jim  Becker  of 
AP  looks  over  an  organ  left  be¬ 
hind  by  the  Chinese  at  Chorwon, 
Korea. 


nal.  Some  of  the  staff  was  absorbed 
into  the  Journal  and  others  scat¬ 
tered  to  the  four  winds.  Taking 
the  occasion  of  a  farewell  party 
to  the  former  city  editor,  Walter 
J.  Coyle,  the  impromptu  reunion 
was  decided  upon.  Mr.  Coyle  is 
moving  from  Akron,  where  he  has 
been  in  business,  to  Phoenix,  Ariz. 

In  addition  to  the  staff  of  the 
Times  -  Press,  those  who  had 
worked  for  the  two  previous  pa¬ 
pers  which  had  combined,  the 
Akron  Times  and  the  Akron  Press, 
were  invited. 

Mark  Felber,  former  editor  of 
the  Press,  gave  historical  data  on 
that  paper.  L.  E.  Judd,  editor  of 
Times  Press  during  the  20’s,  spoke 
on  his  experiences. 

Grant  Stone,  business  manager 
of  the  Times-Press  at  the  time  it 
ceased  publication,  filled  in  details 
of  the  final  years.  He  is  now  ad¬ 
vertising  director  of  the  Cleveland 
Press. 

Among  those  from  out  of  town 
were  A.  H.  Sypher,  managing  edi¬ 
tor,  Nation's  Business;  Anthony 
Weitzel,  columnist  of  the  Chicago 
Daily  News;  James  G.  Crossley, 
managing  editor,  Columbus  Citi¬ 
zen;  Robert  A.  Linn,  managing 
editor,  Cincinnati  Post;  Edward 
F.  Dierker.  advertising  director, 
Dayton  Daily  News;  H.  C.  Atkin¬ 
son.  executive  vicepresident,  Ohio 
Chamber  of  Commerce;  Preston 


The  Council  on  Foreign  Rela¬ 
tions  has  awarded  resident  fellow¬ 
ships  to  George  Palmer,  Rome 
correspondent  of  the  Associated 
Press  since  1949,  and  to  Hal  Lehr- 
man,  free  lance  foreign  correspon¬ 
dent  and  specialist  on  Eastern 
Europe. 

The  fellowships  are  for  study 
and  research  at  Council  head¬ 
quarters  in  New  York  City,  and 
at  near-by  universities  during  the 
1951-52  academic  year.  Stipends 
provided  will  correspond  with  sal¬ 
aries  lelinquished  during  the  pe¬ 
riod  of  the  fellowships. 


EDITOR  &  PUBLISHER  for  June  23.  1951 


‘BUTCHER' — A  term  commonly 
applied  to  copyreaders  belongs  to 
U.P.  Reporter  Jay  Breen  as  he 
goes  about  learning  a  housewife’s 
reaction  to  beef  price  ceilings. 
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THE  ADVERTISING  SURVEY 

^Underselling* Ad  Claims 
Make  Retailers  Boil 


By  Robert  B.  McIntyre 

As  New  York  City’s  price  war 
became  one  of  attrition  this  week, 
Maj.  Benjamin  H.  Namm,  head  of 
a  large  Brooklyn  store,  took  time 
out  from  his  front-line  command 
post  long  enough  to  direct  some 
well-intended  words  of  advice  at 
admanagers  of  newspapers. 

Newspapers,  he  charged,  are 
making  “a  tragic  mistake”  by  con¬ 
tinuing  to  carry  advertisements  of 
retailers  making  general  under¬ 
selling  claims  and  are  driving  their 
advertisers  into  the  arms  of  gov¬ 
ernment  agencies. 

Several  New  York  dailies  con¬ 
tacted  for  their  reactions  to  the 
charges  pointed  out  the  issue  has 
long  been  a  bone  of  contention 
among  department  stores.  The 
general  feeling  was  that  newspa¬ 
pers  shouldn’t  be  made  the  battle¬ 
ground  for  such  an  issue  and 
shouldn’t  be  expected  to  police 
such  matters. 

Media  Party  To  Fact 
“What  is  there  for  retailers  to 
do  when  their  advertising  media 
become  party  to  the  dissemination 
of  a  false  and  misleading  claim?” 
asked  Major  Namm.  “We  have  to 
have  regulation,  but  what  we  want 
is  a  maximum  of  self-regulation 
and  a  minimum  of  government 
regulation. 

“Nevertheless,  the  local  news¬ 
papers  have  left  their  advertisers 
with  no  alternative  except  to  seek 
recourse  from  the  Federal  Trade 
Commission,  the  Senate  Small 
Business  Committee  and  the  New 
York  State  Legislative  Committee 
on  Unfair  Practices.” 

Pointing  out  that  general  un¬ 
derselling  claims  have  been  banned 
as  false  and  misleading  by  vir¬ 
tually  every  Better  Business  Bu¬ 
reau,  the  store  executive  said  that 
“every  retailer  and  every  newspa¬ 
per  knows  it’s  impossible  for  any 
store  to  save  its  customers  at 
least  6%  on  everything  that  it 
sells,  even  with  the  exception  of 
price-fixed  goods.” 

“Every  retailer  and  newspaper,” 
Major  Namm  emphasized,  “knows 
that  no  store  really  endeavors  to 
save  its  customers  at  least  6%,  ex¬ 
cept  on  a  limited  number  of  well- 

Firm  Name  Changed 

Scolaro,  Meeker  &  Scott  is 
the  new  name  for  the  news¬ 
paper  representatives  formerly 
known  as  Osborn,  Scolaro, 
Meeker  &  Scott.  The  firm  has 
offices  in  five  cities,  with  John 
L.  Scolaro  in  Detroit,  Frank 
Meeker  and  Herbert  R.  Meeker 
in  New  York,  and  J.  Donald 
Scott  in  Chicago. 


known  items;  knows  that  the  pur¬ 
pose  of  this  general  underselling 
claim  is  to  create  the  impression 
that  the  store’s  entire  stock,  con¬ 
sisting  mainly  of  little-known 
items,  is  under-prioed — when  such 
is  not  the  case.” 

In  the  opinion  of  Major  Namm, 
it  is  both  unfair  and  misleading 
for  any  newspaper  to  become  a 
party  to  the  making,  by  a  store,  of 
a  general  underselling  claim 
“which  deliberately  creates  a  false 
impression  in  the  minds  of  the 
consuming  public.” 

Major  Namm  compares  price 
wars  with  shooting  wars;  says  they 
are  fought  according  to  the  law  of 
the  jungle  and  that  in  both  types 
of  war  a  lot  of  people  get  hurt. 

“I  am  all  for  legitimate  price- 
reductions,  which  are  vastly  dif- 
fer^it  from  engaging  in  price  war¬ 
fare,”  he  declared. 

The  departnoent  store  executive 
says  that  the  responsibility  has 
been  put  up  to  newspapers  on 
numerous  occasions,  “but  they 
continue  to  accept  this  general 
underselling  claim.” 

“They  should  be  the  last  people 
in  the  world,”  he  concluded,  “to 
drive  us  into  the  arms  of  federal 
and  state  agencies,  but  that  is  just 
what  they  are  doing.” 

Gimbel  Blames  Dailies 

Major  Namm’s  remarks  fol¬ 
lowed  on  the  heels  of  a  statement 
issued  by  Bernard  F.  Gimbel,  pres¬ 
ident  of  Gimbel  Brothers,  Inc., 
who  said  that  as  the  price  war 
continues  on  its  way  it  proves 
“more  and  more  the  misleading 
character  of  the  general  undersell¬ 
ing  claims  of  one  New  York  de¬ 
partment  store.” 

Mr.  Gimbel  noted  that  since  the 
price  war  started  the  newspapers 
have  been  publishing  box  scores 
each  day  showing  the  prices  on 
about  35  items. 

“The  futility  of  the  general  un¬ 
derselling  claim.”  he  said,  “is 
shown  by  the  fact  that  in  prac¬ 
tically  every  edition  of  the  papers 
the  prices  at  the  store  in  question 
were  on  the  majority  of  items  no 
lower  than  in  several  other  stores, 
and  in  some  cases  were  higher. 
On  page  26  of  the  New  York 
Times  of  June  7  the  box  score 
showed  that  the  store  which  makes 
the  general  underselling  claim 
was  less  on  only  one  item  out  of 
35.” 

“All  of  this  proves,”  Mr.  Gim¬ 
bel  continued,  “nobody  has  a  mo¬ 
nopoly  on  pricing  and  nobody  can 
successfully  maintain  a  general 
underselling  policy.” 

Mr.  Gimbel  charged  the  same 
newspapers  which  carried  these 
box  scores  “at  the  same  time  per¬ 
sisted  in  carrying  a  misleading  ad¬ 


vertisement  of  this  advertiser  re¬ 
garding  its  claims  to  a  general 
underselling  policy.” 

“The  inconsistency,”  he  de¬ 
clared,  “is  apparent  and  difficult 
to  justify  no  matter  how  noble 
the  purposes  of  the  newspapers  in 
question.”  (Virtually  every  New 
York  newspaper  published  his 
statement  in  news  columns.) 

Similar  sentiments  were  ex¬ 
pressed  by  Fred  Lazarus,  Jr., 
president.  Federated  Department 
Stores,  Inc.,  who  told  a  stock¬ 
holders’  meeting  that  the  current 
situation  “is  actually  the  result  of 
an  attempt  to  lead  the  public  into 
believing  that  prices  in  one  store 
are  generally  lower  than  in  other 
stores.  This  just  isn’t  so!” 


Special  Section 
Shows  Color  Ads 

Washington — ^The  Washington 
Post  ran  off  a  16-page  section  this 
week  and  distributed  it  among 
R.O.P.  color  advertising  prospects. 
It  reproduced  some  of  the  color 
ads  the  Post  has  published  since 
March. 

Promotion  Manager  John  Mus- 
gat  reported  the  Post  has  carried 
211,057  lines  of  color  advertising 
this  year.  Facilities  for  printing 
color,  the  first  in  any  Washington 
newspaper,  became  available 
when  the  Post  moved  into  its  new 
plant. 


Panel  on  ROP  Color 
Is  NAEA  Highlight 


When  the  Newspaper  Advertis¬ 
ing  Executives  Association  con¬ 
venes  June  25-27  in  Denver,  for 
its  summer  convention,  some  50 
speakers  will  discuss  the  pros  and 
cons  of  a  wide  range  of  topics 
either  having  a  direct  bearing  or 
influence  on  the  selling  of  newspa¬ 
per  advertising. 

A  highlight  of  the  three-day 
parley  will  be  a  panel  discussion 
on  “How  To  Service  and  Sell  ROP 
Color,”  presided  over  by  Stanley 
A.  Ferger,  advertisng  director, 
Cincinnati  (O.)  Enquirer,  and 
chairman.  Typographical  Improve¬ 
ment  and  Color  Advertising  Com¬ 
mittee.  In  addition  to  presiding 
over  the  session,  Mr.  Ferger  will 
cover  the  ROP  color  experiments 
of  the  Enquirer. 

Other  speakers  scheduled  to  up¬ 
date  convention  delegates  on  the 
latest  developments  in  color  use 
for  newspaper  advertising  are: 
Robert  K.  Drew,  admanager,  Mil¬ 
waukee  (Wis.)  Journal;  William 
E.  O’Brien,  admanayer,  Buffalo 
(N.  Y.)  Courier-Express;  Donald 
M.  Bernard,  advertising  director, 
Washington  (D.  C.)  Post;  Paul 
Fulton,  retail  admanager,  Chicago 
(111.)  Tribune;  Warner  R.  Moore, 
advertising  director,  Philadelphia 
(Pa.)  Inquirer;  Alex  R.  Bower, 
advertising  and  promotion  direc¬ 
tor,  San  Jose  (Calif.)  Mercury 
News;  Joseph  A.  Lubben,  business 
manager,  Dallas  (Tex.)  News;  and 
Mitchell  J.  Anthony,  retail  ad¬ 
manager,  Pasedena  (Calif.)  Star- 
News. 

Inadequacy  of  Rates 

The  inadequacy  of  current  ad¬ 
vertising  rates  covering  present 
day  costs  will  be  stressed  at  a 
general  session  by  C.  Arthur  Weis, 
treasurer  and  director,  St.  Louis 
(Mo.)  Globe-Democrat,  and  sec¬ 
ond  vicepresident.  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers. 

Scheduled  to  follow  Mr.  Weis 
to  the  speaker’s  platform  is  Lee 
A.  Ward,  president,  American  As¬ 
sociation  of  Newspaper  Represen¬ 
tatives,  who  will  introduce  a  pres¬ 


entation  entitled,  “Whither  tv?” 

An  address  by  Paul  C.  Smith, 
editor  and  general  manager,  San 
Francisco  (Calif.)  Chronicle,  will 
feature  a  Monday  luncheon.  Mr. 
Smith's  talk  will  take  the  form  of 
a  “World  ReporU” 

Advertisers  at  Bat 

Not  all  of  the  convention  speak¬ 
ers  will  be  from  the  newspaper 
side  of  the  advertising  picture.  Ar¬ 
thur  Dimond,  admanager,  H.  J. 
Heinz  Co.,  Pittsburgh,  Pa.,  will 
present  the  advertising  manager’s 
viewpoint,  while  the  sales  man¬ 
ager’s  viewpoint  will  be  discussed 
by  Marshall  Lachner,  general  sales 
manager,  grocery  division,  Col- 
gaite-Palmolive-Peet  Co.,  Jersey 
City,  N.  J. 

Guest  speaker  at  the  Tuesday 
luncheon  will  be  W.  A.  Blees,  vice- 
president  and  general  sales  man¬ 
ager,  Crosley  division  of  Avco 
Manufacturing  Corp.  Mr.  Blees 
will  outline  the  problems  of  sell¬ 
ing  in  today’s  markets. 

How  to  sell  more  men’s  clothing 
advertising  will  form  the  basis  of 
a  talk  by  Lee  P.  Henrich,  direc¬ 
tor  of  advertising.  Hart  Schaffner 
&  Marx,  Chicago,  Ill. 

Linage  Building 

Successful  methods  of  building 
linage  and  circulation  through 
special  promotions  will  round  out 
the  closing  session  of  the  NAEA 
convention  on  Wednesday  morn¬ 
ing.  For  example,  J.  W.  Patterson, 
Jr.,  advertising  director,  High 
Point  (N.  C.)  Enterprise,  will  tell 
of  his  success  with  a  double  truck 
football  contest,  while  coupon 
promotion  will  be  covered  by 
Atlee  H.  Bratley,  advertising  di¬ 
rector.  Racine  (Wis.)  Journal- 
Times. 

Convention  delegates  will  hear 
M.  L.  Sharp,  admanager.  The 
Oregon  Journal,  tell  how  to  build 
linage  and  good  will  with  farm, 
home  and  garden  section,  while 
Ralph  W.  Runnels,  advertising  di¬ 
rector,  Houston  (Tex.)  Post,  will 
put  national  advertising  funds  in 
co-op  advertising  under  his  micro¬ 
scope. 
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’I^oanj  Dk  eir 

Communications  Setup 
In  Korea  ‘Fabulous’ 


By  James  L  CoUings 

Jack  James,  United  Press  cor-  “This  alphabet,  devised  by  the 
respondent  recently  returned  from  military  some  time  ago,  is  used 
Korea,  said  this  week  the  com-  to  insure  accuracy,  of  course,  and 
munications  system  there  is  “fabu-  because  you  often  have  to  shout 
lous.”  over  the  phone  to  make  yourself 

At  one  end  of  the  line,  he  said,  heard.” 
are  the  fronters,  the  correspond-  Communications  were  snafued 
ents  covering  the  division  areas,  and  crude  at  first,  he  said,  and  it 
not  far  removed  from  the  battle  frequently  took  days  to  get  copy 
action,  and  at  the  other  end  is  through.  Once  when  he  was  using 
Tokyo,  transmission  point  to  the  his  own  improvised  communica- 
U.  S.  tions  technique  he  inadvertently 

In  between  are  two  relay  sta-  cut  in  on  MacArthur’s  office.  “I 
tions,  the  main  one  being  Eighth  got  all  kinds  of  hookups  at  times,” 
Army  Headquarters.  The  second-  he  said.  Now  under  the  best  cir- 
ary  one  is  closer  to  the  front,  cumstances,  stories  reach  Tokyo 
Headquarters  may  range  from  20  in  20  minutes,  and  under  the 
to  250  miles  from  the  front,  de-  worst  conditions,  in  24  hours, 
pending  upon  the  seesaw  aspects  It’s  a  full  schedule  for  the  cor- 
of  this  war.  respondents,  he  added,  and  there’s 

“It’s  entirely  an  Army  com-  little  spare  time.  He  explained  he 
munications  setup,”  Mr.  James  ex-  spends  30  minutes  to  two  hours  in 
plained,  “and  each  wire  service  the  morning  on  tactical  briefing 
keeps  a  coordinator  at  headquart-  at  headquarters,  then  visits  the 
ers.  He  functions  as  a  relay  man  front  to  see  what’s  going  on. 
or  manager  and  is  in  charge  of  “Up  there,”  he  said,  “you  talk 
all  correspondence  from  his  to  the  G.I.’s  and  have  a  chance 

fronters.  to  stumble  onto  a  good  side  bar 

“When  I  was  there,  the  copy  or  adventure  piece.  Then,  in  the 
phoned  in  from  the  battle  scene  evening,  there’s  the  second  tactical 
was  received  by  the  coordinator,  job  to  do.  You  may  not  get  it 
who  turned  it  over  to  the  censor,  till  10  and  it  may  take  you  until 
Then  the  coordinator  phoned  it  in  2-3  in  the  morning  to  get  it  out.” 
to  Tokyo.  I’m  not  too  sure  about  Mr.  James,  30  years  old  and 
the  new  development,  which  I  un-  out  of  Mayetta,  Kan.,  has  sev- 
derstand  consists  of  having  the  eral  firsts  to  his  credit.  He  scored 
censor  phone  the  story  to  Tokyo,  a  two-hour  beat  on  the  outbreak 
where  it  was  censorecf  the  second  of  war  in  Korea  (E&P,  July  22, 
time.  Or  at  least  the  censor  ar-  p,  10),  for  which  he  was  recently 
ranges  for  its  transmission.  given  the  National  Headliner  Club 

(The  latest  report  from  Tokyo,  award,  and  he  was  the  first  cor- 
received  after  this  story  was  writ-  respondent  to  be  wounded.  He 
ten,  is  that  double  censorship  has  nicked  in  the  foot  by  a  bullet 
been  eliminated.  Now  copy  com-  from  a  strafing  enemy  plane.  He 
ing  from  Korea  still  will  be  cen-  has  been  in  quite  a  few  battles 
sored  there  by  a  branch  office  of  himself,  but  he  doesn’t  believe  in 
the  General  Headquarters  Press  heroics  on  the  part  of  correspond- 
Advisory  Division,  but  stories  will  ents. 

not  be  censored  again  when  filed  “The  correspondent,”  he  said, 
by  the  correspondents’  Tokyo  of-  “should  never  come  under  heavy 
fices.  Further,  most  of  the  copy  fire.  It  certainly  isn  t  any  good 
from  Korea  will  be  transmitted  by  fo  have  your  face  in  the  mud 
teletype  and  not  by  phone.  How-  when  you  should  be  observing  the 
ever,  tactical  stories  or  ones  on  fighting.  I  like  to  get  up  on  a 
unusual  events  may  be  transmitted  nearby  hill  so  I  can  see  whats 
by  phoned)  happening.  Frankly,  I’ve  been  just 

“At  anv  rate  cnnv  can  he  held 

At  any  rate,  copy  can  be  held  xhere  may  be  more  scares  in 
up  anywhere  along  the  l.ne-a  .tore  for  Jack  James.  He  expects 

tank  may  run  over  a  wire  or  mill-  .  _ _ _ 

tary  calls  may  tie  up  the  phones.  ° 

There  are  three  phones  at  head-  _  v  i  v  -o  • 

quarters,  incidentally.  Are  You  Going  to  Korea? 

“I’ve  worked  as  coordinator  Bring  Your  Own  Utensils 
and  taken  2-300  words  over  the  Korea — Maj.  Hal  D.  Steward, 

phone,  with  the  guy  from  division  Public  Information  Officer  for  the 
area  spelling  out  each  word  pho-  1st  Cavalry  Division  in  two  wars, 
netically  —  Able,  Baker,  Charley,  is  returning  to  the  United  States 
Dog,  Easy,  Fox,  George,  How,  under  the  Army  rotation  plan. 
Item,  Jig.  King,  Love,  Mike,  Nan  The  29  -  year  -  old  major,  who 
or  Nancy,  Oboe,  Peter,  Queen,  claims  El  Paso  as  his  hometown 
Roger,  Sugar,  Tare,  Uncle,  Victor,  and  is  a  former  staffer  on  the  Ft. 
William,  X-Ray,  Yoke  and  Zebra.  Collins  (Colo.)  Coloradoan,  voiced 
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a  few  tips  for  war  correspondents 
arriving  in  a  war  zone. 

“My  advice  to  would-be  war  cor¬ 
respondents,”  he  stated,  “is  to  get 
a  thorough  background  of  the  sci¬ 
ence  and  technique  of  combat  op¬ 
erations.  The  frontline  correspond¬ 
ent  must  familiarize  himself  with 
the  make-up  of  a  military  organ¬ 
ization  and  know  who  does  what. 
In  this  way  his  news  coverage  will 
be  more  efficient  and  more  thor¬ 
ough.” 

“I  suggest  also,”  he  continued, 
“that  correspondents  equip  them¬ 
selves  with  a  small  compact  kit 
containing  clothing,  a  blanket  or 
two  and  eating  utensils.  Often  in 
Korea  the  writers  have  been  poor¬ 
ly  equipped  and  when  they  find 
themselves  caught  without  necessi¬ 
ties  with  a  unit  that  cannot  supply 
these  items  it  results  in  discom¬ 
fort.” 

The  major  said  that  his  main 
problem  in  Korea  has  been  the 
lack  of  adequate  communications 
facilities.  “We  had  too  many  cor¬ 
respondents  for  the  limited  facili¬ 
ties,”  he  explained  briefly. 

On  Oregon  Daily.  Fishing 
Is  a  Worldwide  Beat 

Astoria,  Ore.  —  There  are  not 
many  newspapers  with  an  8,000 
circulation  in  a  city  of  12,000  jser- 
sons  whose  reporters  are  given  a 
worldwide  beat. 

But  in  Astoria,  the  repiorters 
keep  their  eyes  on  Japan,  Central 
and  South  America,  Iceland,  Alas¬ 
ka  and  Canada.  Here  is  where 
they  often  get  big  local  news 
stories. 

The  Astorian-Budget  prides  it¬ 
self  on  the  attention  it  gives  to 
fishing  news.  In  the  past  few  years 
all  staff  members  have  taken  turns 
at  covering  the  “Fishing  Beat.” 
The  editors  believe  it  takes  a  mini¬ 
mum  of  a  year  to  train  their  fish 
industry  reporter.  During  this  pe¬ 
riod  the  reporter  will  have  covered 
four  different  salmon  seasons,  the 
summer  tuna  season,  the  crab, 
shad,  sturgeon  and  halibut  sea¬ 
sons.  This  does  not  include  the 
bottom  fishing  industry  which  runs 
all  year,  nor  several  other  minor 
fish  runs  like  the  smelt  season  on 
the  Columbia  river. 

All  this  he  can  do  without  lift¬ 
ing  his  eyes  from  the  Astoria  wa¬ 
terfront.  But  since  the  war,  local 
packing  firms  have  started  sending 
“motherships”  out  to  the  far  cor¬ 
ners  of  the  Pacific  for  fish. 

And  the  reporter  has  to  also 
keep  his  eyes  on  the  Atlantic,  since 
fish  imports  from  Iceland  and  the 
Scandinavian  countries  affect  the 
price  of  fish  in  Astoria. 

Besides  these  fishing  expeditions, 
the  reporter  should  know  consid¬ 
erable  about  the  State  Department 
in  Washington,  and  recently  he 
has  had  to  keep  his  eyes  on  the 
Japanese  Peace  treaty. 

There  is  also  a  technical  and 
scientific  side  that  Astorian-Budget 
reporters  must  keep  informed  on. 
The  federal  government  haS  con¬ 
tinued  since  the  war  vast  fishing 


GOURMET  TOUR  was  Clemen¬ 
tine  Paddleford’s  assignment  as  she 
set  out  to  report  for  New  York 
Herald  Tribune  readers  the  famous 
"440-inile  dinner”  on  board  an  Air 
France  constellation. 

surveys  of  the  Pacific.  Reports 
from  these  findings  are  vital  to 
the  home-town  industry. 

Then  there  is  the  work  of  the 
fish  biologists  of  Oregon,  Washing¬ 
ton  and  California  that  must  be 
reported,  and  in  terms  th^  a 
Scandinavian  fiisherman  will  un¬ 
derstand. 

Every  year,  scores  of  Astorians 
leave  their  families  and  fly  to 
Alaska  for  the  summer  fishing 
season.  What  happens  in  lonely 
cannery  villages  on  Bristol  Bay 
can  become  front-page  news.  Like¬ 
wise,  legislation  passed  by  the 
Alaska  assembly  affecting  the  in¬ 
dustry. 

All  this  sounds  like  a  big  order 
for  one  man  on  a  40-hour  week. 
It  is  a  big  job,  even  bigger  than  it 
appears  here,  because  we  have  only 
mentioned  the  major  news  sources 
along  the  fishing  front. 

“It  is  a  credit  to  schools  of  jour¬ 
nalism  that  at  least  three  reporters 
have  stepped  on  to  the  fishing  beat 
fresh  out  of  school  and  have 
managed  to  turn  in  a  good  per¬ 
formance,”  says  City  Editor  Har¬ 
old  Hughes. 

Girl  Reporter  Flies 
With  War  Wounded 

San  Antonio,  Tex.  —  Patricia 
Hillert,  Light  reporter,  recently 
made  an  air  trip  to  Tokyo  and 
return  with  military  nurses  and 
other  personnel  and  wrote  a  series 
of  six  articles  on  the  evacuation 
of  Korea  war  wounded  to  Brooks 
Army  Hospital,  San  Antonio. 

Miss  Hillert’s  stories  also  de¬ 
scribed  the  air  evacuation  of  ca¬ 
sualties  from  Korea  to  hospitals 
in  Japan,  whence  they  are  later 
flown  to  the  U.  S.  On  the  return 
from  Japan  she  left  Haneda  air 
field,  near  Tokyo,  in  a  C-97  which 
carried  23  litter  patients  and  25 
ambulatory  patients. 

Big  Clown  in  Green  Suit 

Scranton,  Pa. — When  the  King 
Bros.  Circus  visited  here  recently, 
George  Clark,  a  reporter  on  the 
Scranton  Times,  “joined”  the  cir¬ 
cus  staff  to  do  a  “typewriter”  pic- 
{Continued  on  next  page) 
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12  from  U.  S. 

On  Nieman  List; 
3  Associates 

Cambridge,  Mass.  —  Twelve 
American  newspapermen  were 
awarded  Lucius  W.  Nieman  Fel¬ 
lowships  by  Harvard  University 
this  week. 

For  the  first  time,  three  Asso¬ 
ciate  Nieman  Fellows  were  ap¬ 
pointed  from  newspapers  in  Can¬ 
ada,  Australia  and  New  Zealand. 
Selected  by  newspaper  committees 
in  the  three  Dominions  and  fi¬ 
nanced  by  the  Carnegie  Corpora¬ 
tion,  the  Dominions  Fellows  will 
participate  in  the  Nieman  program 
at  Harvard  for  the  academic  year 
opening  in  September. 

This  is  the  14th  group  of  Nie¬ 
man  Fellows  awarded  a  year  of 
study  at  Harvard  since  the  fellow¬ 
ships  were  established  in  1938  un¬ 
der  the  bequest  of  Agnes  Wahl 
Nieman,  widow  of  the  founder  of 
the  Milwaukee  (Wis.)  Journal. 

The  Fellows  for  1951-52  are: 

Robert  W.  Brown,  editor,  Co¬ 
lumbus  (Ga.)  Ledger.  He  plans  to 
study  economics  and  social  prob¬ 
lems  of  the  South. 

Robert  S.  Crandall,  Sunday 
editor.  New  York  Herald  Tribune. 
Economics. 

John  Davies,  Jr.,  reporter, 
Newark  (N.  J.)  News.  Far  East. 

William  F.  Freehoff,  Jr.,  edi¬ 
tor,  Kingsport  (Tenn.)  News.  La¬ 
bor  and  political  problems  of  the 
South. 

Joseph  Givando,  reporter,  Den¬ 
ver  (Colo.)  Post.  Industrial  and 
economic  problems  of  the  Rocky 
Mountain  region. 

John  M.  Harrison,  associate 
editor,  Toledo  (O.)  Blade.  Amer¬ 
ican  history. 

Alfred  G.  Ivey,  associate  edi¬ 
tor,  Winston-Salem  (N.  C.)  Sen¬ 
tinel.  Political  and  social  problems 
of  the  South. 

Robert  Weston  P.  Martin,  war 
correspondent  for  Overseas  News 
Agency  and  Columbia  Broadcast¬ 
ing  System.  Harvard’s  Interna¬ 
tional  Studies  program  on  China. 

Charles  Molony,  Washington 
Bureau,  Associated  Press.  Eco¬ 
nomics  and  government. 

Lawrence  K.  Nakatsuka,  assis¬ 
tant  city  editor,  Honolulu  Star- 
Bulletin.  Economics  and  labor  re¬ 
lations. 

John  L.  Steele,  Washington 
Bureau,  United  Press.  U.  S.  for¬ 
eign  policy. 

Kevin  R.  Wallace,  reporter, 
San  Francisco  (Calif.)  Chronicle. 
Psychology  and  sociology. 

The  Associate  Fellows  and  their 
fields  of  study  are: 

Shane  MacKay,  legislative  re¬ 
porter,  Winnipeg  Free  Press.  Gov¬ 
ernment  and  history. 

Edmond  W.  Tipping,  chief  of 
staff,  Melbourne  Herald.  Law  and 
government. 

H.  J.  E.  Kane,  chief  reporter, 
Christchurch  Press.  Economics  and 
international  affairs. 


'Round  Their  Beats 

continued  from  page  17 


ture  of  the  other  side  of  the  “big 
top”.  He  wrote  a  special  story  on 
his  experiences,  which  included  the 
time  spent  as  a  clown.  Only  a  few 
of  Clark’s  fellow  workers  who 
were  in  the  circus  audience  knew 
George  was  “the  big  clown  in  the 
green  suit.” 

Waterfront  Reporters 
Draft  Bill  of  Gripes 

By  Chcules  Regal 

Seattle,  Wash. — Gripes  may 
not  be  peculiar  to  the  waterfront 
news  beat,  but  it  was  a  hardy  band 
of  ship  reporters  from  Puget 
Sound  and  British  Columbia  ports 
that  drew  up  a  list  recently. 

The  waterfront  reporters  hud¬ 
dled  while  awaiting  the  arrival  of 
Canadian  Pacific’s  new  steamer 
Princess  of  Nanaimo  on  her 
maiden  voyage  from  Scotland. 

All  hands  agreed  the  most  dis¬ 
turbing  characters  encountered  on 
the  waterfront  beat  are: 

The  “big  man”  type  who  tells 
you  exactly  how  he  wants  the 
story  written  (with  his  name  lead¬ 
ing  off  the  announcement,  of 
course)  and  orders  you  to  read 
the  story  back  to  him  so  he  can 
censor  it. 

The  man  who  seeks  to  pressure 
his  stuff  into  print  by  prefacing 
his  remarks  with  “I’m  a  good 
friend  of  your  publisher’s  and  he 
knows  how  important  this  matter 
is.” 

The  citizen  who  upon  receiving 
a  liberal  publicity  spread  calls  up 
and  says — “I  don’t  take  your  pa¬ 
per.  Heh,  heh,  subscribed  to  the 
other  paper  foi-  years,  y’know. 
Send  me  a  dozen  clippings  of  that 
story  about  me,  will  you?” 

The  guy  who  calls  when  you’re 
on  a  deadline  and  says  he  has  a 
“big  story,”  but  refuses  to  give  it 
to  you  on  the  phone.  You  hustle 
down  to  his  office  and  he  rocks 
you  with  the  news  that  the  first  as¬ 
sistant  vicepresident  in  charge  of 
canceled  tickets  has  been  pro¬ 
moted. 

The  militant  unionist  who  de¬ 
clines  to  comment  on  a  blast  from 
the  opposition,  then  screams  about 
the  “one-sided”  or  “anti-labor” 
story  in  the  paper  next  day. 

The  minor  league  maritime  fig¬ 
ure  who  arrives  in  town  one  day, 
but  is  “too  busy”  to  see  repiorters 
until  a  “press  conference”  the  next 
day  in  which  he  “can  say  nothing 
for  publication  at  this  time.”  This 
usually  takes  two  hours. 

The  government  official  who 
gives  out  half  a  story,  leaving  out 
important  details.  He  explains  it 
this  way:  “The  public  doesn’t 
need  to  know  everything.” 

The  coy  character  who  has  to 
be  coaxed  into  posing  for  a  pic¬ 
ture,  then  practically  climbs  into 
the  camera  to  hog  the  front  spot 
and  wants  the  photographer  to 
send  him  a  dozen  free  prints  the 
same  day. 


Editor  Makes  Valiant 
Effort  to  Save  a  Life 

Hope,  Ark. — ^The  United  Press 
and  the  editor  of  the  Hope  Jour¬ 
nal  played  a  prominent  role  last 
week  in  a  futile  but  dramatic 
battle  to  save  the  life  of  a  young 
Arkansas  woman,  burned  in  an 
explosion  and  fire  at  her  home. 

The  victim  was  Mrs.  Albert 
Brooks,  mother  of  two  children. 

When  doctors  at  Hope  were 
running  out  of  plasma,  Don  Mil¬ 
ler,  editor  of  the  Journal,  placed 
a  call  to  the  U.P.  bureau  at  Little 
Rock. 

The  men  on  duty  there  received 
the  emergency  call  at  9:30  p.m., 
and  by  9:50  p.m.  called  back  to 
Hope  with  the  news  2,000  cc’s  of 
plasma  were  being  rushed  from 
University  Hospital  to  Hope  by 
a  state  police  relay  team. 

A  state  police  car  from  Hope 
was  to  meet  one  from  Little  Rock, 
but  the  Hope  trooper,  Guy  Down¬ 
ing,  collapsed  before  he  could 
leave  town.  He  had  been  ill  in 
bed  but  went  on  duty  to  assist 
in  the  emergency. 

He  turned  the  state  police  car 
over  to  Mr.  Miller  who  made  a 
126-mile  dash  to  meet  the  Little 
Rock  troopers  between  Malvern 
and  Arkadelphia  and  return  to 
Hope  with  the  plasma.  The  sup¬ 
ply  arrived  in  time  to  continue  the 
fight  for  the  woman’s  life. 

More  plasma  was  needed,  and 
through  the  efforts  of  United 
Press,  the  Red  Cross,  and  the 
U.  S.  Air  Force,  arrangements 
were  made  to  fly  it  from  Scott 
Field,  Bellville,  Ill.,  to  Texarkana. 
Ark.  The  state  police  car  was 
abandoned  by  Mr.  Miller  after 
the  battery  went  dead,  and  he 
took  another  car  to  Texarkana  to 
meet  the  incoming  Air  Force  C-47 
with  7,000  cc’s  of  plasma. 

Mr.  Miller  also  got  doctors’ 
permission  to  photograph  the  vic¬ 
tim. 

Ex-ceptional  Ex-pose 

San  Diego,  Calif. — A  series  of 
articles  by  Dale  Brix.  ex-reporter 
for  the  San  Diego  Union  now  a 
sailor,  and  Phil  McCracken,  an 
ex-sailor  now  a  reporter  for  that 
paper,  has  exposed  the  “joints” 
in  downtown  San  Diego  fleecing 
bluejackets  of  their  pay. 

The  Union  published  the  series 
in  an  effort  to  improve  a  situation 
in  which  sailors  have  been  com¬ 
plaining  about  being  “taken”  as 
badly  as  during  World  War  II. 

In  the  Mood 

•Chicago — ^The  Chicago  Tribune 
started  a  “Midwest  Girl  in  Wash¬ 
ington”  series,  June  17,  to  run 
for  two  weeks.  Norma  Lee  Brown¬ 
ing  spent  several  days  in  Wash¬ 
ington.  after  traveling  there  from 
Chicago  on  a  bus  “to  get  into  the 
mood”  for  the  series. 

Her  first  articles  were  primarily 
concerned  with  Washington  mor¬ 
als,  wolves  and  whistles  and  the 
plight  of  Washington  females. 

EDITOR  &  P 


Chi.  Tribune 
Newsroom  Is 
Made  Larger 

Chicago — The  newsroom  of  the  i 
Chicago  Tribune  has  been  re¬ 
modeled,  with  a  more  efficient  lay¬ 
out  and  approximately  7%  more 
floor  space.  The  improvement, 
worked  out  piecemeal  for  two 
years,  is  part  of  the  general  re¬ 
modeling  of  the  Tribune  Tower. 

General  opinion  of  newsroom 
staffers  is  that  the  room  is  easier 
on  the  eyes  and  ears.  Through  al¬ 
terations,  about  585  square  feet 
have  been  added. 

The  managing  editor’s  desk  is 
in  the  center  of  the  room.  A  new 
editors’  elevator  as  well  as  pneu¬ 
matic  tubes  have  been  installed 
connecting  the  newsroom  with  the 
composing  room. 

The  reference  room  has  been 
moved  from  the  east  end  of  the 
building  into  the  new  WGN  build- 
ing. 

Glass  windows  were  built  into 
the  partition  separating  the  news¬ 
room  from  the  correspondents’ 
room,  AP  printer  and  news  bu¬ 
reau.  These  rooms  occupy  the 
1,415  feet  formerly  occupied  by 
the  reference  room. 

A  loud  speaker  system  has  been 
installed  for  calling  persons  to  the 
phones.  A  phone  room  has  been 
installed  at  two  points,  one  an  al¬ 
cove  housing  seven  telephone 
stands. 

Better  vision  is  obtained  with 
fluorescent  lights,  and  the  entire 
ceiling  and  upper  walls  have  been 
treated  with  acoustic  material  to 
deaden  sound.  Gray  walls  accom¬ 
pany  gray  furniture  and  gray 
asphalt  tile.  City,  county  and  state 
maps  will  be  added  to  world  maps 
on  the  walls. 

■ 

'Newspaper'  Theme 
For  Graduating  Class 

Woonsocket,  R.  I. — With  “The 
American  Newspaper”  for  a 
theme,  six  essays  concerning  news¬ 
paper  work  were  presented  at  com¬ 
mencement  exercises  at  Burrillville 
High  School.  Burrillville,  a  town 
of  8,100  population,  lies  13  miles 
north  of  Woonsocket. 

Loretta  M.  Francis,  class  vale¬ 
dictorian,  spoke  on  “The  Story  of 
a  News  Item,”  and  the  salutator- 
ian,  Mona  L.  Auger,  used  as  a 
topic,  “The  History  of  the  Amer¬ 
ican  Newspaper.”  For  their  major 
senior  theme  all  70  members  of 
the  graduating  class  wrote  on 
newspapers.  A  number  of  the  pu¬ 
pils  visted  the  Woonsocket  Call  to 
see  how  a  newspaper  was  as¬ 
sembled. 

■ 

Expansion  Edition 

Lansing,  Mich. — A  mid-century 
expansion  edition  is  planned  by 
the  State  Journal  as  the  first  spe¬ 
cial  issue  to  come  off  its  new  Goss 
Headliner  presses  in  the  new  Jour¬ 
nal  plant  in  the  Fall. 
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and  all  that  sort  of  thing.  You  can 
turn  now  to  other  pages  of  E&P. 
Come  back  24  hours  after  Four 
Dry  Martinis  Day  and  we’ll  have 
a  complete  report  of  her  e.  and  h. 
and  i.  life.  The  balance  of  this 
frustrated  Kinsey  job  is  strictly 
for  the  girls,  especially  those  who 
have  just  been  graduated  from 
journalism  schools. 

“To  be  successful  in  this  or  any 
other  business,”  Betty  said,  “a 
The  lady  of  the  black  eyes  and  tive  of  Lennen  &  Mitchell,  adver-  woman  has  to  observe  certain  rules 
red  kerchief  and  brown  hair  that  tising  agency,  say  a  few  words  on  of  conduct. 

looked  as  though  it  had  lost  an  what  it  takes  for  a  woman  to  sue-  “First  of  all,  she  must  be  thor- 
argument  with  an  eggbeater  ceed  in  the  advertising  business.  A  oughly  sold  on  the  company,  boss 
laughed.  Her  laughter  has  the  re-  dullish  subject  at  best.  and  product  and  completely  loyal 

strain!  of  a  tight  skirt.  But  her  adventurous  life  would  to  each.  If  she  isn’t,  then  she 

“I’ve  had  an  exciting,  hectic,  bg  much  more  exciting,  heotic  and  should  seek  another  connection, 
interesting  life,”  she  said.  “Every-  interesting  to  tell  about.  So  let’s  go,  “I  think  it’s  especially  impor- 
thing  I've  done  has  been  an  ad-  Betty.  We’ll  save  the  other  topic  tant,  too,  that  every  woman  have 
venture.”  for  later.  her  job  uppermost  in  her  mind — 

Well,  the  guy  thought,  here’s  She  laughed  again,  giving  per-  12  hours  a  day.  And  it’s  terribly 
a  gal  who’s  hunted  in  Africa,  feet  white  teeth  an  airing  the  full  essential  that  we  have  a  sense  of 
crossed  the  Atlantic  on  a  raft,  been  length  of  the  boardwalk.  humor  and  are  cheerful, 

married  10  times,  raised  rattle-  “No,”  she  said,  “let’s  stick  to  “Let’s  see,  now — oh  yes,  the 
snakes  in  Arizona,  and  danced  the  what  you  came  to  see  me  for.  woman  employe  must  think  like 
icicle  polka  with  an  Eskimo.  Someday,  though.  I’ll  have  four  a  man.  She  must  keep  emotional- 

Let’s  Go,  Betty  drinks  with  you  aind  then  my  ism  out  of  her  work  day  but  still 


Executive 


Betty  McGannon 


Bruce  Shanks 
Is  Appointed 
Editorial 
Cartoonist 


Buffalo  Evening  News  artist  is  chosen  to  be  successor 
of  revered  cartoonist,  the  late  William  H.  Summers. 


Bruce  Shanks,  a  native  Buffalonian  who 
has  been  a  member  of  the  art  staff  of 
The  News  more  than  15  years,  has 
been  cartooning  since  high  school  days. 
His  ready  wit,  his  keen  grasp  of  politics 
and  his  excellent  draftsmanship  have 
caught  and  held  the  attention  of  News’ 
readers  during  the  past  four  years 
through  his  cartoon  series  highlighting 
news  events  of  each  week.  Incidentally, 
Mr.  Shanks  will  continue  this  popular 
Friday  feature. 


Mr.  Shanks’  cartoons  will  appear  exclusively  in  The  News, 
except  when  reprinted  in  other  newspapers  with  permission. 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  ond  PublisKor 


KEllY-SMITH  CO. 

Notionol  RoproiontotivoB 


,  9  As  befits  Detroit’s  HOME 

\  ^  newspaper.  The  News  is  a  stimulant 

for  home  building  activity.  In  the  last  several 
years,  Detroiters  have  purchased  38,915  Detroit  News’ 
house  plan  books  and  18,633  working  blueprints.  They 
have  paid  over  $100,000  for  these  home  designs  origi¬ 
nated  by  this  newspaper  and  supplied  to  Detroit  residents 
at  cost.  Because  of  its  popularity  with  home-bodies,  the 
HOME  SECTION  of  The  News,  a  regular  feature  of  its 
Friday  editions,  has  proved  most  lucrative  to  advertisers 
of  building  and  home  improvement  products. 

To  do  a  soleS'building  job  in  this  industrial  market  — 
where  individual  factory  workers  average  over  $75 
weekly  — build  your  advertising  program  around  The 
News.  It  exerts  such  great  influence  on  Detroiters’  home¬ 
making  and  buying  habits  that  advertisers  place  prac¬ 
tically  as  much  linage  in  The  News  as  in  both  other 
Detroit  papers  combined. 


464,940 

highcd  weekday  circutoKoai 
of  onyDefroil  newspaper  ' 


571,757  ^ 

highest  Sunday  drculallen 
in  Detroit  Newt'  hWory 
d.  B.  C.  ftr  6-mtiitly  prritd 
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Sox  Inspire 
Writers  to  Coin 
Colorful  Phrases 


newspaper  advertising  helped 
Prudential  boost  life  insurance 
sales  in  Phoenix,  Ariz.,  by  223%. 
It's  a  convincing,  well-documented 
story  with  worthwhile  lessons  in 
it  for  brokers  and  agents  in  your 
own  city.  Be  sure  they  see  it. 
Cost  price  for  extra  copies  is 
15c  each  to  Bureau  members. 

Bureau  of  Advertising,  ANPA 
570  Lexington  Avenue 
New  York  22 

This  space  contributed  by 
The  Philadelphia  Inquirer 


Chicago — Northern  Illinois  went 
White  Sox  crazy  recently,  thanks 
to  an  amazing  and  colorful  ball 
team  and  an  equally  amazing  and 
colorful  amount  of  coverage  by 
local  newsmen. 

The  total  wordage  accorded  the 
White  Sox  during  their  home  stay 
to  June  10  could  well  be  Chicago’s 
No.  1  story  of  the  year — barring 
a  World  Series  here,  of  course. 

“Give  us  everything  possible,  as 
big  as  possible,”  was  the  directive 
from  one  front  office  to  its  sports 
department.  Asking  for  everything 
possible  from  sports  writers  is  ask¬ 
ing  for  the  works,  and  Chicago 
sports  fans  got  it  for  two  weeks. 

Neil  Gazel,  Daily  News,  coined 
the  “Rags  to  Richards”  phrase, 
honoring  Paul  Richards,  Sox  man¬ 
ager  and  a  former  sports  editor 
and  newspaper  publisher.  Irving 
Vaughan,  Tribune,  dean  of  the 
baseball  writers  here,  stuck  to  his 
“stockyards’  gang”  cognomen.  Jim 
Enright,  Herald- American,  coined 
“Richards’  Rockets”  and  the  “Go- 
Sox”,  while  Edgar  Munzel,  Sun- 
Times,  called  them  the  “jet  pro¬ 
pelled  Sox”.  The  White  Sox  be¬ 
came  the  “miracle  on  35th  Street.” 

John  Carmichael  of  the  News 
went  East  with  the  team  for  a 
two-week  road  tour,  the  first  time 
a  Chicago  sports  editor  had  both¬ 
ered  to  do  that  in  nearly  31  years. 

Ed  Munzel  remarked  he  couldn’t 
find  his  story  in  the  Sun-Times  one 
morning  (during  the  Yankee 
series),  never  having  had  his  story 
of  the  game  on  page  3,  the  lead 
news  page,  of  the  tabloid  before. 

Once  a  Sports  Writer 

Part  of  the  heavy  wordage  was 
about  the  freshman 


SHALL  WE  DANCE? — The  Philadelphia  Bulletin’s  famous  promotion 
slogan,  ‘In  Philadelphia  Nearly  Everybody  Reads  the  Bulletin,”  is 
taken  over  by  ballet  dancers  in  Victor  Borge's  television  show.  Shar¬ 
ing  delight  with  the  idea  is  Barry  Urdang,  Bulletin  promotion  man¬ 
ager.  He’s  at  the  left  in  the  male  section,  followed  by  .Mr.  Borge, 
Bruce  Dodge  of  Kenyon  &  Eckhardt  agency,  and  Franklin  Schaffncr, 
show  director. 


Poctc  degrees  away  from  honorable 

A  ACT^vAwlAi  Ali^SLO  newspapering. 

A  those  evidences  of  perver- 

JVnOTAriOa^Of  sion  do  not  condemn  the  concept 
«  »  M  of  a  university  or  of  a  newspaper. 

jyi©Y©ir  pays  o*'  l^e  contrary,  they  are  remind- 

*  r  *  -TM.  •  eternal  earthly  struggle 

Stanford,  Calif.  — -  The  inter-  good  against  evil — a  struggle 
locking  roles  of  university  and  which,  it  seems  to  me,  often  helps 
newspaper  as  forces  to  maintain  jq  freshen  and  revive  the  good 
freedom  through  knowledge  gjjj  protect  it  from  the  atrophy 
lorniCu  tnc  dssis  oi  the  Com*  cotriplBccncy 
mencement  theme  given  here  June  “Your  future  hopes,  if  I  am 
17  by  Eugene  Meyer,  chairman  right,  lie  in  the  proper  use  of  the 

manager  of  of  the  Board  of  the  Washington  powers  of  universities  and  the 

the  White  Sox.  Paul  Richards  once  (D.  C.)  Post.  ^  press  and  other  means  of  pur- 

covered  a  training  camp  in  which  Mr.  Meyer  told  the  graduating  suing  knowledge.  For  as  I  see 

he  was  the  manager,  and  also  a  class  of  Stanford  University:  “If  majj,  challenge  of  the  Twenti- 
world  series  in  which  he  was  a  the  prior  aberrations  of  our  eco-  etj,  Century,  it  is  to  maintain  the 
participant.  nomic  ^  system  have  ^  been  man-  proposition  that  knowledge  and 

Richards  bought  into  his  home  made,  it  follows  that  it  is  possible  reason  offer  the  true  pathway  for 

town  daily,  the  Waxahachie  (Tex.)  for  wiser  men  to  avoid  much  of 

Light  in  1935,  putting  up  $10,000  this  in  the  future.  “jj  jg  ^  pathway  through  which 

as  did  a  friend.  The  two  continued  If  institutions  of  higher  learning  your  generation  can  find  an  ac- 

to  buy  into  the  paper  until  they  are  the  root  source  of  knowledge,  ceptable  solution  to  the  competing 
were  in  control.  Being  in  baseball,  Mr.  Meyer  said,  it  is  also  true  claims  of  freedom  and  security 
Richards  elected  himself  sports  that  journalism  represents  the  me-  if  you  refuse  to  be  shackled  by 
editor  and  later  promoted  himself  dium  whereby ‘knowledge  may  be  dogma.  There  is  already  emerg- 
to  advertising  manager.  associated  with  day-to-day  exist-  ing  in  our  economy — as  a  result 

In  1945,  with  the  Tigers  in  the  ence.  of  the  free  inquiry  of  free  minds 

World  Series,  Richards  wrote  fea-  “It  is  true,”  Mr.  Meyer  conced-  — real  progress  toward  a  practical 
tures  on  the  series  for  the  Light,  ed,  “that  there  is  no  inevitable  answer  for  giving  man  some  meas- 
Later,  as  manager  at  Buffalo,  he  connection  between  either  a  uni-  ure  of  abundance,  and  doing  this 
wrote  on  the  training  camp  activi-  versity  or  a  newspaper  and  the  without  state  controls  that  take 
ties  for  the  Light.  As  the  teamed  sincere  search  for  truth.  away  his  liberty.” 

trained  at  Waxahachie,  Paul  wrote  “Universities  can  be  debased;  ■ 

under  an  assumed  name,  so  his  can  be  and  have  been  turned  from 

athletes  would  not  know  their  the  light  of  reason  by  Hitler,  Mus-  Oiuaenis  CiUluon 
manager  was  also  their  severest  solini,  Stalin,  Peron — and  even  by  Grand  Ledge,  Mich. — Journal- 
critic.  He  got  an  offer  from  a  Buf-  forces  in  this  country.  And  it  is  ism  students  from  the  local  high 
falo  daily  to  do  the  team’s  cover-  equally  true  that  Hitler  debased  school  produced  a  16-page  edition 
age  for  the  season  as  a  result.  a  once  noble  Frankfurter  Zeitung,  of  the  Grand  Ledge  Independent 
Richards  sold  his  interest  in  the  that  Stalin  publishes  a  perverted  on  June  7.  The  practical  journal- 
Light  after  10  years.  He  admits  to  Pravda,  that  Peron  suffocated  La  ism  program  for  pupils  has  been 


Exclusive  of  the  Rock  Island 
Arsenal,  employment  In  Quad- 
City  manufacturing  industries 
has  passed  1943's  previous  high 
By  5,067.  Industrial  employment 
now  totals  .73.1.56.  Quad-Cities  is 
the  home  of  233,012  people  .  .  . 
over  300  manufacturing  firms. 


Only  the  .\rg ns- Dispatch  newspa¬ 
pers  cover  the  Illinois  side  of  the 
Quad-Cities  where  57%  of  the 
population  live. 
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SELLING  POWER,  too? 


These  research  studies 
provide  advertisers  with  current 
marketing  information  so  vital  to 
the  better  planning  of  advertising 
and  the  measurement  of  results. 


The  only  daily  paper  that  adequately 
covers  Metropolitan  Cleveland 


The 

WACO  NEWS-TRIBUNE 
WACO  TIMES-HERALD 


You  Will  Get  .  .  . 


219%  more  coverage 
than  the  two 
closest  competing 
big-city  dailies. 


Little  Big  Horn 
Scoop  Writer 
To  Be  Honored 

By  A.  L.  Clark 

Great  Falls,  Mont. — Seventy- 
five  years  ago  next  Monday  a  re¬ 
porter  who  had  the  biggest  story 
since  Lincoln’s  assassination,  “all 
sewed  up,”  was  killed  before  he 
could  write  a  word  of  it.  He  was, 
of  course,  Mark  Kellogg  of  the 
Bismarck  (N.  D.)  Tribune,  who 
rode  into  American  legend  beside 
George  Armstrong  Custer  at  the 
Battle  of  the  Little  Big  Horn. 

Kellogg’s  memory,  and  that  of 
the  more  than  200  troopers  of  the 
Seventh  Cavalry  who  died  on  a 
sage-and-cactus  covered  hillside 
that  sultry  Sunday  in  June,  1876, 
will  be  honored  at  ceremonies  on 
the  battlefield  June  25. 

Kellogg  accompanied  the  Seventh 
Cavalry  on  its  westward  expedi¬ 
tion  in  direct  violation  of  orders 
given  by  President  Grant  that  no 
newspaperman  should  take  part  in 
the  campaign.  Kellogg  most  likely 
was  ignorant  of  those  orders — they 
were  issued  by  William  Tecumseh 
Sherman,  General  of  the  Army,  to 
Custer’s  superior,  Gen.  Alfred  H. 
Terry,  and  certainly  were  trans¬ 
mitted  to  Custer.  Yet  Kellogg  went 
west  in  a  dual  sense.  And  like 
most  of  the  “angles”  of  the  Custer 
story,  historians  disagree  about  al¬ 
most  all  of  the  details  of  Kellogg’s 
obituary,  except  the  time  and 
place. 

On  Horse,  Not  Mule 

Oliver  Gramling  in  “AP-The 
Story  of  News,”  says  Kellogg  rode 
into  the  battle  “on  a  little  gray 
mule.”  But  Col.  C.  A.  Lounsber- 
ry.  publisher  of  the  Bismarck 
Tribune  in  1876,  wrote  in  his 
“Early  History  of  North  Dakota”: 

“Accompanying  Custer  was 
Mark  Kellogg,  bearing  my  com¬ 
mission  from  the  New  York  Her¬ 
ald,  who  rode  the  horse  that  was 
provided  for  me — for  I  proposed 
going  but  could  not  —  and  who 
wore  the  belt  1  had  worn  in  the 
Civil  war,  which  was  stained  with 
my  blood.” 

After  Kellogg’s  death,  the  New 
York  Herald  claimed  him  as  “Our 
Own  Special  Correspondent.”  Ac¬ 
tually,  according  to  Lounsberry. 
who  was  the  regular  “stringer” 
for  the  Herald.  Kellogg  was  work¬ 
ing  only  for  the  Bismarck  Tribune 
and  Lounsberry  was  forwarding 
Kellogg's  dispatches  from  Dakota 
Territory  to  New  York. 

Joseph  Mills  Hanson,  in  his 
book.  “The  Conquest  of  the  Mis¬ 
souri,”  relates: 

1 5,000-M'ord  Scoop 
“There  was  over  a  column  of 
notes  on  the  campaign  up  to  the 
day  of  the  battle,  written  by  Mark 
Kellogg  and  rescued  by  General 
Terry  from  the  pouch  beside  the 
correspondent’s  body.  .  .  . 

“Through  the  day  the  story  grew 
until,  when  it  was  finished,  more 
than  15,000  words  had  been  trans- 


Boss  Gives  Diploma 
To  Copy  Boy 

Portland,  Ore. — Gary  Sher¬ 
man  Snyder,  21,  had  the  excep¬ 
tional  pleasure  of  receiving  his 
college  diploma  from  his  boss. 

Gary,  a  copyboy  on  the  Ore¬ 
gonian  who  has  been  studying  at 
Reed  College  on  scholarships,  was 
handed  his  sheepskin  by  E.  B. 
MacNaughton,  president  of  the 
Oregonian  and  of  the  college. 

Working  through  college  is  a 
family  tradition.  Gary’s  mother, 
Lois  Hennessy,  did  it  over  a  peri 
od  of  24  years,  finishing  in  Jour¬ 
nalism.  She’s  now  studying  pho¬ 
tography.  His  sister,  Anthea,  for¬ 
merly  a  copygirl  on  the  Ore¬ 
gonian.  is  a  model  and  dancer  in 
New  York  City. 


mitted.  It  cost  the  New  York  Her¬ 
ald  $3,000  but  it  was  worth  the 
money,  for  it  was  the  biggest 
‘beat’  in  newspaper  history.  The 
Herald  at  once  adopted  Kellogg 
as  having  been  its  special  corre¬ 
spondent.  That  it  did  so  was  well 
for  his  widow  and  children,  for 
the  great  metropolitan  daily  sent 
$2,000  to  them.  But  it  was  not 
strictly  true.  Colonel  Lounsberry 
was  the  Herald’s  correspondent.” 

Whether  he  rode  into  battle  on 
a  little  gray  mule  or  on  a  fine 
charger.  Kellogg’s  memory  will  be 
honored  at  the  anniversary  rites. 
Members  of  the  Great  Falls  News¬ 
paper  Guild  have  subscribed  funds 
to  see  that  a  suitable  wreath  is 
placed  at  the  base  of  the  white 
marble  slab  on  the  spot  where 
Kellogg  fell  in  line  of  duty,  June 
25,  1876. 

■ 

6ack-to-School  Ad 
Help  Issued  Early 

The  1951  edition  of  Metro’s 
Annual  Completely  Prepared  Back 
to  School  section  is  being  made 
available  earlier  than  usual. 

Production  of  the  feature  was 
speeded  for  this  year,  it  was  an¬ 
nounced  by  William  Schak,  gener¬ 
al  manager  of  Metro  Associated 
Services,  when  newspaper  adver¬ 
tising  managers  began  asking  for 
earliest  possible  delivery  of  the 
service  in  anticipation  of  a  record 
back-to-school  market. 

Unique  feature  of  the  Section 
service  is  the  proof  book  itself 
which  serves  not  only  as  a  fully 
implemented  pattern  for  a  local¬ 
ized  promotion,  but  which  also 
gives  the  advertising  department  a 
presentation  for  use  by  space  sales¬ 
men  in  showing  prospects  what 
their  newspapers  plan  to  do  to 
cultivate  the  back-to-school  mar¬ 
ket.  Mats  of  illustrations  in  the 
proof  book,  including  a  dramatic 
cover  page,  are  included  in  the 
service. 

■ 

Vacation  Guide 

Richmond,  Va. — The  Richmond 
News  Leader  published  a  24-page 
tabloid  “Vacation  Guide”  section 
June  13. 

EDITOR  &  P 


Altoona  Mirror 
Fetes  Oldtimers 
On  Anniversary 

Altoona,  Pa. — While  June  13 
is  annually  a  well-remembered 
day  for  the  Mirror  Printing  Co., 
publishers  of  the  Altoona  Mirror, 
that  date  in  1951  was  even  more 
important  as  it  marked  the  Mir¬ 
ror’s  77th  birth  anniversary,  and 
it  was  likewise  the  occasion  for 
honoring  employes. 

Workers  with  25  years,  or  more, 
of  service  were  lauded  at  a  dinner 
event,  165  employes  and  their 
wives  and  friends  participating 
with  the  newspaper  as  the  host. 

Sixty  employes  received  service 
pins  or  lapel  buttons  of  a  special 
design.  Presentations  were  made 
by  departments.  Incidentally,  the 
heads  of  each  of  the  eight  depart¬ 
ments  of  the  Mirror  all  have  over 
25  years’  service. 

Lauded  for  the  longest  continued 
service  was  Alonza  Spencer,  job 
department  superintendent  and 
now  a  member  of  the  board  of  di¬ 
rectors,  with  60  years’  service. 

Daniel  N.  Slep.  president  of  the 
company,  and  son  of  the  founder, 
Harry  Slep,  served  59  years.  Mrs. 
Ada  (Reynolds)  Hauth,  financial 
secretary  and  treasurer  served  53 
years  and  D.  Oscar  Nelson,  press 
room  superintendent.  52  years. 

Eight  retired  employes  were  in 
“on  the  party”  receiving  tributes. 
They  included  past  City  Editor 
Elmer  C.  Ake.  39  years;  Al.  J. 
Holtzinger,  former  circulation 
manager.  37  years;  William  E. 
Patterson,  compositor,  37  years; 
William  E.  Cox,  ad  alley,  36 
years;  G.  Edward  Brehman,  ma¬ 
chinist,  35  years;  Thomas  V. 
Bowen,  makeup,  31  years;  D. 
Elmer  Sell,  correspondence  editor, 
29  years;  and  Arthus  S.  Coffey, 
auditor,  28  years. 

Five  women  employes  were 
honored.  Mrs.  A.  J.  Holtzinger,  a 
daughter  of  founder  Harry  Slep, 
and  a  former  vicepresident  of  the 
firm,  gave  awards  to  Mrs.  Hauth, 
to  Teresa  C.  Stoltz,  cashier,  31 
years;  Margaret  E.  Downing, 
proofreader,  33  years,  Rebecca  R. 
Detwiler,  proofreader.  25  years, 
and  Mrs.  Grace  K.  Ebright,  col¬ 
umnist,  26  years. 

Other  awards  included  Manag¬ 
ing  Editor  Herman  S.  Reifsnyder, 
40  years;  Advertising  Manager 
Richard  E.  Beeler.  34  years; 
Classified  Advertising  Manager 
James  G.  Slep.  also  firm  vicepres¬ 
ident.  29  years;  Press  room  Su¬ 
perintendent  D.  Oscar  Nelson,  52 
years,  and  Composing  Room  Fore¬ 
man  Lee  R.  Stull,  42  years. 

Toastmaster  for  the  affair  was 
General  Manager  J.  E.  (Ted) 
Holtzinger. 

■ 

270  in  Bike  Parade 

Charleston,  W,  Va.  —  The 
Daily  Mail’s  first  Bicycle  Parade 
drew  270  entries,  in  cooperation 
with  Montgomery  Ward  Co. 

U  B  L I  S  H  E  R  for  June  23,  1951 
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RESULT;  THE  GREATEST  DOLLAR  VOLUME  IN  RICH’S  HISTORY! 


The  Atlanta  Journal  and  the  Sunday  Journal-Constitution  in  1950  carried  the  greatest 
lineage  volume  in  Rich's  history — a  total  of  4,001,008  lines.  This  was  the  highest  retail  line¬ 
age  of  one  store  in  one  newspaper  in  the  entire  country,  leading  the  field  of  top  retail  ad¬ 
vertisers  who  ran  more  than  2,000,000  lines  in  any  one  newspaper.  This  was  far  in  advance 
of  the  second  and  third  leading  contenders.  It  tells  a  story  of  powerful  leadership,  great  mer¬ 
chandising  and  aggressive  selling. 

Atlanta,  the  key  market  of  the  South  Atlantic  empire,  and  the  entire  state  of  Georgia, 
can  be  sold  through  these  two  newspapers.  Their  circulations,  both  daily  and  Sunday,  are  the 
largest  by  far  in  the  South.  They  have  proven  reader  acceptance  and  confidence  which  means 
that  advertising  produces  sales.  And  not  only  for  BIG  advertisers — SMALL  advertisers,  too, 
have  long  known  that  judicious  use  of  small  space  in  the  South's  largest  newspapers  will  sell 
merchandise,  too. 


RICH’S  IN  1950  RAN  MORE  ADVERTISING 
ONE  NEWSPAPER  THAN  ANY  OTHER  STORE! 


“Covert  Dude  Like  the  Dew“ 

•  AND  • 

THE  ATLANTA  CONSTITUTION 

“The  Soothes  Standard  Neu!tpaper“ 
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Linotype  Handbook 
Details  TTS  Operation 


A  thorough  discussion  of  the 
Teletypsetter  operation  for  news¬ 
paper  publishing  has  been  com- 
piM  by  the  Merganthaler  Lino¬ 
type  Co.  in  “The  Linotype  Hand¬ 
book  for  Teletypesetter  Opera¬ 
tion,”  distributed  this  week. 

While  keyed  to  the  use  of  the 
Blue  Streak  Comet  Linotype,  the 
handbook  contains  much  general 
information  about  the  tape-method 
of  setting  type  and  also  describes 
in  detail  the  circuits  being  estab¬ 
lished  by  groups  of  wire  service 
members. 

TTS  was  introduced  in  1932,  it 
is  noted,  and  recent  improvements 
have  made  possible  production  in¬ 
creases  of  25%  to  100%.  One 
newspaper  plant.  Linotype  reports, 
has  installed  14  operating  units 
and  is  now  the  largest  single  in¬ 
stallation. 

Plan  for  Greater  Output 

Comparing  TTS  with  manual 
operation  at  an  “often  reported” 
rate  of  200  lines  per  hour  on  gen¬ 
eral-purpose  linecasting  machines, 
the  Handbook  asserts: 

Eight  general-purpose  Linotypes, 
manually  operated,  would  be  re¬ 


quired  to  equal  the  production  of 
4  general-purpose  Linotypes  with 
TTS. 

Nine  general-purpose  Linotypes, 
manually  operated,  would  be  re¬ 
quired  to  equal  the  production  of 
3  Comet  Linotypes,  TTS  equipped. 

Three  Comet  Linotypes,  with 
TTS,  equal  the  production  of  4 
general-purpose  Linotypes,  with 
TTS. 

“Various  factors  in  the  opera¬ 
tion  of  many  plants  across  the 
country  have  held  average  pro¬ 
duction,  by  manual  operation,  to 
about  four  lines  a  minute,”  it  is 
stated,  although  the  standard  Lino¬ 
type  is  geared  for  six  and  one-third 
lines  a  minute.  The  new  Comet,  it 
is  claimed,  is  capable  of  produc¬ 
ing  12  lines  of  eight-point  on  12- 
em  slugs  a  minute  when  operated 
with  tape. 

The  first  measure  of  ability  for  a 
tape-puncher  is  the  capacity  to 
type  by  touch  system  60  words  a 
minute  for  10  minutes,  with  no 
more  than  five  errors,  the  Hand¬ 
book  advises.  At  the  end  of  six  to 
eight  weeks  of  intensive  training, 
it  is  stated,  a  Perforator  operator 
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NATIONAL  ADVERTISING  STYLE. 

The  popular  dish  has  a  special  application 
to  this  great  market,  extending  from  rich 
Southwest  Virginia  to  Upper  East  Tennessee 
— serving  it  every  day  in  the  week. 

We  could  talk  about  our  local  industrial 
growth  .  .  .  the  prizes  we’ve  won  for  jour¬ 
nalistic  excellence,  our  farms  and  the  char¬ 
acter  of  our  people — 

BUT  .  .  .  emphasis  should  be  placed  on 
that  butter-crispy  crust  of  City  Zone  popu¬ 
lation  .  ,  .  now  almost  44,000  and,  even 
more  Important,  the  “fillin'  ’’  ,  ,  ,  a  trade 
area  of  162.080 !  The  national  advertiser 
has  a  “bonus”  to  munch  on. 


TIMES-NEWS 


Phila.  Inquirer 
Reviews  15  Years 

Philadelphia — A  20-page  book¬ 
let  charting  the  progress  achieved 
during  the  15  years  of  the  Annen- 
berg  management  has  been  re¬ 
leased  by  the  Philadelphia  In¬ 
quirer. 

In  the  form  of  an  annual  re¬ 
port,  but  covering  a  15-year  pe¬ 
riod,  the  report  to  advertisers 
graphically  depicts  through  charts, 
maps  and  explanatory  text  the  in¬ 
creases  in  circulation  and  linage; 
expansion  of  editorial  coverage; 
widened  scope  of  public  service; 
and  continual  publication  of  basic 
market  data. 

It  also  includes  a  special  report 
on  Philadelphia’s  program  for  in¬ 
dustrial  expansion.  This  report  has 
been  mailed  to  agencies  and  ad¬ 
vertisers  throughout  the  country. 


should  be  able  to  produce  about 
200  lines  of  newspaper  body  type 
an  hour.  After  six  to  eight  months, 
about  400  lines  an  hour  is  con¬ 
sidered  “a  reasonable  expecta¬ 
tion.” 

72  Columns  Per  Shift 

Figuring  50  minutes  of  net  pro¬ 
duction  in  each  hour  (the  remain¬ 
ing  10  minutes  are  assigned  to  the 
incidental  needs  of  machine  func¬ 
tions),  the  Handbook  offers  this 
,  basic  approach  to  a  plan  for 
Comet  installation: 

Equipment — 5  Perforators  (one 
spare  included)  and  3  Operating 
Units,  applied  to  3  Comets. 

Personnel  (per  eight-hour  shift) 
—1  monitor-machinist,  tending  3 
Comets;  and  4  Perforator  Opera¬ 
tors. 

Production  (per  shift) — 12,000 
lines,  or  approximately  72  col¬ 
umns  of  body. 

The  Handbook  reports  that  sev¬ 
eral  groups  of  newspapers  are 
using  circuits  to  get  all  of  their 
wire  copy  set  by  tape. 

In  connection  with  location  of 
Perforators,  the  Linotype  Co.  ob¬ 
served  that  production  of  opera¬ 
tors  increases  25%  in  one  plant 
when  the  Perforators  were  moved 
from  a  spot  near  the  editorial  de- 
partnKnt  to  a  place  in  composing 
room  near  the  TTS-operated  ma¬ 
chines. 

“The  reason  seemed  to  be  psy¬ 
chological,”  the  company  com¬ 
mented.  “In  their  earlier  isolated 
location  the  operators  had  no  feel¬ 
ing  of  participating  in  getting  out 
the  paper,  whereas  in  the  compos¬ 
ing  room  they  felt  they  were  a 
part  of  the  crew  and  could  con¬ 
stantly  see  the  results  of  their 
work.” 

In  some  plants  the  Perforators 
are  located  closer  to  the  compos¬ 
ing  room,  in  a  glass-enclosed  and 
soundproofed  room. 

The  Handbook  also  described 
the  Comet  construction  in  detail 
and  provides  a  guide  to  the  selec¬ 
tion  of  typefaces  when  the  TTS 
system  is  adopted.  The  Linotype 
Co.  states  it  has  no  financial  inter¬ 
est  in  the  Teletypesetter  Corp. 


88J00  Star 
At  Inquirer’s 
Music  Festival 

Philadelphia — Favored  by  a 
clear,  moonlit  night,  the  best 
weather  for  the  event  in  its  seven- 
year  history,  the  annual  Inquirer 
Music  Festival  June  15  drew  a 
record-breaking  crowd  of  88,100. 

The  audience,  which  paid  $1, 
$2  and  $3  for  seats  to  the  four- 
hour  extravaganza  for  the  benefit 
of  various  charities,  became  the 
“stars”  of  the  show  when  they 
participated  in  the  awe-inspiring 
“Match  Lighting  Ceremony.” 

Toward  the  end  of  the  long 
program,  which  featured  music  to 
suit  every  taste,  all  lights  in  the 
Municipal  Stadium  were  put  out 
at  a  signal  from  Walter  Pidgeon, 
master  of  ceremonies.  Only  the 
light  of  a  three-quarter  moon  sil¬ 
houetted  the  amphitheatre.  At  the 
count  of  three,  every  man,  wo¬ 
man  and  child  in  the  audience 
struck  a  match.  The  collective  ef¬ 
fect  of  these  tiny  torches  held  the 
throng  spellbound  for  a  few  mo¬ 
ments. 

Mr.  Pidgeon  said  the  ceremony 
to  him  symbolized  the  “light  of 
charity.”  He  added: 

“This  is  a  good  deed  in  a 
wicked  world.  We  have  found 
peace  and  tranquility  here  tonight 
through  this  wonderful  music.  The 
whole  world  could  be  thus  if  men 
would  let  it  be.” 

Sponsored  by  the  Philadelphia 
Inquirer  Charities,  Inc.,  the  fes¬ 
tival  has  grown  in  popularity  each 
year.  More  than  500,000  persons 
have  witnessed  the  show  since  its 
inception  in  1945.  Last  year’s  fes¬ 
tival  drew  82,000. 

Extensive  Inquirer  promotion 
helped  to  swell  the  attendance. 
Each  day  for  more  than  a  month 
before  the  festival,  house  ads  were 
used  on  the  “B”  page  and  news 
stories  kept  advance-interest  high 
by  revealing  features  and  stars  for 
the  show  as  plans  were  completed. 
Perry  Como  and  Mindy  Carson 
were  among  the  big  attractions. 

Four  Inquirer  reporters  covered 
the  festival.  They  are  Frank  H. 
Weir,  Kos  Semonski,  Michael 
Segal  and  Paul  Schraga.  Running 
stories  were  filed  by  direct  wire 
and  telephone  from  a  press  box  in 
the  stadium  to  the  Inquirer  office. 

Two  photographers,  Otto  Prinz 
and  Joseph  Conley  roamed  the 
field  and  stands  to  get  pictures  of 
performers  and  important  person¬ 
alities  attending  the  festival. 

■ 

B-H  Office  Moved 

Chicago  —  Blackbum-Hamilton 
Co.,  radio  station  and  newspaper 
brokers,  have  moved  from  the 
London  Guaranty  Building  to  the 
Tribune  Tower,  27th  floor,  435 
North  Michigan  Ave.  The  firm 
also  has  offices  in  San  Francisco 
and  Washington,  D.  C.  Harold 
R.  Murphy  is  the  Chicago  repre¬ 
sentative. 
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^'•y  special  service  to  Meophie" 


These  are  "The  Laws  You  Live  By"  said  Mem¬ 
phis  Press-Scimifar  in  offering  fo  its  readers  a 
special  reprint  of  all  general  laws  (and  acts 
applying  to  Shelby  County  only)  enacted  by 
the  1 95 1  Tennessee  Legislature  as  covered  by 
reporter  Richard  Wallace. 

Approximately  2,000  letters  and  postcards 
poured  in  from  lawyers,  doctors,  men  and  women 
of  every  walk  of  life.  Not  routine  requests,  but 
friendly  notes  commending  this  newspaper  for: 
"rendering  a  very  special  service  to  the  people 
of  Memphis." 

Memphis  Press-Scimitar  has  always  been  close 
to  Its  readers.  Their  Interest  In,  and  response  to, 
its  editorial  leadership  have  played  an  Important 
part  In  making  It  one  of  the  outstanding  after¬ 
noon  newspapers  In  the  nation  today.  This  Is 
the  kind  of  acceptance  that  backs  up  your  sales 
messages  In  Its  advertising  columns. 


Memphis  Press-Scimitar 


A  Scripps-Howard  Newspaper 


editor  &  PUBLISHER  for  June  23,  1951 


27 


JOURNALISM  EDUCATION 

Teachers  Pound  Beats 
For  Summer  Practice 


By  Dwight  Bentel 

A  LOT  of  college  journalism 
teachers  will  be  back  on  newspa¬ 
per  beats  this  summer. 

Fired  from  their  quotes  plush 
unquotes  classrooms  jobs? 

Nope.  They’ll  be  out  to  regain 
the  feel  of  newspapering,  freshen¬ 
ing  up  ideas  and  techniques  for 
their  classes  next  fall. 

One  of  them  —  Henry  Ladd 
Smith,  University  of  Wisconsin 
school  of  journalism  and  former 
president  of  American  Association 
of  Teachers  of  Journalism,  who 
will  pound  pavement  this  summer 
for  the  Toledo  (O.)  Blade — puts 
it  this  way: 

“It’s  all  a  part  of  good  teaching. 
We  feel  in  the  J-school  that  every 
five  years  or  so  we  ought  to  get 
back  in  the  groove.” 

‘Back  in  the  Groove’ 

And  so.  from  Maine  to  Califor¬ 
nia,  journalism  teachers  will  be 
“getting  back  in  the  groove”  this 
summer.  Eight  of  them,  including 
Dr.  Smith,  have  been  placed  in 
their  summer  jobs  through  a  facul¬ 
ty  internship  program  sponsored  by 
the  American  Council  on  Educa¬ 
tion  for  Journalism. 

Evan  Hill,  winner  of  the 
ANPA  Journalism  Essay  award  in 
1950  and  a  member  of  the  faculty 
of  the  Boston  University  School 
of  Journalism  and  Public  Rela¬ 
tions,  is  back  on  the  staff  of  the 
Newport  (N.  H.)  Argus-Cham¬ 
pion,  a  semi-weekly  newspaper, 
for  the  Summer. 

ACEJ  encourages  this  “back  to 
the  beat”  movement  by  finding 
spots  on  daily  newspapers  for  in¬ 
terested  teachers.  The  program  is 
headed  by  Leslie  G.  Moeller,  di¬ 
rector  of  the  school  of  journalism 
at  the  State  University  of  Iowa. 


Prof.  Moeller  has  announced  the 
following  placements  for  this  sum¬ 
mer  in  addition  to  Dr.  Smith’s: 

Robert  V.  Ackerman,  Columbia 
University,  on  the  Minneapolis 
(Minn.)  Tribune. 

Charles  H.  Brown,  Pennsylvania 
State  College,  on  the  Louisville 
(Ky.)  Times. 

Verne  E.  Edwards,  Jr.,  Washing¬ 
ton  State  College,  on  the  Milwau¬ 
kee  (Wis.)  Journal. 

Helen  Hostetter,  Kansas  State 
College,  on  the  Enid  (Okla.)  News 
and  Eagle. 

Warren  Price,  University  of 
Oregon,  on  the  Buffalo  (N.  Y.) 
Evening  News. 

Merrill  E.  Samuelson,  Kansas 
State  College,  on  the  Kansas  City 
(Mo.)  Star. 

Joe  C.  Sutton,  University  of 
Illinois,  on  the  St.  Petersburg 
(Fla.)  Times. 

All  of  these  teachers  will  be  giv¬ 
en  “refresher”  training  for  a  10 
to  12-week  period.  Some  will  have 
straight  copy-reading  or  reporting 
jobs;  others  will  fill  in  on  swing 
assignments  during  vacation  sched¬ 
ules. 

‘Refresher  Program’ 

“ACEJ  has  developed  the  ‘re¬ 
fresher’  program  because  the 
Council  feels  that  quality  of  teach¬ 
ing  in  the  J.schools  will  be  im¬ 
proved  if  the  teachers  are  brought 
up  to  date,”  says  Prof.  Moeller. 

“Each  of  the  eight  internes  this 
summer,”  he  says,  “has  had  at 
least  three  years  of  previous  pro¬ 
fessional  experience,  and  one  has 
had  1 1  years.  Median  for  the  group 
is  more  than  six  years,  most  of  the 
experience  on  dailies  although 
some  report  press  service  back¬ 
ground.” 

Negotiations  to  place  the  in¬ 


Advert  iH«*ni(*nt 


Newspaper  Coverage  Essential 
To  Sales  Growth  of  7-Up 


St.  Louis — “The  7-Up  Sunday  ' 
comics  campaign  must  insure  wid¬ 
est  possible  cover¬ 
age  of  all  markets 
to  reinforce  and  fill 
out  the  coverage 
patterns  of  the 
magazines,  says 
Ben  H.  Wells, 
Seven-Up  Compa¬ 
ny’s  vice-president 
in  charge  of  sales. 
“Seven-Up  Devel¬ 
opers.  their  sales 
men,  and  the  retail 


Wells 


dealers  have  responded  to  this  cov¬ 
erage  provided  by  177  Sunday  pa¬ 
pers  with  a  total  circulation  of 
34,000,000  for  each  monthly  7-Up 
ad  in  the  comics  .sections. 

“And,”  Wells  continued.  “Sales 
Management  magazine,  with  its 
annual  Survey  of  Buying  Poiver 
and  County  Outline  Retail  Sales 
Map,  is  a  reliable  aid  to  us  in 
choosing  both  markets  and  news¬ 
papers.  We  have  been  interested 
subscribers  for  more  than  ten 


ternes  were  started  last  Fall,  ac¬ 
cording  to  Prof.  Moeller.  Newspa¬ 
permen  have  been  interested  and 
helpful,  he  says,  and  even  in  cases 
where  policy  or  personnel  situa¬ 
tions  did  not  permit  editors  to  take 
part,  their  warm  encouragement 
of  the  program  has  contributed  to 
its  success. 

“Altogether,”  he  says,  “we  had 
49  good  possibilities  for  intern 
placements;  and  so  far  as  we 
know,  more  than  30  were  still 
open  at  the  end  of  our  placement 
period. 

“Nearly  20  faculty  members 
originally  expressed  interest  in  the 
internships,  but  in  a  number  of 
cases  they  withdrew  because  of 
illness,  unexpected  summer  teach¬ 
ing  assignments,  and  calls  to  mili¬ 
tary  service. 

“In  some  cases  prospective  in¬ 
terns  also  felt  a  great  need  for 
certain  specialized  experience,  add¬ 
ing  to  the  difficulty.” 

Arrangements  as  to  salary  and 
period  of  service  were  made  be¬ 
tween  the  prospective  intern  and 
the  newspaper.  ACEJ  will  continue 
the  program  in  1952. 

J-Schools  Attract  Smart 
Kids  to  Tough  Programs 

At  many  an  institution  the  jour¬ 
nalism  program  has  become  one  of 
the  toughest  on  the  campus. 

In  part  that’s  a  reaction  against 
the  “journalism  is  a  pipe  course” 
reputation  that  cursed  some  of  the 
schools  in  their  earlier  days,  in 
part  because  the  joint  demands  of 
liberal  art  and  journalism  subject 
matter  on  the  student’s  time  have 
become  so  great  that  the  J-schools 
find  it  necessary  to  “pile  it  on.” 

While  no  one,  to  this  writer’s 
knowledge,  has  made  a  study  of 
the  effect  on  students,  there  are 
evidences  to  indicate  that  the  hard¬ 
er  the  journalism  program  has  be¬ 
come,  the  better  the  quality  of  stu¬ 
dent  it  attracts. 

At  any  rate,  the  J-schools  these 
days  are  supplying  their  full  quotas 
of  honor  graduates  and  Phi  Beta 
Kappas.  At  the  University  of  Geor¬ 
gia,  for  example^  students  of  the 
Henry  W.  Grady  school  of  journal¬ 
ism  were  conspicuous  among 
those  given  public  recognition  at 
the  university’s  recent  Honor  Day 
services. 

Journalism  students  were  out¬ 
standing  on  the  program  both  in 
numbers  and  in  the  excellence  of 
the  records  they  achieved. 

Two  were  elected  to  Phi  Beta 
Kappa,  national  scholastic  fra¬ 
ternity;  and  eight  were  named  to 
membership  in  the  honor  society 
of  Phi  Kappa  Phi. 

Fifteen  of  the  students  stood  in 
the  upper  5%  of  their  classes,  and 
13  in  the  upper  10%.  In  addition 
four  journalism  seniors  were  pre¬ 
sented  with  Sigma  Delta  Chi  schol¬ 
arship  awards  for  excellence  in 
journalism;  one  received  an  award 
as  sophomore  declamation  cham¬ 
pion. 

This  story  was  duplicated  this 
June  at  journalism  schools 
throughout  the  country. 


Mistrial  Denied; 
No  Juror  Read 
Beer  Editorial 

Raleigh,  N.  C. — A  Superior 
Court  judge  declined  to  set  aside 
a  jury  verdict  in  a  drunken  driv¬ 
ing  case  because  of  an  editorial 
in  the  News  and  Observer  but 
said  he  would  have  if  any  of  the 
jurors  had  read  the  editorial. 

Brantley  Womble,  Raleigh  at¬ 
torney,  had  asked  for  a  mistrial 
because  of  the  editorial,  which  ap¬ 
peared  on  the  morning  the  jury 
resumed  deliberations  in  a  man¬ 
slaughter  case.  The  jury  found 
the  defendant  guilty  and  he  was 
sentenced  to  three  to  five  years 
in  prison. 

The  editorial,  noting  the  de¬ 
fendant  in  the  case  contended  he 
had  drunk  only  one  beer  prior  to 
the  fatal  accident,  jHjinted  out 
that  the  one-beer  story  is  common 
in  drunk  driving  cases  and  sug¬ 
gested  that  “juries  should  listen  to 
its  repeated  telling  with  more 
skepticism.”  It  reminded,  however, 
that  “in  this  case,  the  man  may 
be  telling  the  truth.” 

Mr.  Womble  contended  the  edi¬ 
torial  could  have  influenced  the 
jury  and  argued  that  “the  tendence 
of  footnotes  in  other  (Supreme 
Court)  decisions  is  that  freedom 
of  the  press  does  not  permit  in¬ 
terference  with  personal  liberties." 
He  asked  that  a  precedent  be  set 
“to  govern  future  cases.” 

Judge  Walter  J.  Bone  ques¬ 
tioned  the  jurors  and  found  that 
none  had  read  the  editorial. 

“I  do  not  know  what  effect  it 
would  have  had  on  them  if  they 
had  read  it,”  Judge  Bone  com¬ 
mented,  “but,  if  any  juror  had 
read  it,  I  would  have  set  the  ver¬ 
dict  aside.  It  is  unfortunate  that 
the  newspaper  saw  fit  to  write  an 
editorial  on  one  aspect  of  the  trial 
while  the  trial  was  in  progress." 

Mr.  Womble  said  he  would  ar¬ 
gue  the  point  on  appeal. 

■ 

Revised  Box  Score 
Has  BBs  and  SOs 

Los  Angeles  —  The  Mirror 
sports  department  this  week  tossed 
the  traditional  box-score  out  the 
window  and  came  up  with  a  re¬ 
vised  version. 

The  new  box-score  eliminates 
put-outs  and  assists.  In  their 
place  are  bases  on  balls  and 
strike-outs  for  each  batter. 

Sid  Ziff,  Mirror  sports  editor, 
said  the  new  box-score  will  be 
used  only  for  local  games. 

■ 

2  Scholarships  Given 

Minneapolis — ^Two  high  school 
newspaper  editors  each  were 
awarded  $300  scholarships  in  the 
annual  University  of  Utah  jour¬ 
nalism  scholarship  awards  pre¬ 
sented  by  the  Salt  Lake  Tribune 
and  Salt  Lake  Telegram.  More 
than  25  entries  were  received  in 
the  competition. 
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What  makes  a  newspaper  great? 


editors  of  these  Upper  Midwest 
newspapers  is  a  leader  in  America’s 
fight  to  preserve  the  fundamental 
freedom  of  uncensored  access  to 
news  throughout  the  world. 

The  going  is  tough.  In  the  hushed 
elegance  of  United  Nations  com¬ 
mittee  chambers,  representatives  of 
15  countries  labored  for  weeks  over 
a  UN  treaty  for  freedom  of  informa¬ 
tion.  The  totalitarian  group  is  in¬ 
terested  in  only  one  kind  of  freedom: 
freedom  of  governments  to  control 
what  their  people  read  and  hear. 
Others  favor  watered-down  govern¬ 
ment  controls,  or  any  compromise 
just  to  get  a  treaty. 

Heading  a  consecrated  group — a 
clear  minority  on  the  committee — 
which  demands  unrestricted  freedom 
of  information  for  all  the  press  in  all 
the  world  is  a  stocky,  serious  mid- 
westerner,  Carroll  Binder,  editorial 
editor  of  the  Min- 
neapolis  Tribune 
and  United  States 
representative  on  Ml 
the  UN  committee. 

Binder  is  famed 
internationally  as 
an  expert  in  foreign 
affairs.  His  broad  carioll  under 


experience  as  foreign  correspondent 
in  London,  Moscow  and  Rome,  his 
wide  foreign  travels,  his  acquaint¬ 
ance  with  world  figures  from  Stalin 
to  Churchill,  his  stubborn  integrity 
and  his  insistence  upon  the  rights 
of  all  men  to  learn  the  facts  and  de¬ 
cide  for  themselves  have  made  him 
a  respected  adversary  to  his  UN 
committee  opponents. 

Whether  speaking  for  the  United 
States  in  this  UN  fight  for  press 
freedom,  or  speaking  to  the  people 
of  the  Upper  Midwest  in  the  Min¬ 
neapolis  iSnbune  editorial  columns, 
Carroll  Binder  represents  the  kind 
of  leadership  and  authority  that 
have  made  and  kept  the  Minne¬ 
apolis  Star  and  Tribime  the  best- 
read,  best-liked,  most-respected 
newspapers  of  the  225-county  area 
which  they  serve. 

Minneapolis 
Star  an  ^Tribune 

EVENING  MORNING  *  SUNDAY 


They're  honoring  a 
great  newspaper 
that  was  killed' 


irror 
jssed 
the 
i  re- 


All  day  flags  fluttered  at  half- 
mast  over  hundreds  of  American 
newspaper  buildings  and  press  asso¬ 
ciation  offices.  At  their  desks  busy 
newsmen  paused  to  salute  the  pass¬ 
ing  of  La  Prensa,  Argentina’s  famed 
independent  newspaper  that  died 
rather  than  relinquish  its  right  to 
print  the  news  freely,  completely 
and  honestly. 

I’o  American  newspaper  readers, 
accustomed  to  buying  the  truth  at  a 
newsstand  for  five  cents,  the  mourn¬ 
ing  flags  gave  new,  immediate  mean¬ 
ing  to  the  cherished  principle  of 
Freedom  of  the  Press.  Under  their 
own  half-masted  flag,  newsmen  and 
editors  of  the  Minneapolis  Star  and 
Tribune  found  special  significance  in 
La  Prensa's  demise,  for  one  of  the 
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Uniform  Chart 
Of  Accounts 
To  Be  Prepared 

Roanoke,  Va. — Directors  of  the 
Institute  of  Newspaper  Controllers 
and  Finance  Officers,  at  a  week¬ 
end  meeting  here,  voted  to  have 
a  uniform  accounting  system  pre¬ 
pared  for  newspapers. 

The  directors’  study  revolved 
around  a  report  which  gives  par¬ 
ticular  emphasis  to  the  handling 
of  depreciation,  overtime  hours 
and  vacation  pay  and  the  sale  of 
salvage  papers. 

The  directors  were  entertained 
by  the  Times-World  Corp.,  pub¬ 
lisher  of  the  Roanoke  Times  and 
Roanoke  World-News  at  a  recep¬ 
tion  and  dinner.  Richard  H.  Wills, 
treasurer  of  the  Times-World 
Corp.,  is  a  member  of  the  board 
of  directors  of  the  Institute. 

The  Board,  headed  by  Robert 
P.  Hunter  of  the  Birmingham 
(Ala.)  News,  will  have  the  tech¬ 
nical  assistance  of  Haskins  &  Sells, 
national  accounting  organization,  I 
in  preparing  the  Uniform  Chart  of  ■ 
Accounts. 

At  the  same  meeting,  Mr.  Hun¬ 
ter’s  committee  was  authorized  to 
undertake  a  survey  of  cost  studies 
made  by  Institute  members,  with 
a  view  toward  establishing  a  basis 
for  obtaining  comparable  costs  of 
production  and  operation  in  the 
newspaper  field. 

A  third  project  of  significance 
to  newspaper  publishers  adopted 
at  the  board  meeting  will  be  a 
study  of  advertising  insertion  or¬ 
ders  and  remittance  advices,  aimed 
at  their  standardization,  to  be  per- 
formed  by  the  Institute’s  Standard 
National  Advertising  Invoice  Com¬ 
mittee.  The  chairman  of  the  com¬ 
mittee  is  Charles  J.  O’Mara,  Jr., 
Mr.  Houser  is  a  son  of  the  late  Chicago  Sun-Times. 

Daniel  M.  Houser,  one  of  the  According  to  Clark  A.  Ren- 
founders  of  the  St.  Louis  Globe,  wick,  Detroit  (Mich.)  Free  Press, 
which  became  the  Globe-Demo-  president  of  the  Institute,  who 
crat  after  the  purchase  of  the  presided  at  the  meeting,  the  Uni- 
Missouri  Democrat  in  1875.  form  Chart  of  Accounts  is  sched- 
Daniel  Houser  was  president  of  uled  for  completion  and  adoption 
the  G-D  from  1879  until  his  death  at  the  organization’s  fourth  annual 
in  1915.  meeting.  Sept.  23-26  in  the  Hotel 

Douglas  Houser  started  with  Statler,  St.  Louis.  At  that  time,  he 
the  Globe-Democrat  as  a  report-  said,  preliminary  reports  on  the 
er  in  1914,  immeditely  after  his  other  two  studies  will  be  presented 
graduation  from  Yale.  He  moved  for  discussion, 
to  the  business  office,  then  to  the  ■ 

advertising  department,  was  «  kt  e  u  i  i.* 
elected  to  the  board  of  directors  "  W©W  OCllOlCirsnipS 
and  then  he  became  an  officer  in  At  MisSOUri  School 

Two  new  scholarships,  each 
,  "  worth  $500,  were  awarded  to  stu- 

In  Publishing’  Ventur©  dents  entering  the  University  of 
Two  former  newspapermen — J.  Missouri  school  of  journalism  this 
Frank  Beaman  and  Mark  Larkin  year.  The  recipients  are  George 
— have  formed  a  partnership  to  Yalowitz  of  Chicago,  the  Lafay- 
publish  a  New  York  edition  of  ette  Young  Scholarship;  and  Mel- 
the  Traveler,  guest  relations  mag-  vin  Steninger,  Elko,  Nev.,  the  Wal- 
azine  distributed  in  hotels.  Mr.  ter  Williams  Scholarship. 

Beaman  was  with  the  United  Press  John  P.  Herrick,  Glean,  N.  Y. 
and  Philadelphia  (Pa.)  Record  be-  oil  financier  and  onetime  publish- 
fore  joining  the  Curtis  Publishing  er,  set  up  the  scholarship  funds, 
Co.  Mr.  Larkin,  an  advertising  with  Standard  Oil  Co.  of  New 
agency  publicist,  was  previously  Jersey  shares  now  worth  $23,000. 
with  Hearst  and  Scripps-Howard  The  income  has  been  increased 
organizations.  from  $1,000  to  $1,200  yearly. 


Randolph  Says  ITU 
Has  ‘New  Weapon’ 


Officers  of  International  Typo-  Chicago  and  then  called  attention 
graphical  Union  have  a  new  “de-  to  the  fight  that  is  “veering  around 
fensive  weapon”  to  use  against  the  to  the  small  unions  where  the  in- 
Teletypesetter  attack  on  small  troduction  of  the  Teletypesetter 
unions,  ITU  President  Woodruff  device  has  been  the  main  weapon 
Randolph  announced  to  the  mem¬ 
bership  this  week. 

Without  going  into  details  in 
the  June  issue  of  the  Typographi¬ 
cal  Journal,  Mr.  Randolph  stated: 

“By  the  time  the  Atlanta  Conven¬ 
tion  meets  (Aug.  18-24),  a  new 
defensive  weapon  will  have  been 
put  into  effect  and  the  delegates 
will  be  called  upon  to  approve  or 
disapprove  its  use.” 

In  an  explanation  of  why  ITU’s 
present  administration  is  opposed 
to  a  return  to  compulsory  arbitra¬ 
tion  in  newspaper  contracts,  Mr. 

Randolph  levelled  an  attack  upon 
the  American  Newspaper  Publish¬ 
ers  Association  for  going  into  court 
to  get  an  enforcement  order  on 
the  decision  of  the  National  Labor 
Relations  Board. 

“This,  of  course,  is  an  injunc¬ 
tion — the  most  hated  form  of  legal 
badgering  of  labor  unions,”  assert¬ 
ed  the  ITU  leader. 


Douglas  Houser 
Retires  from 
St.  Louis  &D 


T  J  St.  Louis — Resignation  of  Dou- 

In  Miami,  he  noted,  3^  printers  g  Houser  as  first  vicepresi- 

id  mailers  are  on  a  strike  now  m  jent  of  the  Globe-Democrat  Pub- 
•  »*•  •  lishing  Co.  has  been  announced 

$1,156,834  in  Miami  j,y  £  Lansing  Ray,  publisher  and 

Judge  Vincent  Giblin  conducted  board  chairman, 
final  hearing  June  15  on  the  Mr.  Houser,  58  years  old,  gave 
(plication  brought  by  133  com-  as  reasons  for  resigning  the  desire 
)sing  room  employes  of  the  Mia-  to  devote  more  time  to  family 
i  Herald  to  enjoin  the  union  from  affairs  and  to  “step  aside  and  let 
ying  to  intimidate  them.  The  younger  men  assume  the  place  they 
)urt  was  told  that  the  typographi-  should  in  business  today.” 
il  union  has  spent  $1,156,834  to  Under  an  agreement  executed 

June  18,  the  g-d  will  acquire  the 
stock  of  Mr.  Houser  and  his  wife 
and  that  of  his  sister,  Mrs.  Sears 
Lehmann,  subject  to  ratification  by 
stockholders.  Mr.  Houser  will  con¬ 
tinue  as  a  member  of  the  board  of 
directors.  No  plans 
nounced  for  immediate  election 
of  a  new  first  vicepresident. 

Son  of  a  Founder 


"IDEAL"^ 
MATRIX  ROLLING 
MACHINE 

with 

FRErMOULDMG  CYIINIM^ 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Bali  and  Roller  Bearings  Thruout 

^^Ideal”  in  Efficiency 

and  Ease  of  Operation 
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Florida's  Most 
Complete  Newspaper 


108%  Daily,  124%  Sunday  1941-51.* 

NO  LEVELLING  OFF 
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and  it’s  just  begun  to  grow 

A  RECORD  IN  CIRCULATION  GAIN 


Circulation  has  increased  more  than  22,000  Daily  and  Sunday 
in  the  last  two  years  alone  -•  and  it's  just  begun  to  growl 


A  RECORD  IN  FOOD  ADVERTISING 
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*6  Mos.  Avarag*,  ending  Mar.  31  **M«dia  Records 


MIAMI  —  An  International  Market 


JOHN  S.  KNICHT,  Publisher 

STORY  BROOKS  S  FINLEY,  Notional  Reps. 

A.  S.  GRANT,  Atlanta 

Affiliated  Stations  -  WQAM,  YVQAM-nN 
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First  in  the  entire  nation  in  1950,  with  3,887,874  lines.** 


See  your  SBAP  man  today  for  all  the  details 
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Breakfast  Briefs 

Jobs  will  be  plentiful  for  1951 
college  graduates.  Our  campuses  ! 
are  swarming  with  the  scouts  of 
potential  employers,  including  an 
old  man  widi  whiskers. 

*  *  * 

Booksellers  now  tell  us  there  is 
a  good  chance  that  television  will 
stimulate  rather  than  discourage 
the  reading  of  books.  A  good 
many  pieople  have  discovered  that 
the  average  TV  commercial  gives 
them  time  to  get  through  a  medi¬ 
um-length  novel. 

From  The  Cleveland  Plain  Dealer 


lAPA  Voices  Concern 
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Peron  Seeks 
.  ,  _  All  Assets  of 

F or  rlemispnere  Press  seized  Paper 

The  Executive  Committee  of  was  left  incommunicado  and  was  Dr.  Alberto  Gainza  Paz,  editor- 
the  Inter-American  Press  Associa-  not  given  any  explanation  for  his  publisher  of  the  seized  independ- 
tion  this  week  expressed  “grave  arrest  and  treatment.  ent  Buenos  Aires  newspaper  La 

concern”  over  the  expanding  ag-  lAPA  also  said  it  has  informa-  Prensa,  charged  this  week  that  the 
gression  by  governments  in  this  tion  that  in  Colombia  publishers  Peron  government  of  Argentina 
hemisphere  against  the  free  press  fear  the  government  will  repeat  aims  at  outright  confiscation, 
and  independent  editors.  what  already  has  been  done  in  Ar-  Dr.  Gainza.  who  is  in  voluntary 

The  committee,  meeting  in  New  gentina  in  expropriating  newspaper  exile  in  Montevideo.  Uruguay.  re- 
York,  condemned  these  actions  af-  stocks  and  controlling  distribution,  ferred  to  an  Argentine  government 
ter  hearing  reports  of  Argentine  In  that  country,  three  newspapers,  order  issued  this  week  giving  La 
Government  attacks  on  the  free  El  T tempo ,  El  Liberal,  and  El  Co-  Prensa  three  days  to  pay  $2,306,- 
and  independent  press,  orders  Ipmhiano,  were  closed  24  hours  by  764  in  import  duties  allegedly  due 
freezing  newspaper  price  increases  government  order  on  the  ground  on  newsprint  imported  since  1939, 
in  Colombia,  and  the  arrest  in  Bo-  that  they  had  published  photo-  He  commented: 
livia  of  Demetrio  Canelas,  a  mem-  graphs  without  the  approval  of  “The  end  they  seek  as  regards 
her  of  lAPA's  Board  of  Directors,  censorship.  After  that,  the  Colom-  La  Prensa  is  quite  clear.  Despite 
After  considering  latest  develop-  bian  Government  has  frozen  news-  the  so-called  ‘expropriation  law' — 
ments,  lAPA’s  Executive  Commit-  paper  prices  in  the  face  of  in-  expropriation,  not  confiscation — 
tee  agreed  to  bring  these  incidents  creased  production  costs,  thus  they  want  to  seize  all  of  La  Pren- 
to  the  attention  of  the  peoples  of  forcing  Colombian  newspapers  to  sa’s  assets  without  compensation 

the  hemisphere.  reduce  their  size  and  circulation,  and  end  by  having  La  Prensa  owe 

“Never  before  have  the  peoples  “Incidents  like  this,”  Mr.  Wal-  them  money, 
of  America  had  a  greater  need  for  lace  said,  “are  developing  grave  “With  supposed  fines,  with  sup- 
a  free  press  directed  by  indepen-  concern  among  the  free  newspa-  posed  customs  duties  and  other 
dent  editors.”  Tom  Wallace,  permen  who  demand  that  some-  similarly  arbitrary  measures,  they 
lAPA  president,  said.  He  added:  thing  be  done.  This  is  why  I  have  want  to  present  us  with  a  fantastic 
“There  is  only  one  way  to  fight  said  that  our  next  meeting  in  Uru-  debtor  balance, 
the  continued  attempts  of  arbitrary  guay,  a  free  country  with  a  free  “All  this,  despite  being  so  seri- 
and  autocratic  regimes  to  destroy  press,  will  be  one  of  the  most  im-  ous  and  unconstitutional,  does  not 
freedom  of  the  press  and  that  is  portant  meetings  in  the  history  of  surpass,  however,  the  first  step  of 
to  keep  the  public  fully  informed  Western  hemisphere  journalism,  as  closing  the  newspaper  by  law.” 
of  the  actions  of  their  govern-  will  provide  an  opportunity  to  Dr.  Gainza  pointed  out  that  for 

ments  ”  editors  and  publishers,  to  discuss  many  years  imports  of  newsprint 

The  committee  heard  informa-  have  been  exempted  by  Argentme 

tion  as  follows,  on  recent  govern-  press,  but  the  law  from  customs  duties  and  that 

ment  actions  against  newspapers  fundamental  liberties  of  the  peo-  this  still  applies  to  the  semi-official 

and  newspapermen  in  this  hemis-  P  P^PS*^*  5*'  published.  He  added. 

here-  "  Confiscation  of  La  Prensa  has 

^  ‘  .  .  been  called  ‘expropriation’  by  the 

The  Argentine  Government,  CoiXUllittGe  tO  Studv  Argentine  government.  Now  to  a 
which  akeady  has  closed  La  j  m  new  act  of  despoliation  they  want 

Prensa,  El  Intransigente  and  La  A-  .Newsprint  bupply  ‘collection  of 


Australia 

•  Th«  only  journal  gMng  tha 
nawt  of  advartifor*,  advartla- 
ing  agants,  pubHthing,  print¬ 
ing  and  commarcial  ra  dlo  In 
Auitralia  and  Naw  Zaaland. 

If  you  ara  planning  tala* 
campaigns  or  ara  intarastad 
In  thasa  tarritorias  raad 
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Niieva  Provincia  of  Bahia  Blanca, 
is  now  planning  to  confiscate  La 
Prensa  and  perhaps  others,  as  was 


Dr.  Guillermo  Martinez  Mar¬ 
quez.  editor  of  El  Pais  of  Havana, 
has  been  appointed  chairman  of 


made  evident  when  it  became  a  special  committee  of  the  Inter- 
known  that  fines  of  32,000.000  American  Press  Association  to 


pesos  had  been  assessed  against 
La  Prensa  and  a  similarly  large 
amount  against  the  owners  of  La 
Nacion.  The  Argentine  Govern¬ 
ment  also  has  jailed  David  Michel 
Torino  and  his  brother,  owners  of 


study  new  sources  of  newsprint 
supplies  in  Latin  America. 

The  appointment  was  announced 
by  Tom  Wallace,  president  of 
lAPA.  who  said  this  step  was 
necessary  in  view  of  the  acute 


El  Intransigente.  on  the  charge  of  newsprint  shortage  in  Latin  Amer- 
disrespect  toward  the  police.  (The  ica. 


Salta  Province  Chamber  of  Dep¬ 
uties  voted  June  20  to  expropriate 
the  paper,  closed  since  January.) 

The  Bolivian  Junta  Government, 
on  June  8,  ordered  the  arrest  of 
Demetrio  Canelas,  editor  of  Los 
Tiempos,  of  Cochabamba,  without 
explanation.  These  are  the  facts 
as  reported  to  lAPA:  Mr.  Canelas 
was  summoned  to  La  Paz  for  a 


conference  with  the  Minister  of  the  project. 


The  committee  will  survey  the 
situation  and  make  recommenda¬ 
tions  to  lAPA’s  annual  meeting 
in  Montevideo  in  October. 

Dr.  Martinez  Marquez  has  re¬ 
ported  work  on  a  proposed  mill  in 
Cuba  to  make  newsprint  from 
sugar  cane  baggasse.  According 
to  his  information,  the  Cuban 
Government  is  willing  to  invest  in 


give 

customs  duties.’  It  is  a  new  voca¬ 
bulary  used  by  a  grossly  arbitrary 
regime,  and  a  new  act  in  the  dra¬ 
ma  which  the  Argentine  people — 
and  especially  freedom  of  the  press 
— must  live  through.” 

Earlier,  addressing  a  testimonial 
meeting  in  honor  of  La  Prensa  by 
leading  Uruguayan  newspapermen. 
Dr.  Gainza  expressed  confidence 
that  the  silencing  of  the  newspaper 
will  be  only  temporary.  An  unoffi¬ 
cial  estimate  of  the  value  of  La 
Prensa,  which  was  closed  last  Jan. 
26,  made  by  the  newspaper’s  rep¬ 
resentatives,  was  between  $11,000,- 
000  and  $14,000,000. 

Attorneys  for  the  paper’s  own¬ 
ers  said  they  would  appeal  to  the 
courts. 

A  similar  tax  demand  has  been 
made  on  Argentina’s  other  inde¬ 
pendent  newspaper.  La  Nacion,  al¬ 
though  the  amount  asked  was  not 


El  Mnnelo  and  El  Jmpmeial  two  public.  The  two  newspapers 


largest  newspapers  of  San  Juan, 
Puerto  Rico,  discontinued  their 
Sunday  editions  on  account  of  the 
high  cost  of  newsprint. 


Government.  He  came  to  La  Paz, 
but  was  unable  to  see  the  Minister, 
so  Mr.  Canelas  returned  to  Cocha¬ 
bamba.  When  he  stepped  off  the 
plane,  police  agents  arrested  him, 
threw  him  into  a  patrol  car.  rode  ■ 

him  around  town  and  put  him  in  a  __ 

dirty  jail  room  full  of  prison  band  K©y©S  B©©Cn  iAf©ds 
I  musical  instruments,  without  any  Keyes  Beech,  foreign  correspon-  for  the  first  time  since  the  begin- 
facilities.  Mr.  Canelas’  friends  and  dent  for  the  Chicago  Daily  News,  ning  of  the  Israeli-Arab  conflict  in 
!  associates  were  denied  the  infor-  and  Miss  Linda  Mangelsdorf  of  Palestine  in  1948.  Syria  and  Iraq 
I  mation  on  the  incident.  The  editor  Honolulu  were  married  June  15.  previously  had  abolished  it. 
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imported  only  40%  of  the  news¬ 
print  imported  into  Argentina  in 
the  last  10  years,  but  no  other 
newspaper  has  been  assessed. 

Lebanon  lifted  press  censorship, 
except  for  dispafehes  dealing  strict¬ 
ly  with  military  matters,  this  week 
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WHY  limit  your  play  to  a  NET  game  in  the  Dallas  market? 
Your  advertising  in  The  Dallas  News  will  increase  your 
range  of  effective,  merchandisable  coverage  to  the  entire 
72-county  Double  Dallas  Market  ...  to  include  the  PLUS 
area,  outside  of  Dallas  County,  that  Dallas  merchants  say 
is  the  source  of  40%  of  their  volume. 


COUNTY  DALLAS  MARKCT 


IN  THE 


RADIO-TELEVISION  STATIONS  WFAA  it  TEXAS  ALMANAC 


THE  DALLAS  NEWS  is  the  only  metropolitan  newspaper-  population  of  Texos  with  more  than  one-third  the  total 

influence  in  this  Double  Dollas  Market,  and  is  in  part  buying  income.  In  addition  to  The  News'  lorger  coverage 

responsible  for  the  development  and  unity  of  this  larger  of  this  larger  market,  your  sales  story  gains  return  from 

Dallas  area,  with  3,080,271  people  and  a  net  buying  the  clear  leadership  and  higher  acceptance  of  The 

income  of  $3,305,497,000 -more  thon  one-third  the  News- Dollas'  most  influential  newspaper. 


CKESMER  4  IVOODWANO,  INC.,  Roprosontotivos  New  York  *  Chicago  *  Detroit  *  Atlanta  *  Son  Francisco  *  Los  Angtftt 
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NEWSPAPER  PRESSES 
FOR  SALE 

$2,000  per  unit 

28  Hoe  units,  formerly  used  by  the  Baltimore  Sun,  must  be 
sold  and  moved  from  building. 

Now  arranged  as  four  complete  7  unit  presses  with 
22%"  cut-off,  8  folders,  60  HPDC  group  drivers, 
C-H  conveyors  and  controls.  Printing  capacity  of  56 
pages  at  28,000  per  hour.  First  offer  takes  units  or 
complete  press. 

Also  available: 

4  heavy  steel  hydraulic  roll  handling  trucks 
8  heavy  four  wheel  roll  dollies 

2 —  35  foot  belt  conveyors 

3 —  40  foot  Jampol  table  conveyors 
2 — 50  foot  belt  conveyors 

For  further  detail*  write  or  wire 

THE  SUNPAPERS. 

Calvert  and  Centre  Streets  Baltimore  3.  Md. 


.  SALES 

^Audience 


AME^ 


In  an  almost  literal  sense,  news¬ 
paper  advertising  IS  the  shop¬ 
ping  center.  It  is  where  the 


YOU  TAKE  THE 
HIGH  ROAD 

Newspapers  are  more  popu¬ 
lar  than  ever  .  .  .  more  use¬ 
ful  than  ever,  more  com¬ 
pletely  assembled.  Their 
“Sales  Audience'’  is  huge  the 
country  across,  with  an  inter¬ 
locked  function  of  selling  and 
of  buying,  by  territories. 


URGE  to  buy  begins.  News¬ 
paper  advertising  spark-plugs 
American  prosperity. 


BURKE  -  KUIPERS 
and  MAHONEY,  Inc. 


New  York  *  Chicago  *  Dallat  *  Oklahoma  City 
Acbnta  *  San  Francisco 


To  Our  National  Advertisers: 

Owing  to  the  newsprint  shortage 

WE'RE  CLOSING  UP  SHOP  AND  GOING 
FISHING  JUNE  30  THROUGH  JULY  15 

The  public  is  asked  to  cooperate  with  us 
in  this  truly  American  endeavor  to  meet 
a  wartime  situation. 


PLEASE  CONTINUE  TO  PATRONIZE  OUR 
ADVERTISERS  WHILE  WE  ARE 
ON  VACATION 


fleivipaper  Kepteienlative 

Rogers  Stresses  Need 
For  Added  Alertness 


By  George  A.  Brandenburg 


Chicago  —  Big  “Mike”  Rogers, 
who  has  never  dodged  a  good  com¬ 
petitive  sales  fight  in  his  life,  be¬ 
lieves  that  news¬ 
paper  advertising 
salesmen  must 
exercise  “added 
alertness”  in  the 
days  ahead  to 
meet  the  com¬ 
petition  of  more 
media  bidding 
for  the  national 
advertiser’s  dol¬ 
lar. 

Michael  Charles 
Rogers  is  vice-  Rogers 
president  and  western  manager  of 
Kelly-Smith  Co.,  newspaper  repre¬ 
sentatives.  He  is  an  Easterner  who 
“came  West”  after  being  born  in 
Providence,  R.  1.,  and  graduated 
from  Holy  Cross  University.  He 
started  as  a  salesman  in  the  Kelly- 
Smith  Company’s  Chicago  office 
and  became  western  manager  in 
1938. 

Voices  a  ‘Pet  Peeve’ 

Mr.  Rogers  told  E&P  that  news¬ 
papers  and  their  sales  representa¬ 
tives  must  work  to  get  national  ad¬ 
vertisers  to  use  newspapers  on  the 
same  wholehearted  and  consistent 
basis  as  department  stores  and 
other  successful  retailers  employ 
the  medium.  With  television  be¬ 
coming  a  greater  factor  in  the  na¬ 
tional  advertising  picture,  he  sees 
the  need  for  more  constructive 
selling  on  the  part  of  the  newspa¬ 
per  industry  as  a  whole. 

Granting  the  Bureau  of  Advertis¬ 
ing,  ANPA,  is  doing  an  excellent 
job  in  preparing  presentations 
stressing  the  primacy  of  newspa¬ 
pers,  Mr.  Rogers  has  one  “pet 
peeve”  against  newspapers  who  in¬ 
directly  “glorify”  other  media. 

In  Mike  Rogers’  book  there  is 
no  place  for  admitting  publicly 
that  any  media,  other  than  news¬ 
papers,  are  “here  to  stay.”  He  feels 
that  newspapers  should  confine 
their  promotional  efforts  to  their 
own  medium,  rather  than  to  take 
“wacks”  at  other  media,  or  recog¬ 
nize  their  existence. 

Better  Merchandising 

He  believes  that  many  newspa¬ 
pers  fail  to  properly  nverchandise 
the  expensive  research  they  do  to 
get  market  data  for  advertiser  use. 
“Advertisers  and  their  agencies 
aren’t  just  going  to  accept  such 
material,  per  se,”  he  asserted.  “Re¬ 
search  material  must  be  merchan¬ 
dised  today  to  be  effective.” 

Similarly,  Mr.  Rogers  comes 
from  the  school  of  thinking  that 
insists  the  same  constructive  story 
about  a  newspaper’s  market  should 
be  presented  to  the  advertiser  as 


well  as  the  agency.  “This  should 
be  done,”  he  said,  “not  with  the 
idea  of  going  over  the  agency’s 
head,  but  to  help  the  agency  sell 
the  client.” 

Tell  Continuing  Story 

Mike  (some  call  him  Charlie) 
Rogers’  selling  philosophy  is  one 
in  which  he  and  his  associates  seek 
to  tell  a  “continuing  and  construc¬ 
tive  story”  about  their  papers  and 
markets.  Such  an  approach,  he  ex¬ 
plained,  requires  having  complete 
data  on  the  newspapers,  including 
figures  from  Media  Records  and 
Audit  Bureau  of  Circulations, 
along  with  the  kind  of  readers, 
editorial  policy  and  other  pertinent 
information  that  gives  a  paper 
“personality.” 

Mr.  Rogers  is  particularly 
pleased  with  the  general  informa¬ 
tion  furnished  by  the  Bureau  of 
Advertising,  especially  the  pre¬ 
sentations  the  Bureau  has  devel¬ 
oped  recently. 

“The  Bureau  has  become  a 
forceful  factor  in  our  business,” 
he  declared.  “It  is  functioning  in 
its  proper  place — by  developing 
newspaper  advertising  among  new 
advertisers  and  by  keeping  old  ac¬ 
counts  sold.” 

Sees  Stiffer  Competition 

There  is  bound  to  be  an  element 
of  competition  in  any  sales  work, 
he  pointed  out.  “If  you  tell  a  con¬ 
structive  story  on  your  own  news¬ 
papers,  you  can  get  a  lot  further 
with  agencies  and  advertisers,”  he 
added.  “We  are  entering  a  stiffer 
competitive  situation,  with  maga¬ 
zines,  radio  and  television  seeking 
to  challenge  the  supremacy  of 
newspapers.” 

Mr.  Rogers,  however,  is  confi¬ 
dent  that,  as  in  the  past,  newspa¬ 
pers  will  continue  to  earn  the 
major  part  of  the  advertiser’s  dol¬ 
lar.  He  sees  the  need,  nevertheless, 
for  more  constructive  selling  to 
keep  newspapers  at  the  top  of  the 
heap. 

That’s  why  he  favors  more 
“grass  roots”  selling  of  newspapers 
as  a  national  medium,  beginning 
with  the  dealers  and  distributors 
in  local  areas  and  continuing  on  up 
to  higher  levels  in  the  sales  and 
advertising  organizations  of  big  ad¬ 
vertisers. 

Mike  Rogers’  chief  “hobby”  is 
his  family.  He  has  two  daughters. 
Marie.  25,  now  with  the  San  Fran¬ 
cisco  office  of  J.  Walter  Thomp¬ 
son  Co.,  and  Catherine,  21,  who 
graduates  from  college  this  spring. 
He  takes  an  active  part  in  the 
newspaper  selling  program  of  the 
Chicago  Chapter  of  the  American 
Association  of  Newspaper  Repre¬ 
sentatives. 
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XJnITED  aircraft  will  start  immediately  to  build  this  new  $12,000,000  plant  at  Windsor  Locks, 
for  its  Hamilton  Standard  Propeller  Division.  It  will  employ  10,000  workers.  At  the  same  time.  United  Air¬ 
craft  will  increase  its  giant  East  Hartford  production  space  by  66%.  United  Aircraft  only  recently  reaaivated 
its  big  plant  in  Southington. 


INDSOR  LOCKS,  East  Hartford  and  Sout  hington  are  all  in  The  Hartford  Courant  coverage  area. 


jLx.  DD  this  to  the  tremendous  growth  of  insura  nee,  agriculture,  defense  and  civilian  goods  faaories  and 
you  have  a  picture  of  tremendous  growth  in  buying  power;  tremendous  growth  in  sales  potential  for  you. 


JL  he  Courant  covers  Hartford.  The  Courant  covers  the  outside  towns.  Your  advenising  in  both  The 
daily  and  The  Sunday  Courant  will  get  results. 


THE  HARTFORD  COURANT 


AMERICA’S  OLDEST  NEWSPAPER 


The  Hartford  Sunday  Courant  has  the  largest  circulation  of  any  paper — Morning,  Evening  or  Sunday — in  Connecticut 


Represented  Nationally  by  Gilman,  Nicoll  and  Ruthman 
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Fourth  in  Nation 
MOBILE 
Retail  Sales 

Ggin  1950  vs.  1940 

299 

Ace  Alabama  Market  &  Medium 

tE^iie  inobile  i&egtsttrr 

Morning  Evening  Sunday 
Reps.:  The  John  Budd  Co. 
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Adequate  advertising 


helps  business 
manufacture  more 
customers  at  low  cost. 

Your  advertising  in 
Printers’  Ink  tells 

the  leading  [2^0^ 

advertising  how 
(JJJJ^jHJJJcan 

help  them  manu¬ 
facture  more  customers 
in 

at  low  cost. 


Ways  to  Read  Faster; 
Ads  That  Pulled  Best 


Ambiidge  Objects 
To  Labor  Lawyers 


By  Prof.  Roscoe  Ellord 

Graduate  School  oi  Journalism.  Columbia  University.  N.  Y. 


I  HOW  TO  READ  BETTER  AND  FAS-  ... 

TER.  By  Norman  Lewis.  New  York:  Secms  prCtty  CESy. 

Thomas  V.  Crowell  Company.  402  pp.  compares  in  content  with.  Say,  a  Mr.  Ambridge  explained  to  an 
'  ^  '  column  by  Arthur  Krock  or  Wal-  office  employes’  union  that  collec- 

This  book  on  fast  reading  the  f®'"  L'PPmann  or  with  an  editorial  tive  bargaining  involves  the  solu- 
author  expects  you  to  take  six  the  Aen-  York  Times.  tion  of  a  problem,  not  the  win- 

months  to  read.  For  it’s  a  text-  addition  to  the  quoted  selec-  ning  of  an  argument. _ 

book,  and  a  good  one,  for  self-  ^‘t)ns,  there  are  graded  exercises  — 

study.  Like  all  good  teachers,  Phrase  perception — not  to  be  man?”  Its  run  in  the  Monitor 

Professor  Lewis _ who  directs  the  taken  all  at  once  but  gradually  brought  exceptional  results — far 

Adult  Reading  Laboratory  at  City  material  is  covered.  A  better  than  the  previous  average. 

College  in  New  York devotes  P>ashometer  is  supplied  with  the  To  test  the  new  headline  in  a 

twice  as  much  space  to  exercise  **  ^  with  openings  different  paper,  identical  copy  and 

as  to  theory.  It  is  a  book  “to  be  permit  a  glance  at  a  group  of  illustration  were  split-run  in  the 

chewed,  not  swallowed.”  numbers  or  a  single  phrase  of  in-  Hartford  (Conn.)  Courant  with 

To  deflate  a  reader  to  teachable  ‘^’’^^sing  length  as  the  exercises  the  two  different  heads.  The  Su- 


*  14.0 Toronto  —  D.  W.  Ambridge. 
mm  m  president  of  Abitibi  Power  and 

Paper  Co.  which  employs  5,000 
persons,  doesn’t  want  any  lawyers 
participating  in  labor-management 
negotiations. 

a.  Columbia  University.  N.  Y.  “The  first  time  I  see  a  lawyer 

in  a  labor  negotiation  of  ours,” 
cise  material  in  Mr.  Lewis’  book  he  said  here  last  week,  “1  will 


None  of  it  walk  out  of  the  room.” 


Its  run  in  the  Monitor 


level,  a  speed  test  in  the  first  P^gress.  perman  ad  sold  25%  more  books, 

chsptcr  tcRins  up  with  3.  compar-  snalyzing  the  physiological  And  the  ad  thereafter  was  changed 

ative  test  a  few  pages  on,  after  of  reading,  the  author  nationally  with  marked  increase  in 


tips  on  ways  to  concentrate  for  ,  .... 

efficient  reading  Both  tests  use  Biakes  more  eye  stops  on  a  line  Sensational  headlines  may  at- 
similar  material^— columns  by  J.  print  than  a  skilled  reader,  tract  more  attention  but  where 
Donald  Adams  of  the  New  York  Exercises  are  planned  therefore  they  are  offensive  to  even  a  small 


notes  that  an  unskilled  reader  results. 


‘Sensational  headlines  may  at- 


Times  from  “Speaking  of  Books.”  ,  j  .  .  -  - 

I  tried  these  tests  on  a  profes-  ‘®"8er  word-groups  at  a  single  they  will  not  produce  as  many 
sional  writer  with  two  college  de-  glance.  Other  chapters  try  to  re-  sales  as  a  less  repulsive  heading, 
grees.  And  I  guess  the  author’s  duce  the  habit  of  pronouncing  a  concludes  Carroll  J.  Swan,  associ- 
method  is  good:  The  educated  mentally  or  by  lip  as  one  ate  managing  editor  of  Printer’s 

guinea  pig’s  .first  score  reached  a  and  the  habit  of  back-  ink.  His  book  reports  the  result 

slichtlv  sub-collece  level  of  290  tracking  to  pick  up  a  word  not  of  57  tests  on  139  ads.  The  pur 
Ss  a  mffiute  "  orthe  seconS 

test,  he  jumped  to  425.  This.  Mr.  book  should  increase  any  ness  of  headline,  copy,  space,  il- 

Lewis  lists  as  a  “eood  but  not  reading  speed — if  he  cooper-  lustrations,  layout,  position,  cou- 

spectacular”  rating.  Thr  scS?e  Progressively,  pons,  free  offers,  color,  and  pre¬ 
dropped  on  a  third  test,  then  ^  professional  writer  can  miums. 

climbed  gradually.  In  reading,  as  o®''elop  a  respectable  560  wpm  The  tests  reported  show  how  a 
in  evervthine  else  we  have  nia-  ^  week  from  a  start  of  290.  specific  change  in  headline  or  art 
ILuTof  learninT'  ^'9^-  '^ork  or  Typography  actually 

Most  of  us  read  badly.  Mr.  '^mS-  course,  one  shouldn’t  meant  as  much  as  200  and  300% 
Lewis  warns.  Except  for  trained  everything,  jet-pro-  difference  in  results.  A  new  ap- 

readers — like  book  reviewers  and  ^irie  books  are  better  proach  in  one  case  proved  15 

copyreaders,  I  suppose _ **we  are  sulped  whole,  like  an  oyster,  times  better  than  a  previous  ap- 

a  nation  of  lip-movers,  vocalizers,  others  should  be  tasted  here  and  proach. 


Exercises  are  planned  therefore  they  are  offensive  to  even  a  small 
to  help  one  grasp  longer  and  fraction  of  the  general  public. 


there,  like  a  smorgasbord.  A  few 
— sadly  few — should  be  rolled 


a  nation  of  lip-movers,  vocalizers,  mhers  should  be  tasted  here  and  proach. 

and  backtrackers.”  In  his  first  a  smorgasbord.  A  few  'phe  book,  rich  in  illustration 

test,  he  cites  a  national  average  sadly  few  should  be  rolled  and  specific  data,  is  one  of  the 
of  6.67  books  a  year  borrowed  1"®  tongue  and  masticated  Printer’s  Ink  Business  Bookshelf 

from  libraries  and  3  19  in  New  ®®stasy.  Hours  spent  Series,  the  first  one  reporting  on 

York  City  advertising  fact-tests. 


of  6.67  books  a  year  borrowed  the  tongue  and  masticated 


with  all  three  kinds,  and  with  advertising  fact-tests. 


Yet  we  can  learn,  Mr.  Lewis  g®®^^ .  alx>ut  them,  are  the 

argues.  And  he  points  to  success-  “"'V  ^ours  that  ever  return. 


ful  results  of  adult  reading  courses  .  ,  h  , 

at  the  University  of  Florida,  Dart-  «© vised  Ad  Copy 
mouth,  the  Air  Force  School  at  Reveals  Pulling  Power 
Maxwell.  Ala.,  and  at  City  Col- 

lege.  Remedial  reading  courses,  W'HICH  ad  pulled  best?  by  Car- 

,  ,,,  ^  .J.  roll  J.  Swan.  New  York:  runk  and 

he  declares,  should  be  required  in  \Va(rn.iils  Company.  163  pp.  $7.so. 
colleges  everywhere.  ■■  '  " 

“How  to  Read  Better  and  Fast-  Sometimes  unintended  bad 
er”  gives  50  self-timed  exercises;  taste  in  an  advertisement  is  dis- 


\Va(rn.alls  Company.  163  pp.  $7.50. 


Scholarship  to  Honor 
Late  Will  Conrad 

M  iLWAUKEE  —  Wisconsin  Press 
Association,  at  its  recent  conven¬ 
tion,  passed  a  resolution  providing 
for  a  memorial  to  the  late  Will 
H.  Clonrad,  nationally  known  pub¬ 
lisher  of  the  Taylor  County  Star- 


“How  to  Read  Better  and  Fast-  Sometimes  unintended  bad  hsher  of  the  Taylor  County  Star- 
ex"  gives  50  self-timed  exercises;  taste  in  an  advertisement  is  dis-  News  at  Medford,  who  was  killed 
an  obituary  from  Publishers’  covered  accidentally.  Take  the  in  an  automobile  accident  March 
Weekly,  an  article  on  stocks  by  copy  on  John  Flynn’s  book,  “The  8.  Mr.  Conrad  was  noted  for  his 
Sylvia  Porter  of  the  New  York  Roosevelt  Myth.”  It  had  been  development  of  classified  advertis- 
Post,  a  book  review  by  Sterling  running  nationally  for  some  time  ing  in  the  weekly  field. 

North,  editorials  and  articles.  Mr.  under  the  headline.  Was  Roose-  The  board  of  directors  of  the 
Lewis  notes  that  it  takes  more  velt  a  God?  Results  were  quite  association  has  decided  that  the 
time  to  cover  50  pages  in  the  satisfactory.  memorial  is  to  be  in  the  form  of 

Kinsey  Report  than  in  “Forever  Then  the  schedule  included  the  a  scholarship  for  the  school  of 
Amber,”  though  both  deal  with  Christian  Science  Monitor.  But  the  journalism  at  the  University  of 
the  same  subject.  Monitor  wouldn’t  take  any  ad  Wisconsin.  Contributions  to  the 

The  more  solidly  packed  a  page  using  the  word  God.  So  the  fund  are  being  accepted  through 
is  with  ideas,  the  more  time  it  will  agency  changed  one  word  in  the  a  committee  headed  by  Ward  Ris- 
take  to  cover  it.  Most  of  the  exer-  head:  “Was  Roosevelt  a  Super-  wa]d,  Clintonville  Tribune-Gazette. 
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ARE  Your  ADVERTISING  COSTS 

IN  SOME  MEDIA  WORRYING  YOU? 

/ 

If  so,  it  will  surely  pay  you  to  take  a  realistic  look  at 

how  you  aje  spending  your  Advertising  Dollars.  j 

All  advertising  is  good 

BUT 

the  facts  are  overwhelmingly  clear  that 

NEWSPAPER  ADVERTISING  IS  BEST 

The  people  of  America  LIVE  close  to  Newspapers. 

They  BUY  53.829.072  newspapers  every  day. 

The  merchants  of  America  live  by  newspaper  advertising. 

• 

Newspaper  Advertising  Milline  Rates  have 
risen  very  little  in  the  past  10  years. 

• 

The  higher  the  percentage  of  your  advertising  budget 
spent  in  newspapers, 

the  lower  your  advertising  and  sales  costs. 

• 

“ALL  BUSINESS  IS  LOCAV^ 

Puhlisliod  in  the  Interest  of  Newspapers  and  Advertisers  by 

Moloney,  Regan  &  Schmitt 

NetvspajH’r  Representatives  Since  1900 

New  York  •  Chicago  •  Philadelphia  •  Boston  •  Detroit  •  Los  Angeles  •  San  Francisco  •  Seattle  •  Dallas  •  Miani! 
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“EDITOR  &  PUBLISHER 
gets  80%  of  GANNETT 
NEWSPAPER  promotion — 


always  has,” 


General  Manager,  ThkE  GANNEH  NEWSPAPERS 


Up  in  peaceful  Elmira,  New  York,  100  miles  from  his  Rochester  headquarters,  works  as 
unusual  a  newspaperman  as  you’ll  run  across  anywhere  in  the  United  States.  Veteran 
reporter,  columnist,  able  businessman,  outstanding  citizen,  Frank  Tripp  is  in  large  part  res¬ 
ponsible  for  the  growth  and  the  successful  operation  of  The  Ganxett  Newspaper  Group. 

From  cub  reporter  on  The  Elmira  Advertiser  50  years  ago  this  September,  to  General 
Manager  of  21  newspapers  today,  Frank  Tripp’s  career  has  been  an  enviable  one.  He 
has  hobnobbed  with  the  great,  near-great,  and  just  plain  folk.  He  is  a  member  of  at  least 
eighteen  business,  social,  and  fraternal  organizations,  and  has  participated  extensively 
in  civic  and  philanthropic  endeavors.  He  has  been  Chairman  of  the  Bureau  of  Advertising 
of  the  ANPA,  was  father  of  its  expansion  plan;  Chairman  of  the  wartime  Allied  Newspaper 
Council;  Chairman  of  the  Editorial  Advisory  Committee  of  the  Treasury  Department,  and 
holds  a  life  membership  in  the  Newspaper  Advertising  Executives  Association. 

Small  wonder,  then,  that  The  Gannett  Newspapers,  largest  multiple  group  of  dailies  in 
the  country,  should  be  healthy,  and  successful  themselves.  Small  wonder,  too,  that  Editor 
&  PuBUSHER,  Spot  News  paper  of  the  newspaper  and  advertising  fields,  should  be  chosen 
to  receive  80%  of  Gannett  promotion.  For  Frank  Tripp  knows  his  newspapers  well — and 
equally  well  knows  where  steady  newspaper  promotion  pays  off — in  Editor  &  Pubusher. 
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ENOUGH  SAID! 

News  story  from  the  Toronto  Star,  June  13: 
‘THE  furore  being  raised  over  the  recent 

$10-a-ton  boost  in  newsprint  prices  has 
again  focussed  attention  on  the  profits  of 
Canadian  newsprint  companies. 

“A  survey  of  13  companies  producing 
newsprint  in  Canada  shows  net  profits  have 
risen  158  per  cent  between  1946  and  1950. 
Last  year  alone  profits  climbed  39  per  cent 
on  the  average  over  1949. 

“While  1950  profits  were  two  and  a  half 
times  the  1946  rate,  newsprint  companies 
usually  produce  many  other  products,  such 
as  wood  pulp,  kraft  and  wrapping  papers. 
They  argue  that  while  profits  have  improved 
on  these  products,  rising  costs  have  cut  into 
their  newsprint  earnings. 

“Last  week  Great  Lakes  Paper  Co.  an¬ 
nounced  its  $10  boost,  despite  a  36  per  cent 
increase  in  profits  in  the  first  quarter  of  1951. 
The  higher  profits,  the  company  said,  were 
due  to  higher  sales  and  prices  for  wood  pulp, 
but  earnings  per  ton  of  newsprint  were  “ap¬ 
proximately  equal’  to  those  in  the  first  quar¬ 
ter  last  year. 

“In  the  five-year  period  1946-51  profit 
gains  by  the  newsprint  companies  ranged 
from  92  per  cervt — or  just  under  double — to 
304  per  cent  in  the  case  of  St.  Lawrence 
l  iiper  Mills  Co. 

“In  1950  alone,  the  profit  gains  ranged 
from  10  per  cent  in  the  case  of  Consolidated 
Paper  Corp.  to  66  per  cent  for  Lake  St.  John 
Power  and  Paper  The  big  International 
Paper  Company  upped  its  net  profits  over 
$15,000,000  from  1949’s  $51,646,139  to 
$66,647,151. 

“From  the  limited  number  of  sales  figures 
available,  it  is  possible  to  get  ^me  idea  of 
how  the  newsprint  companies  are  doing  in 
relation  to  sales.  However,  it  must  be  re¬ 
membered  that  both  sales  and  profits  reflect 
ether  products  as  well  as  newsprint. 

“Since  the  war  the  paper  companies  have 
been  taking  out  an  increasing  part  of  their 
sales  dollar  as  profits.  Last  year,  for  in¬ 
stance,  Great  Lakes  made  14.6  cents  in 
profits  out  of  each  dollar  of  sales.  In  1949, 
it  made  10.8  cents  and  in  1946,  9.2  per  cent. 

“Consolidated  Paper  Corp.  is  making  the 
most  profit  on  sales.  Last  year  it  made  15.5 
cents  on  each  sales  dollar  as  against  14.6 
cents  in  1949.  Abitibi  made  13.4  cents  on 
each  dollar  instead  of  11.5  cents  in  1949. 

“International  Paper  Co.  has  lifted  its 
profits  in  relation  to  sales  from  10.8  per  cent 
in  1946  to  13.4  last  year,  while  Minnesota 
and  Ontario  has  boosted  its  percentage  from 
7.4  to  10.2  per  cent. 

“The  following  tabulation  shows  how  news¬ 
print  companies  made  out  for  profits  in  ’50: 

“Abitibi.  $12,623,833,  29  per  cent  higher 
than  1949;  Anglo-Newfoundland,  $5,844,133, 
up  62  per  cent;  Consolidated.  $12,133,660, 
up  10  per  cent;  Donnacona,  $1,688,858,  up 
18  per  cent;  Donohue  Bros..  $825,805,  up 
4S  per  cent;  Fraser.  $4,474,633,  up  52  per 
cent;  Great  Lakes,  $2,770,781,  up  58  per 
cent;  International,  $66,647,151,  up  29  per 
cent;  Minnesota  and  Ontario,  $5,260,462,  up 
54  per  cent;  Powell  River,  $9,206,417.  up  29 
per  cent;  Price  Brothers,  $9,237,564,  up  30 
per  cent;  St.  Lawrence  Paper,  $5,013,511. 
up  24  per  cent;  Lake  St.  John.  $2,199,570. 
up  66  per  cent.” 

Enough  said! 


Be  kindly  affectioned  one  to  another  whb 
brotherly  love;  in  honour  preferring  one  an¬ 
other. — Romans,  XII;  9. 


AND  NOT  THE  LAST 

sHE  NAME  of  the  St.  Louis  Star-Times  is 

now  added  to  the  long  list  of  those  news¬ 
papers  which  found  it  more  practical  to  sell 
or  suspend  rather  than  to  continue  operations 
in  the  face  of  spiralling  costs. 

It  is  the  first  to  succumb  under  the  threat 
of  the  new  $10  increase  in  newsprint  price 
effective  July  1.  It  will  not  be  the  last. 

The  statement  of  the  Times-Star  publisher 
that  “the  year  1951  marks  the  fifth  consecu¬ 
tive  year  during  which  ever-mounting  labor 
?nd  material  costs  have  risen  faster  than  the 
increased  revenues  necessary  to  meet  them” 
is  proof  of  the  warning  sounded  by  E  &  P 
each  year  whh  its  cross-section  study  of  costs 
and  revenues. 

Our  April  7  issue  carried  a  review  of  the 
last  four  years  showing  that  in  each  year 
Since  1946  costs  of  operation  have  risen 
faster  than  revenues  on  newspapers  in  each 
of  four  circulation  groups.  In  1951.  costs  are 
still  going  up.  It  is  the  larger  newspapers 
which  have  been  hit  the  hardest  each  year, 
and  they  are  the  ones  which  will  feel  the 
brunt  of  the  $10  newsprint  increase  because 
of  their  large  consumption. 

It  is  not  an  encouraging  picture  to  review'. 
It  is  frightening. 

Since  1946.  such  newspapers  as  the  Water- 
I  ury  (Conn.)  Democrat,  Philadelphia  Rec¬ 
ord,  Seattle  Star,  Vancouver  (Wash.)  Sun, 
New  York  PM,  Minneapolis  Times,  Harris¬ 
burg  (Pa.)  Telegraph,  New  York  Sun.  Oak¬ 
land  Post-Enquirer  and  San  Diego  Journal 
have  disappeared.  These  are  only  a  few. 
The  list  is  many  times  that  long  and  includes 
mergers  in  Chicago,  Atlanta,  Camden,  N.  J., 
and  Birmingham,  among  others,  bringing  one 
less  daily  and/or  Sunday  paper  in  those 
cities. 

Where  the  hammer  will  fall  next  is  a 
matter  of  guesswork.  There  are  all  too  few 
competitive  newspaper  cities  left  and  it  is 
there  that  high  costs  may  be  expected  first 
to  get  in  their  telling  blow. 

No  need  for  us  to  warn  newspaper  execu¬ 
tives  of  the  consequences  of  wasteful  prac¬ 
tices.  They  have  seen  the  inexorable  nvarch 
of  newspaper  economics  across  their  balance 
sheets  for  the  last  five  years. 

We  hope  only  that  newspaper  executives 
in  their  search  for  economies  will  remember 
that  service  to  the  reading  public  is  their 
primary  reason  for  existence.  Impairment 
of  the  product  should  be  avoided  as  a  disea.se 
that  will  slowly  but  surely  undermine  and 
oestroy  the  strongest  newspaper  in  its  own 
community. 


SECRET  WEAPON 

THE  STATEMENT  by  Woodruff  Randolph, 
president  of  the  International  Typograph¬ 
ical  Union,  to  the  effect  that  “a  new  defen¬ 
sive  weapon  will  have  been  put  into  effect” 
against  the  use  of  Teletypesetters  by  small 
newspapers,  is  typical  of  the  ITU  leader¬ 
ship’s  destructive  attitude  in  the  last  few 
years. 

The  ITU  hasn’t  done  a  constructive  thing 
to  help  its  employing  industry  meet  increas- 
i.igly  difficult  production  problems  compli¬ 
cated  by  inflationary  high  costs.  It  has  taken 
a  negative  attitude  on  elimination  of  the 
“bogus”  clause,  it  has  refused  to  increase  the 
number  of  apprentices,  both  of  which  would 
have  been  of  great  help  to  the  industry.  It 
has  fought  the  introduction  of  Teletypesetters 
rather  than  help  newspapers  to  solve  the 
problems  which  have  made  them  attractive 
and  necessary. 

The  ITU,  once  a  powerful  and  valuable 
ally  in  any  shop,  has  launched  costly  and 
unnecessary  strikes  in  many  cities  forcing 
many  newspapers  to  go  ahead  without  the 
union.  It  has  not  only  fought  newspapers 
but  the  government  as  well.  Its  tactics  have 
been  retaliatory  amd  destructive  whenever  it 
could  not  impose  its  own  will  on  the  industry 
or  segments  thereof. 

Mr.  Randolph's  new  “defensive  weapon" 
will  surely  be  more  of  the  same.  It  probably 
will  not  involve  “Unitypo”  because  he  has 
already  exploited  that  to  the  tune  of  $2,500.- 
000  of  the  members’  money  without  anything 
to  show  for  it.  It  probably  will  involve  a 
new  jurisdictional  battle  over  operation  of 
Tcletypesetter  circuits,  or  a  combination  with 
the  ^mmercial  Telegraphers  Union  to  do 
the  same  thing. 

Whatever,  Mr.  Randolph  decides  to  do  he 
'vill  meet  with  defeat  and  losses  in  his  union 
until  he,  and  other  ITU  leaders,  .strive  to 
help  newspapers  in  their  battle  for  survival 
instead  of  trying  to  stem  the  tide  of  progress. 

AD  EXPENDITURES 

THE  NEWSPAPER  achievement  of  holding 
the  number  one  spot  in  national  adver¬ 
tising  expenditures,  with  a  gain  of  12.191 
bringing  the  1950  total  to  half  a  billitwi 
dollars,  is  .something  to  crow  about. 

But  this  is  no  time  to  rest  on  the  oars. 
Newspapers  have  had  five  years  of  gain 
on  top  of  gain  in  national  advertising — both 
Image  and  expenditures.  So  far  in  1951  the 
trend  line  has  dipped  slightly.  Newspaper 
total  advertising  is  continuing  to  rise,  but 
national  linage  is  lagging. 

Newspaper  advertising  men  must  re¬ 
member  there  are  now  seven  media  compet¬ 
ing  for  the  same  dollar.  In  their  order  of 
percentage  of  the  1950  national  advertising 
dollar  they  were:  newspapers,  33.9;  maga¬ 
zines,  29.3;  network  radio,  12.5;  spot  radio. 
i2.2;  outdoor,  5.8;  television,  3.1;  and  farm 
journals,  2.0. 

Sparked  by  the  newspapers’  leap  into  the 
lead,  plus  the  advent  of  network  and  spot 
television,  all  these  media  have  renewed 
their  sales  efforts. 

There  can  be  no  coasting.  Newspapers 
will  have  to  continue  to  sell,  .sell,  sell  to 
maintain  their  record  of  high  volume  and 
their  predominant  position  in  1951. 
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A.  W.  Neville,  86-year-old  edi-  national  advertising  represenia- 
tor  of  the  Paris  (Tex.)  News,  dean  tives. 

of  Texas  newspaper  editors  and  Clarence  E.  Hess  has  resigned 
believed  to  be  the  oldest  active  from  the  Lancaster  (Pa.)  Sunday 


Clark  B.  Firestone,  83,  asso-  newspaper  editor  in  the  U.  S.,  re-  News  to  become  advertising  man- 
ciate  editor  of  the  Cincinnati  (O.)  ceived  his  first  academic  degree  ager  of  the  Tamaqua  (Pa.)  Cou- 
Times~Star  and  his  city's  oldest  recently  when  Paris  Junior  Col-  rier.  He  is  past  president  of  the 
working  newspaperman,  received  l^S^  awarded  him  an  honorary  As-  Interstate  Advertising  Nlanagers 
the  honorary  degree  of  Doctor  of  sociate  of  Arts  degree.  He  has  Association  of  Pennsylvania,  New 
Letters  from  Oberlin  College.  He  ^en  employed  by  the  News  more  Jersey,  Maryland  and  Eklaware. 
and  Mrs.  Firestone,  both  of  l^^^n  40  years.  .  Alvestad  has  joined 

whom  formerly  worked  for  New  Bernard  Mainwaring,  publisher  the  classified  advertising  depart- 
York  City  newspapers,  attended  Nampa  (Ida.)  Idaho  Free  ment  of  the  Yakima  (Wash.) 

the  quinquennial  reunion  of  his  was  named  chairman  of  the  Morning  Herald  and  the  Yakima 

graduating  class  at  Oberlin.  Utah-Idaho  Associated  Press  Mem-  Daily  Republic  as  a  classified 

Brooks  H.  Bicknell,  publisher  bers  Association  at  the  annual  salesman.  He  replaced  James  Ho¬ 
of  the  Alva  (Okla.)  Review-  meeting  of  the  group.  He  succeeds  can,  who  left  the  company  after 
Courier  has  been  selected  chair-  Arthur  C.  Deck,  executive  editor  two  years  to  resume  his  studies  at 
man  of 'the  State  AdviwrrCoSl  of  the  Sab  Lake  City  (Utah)  the  University  of  Washington, 
of  the  Oklahoma  DeMolay  Asso-  Tribune  and  Telegram. 
ciation.  Arthur  Hays  Sulzberger,  pub- 

Harry  Flood  Byrd,  Jr.,  editor  Usher  of  the  New  York  Times,  re- 
and  publisher  of  the  Winchester  ceived  an  honorary  degree  of  Doc- 
(Va.)  Star  and  editorial  page  edi-  ‘or  of  Laws  at  the  recent  corn- 
tor  of  the  Harrisonburg  (Va.)'  mencement  of  Dartmouth  Univer¬ 
sity. 


THOMAS 
JEFFERSON 
in  1951 


In  the  Editorial  Rooms 


News-Record  and  a  member  of  the 
Virginia  State  Senate,  left  last 
week  for  a  six-week  tour  of  West¬ 
ern  Europe  as  a  foreign  corre¬ 
spondent  for  20  newspapers  in 
New  York,  Connecticut,  Illinois 
and  New  Jersey. 

Eugene  Meyer,  chairman  of  the 
Board  of  the  Washington  (D.  C.) 
Post,  delivered  the  commencement 
address  June  17  at  Stanford  Uni¬ 
versity,  California. 

Frank  E.  Gannett,  publisher 


W.  M.  Glenn,  Miami  Beach 
(Fla.)  Florida  Sun  real  estate 
editor,  has  been  elected  president 
n  ...  ,  of  the  Greater  Miami  Dog  Club. 

Andrew  Bernhard,  editor  of  g  Willner.  Jr.,  formerly 


with  the  City  News  Bureau  of 


the  Pittsburgh  (Pa.)  Post-Gazette, 

has  gone  to  Europe  for  a  two  Chicago  and  the  Jefferson  Citv 
months  tour,  accompanied  by  his  Tribune,  has 


wife,  Avery,  assistant  professor  of 
journalism  at  the  University  of 
Pittsburgh. 


On  the  Business  Side 


Charles  W.  Beckman,  formerly 
of  the  Gannett  Newspa*pers.  re-  circulation  manager  of  the  Youngs- 
cently  received  a  Fifty-Year  Serv-  town  (O.)  Vindicator  for  three 
ice  Award  from  Hobasco  Lodge,  years,  has  assumed  his  duties  in 
F.  &  A.  M.,  at  Ithaca,  N.  Y,  similar  capacity  with  the  Glovers- 

Richard  E.  Berlin,  president  of  ville  (N.  Y.)  Morning  Herald  and 
the  Hearst  Corp.,  and  Mrs.  Ber-  ‘be  Leader-Republican.  He  suc- 
LiN  announce  the  birth  of  a  son,  ceeds  Robert  Aldrich,  who  has  bi'ishe7  oMhe 

R,ch..d  E.  J,.,  .heir  b«n  transferred  .o  the  Johnstown  SZ'’ '^SSrVel.  and  “ 

office. 


been  appointed  an  assistant  ac¬ 
count  executive  of  Wm.  R. 
Harshe  Associates,  Inc.,  Chicago 
and  New  York  public  relations 
firm. 

Andrew  Knight,  news  editor 
of  the  Washington  (D.  C.)  Times- 
Herald,  and  Mrs.  Knight,  who 
is  a  feature  writer  for  the  paper 
under  the  by-line  Elizabeth 
Shelton,  have  announced  the 
birth  of  a  daughter. 

Joe  L.  Fleming,  formerly  a  re¬ 
porter  for  the  Alamosa  (Colo.) 


fourth  child,  on  June  12. 

Charles  E.  Broughton,  editor 
of  the  Sheboygan  (Wis.)  Press. 
was  presented  with  the  Meritorious 
Service  Citation,  the  highest  award 


Howard  W.  Zinn.  who  was  gen¬ 
eral  manager  of  the  Huntington 
(Ind.)  Herald-Press  for  17  years. 


(Colo.)  Ledger-News  and  co¬ 
owner  of  the  Taos  (N.  M.)  Star, 
has  joined  the  staff  of  the  Duncan 
(Okla.)  Daily  Banner. 

John  J.  Corris,  formerly  em- 


has  become  manager  of  Radio  ployed  by  the  Newark  (N.  J.) 


of  the  Military  Order  of  the  Pur-  Station  WAOV  at  Vincennes.  Ind.,  Sews  and  the  Associated  Press, 


pie  Heart,  at  the  1951  department  which  is  associated  with  Central 


convention. 

Jess  Gorkin,  editor  of  Parade 
Magazine,  the  Sunday  newspaper 
magazine  supplement,  has  received 
a  safety  citation  from  Robert  I. 
Catlin,  chairman  of  the  Connecti¬ 
cut  State  Highway  Safety  Com¬ 
mission,  in  recognition  of  Parade’s 
promotion  of  highway  safety. 

Carl  Hanton,  publisher  and  re¬ 
tired  editor  of  the  Fort  Myers 
(Fla.)  News  Press,  has  been 
named  to  the  Florida  State  Racing 
Commission  by  Gov.  Fuller  War¬ 
ren.  Mr.  Hanton  is  a  former 
sports  editor  of  the  St.  Paul 
(Minn.)  Pioneer  Press,  Associated 
Press  Legislative  correspondent  in 
Minneapolis,  and  owner  of  the 
Fort  Myers  Tropical  News  which 
merged  with  the  News  Press  in 
1931. 

John  A.  Creviere,  editor  and 
publisher  of  the  De  Pere  (Wis.) 
Journal  -  Democrat,  observed  his 
golden  anniversary  in  the  news¬ 
paper  business  June  15,  having 
started  on  the  old  Antigo  (Wis.) 
Republican  as  a  grade-school 
youngster,  hauling  newspapers  to 
the  post  office  in  a  small  wagon. 


Newspapers,  Inc.,  publisher  of  the 
Herald-Press. 

Don  Maunders,  formerly  with 
the  advertising  department  of  the 
Pontiac  (Mich.)  Press  and  with 
the  LaRoche  Advertising  Agency, 
Los  Angeles,  has  joined  the  publi¬ 
cation  sales  staff  of  the  Ektroit 
office  of  the  Katz  Agency,  Inc.. 


has  been  appointed  public  relation 
manager  in  Chicago  for  Trans, 
World  Airlines. 

James  A.  Baubie,  formerly 
with  the  Jackson  (Mich.)  Tribune, 
Pittsburgh  (Pa.)  Press,  Pittsburgh 
Sun-Telegraph  and  Associated 
Press  and  for  the  last  five  years 
public  relations  director  of  the 
(Continued  on  next  page) 
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POTOMAC  FEVER 

"The  Washington  Needle" 


Brightest  and  newest  thing  on  the  market,  “Potomac  Fever”  (By 
Fletcher  Knehel)  is  a  daily  Page-One  lampoon  of  Washington  person 
alities  and  events  of  that  day’s  news.  It’s  capsule  sized  and  comes 
by  wire.  It’s  been  grabbed  by  such  leaders  as  the  Kansas  City  Star, 
Washington  Star,  Buffalo  Courier-Express,  Cleveland  Plain  Dealer, 
Denver  Post,  St.  Louis  Globe- Democrat,  Ohio  State  Journal,  Dallas 
News,  Rochester  Times-Union,  Nashville  Tennessean,  etc.  Phone  or 
wire  for  samples  and  terms. 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 

D*s  Moines  488  Madison  Avonnn,  Now  York 


by  J.  R.  WIGGINS. 

Mauagitfg  Editor, 
The  Washington  Post 


A  timely  six- part  series  —  a 
regular  service  to  SPOT- 
LITE  subscribers — by  one  of 
the  country’s  leading  Jeffer¬ 
sonian  scholars  , . .  for  publi¬ 
cation  the  week  of  July  2, 
the  175th  Anniversary  of  the 
Declaration  of  Indepen¬ 
dence. 


Editor  Wiggins  brings  to 
life  in  terms  of  1951  issues 
the  almost-legendary  figure 
of  one  of  the  greatest  of  the 
Founding  Fathers. 


For  copy  of  this  series 
and  other  SPOTLITE 
series  by  top  •  flight 
writers,  phone,  wire  or 
write 
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Service  in  various  bureaus  here  in 
U.  S.  and  as  a  war  correspondent 
in  North  Africa  and  the  Pacific. 

Debs  Meyers,  manager  of  the 
Oklahoma  City  United  Press  bu- 


THE  FOURTH  ESTATE  . . . 


By  Trent 


Westmghouse  Electric  Co  has  j93^  ,94,  ^een 

joined  Chrysler  Corporation  s  pub-  appointed  non-fiction  editor  of 
he  relations  organization  in  De-  cosmopolitan  magazine.  Mr. 

Bruce  Palmer  who  formerly  p 

worked  for  the  Oklahoma  City 

Daily  Oklahoman  and  Times,  has  r,^hard  W.  Balentine  has  re- 
accepted  a  government  position  as  si  d  from  the  reportorial  staff 
formation  officer  at  Colombo,  of  the //arr/ord  (Conn.)  r/m«  to 

n..  ..  join  the  public  relations  depart- 

Mrs  Phyllis  D.  Michele^-  'nient.  United  Aircraft  Corp.,  East 

Hartford,  Conn. 

Associated  Press  in  New  York  Kenneth  J.  Saunders,  member 
F  °  t  Of  fhe  editorial  staff  of  the  New 

H  .  Britain  (Conn.)  Herald  since 


city  editor  of  the  New  York 


1927,  has  been  elected  Grand 


‘*Did  you  know  you  were  on  Page  One  with  a  byline?” 


tM/  ^  tj  •r  I  Jr*  •««  t  Aiaa  vjiaiiu 

World-Telegram  and  Sun.  will  be-  r,,;  ^f  Council,  Knights 
p  ‘  p  of  Columbus,  in  New  Britain.  He 

’  A-  ur  «  a  past  president  of  the  New 

(^l^eges  dir^tor  of  public  rela-  Britaii  Press  Club  and  a  former 

,  .  member  of  the  Park  Board, 

fo*^®'®"  Joe  Alex  Morris,  Jr.,  ex-mem- 
w^es^ndent  and  business  repre-  ber  of  the  Hartford  (Conn.) 

Times  editorial  staff,  is  reported 

^  'forking  for  an  oil  firm  in  the  - ^ t  c.  .  •  m  v  v  r  to 

United  States  after  eight  years  Middle  East  ^^as.  Bill  Riggs,  society  editor  Institute  in  New  York  City,  to 

abroad,  has  joined  Promotional  Stanley  j  Zabroski  City  Hall  of  the  Clinton  (Okla.)  News  for  accept  the  editorship  of  the  Lou- 
Films  Co.,  Inc.,  as  an  active  part-  reporter  Hartford  (Conn  )  Times  ^ast  three  years,  has  resigned  doun  News,  a  weekly  newspaper 
ner  to  head  expanded  operations  has  been  elected  Denntv  Grand  to  become  society  reporter  on  the  in  Leesburg,  Va.  Mr.  Quaixe  was 

in  the  field  of  public  relations  Knieht  Hartford  C^uLil  11  Oklahoma  City  Daily  Oklahoman,  with  the  API  for  15  years  and 

films.  Previous  to  his  association  Knights  of  Columbus  '  Ronald  G.  Van  Tine,  formerly  before  that  with  the  New  York 

with  the  Times,  Mr.  Green  was  Mariorif  Morris  down-  a  reporter  for  the  Philadelphia  Journal  of  Commerce,  National 

employed  by  International  News  beach  reporter  for  the  Atlantic  fPa.)  Bulletin  and  a  Washin^on  Petroleum  News,  and  the  Waynes- 

ritv  iM  1  1  Pr..cc-T in;«n  corrcspondent  for  the  United  boro  (Va.)  News-Virginian. 

- paiirs,  resigned  this  week  to  ac-  Press,  has  joined  the  public  rela-  Martha  Garrett,  1951  gradu- 

cept  a  position  on  the  editorial  ‘ions  department  o  the  John  La-  ate  of  Huntingdon  College,  has 

staff  of  the  Louisville  (Ky.)  Cerda  Agency,  Philadelphia.  joined  the  Montgomery  (Ala.) 

_ _  Times.  Miss  Morris  was  given  a  Daniel  Francis  Clancy,  Journal  as  a  staff  re^rter.  Jo 

With.K  FF  ^  ,  farewell  tribute  for  her  devotion  Springfield  (O.)  Sun  has  bwome  Ann  Leach  Alabama  Polytechnic 

to  her  work  by  mayor  warren  continental  chief  of  the  Conti-  Institute  student,  has  taken  a  tem- 

M.rch  1892;  Fourth  Ei^  b  E.  Titus,  of  Ventnor  City.  WIL-  nental  Confederation  of  Adopted  porary  place  as  Journal  staff  re¬ 
altor  aPubiUherD^^  7. 1901  ;Adver-  LIAM  S  Peifer  was  transferred  Indians.  In  1949  he  was  adopted  porter  during  the  summer  months. 

».  »925.  n.tie.p.t^ted.cd  beaf  transferred  Fruchtbaum  and 

James  F.  Hughes,  formerly  Big  Writer.”  Tess  George  have  joined  the 

with  the  United  Press  and  Carl  George  H.  Miller,  former  as-  Buffalo  (N.  Y.)  Evening  News 

Cnura,  Pubiicatum  oou.s -  Byo*r  &  Associates,  has  joined  the  sistant  professor  of  journalism  at  city  reportorial  staff. 

Seventeenth  Floor,  TimCTTower  public  relations  department  of  the  Butler  University  and  part-time  James  Morissey,  a  1951  gradu- 
<2nd  St.  and  York  18.  N.  Y.  General  Motors  Corp.,  Chicago.  rim  man  on  the  Indianapolis  ate  of  the  University  of  Washing- 

BRyant  IL3052.  .mss  *  JAMES  M.  Ullman  has  joined  (Ind.)  Times  copydesk,  has  joined  ton  school  of  journalism,  has 

KpiEaT  u.  Baowif,  Editor;  jEaoME  H  the  editorial  staff  of  the  La  Porte  the  staff  of  the  Louisville  (Ky.)  joined  the  editorial  staff  of  the 

BEKTEti  (Ind.)  Herald-Argus.  A  graduate  Chamber  of  Commerce  as  director  Yakima  (Wash.)  Morning  Herald 

Eawin.Ea^nlSoiiXliE^B^Md'irrS^Z  this  month  of  the  Medill  school  of  publications.  Mr.  Miller,  be-  as  a  general  assignment  reporter. 

B.  Keeket.  Markttint  and  of  joumalism  at  Northwestern  fore  going  to  Butler  three  years  Bruce  L.  Pearson,  a  junior  at 
ATaaflcrr;  Jaiiet  Haslett.  Libraricn.  University,  Mr.  Ullman  has  been  ago,  worked  on  the  editorial  side  Earlham  College,  Richmond,  Ind., 
associate  editor  of  the  weekly  of  the  Mexico  (Mo.)  Ledger,  has  joined  the  Indianapolis  (Ind.) 

Production  Manatn;  Wm.  l!  Skokie  (Ill.)  News.  Evansville  (Ind.)  Courier-Press,  StaPs  editorial  staff. 

m"  5-  Frank  Bryan  Hogan,  reporter  Louisville  (Ky.)  Courier-Journal.  William  J.  Foote,  managing 

Z.'  for  the  Lexington  (Ky.)  Herald,  and  Pci-m  (Ind.)  Iribune.  editor  of  the  Hartford  (Conn.) 

y^iKx.Cio..tfud  Manager.  awarded  a  Masters  of  Arts  in  .Po^^y  Cochran,  former  staffer  Courant.  has  been  elected  to  the 
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loitered.  Contenu  copyrighted  1951. 
Thi  Editoe  a  Pubuihek  Co^  Inc. 
James  Weight  Beown 
_ President 


Waskim.9tamA  Pk  r  t  t  p -  aWttlUCU  <X  U1  111  e  a  j  j  \  wr  IJ 

Education  degree  at  commence-  ‘^e  /1/ider.von  (Ind.)  HernW  board  of  directors  of  the  Hartford 

MEtropoiita, 0S23-0S2i.0825. _ ’  ment  exercises  of  the  University  ^  fecent  graduate  of  Butler  chamber  of  Commerce. 


Ckuajo  Bureau,  SIO  London  Cuaranlce  U  of  Kentuckv 
Jccid^  Btdt,,  360  North  Mickican  Avr.,  Chi-  ®  *^eniuCK.y. 

rato  I,  III.  Td.  ST«te  2-4898-99;  Geoece  A.  RaY  ErLANDSON,  Jr.,  has  re- 
K.  B..CE.  fro,. 


University,  has  joined  the  editorial 
staff  of  the  Indianapolis  (Ind.) 


Blace.  signed  from  the  San_  Antonio  simmons  Andrews  and  Jim 


William  J.  Barney,  Buffalo 
(N.  Y.)  Courier-Express  rotogra¬ 
vure  editor,  has  won  the  fourth 
annual  playwriting  contest  spon- 


T^ipkia  Bureau.  1046  Commercial  Trust  (Tex.)  Express  reportorial  Staff  to  Rankin,  members  of  the  news  “""“A 

Tl^iiadelphia  3.  enter  other  work.  .  *  f  .be  Raleieh  fN  C  1  News  Western  New  York 

•^“2.  Jose,,  w.  newsoaoer  5  nL."  fT,  Branch,  League  of  American  Pen 


PKAcoMETn. _ —  HELEN  Nolan  Neil,  newspaper  and  Observer,  have  registered  for 

9°"^  £<luor,  Campbell  Watso.,  Mills  reporter  and  widow  of  Edward  special  courses  in  the  summer 
&  correspondent  who  died  school  at  the  University  of  North 

^UCAI,  A.  Scott,  Suite  t  PenStouse  Mius  1“  Covering  the  Spanish  Civil  War,  Carolina. 

^  j S*'*?''*  named  information  of-  Keith  Ozmore,  resigned  as 

PuDEifk  misl"*""""*^’  '  Beer  for  the  Albany  District,  Of-  telegraph  editor  of  the  Montgom- 

^non,  Entiadd  Oftce;  Allan  Delapoks,  Bce  of  Price  Stabilization.  ery  (Ala.)  Advertiser  lO  join  the 

joined  Scripps-Howard  papers  and  will  be 

Parv,  France,  ' Edit^,  G.  Uwcelaak  48'  Henryetta  (Okla.)  Free-Lance  assigned  to  the  Houston  (Tex.) 
Avenue  dc  Peril.  Vincennes  (Seine).  Copies  as  Society  editor  and  general  re-  Post. 

porter.  She  was  formerlv  em-  Bruce  Quayle  has  resigned 


Women.  Judges  in  the  nation¬ 
wide  contest  included  Miss  Mary 
F.  Nash,  dramatic  critic  of  the 
Buffalo  Evening  News. 

Robert  Waters,  formerly  of 


Pe^'^CT/*Frenc«A  ^*’*’°*’  ployed  on  the  editorial  staff  of  from  the  public  relations  depart- 

OiarteT  Member  Audit  Bureau  of  Circulstions.  the  Okmulgee  (Okla.)  Times.  ment  of  the  American  Petroleum 


ery  (Ala.)  Advertiser  lO  join  the  Ih®  Watertown  (N.  Y.)  Times, 

has  joined  the  Rome,  N.  Y.,  bu¬ 
reau  of  the  Utica  Observer-Dis¬ 
patch  and  Utica  Daily  Press.  He 
replaces  Howard  Silber,  trans¬ 
ferred  to  the  Utica  office. 
(Continued  on  page  46) 
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SALEM  SUNBEAM 


Vets  Plan 


Farm#r»  Mgtual 
Marks  tOOth  Y«fer 
With  Hospital  GiH 


trial  Day  Rites 


“Old  accounts  doubled  their  space  . . .  New  ones  climbed  on 
the  wagon  ,  .  ,  Toughest  customers  became  enthusiastic  .  .  . 
Dull  period  selling  took  on  a  ‘Christmas  ease’ .  .  .  Best  of  all 
it’s  not  a  one-shot  proposition!”  Such  were  some  of  the  re¬ 
marks  made  by  William  C.  Jones,  Mechanical  Superintend¬ 
ent  of  the  Sunbeam  Publishing  Company,  publishers  of 
Salem  Sunbeam,  Standard  and  Jerseyman  and  Woodstown 
Monitor  Register  (comb.  circ.  13,000),  before  a  group  of 
New  Jersey  newspaper  advertising  managers. 

He  was  talking  about  the  new  low-cost  engraving  service 
his  paper  had  recently  offered  its  advertisers— a  service  only 
possible  with  the  Fairchild  Scan-a-graver  and  the  economi¬ 
cal,  top-quality  cuts  it  produces. 

Two  months  after  Sunbeam  first  offered  this  service,  some 
4000  extra  inches  of  space  had  been  sold  to  advertisers. 


Concert  Tomorrow 


THE  WILLIAMSPORT  SI  N 


Ckinfeii  E  X  pa  nd  River  Bridgehead 
Despite  Heavy  Gl  Artillery  Fire; 
;U  N.  Forces  Get  Red  Deserters . 

MmVAm  Kmmm  Urn  bunmm 

SotSw  ►'•ly 


One  of  the  first  Scan-a-graver  users  and  supporters  was  The 
Sun-Gazette  Company  of  Williamsport,  Pa.,  publisher  of 
The  Williamsport  Sun  and  the  Gazette  and  Btdletin  (comb, 
circ.  30,000).  President  and  publisher  is  John  E.  Person.  His 
papers  installed  their  first  machine  in  February  1949;  found 
it  so  valuable  that  they  installed  a  second  in  November  1949. 

The  Williamsport  papers  know  that  it  pays  to  keep  their 
Scan-a-gravers  active;  keep  them  running  almost  constantly 
from  7  A.M.  to  1  A.M.  every  day  —  producing  at  least  500 
square  inches  of  plastic  Scan-a-gravings  during  the  period 
for  their  direct  printing,  double  plating  operation. 

According  to  Publisher  Person,  the  Scan-a-graver  has 
brought  the  Williamsport  papers  substantially  increased  and 
more  timely  picture  coverage  with  high  quality  reprcnluction 
while  at  the  .siune  time  actually  reducing  engraving  costs. 


Russ‘‘‘ 


CWW**.' 
Und«t  » 


At  the  Salem  Sunbeam  and  the  Williamiport  papers  well  know,  the 
Scan.a-graver  produces  highest  quality  engravings  in  lets  time  than  your 
photographer  can  produce  a  finished  print.  Learn  more  about  what  it 
can  do  for  you  by  writing  to  Fairchild  Camera  and  Instrument  Corpora¬ 
tion,  88-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y.  Dept.  I00-22A. 
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THE  CLASSIFIED  CLINIC 

Survey  Reveals  Facts 
Helpful  in  Ad  Growth 


By  Herbert  W.  Tushingham 

CAM,  Camden  (N.  J.)  Courier-Post 


ly  if  no  means  of  promotion  is 
used  as  a  sales  tool. 

Let’s  get  one  point  on  the  rec¬ 
ord  right  quick.  Just  hiring  a 
solicitor  will  not  mean  an  increase 
of  two  or  three  columns  next 
week  or  next  month.  It  takes  time. 
It  is  a  healthy,  gradual  building 
process  that  pays  off  in  dividends 
in  the  future. 

Suppose  we  assume  you  will  con¬ 
sider  just  one  solichor  (and  I 


Yippee! 

Yakima,  Wash. — Loren  Rie- 
man,  advertising  director  for 
the  Yakima  Morning  Herald 
and  Daily  Republic  figures  the 
most  elusive  classified  ads  will 
be  roped,  tied  and  delivered  to 
the  composing  room  with  great 
dispatch  now  that  Janet  Hanson 
has  joined  his  staff.  She's  a 
former  queen  of  the  annual 
P'llenshurg  rodeo  and  she  can 
also  sing  a  mean  ditty,  having 
taken  a  first  place  award  in  an 
annual  high  school  music  fes< 
tival. 


As  PARTIAL  fulfillment  of  re-  because  they  allow  bold  display  know  a  newspaper  that  should  be 
quirements  for  his  master’s  degree  and  do  not  have  a  Classified  dis-  hiring  a  minimum  of  EIGHT) 
in  journalism,  Adolph  O.  Gold-  play  rate  high  enough  to  discour-  let’s  see  what  to  look  forward  to. 
smith,  Louisiana  State  University,  age  such  business.  First  of  all,  the  salary  will  be 

conducted  a  Classified  survey  of  87%  considered  wording  impor-  sbout  $40  for  a  phone  girl.  She 
162  publishers  and  CAMs  of  week-  tant  to  Classified  pulling  power,  must  be  bright,  interested  in  ad- 
ly  newspapers.  It  revealed  inter-  Clear,  complete,  concise  wording  vertising,  one  with  clever  imagina- 
esting  facts  helpful  in  the  develop-  is  essential  to  effectiveness.  tion.  a  person  anxious  to  make 

ment  of  Classified  on  smaller  news-  All  publishers  placed  the  Want  advertising  a  career.  You  must 
papers.  Ads  either  first  or  second  in  read-  “fire”  her  with  a  bright  future 

Maj.  Bruce  R.  McCoy,  manager  er  interest  among  all  departments  from  an  income  standpoint.  It  will 

of  the  Louisiana  Press  Association  of  their  newspapers.  Natural  P^y  you  to  send  her  to  visit  a  few 

and  LSU  professor,  assisted  in  curiosity  of  people  about  their  nearby  successful  Classified  De¬ 
planning  the  survey,  the  results  friends  and  neighbors  induced  partments.  She  will  return  truly 

of  which  are  quoted  in  part.  high  reader  interest.  inspired  and  well  informed. 

All  recognized  the  importance  Planned  solicitation  and  promo-  You  will  have  to  spend  some  promotion  Ideas 
of  Classified,  some  to  provide  in-  tion  was  generally  lacking.  90%  white  paper  to  introduce  her  to  increasing  cost  and 

come,  others  for  the  public  serv-  did  no  soliciting  whatever,  27%  your  readers.  Make  sure  she  is  ^j^Q^tage  of  newsprint,  the  general 
ice  to  the  community  and  some  no  promoting.  Most  of  the  others  known  before  she  starts  calling,  tightening  of  the  paper  has  result- 

use  free  Classified  ads  to  stimulate  relied  mainly  on  display  advertis-  ^ud  out  a  direct  mail  introduc-  curtailment  of  Classified  pro 


other  reason  that  it  occupies  no 
precious  newsprint  space. 

Incidentally,  a  3-column  box  at 
the  bottom  of  the  page  provides 
an  ad  blank  and  an  easy  explana¬ 
tion  of  ad  cost. 


subscription  sales. 

No  Rate  Pattern 
Rates  could  not  be  fitted  into  a 
regular  pattern.  90%  of  the  week¬ 
lies  prefer  the  word  rate.  Three- 

fourths  of  the  dailies  charge  by  i  »•  .u  j  .  . 

the  word  (average  circulation  "^glecting  other  departments, 


ing.  I'uu  stressing  the  added  service  the  paper  itself.  Outside 

All  agreed  they  could  increase  you  are  rendenng.  ^  _  media  are  therefore  receiving  top 


L'se  ’Phone  Book 


consideration  to  keep  prospects  in- 


3, 404).  Rates  rose  sharply  for 
newspapers  over  4,000  circulation. 


Classified  by  intensive  solicitation 
and  promotion,  but  questioned  the  Make  sure  she  understands  your  formed  of  the  value  of  Classified, 
gain  in  new  business  to  warrant  rates,  restrictions  and  good  copy  Evans  Mitchell.  CAM,  Albany 
the  cost  of  hiring  additional  help  writing.  Then  put  her  to  work  with  (n.  Y.)  Knickerbocker  News  re- 

either  the  ’phone  book  or  nearby  jeases  a  monthly  4-page  folder 
newspapers  as  leads.  filled  with  interesting  news  side- 

The  first  few  calls  on  a  prospect  Ughts  sometimes  only  indirectly 
may  appear  to  have  little  effect,  related  to  Classified, 
but  bear  in  mind  every  call  is  a  “Classified  Tips  and  Informa- 
promotion  call.  Each  tinw  she  tion”  is  the  front  page  banner  line, 
leaves  “food  for  thought”  and  Beneath  this  are  a  few  business 
makes  soiw  impression.  Gradual-  items  such  as:  “Rejection  of  rent 
ly,  she  will  establish  an  excellent  control  on  business  locations” — 
call  back  list  of  the  best  prospects.  “Octane  Rating  cut  in  gasoline” — 


Ways  to  Increase 
Suggested  ways  of  increasing 


Comparison  of  gross  amount  advertising  business  included: 
per  column  inch  of  Classified  vs  Carefully  prepared  rate  card,  care- 
local  display  by  the  weekly  group,  ful  training  and  supervision  of  per- 
showed  Classified  considerably  sonnel.  help  in  writing  effective 
higher.  Classified  was  $1.27;  local  copy,  elimination  of  ‘blind  ads’, 
58c;  Classified  display  80c.  publish  rate  schedule,  exploitation 


.  Weekly  gross  income  by  report-  of  C'^ssified  display,  ^nodic  cam-  ^  ..Home'eardens  a  part  of  defense 

58  to  attention  on  Clas-  advertisers.  a  plurfor  he  p  wSted 

$600  The  average  was  $89.07  and  Personal  sohcffation  cre^^^  ^  repeaters.  Later  they  nt^de  pages  go  all  L  Sng 

'n/3arp;omSS  r.“  S  ■"'“"•r-  example/of  lhe  humai'if  o‘ 

aanb.ck;aUr.ctafewmo,..the„  Warn  Ada.  reproducing  ad  axam- 

extended  credit  to  those  in  the  potential  for  making  Classi- 

’phone  directory.  Those  permitting  important  income  producer 

unlimited  credit  usually  set  a  high-  appears  definitely  established, 
er  rate  for  charging.  Ways  of  attaining  that  potential 

Credit  losses  ranged  from  zero  varied.  It  would  seem  that 
to  30%,  the  average  loss  slightly  thoughtful  planning  can  locate 


under  2%.  Some  publishers  keep  t^cthods  within  means  to  make 
1  detailed  ledger  entries  on  all  a^  Classified  larger,  more  widely  read 


more  and  finally  you  see  the  need  ^  paragraph  greets  new  con- 

to  add  another  solicitor.  tract  advertisers.  The  back  cover 

Any  newspaper  that  does  not  contains  reproductions  of  ads  from 
employ  a  soliciting  staff  is  not  seri-  out-of-town  Classified  sections, 
ous  in  its  intentions  to  build  jhis  is  an  excellent,  timely  di- 
the  feature  rated  first  or  second  rect-mail  piece  worth  investigating, 
in  their  newspaper  in  importance.  *  *  * 

Profitable?  Sure  thing,  if  you  vVorth  Wright.  CAM  San  Diego 

co.inK  xAthu,-;.  L -  "x  and  more  nrofitahle  .‘‘"f  “".‘f  (Calif.)  Union-Tribune  conceived 

mark  off  R  H  i  record  but  •  promotion  space.  Classified  busi-  ^  clever  real  estate  promotion.  The 

^ve  h^oLL^  ■  ^  Everyone  IS  a  pros-  heavy  cardboard  cover  represents 

It  is  not  often  this  writer  takes  but  not  everyone  is  sold.  By  ^  regular  file  folder  to  fit  into  the 

Use  Bod)  Type  advantage  of  this  column  to  ex-  means  employ  and  add  to  your  average  office  cabinet. 

Three  fourths  set  Classified  in  press  his  personal  opinion,  but  Classified  soliciting  staff  if  you  are  when  folded  the  extending  top 
body  type.  Three  fourths  of  the  there  is  one  point  expressed  in  this  interested  in  this  plus  busi-  seen  in  the  office  cabinet) 

dailies  use  5Vi  or  6  pt.  type.  Con-  survey  irresistible  to  temptation.  reads:  “San  Diego  Union-Tribune 

sensus  showed  rural  readers  prefer  Perhaps  it  is  because  the  same  Novel  Promotion  Classified  Copy  Tips  for  Real 

larger  type.  Larger  Classified  sec-  question  arose  at  the  recent  From  the  upper  left  hand  corner  Estate  Advertising.” 
tions  (over  one  page)  prefer  the  Columbia  University  seminar  and  across  the  entire  Want  Ad  page  Inside  the  folder  the  real  estate 
smaller  type  to  conserve  news-  the  writer  was  asked,  “Is  it  profit-  to  the  lower  right  hand  corner  agent  is  advised  to  keep  this  file 

able  to  solicit  Classified  advertis-  appears  the  following  promotion  folder  in  his  cabinet  to  supply  re- 

87%  consider  uniform  appear-  ing?”  streamer  in  red,  “Times  Want  AJs  produced  copy  from  newspapers 

ance  important,  believing  boldface.  Assuming  the  publisher  is  really  Get  Satisfactory  Results  —  Phone  all  over  the  country, 
heavy  borders,  etc.,  obscure  interested  in  building  Classified.  BA  3-4200.”  Opposite  side  gives  specific  sug- 

straight  Classified.  then  by  all  means  employ  a  solicit-  That’s  the  cooperation  CAM  gestions  on  what  every  real  estate 

Out  of  158  sample  newspapers,  ing  staff  whether  it  be  one  or  more  Andrew  H.  Post  receives  on  the  ad  should  contain.  Also  a  chart 

113  use  a  general  system  of  Classi-  persons  depending  upon  the  terri-  Baydnne  (N.  J.)  Times.  Natu-  showing  type  sizes  permitted, 

fication  with  15  or  less  divisions,  tory  to  be  covered.  rally,  the  red  line  is  printed  on  top  The  folders  and  insert  “tip 

79%  do  not  consider  Classified  A  newspaper  can  never  hope  to  the  black  agate,  but  it  does  not  sheets”  are  delivered  by  the  sales- 

a  competitor  of  local.  Some  ad-  develop  Classified  by  letting  it  destroy  the  readability  of  the  Want  man.  New  real  estate  offices  re¬ 
mitted  losing  display  to  Classified  ride  on  its  own  merits,  particular-  Ads.  It’s  a  swell  idea  if  for  no  ceive  one  filled  right  up  to  date. 
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can  you  see  - 

"That’s  Jonesey— putting  out  his  flag  again. 

"He  hasn’t  missed  one  Sunday  in  the 
eight  years  we’ve  been  neighbors.  I  used 
to  kid  him  about  it  a  lot.  Asked  him 
why  didn’t  he  buy  a  cannon  to  shoot  oflF 
with  it.  He  took  it  good-natured-like. 
But  we  got  to  talking  last  week  about 
war  in  general.  That  was  the  first  time 
I  even  knew  he  had  a  son. 

"His  boy,  Joe,  enlisted  right  after  Pearl 
Harbor  and  got  overseas  fast.  When 
young  Joe  came  back,  Jonesey  met  him 
at  the  railroad  station,  stayed  up  with 
him  all  night  and  rode  out  with  him  to 
the  cemetery  on  the  hill.  After  it  was  all 
over,  the  sergeant  gave  Jonesey  the  flag 
that  had  covered  Joe.  That’s  it  over  there. 
I  don’t  kid  Jonesey  any  more. 

"Instead,  I’ve  been  listening  respectfully 
when  he  talks  about  the  flag  .  .  .  only 
when  he  says  it,  it’s  Flag.  With  a  capital 
F.  Same  capital  F  he  puts  on  Freedom, 
which  is  what  he  really  means.  Jonesey 
sure  made  me  think  about  Freedom  a  lot. 
For  instance  .  .  . 

"When  I  vote,  nobody  knows  where  I 
put  my  X’s.  Nobody  puts  me  in  jail  for 
picking  out  my  own  church.  And  no 
teachers  tell  my  kids  to  spy  on  me  and 
turn  me  in  because  I  squawk  about  taxes 
or  high  prices.  And  when  I  told  my  boss 
I  was  quitting  to  open  a  little  grocery 
with  the  dough  I’d  saved  in  war  bonds, 
he  wished  me  luck  and  said  he’d  have 
his  missus  buy  their  groceries  from  me. 

"That’s  what  Jonesey  meant  when  he 
said  our  Freedom  is  right  under  our 
noses.  Can’t  feel  it  or  see  it.  But  it’s  there 
just  the  same,  wrapped  up  in  every  star 
and  stripe  in  that  Flag  across  the  street. 

"And,  if  you’ll  excuse  me.  I’m  going  out¬ 
side  and  hoist  my  own  Flag,  too  .  .  .  just 
bought  it  last  night. 'Oh  say  can  you  see?’ 
/  sure  can  .  .  .  now!’’ 

REPUBLli]  STEEL 

Republic  Building,  Cleveland  1,Ohio 


Republic  BECAME  atrong  in  a  strong  and 
free  America.  Republic  can  REMAIN 
atrong  only  in  an  America  that  remains 
strong  and  tree  ...  an  America  who  owes 
much  of  her  prosperity  to  her  many  huge 
industries  that  provide  her  people  with  the 
world's  finest  living.  Through  these  many  indus¬ 
tries,  Republic  serres  all  America.  A  typical  ex¬ 
ample  can  be  found  in  the  Petroleum  Industry 
whose  products  furnish  much  of  the  nation’s 
power,  heat  and  light.  In  this  production,  too, 
steel  plays  a  vital  role  ,  .  .  carbon,  alloy  and 
stainless  ,  .  ,  much  of  which  comes  from  the 
many  mills  of  Republic. 


7  his  nu  ssunr  is  tnic  of  a  series  arteariiiii  in  national 
tnaoacines,  and  in  netvspapers  in  eomrnnnities 
U’here  RepnHic  mills,  wines  and  offices  arc  located. 
For  a  full  color  reprint,  or  permission  to  reprin*, 
u-ritc  Dept.  L.,  Republic  Steel,  Cleveland  1,  Ohio. 
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In  the  Editorial  Rooms 

continued  from  page  42 

Janet  V.  Caro,  a  journalism 
student  at  Syracuse  University,  has 
been  employed  as  a  summer  mes¬ 
senger  for  the  Utica  (N.  Y.)  Ob¬ 
server-Dispatch. 

Howard  Sanstadt,  managing 
editor  of  the  Kalispell  (Mont.) 
Daily  Inter  Lake  for  the  last  two 
years,  has  resigned  to  join  the 
public  relations  department  of 
General  Mills,  Inc.,  Minneapolis, 
Minn.  He  was  regional  editor  for 
the  Dallas  (Ore.)  Chronicle  and 
courthouse  reporter  for  the  Ta¬ 
coma  (Wash.)  News-Tribune  be¬ 
fore  joining  the  Inter  Lake  staff. 

Thomas  R.  Egan,  reporter,  has 
been  made  assistant  field  repre¬ 
sentative  of  the  Waterbury 
(Conn.)  Republican. 

Nick  Sforza,  University  of 
Connecticut  student,  is  a  summer 
replacement  on  the  sports  depart¬ 
ment  of  the  Waterbury  (Conn.) 
Republican. 

Joseph  F.  Rudick,  city  editor, 
Phoenixville  (Pa.)  Republican, 
has  been  name^  president  of  the 
Philadelphia  Suburban  Sports 
Writers  Association. 

Dave  Bittan,  formerly  of  the 
Port  Arthur  (Tex.)  News,  has 
joined  the  San  Antonio  (Tex.) 
Express  copydesk. 

Joseph  M.  Moffatt,  a  gradu¬ 
ate  of  Washington  and  Lee’s 
School  of  Journalism  in  1950,  has 
joined  the  sports  staff  of  the  Roa¬ 


noke  (Va.)  Times.  He  had  been 
teaching  and  coaching  in  Staunton 
schools  and  doing  part-time  news¬ 
paper  work  for  the  Staunton  (Va.) 
News  Leader  for  the  last  year. 

John  W.  Wheeler  has  resigned 
from  the  editorial  staff  of  the 
Topeka  (Kan.)  Daily  Capital  and 
has  joined  the  staff  of  the  Corpus 
Christi  (Tex.)  Caller-Times. 

Ray  Morgan  has  joined  the 
staff  of  the  Kansas  City  (Mo.) 
Star.  Mr.  Morgan,  previously  of 
the  staff  of  the  Topeka  (Kan.) 
Daily  Capital,  has  been  with  the 
Kansas  Press  Association  for  the 
last  several  months. 

Arthur  Swenson,  sports  staff 
of  the  Wisconsin  State  Journal, 
Madison,  is  the  father  of  a  baby 
boy,  Andrew  Cole  Swenson,  the 
first  child  born  to  the  Swensons. 
The  mother  is  the  former  Cath¬ 
erine  Coleman,  formerly  em¬ 
ployed  in  the  classified  department 
of  Madison  Newspapers,  Inc. 

Harry  Neanover,  former  man¬ 
aging  editor  of  the  Anderson 
(Ind.)  Herald,  has  been  added  to 
the  copydesk  of  the  Indianapolis 
(Ind.)  Star. 

Barbara  Liggett  Tyler,  staffer 
on  the  Houston  (Tex.)  Post  for 
nearly  three  years,  has  left  the 
paper  and  is  now  doing  public 
relations  work  in  Houston. 

Morton  Hochstein,  Syracuse 
University  school  of  journalism 
’51,  has  joined  the  sports  staff  of 
the  Plainfield  (N.  J.)  Courier- 
News. 


In  Military  Service 


Lt.-Col.  Julian  B.  Cross,  man¬ 
aging  editor  of  the  San  Antonio 
(Tex.)  Express  since  1947  until 
his  recent  recall 
to  active  duty, 
was  honored  at  a 
dinner  and  was 
given  a  scroll  by 

employes  of  the  MacFarlane  MacK 

Express  and  the  ,  _ 

San  Antonio  Eve-  TorontO  Tele^J^Ctlll 
ning  News  He  Editors  Appointed 

reported  for  as-  Toronto — ^Thf!  Teleifrn 


MacKechnie 


rcporicu  lor  TORONTO— The  Telegram  has 

signnwnt  at  announced  the  appointments  of 

Air  f  orce  Base,  j  MacFarlane  as  assistant  man- 

cross  wfit  L.  M.  Mc- 

June  18.  Kechnie  as  city  editor. 

Fred  Ferris,  for^r  sporte  Formerly  Telegram  city  editor. 


writer  for  the  United  Press  in  MacFarlane,  a  native  of  Ot- 


Charleston, 


tawa,  started  in  the  newspaper 


Browning,  former  editor  of  the  business  in  1934  with  the  Windsor 
Whitley  Counpf  Republican,  Wil-  continued  with  that  pa- 

hamsburg,  Ky.,  weekly;  and  jj,  various  editorial  capaci- 

Charles  Whaley,  former  staff  g^^ly  in  World  War  2. 

wnter  for  the  Loui^ille  (KvO  Enlisting  with  the  Essex  Scottish 
CoMr/c^Jonrna/ and  1950  graduate  Regiment,  he  went  overseas, 
of  the  Columbia  University  Gradu-  Y^,bere  in  1943  he  was  appointed 
ate  Schtwl^  of  JournalisntL  on  gjj^Qj.  ^jg  Maple  Leaf,  Cana- 
the  public  information  staff  of  Fort  Army  Newspaper.  Mr.  Mac- 


Knox,  Ky. 

James  T.  Quirk,  assistant  to  the 
promotion  manager  of  the  Phila- 


Farlane  left  the  army  as  Major. 

Shortly  after  his  return  home 
in  the  Fall  of  1945  he  joined  the 


delphia  (Pa.)  Inquirer,  who  h^  ^be  Toronto  Globe  and 

been  on  tem^rair  duty  as  a  col-  Mq//  and  three  months  later  was 
onel  with  the  Eighth  Army  m  appointed  city  editor.  Mr.  Mac- 
Korea  and  special  adviser  on  pubhc  parlane  came  to  the  Telegram  as 


relations  to  General  Matthew  B 
Ridgway,  Supreme  Allied  Com 


city  editor  in  January,  1949. 
Mr.  McKechnie  entered 


TWO  MONEY  MAKERS  Exhibited  at  the 
A.N.P.A.  Mechanicat  Conference 

Which  You  Should  Investigate 


THE  STAR  AUTOMATIC 
QUADDING  ATTACHMENT 

now  synchronized  with  the  Mohr 
Saw  which  will  give  your  present 
equipment  20-50%  more  production 
in  white  space  setting  on  Linotype 
and  Intertype  jy; 

and  .  .  . 


mander  in  the  Far  East,  is  sched-  newspaper  field  in  1925  as  a  cub 
uled  to  return  to  his  newspaper  reporter  on  the  Globe  in  Toronto 
job  July  1.  A  few  years  later  he  joined  the 

Leland  L.  Lee  of  the  circula-  Telegram  staff  where  he  remained 
tion  department  of  the  Portland  gxcept  for  four  years  with  the 
(Ore.)  Journal,  who  has  been  in  rcaF  public  relations  department 
the  Navy  Reserve  for  three  years,  Ottawa. 

has  been  called  to  active  duty.  He  pQf  the  first  two  years  after  the 
reported  to  Port  Hueneme,  Calif.,  Mr.  McKechnie  represented 

and  has  been  assigned  to  a  Seabee  the  Telegram  in  the  Press  Gallery 
company.  at  Ottawa.  In  1949  he  returned 

Horace  Hood,  III,  city  editor  jq  Toronto  to  become  head  of  the 
of  the  Roanoke  (Va.)  Times,  has  municipal  press  bureau  at  the  City 
been  called  to  active  duty  July  9  Hall, 
as  a  lieutenant  in  the  Navy.  He 

will  report  to  the  Little  Creek  Weddilia  Bells 

(Va.)  Amphibious  Base.  - 

Joseph  G.  Camp,  Jr.,  associate  Robert  L.  Healy,  Boston 
manager  of  the  Pennsylvania  (Mass)  Globe  staff  reporter,  to 
Newspaper  Publishers’  Association,  Miss  Janet  L.  Rush. 
in  charge  of  industrial  relations,  Thomas  D.  Stevens,  photog- 
has  been  recalled  to  active  duty  rapher,  Hartford  (Conn.)  Cour¬ 
ts  a  lieutenant  in  the  Army  Ord-  ant,  and  Miss  Dorothy  Lois 
nance  Departnrvent.  Lt.  Camp  re-  Post,  at  Burlington,  Vt.,  June  12. 


ported  to  Fort  Knox,  Ky.,  on 
June  19. 


Nancy  Jane  Matthews,  for¬ 
mer  reporter,  Hartford  (Conn.) 


Lt.  Frank  Talley,  1950  Okla-  Courant,  and  Dr.  Edward  B. 
homa  University  journalism  gradu-  Swain,  at  Windsor,  Conn.,  June 


THE  HARTCO  SPACEBAND 
MACHINE 

which  makes  the  daily  spaceband 
lubrication  chore  a  mechanical  in¬ 
stead  of  a  hand  operation.  Saves 
matrices,  spacebands 
and  time — Process  a 
set  per  minute. 


Netc  brochures  on  both 
pieces  of  equipment  gives 
full  details. 


ate  and  former  employe  of  the 
Tecumseh  (Okla.)  Standard,  has 


Maurice  Miller,  chief  photog- 


been  awar^d  the  Bronze  Star  rapher,  the  Houston  (Tex.)  Post, 
medal  for  “meritorious  achieve-  to  Miss  Marjory  Woodruff, 
ment  in  ground  operations  against  Tune  2. 


Shannon  Appointed 


the  enemy  in  Korea.”  Peter  Gilpin,  city  staffer,  the 

,  Houston  (Tex.)  Chronicle,  to 

w  .  1  Helen  Moore,  director  of 

Shannon  Appointed  publicity,  the  University  of  Hous- 
The  Raleigh  (N.  C.)  Times  has  ton,  June  8. 
appointed  Shannon  &  Associates,  J.  Paxton  Davis,  Jr.,  member 
Inc.  as  national  advertising  repre-  of  the  news  staff  of  the  Winston- 
sentatives,  effective  July  1,  it  is  Salem  (N.  C.)  Journal,  to  Miss 
announced  by  John  A.  Park,  Jr.,  Wylma  Elizabeth  Pooser  of 


vicepresident  of  the  Times. 


Spindale,  N.  C.,  June  7. 
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What  does  a  salesman  look  like? 

What  DOES  a  salesman  look  like? 

Well  (sometimes  a  salesman  looks  like  the  ad  which  you  see  repro¬ 
duced  above. 

This  is  a  New  England  salesman,  straight  out  of  the  pages  of  one 
of  New  England’s  great  local  newspapers. 

As  it  happens,  this  ad  was  run  by  a  local  merchant  who  knows  the 
value  of  featuring  brand  names  in  his  retail  ads.  Brand-name 
products  are  the  popular  sellers — popular  because  they’ve  become 
household  words  through  steady  manufacturer  advertising. 

The  combination  of  retailer  and  manufacturer  advertising — which 
you’ll  find  so  often  in  New  England  newspapers — produces  the 
sales  which  keep  the  cash  registers  ringing. 

If  you’ve  a  product  to  sell,  you’ll  be  wise  to  employ  these  energetic 
New  England  salesmen.  Consistent  schedules  in  these  strong, 
well-read  newspapers  are  the  answer. 

Sell  New  England  with  Newspapern  •  •  • 


MAINE  —  knqor  Daily  Nawi 
(M). 

VERMONT  —  Barra  Tinai  (E). 
lanninqton  Bannar  (E),  Bur¬ 
lington  Fraa  Prau  (M). 
MASSACHUSEHS  —  B  o  1 1  o  n 
Globa  (MBE),  Boston  Globa 
(S),  Boston  Post  (M),  Boston 
Post  (S),  Boston  Racord  h 
Amarican  (MAE),  Boston  Sun¬ 
day  Advartisar  (S),  Brockton 
Entarprisa  E  Timas  (E),  Capa 
Cod  Standard-Timas,  Hyannis 
(E),  Fall  Rivar  Harald  Naws 
(E),  Fitchburg  Santinal  (E), 
Gardner  Naws  (E),  Havarhill 
Gaiatta  (E),  Lawranca  Eagla- 
Tribuna  (MaE),  Lynn  Itam  (E), 
Naw  Bedford  Sunday  Stand¬ 
ard-Times  (S),  Naw  Bedford 
Standard-Times  (E).  North 
Adams  Transcript  (E),  Pltts- 
fiald  Barfcshira  Eagle  (E),  Taun¬ 
ton  Gaiatta  (E).  Waltham 
Naws  Tribune  (EJ,  Worcester 
Telegram  and  Evening  Ga- 
xatta  (MEE),  Worcester  Sun¬ 
day  Talagram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manches¬ 
ter  Union  Laadar  and  Naw 
Hampshire  Sunday  Naws 
(M.EES). 

RHODE  ISLAND  —  West  War¬ 
wick  Pawtuiat,  Vallay  Dally 
Timas  (E),  Providence  Bulle¬ 
tin  (E),  Providanca  Journal 
(M),  Providanca  Journal  (S), 
Woonsockat  Call  (E). 
CONNECTICUT— Ansonia  San¬ 
tinal  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (ME 
E).  Bristol  Press  (E),  Danbury 
Naws-Timas  (E).  Hartford 
Courant  (M),  Hartford  Cour- 
ant  (S),  Hartford  Timas  (E), 
Meriden  Record-Journal  (ME 
E),  Naw  Britain  Harald  (E), 
Naw  Haven  Ragistar  (EES). 
Naw  London  Day  (E),  Norwich 
Bulletin  and  Racord  (MEE), 
Torrington  Ragistar  (E),  Watar- 
bury  Republican  E  Amarican 
(MEE),  Watarbury  Republican 
(MES). 
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SYNDICATES 


Maggie  Higgins  to  Write 
Three-a-Week  Column 


By  Erwin  Knoll 

Marguerite  Higgins,  Pulitzer 
rize  war  correspondent  and  au- 
hor  of  the  best-selling  “War  in 
Korea:  The  Re¬ 
port  of  a  Woman  | 
ombat  Corre- 
ipondent,”  will 
eave  shortly  on  a 
ound- the -world 
rip  to  cover  im- 
xirtant  sensitive 
ireas  in  the  fight 
igainst  global 
Communism  for 
he  New  York 
-Ierald  Tribune  .  .  . 

SYNDICATE.  Higgins 

Miss  Higgins’  dispatches,  which 
vill  combine  spot  news  coverage 
vith  interpretive  “think”  pieces, 
vill  be  distributed  as  substitutes 
or  the  “Today  and  Tomorrow” 
olumn  of  Walter  Lippmann,  who 
egan  a  six  months  leave  of  ab- 
ence  this  week.  The  columns — a 
ninimum  of  three  weekly  —  will 
Iso  be  offered  to  new  clients. 
Miss  Higgins  is  expected  to  file 
er  first  stories  August  1  from 
erlin,  where  she  first  gained  rec- 
gnition  for  reporting  at  the  close 
f  World  War  II.  She  will  later 
roceed  to  the  Middle  and  Far 
'.ast,  and  will  send  her  final  dis- 
atches  from  Tokyo  and  Korea  at 
le  end  of  the  year. 

Mr.  Lippmann,  who  this  sum- 
ler  completes  20  years  of  writing 
Today  and  Tomorrow”,  will  re- 
jme  his  column  early  in  1952. 
n  the  interim  he  will  work  on  a 


book.  “The  Image  of  Man”,  the 
third  in  a  trilogy  which  includes 
“A  Preface  to  Morals”  and  “The 
Good  Society”. 

Mirror  Syndicate  Offers 
Handwriting  Feature 

A  THREE  -  COLUMN  three  -  inch 
panel  feature  called  “How  Do  You 
Write?”,  prepared  by  handwriting 
expert  Muriel  Stafford,  is  being 
offered  by  Mirror  Enterprises 
Syndicate,  Los  Angeles,  for  first 
release  July  9. 

Each  panel  incorporates  the 
handwriting  and  picture  of  a  fa¬ 
mous  personality,  together  with 
Miss  Stafford’s  analysis,  which  fs 
personalized  for  the  individual 
reader.  At  editor’s  option  the  fea¬ 
ture  also  includes  the  offer  to 
readers  of  an  individual  handwrit¬ 
ing  analysis. 

Miss  Stafford’s  handwriting  and 
interview  feature  has  hitherto  been 
Ijublished  individually  in  a  number 
of  newspapers,  including  the  New 
York  Mirror,  where  it  appeared 
continuously  for  more  than  seven 
years. 

The  first  series  of  “How  Do  You 
Write?”  consists  of  100  panels, 
which  may  be  released  at  optional 
frequency.  Mats  or  proofs  are  sup¬ 
plied. 

“Casey  Ruggles"  Creator 
Is  Promotion-Wise 

San  Jose,  Calif.  —  Editors  and 
promotion  managers,  who  often 


$tops  press  pressmen! 


m  A  curvaceous  cutie  of  the  city  desk,  glamor  gal 
go-getter  reporter  of  the  Flash... her  exciting 
escapades,  startling  scoops,  journalistic  form  stops 
the  presses ...  does  ditto  with  pressmen  and  the  public. 


Brenda  Starr 


Dale  Messick . . .  dramatizes  the  daily  doings  ^  ^ 
1  headline  hunter,  appeals  to  all  ages. 


nen  as  well  as  men.  Her  creator  was  born 
rary,  went  to  Chicago  Art  Institute,  got  | 

t  job  in  engraving,  lettered  motor  boats,  -  •  ^  1 

greeting  cards  before  finding  success  V  M 

i  cartoonist.  For  a  feature  to  flash-up  ^'4'- 
:ulation . . .  phone,  wire,  or  write  for 
ofs  and  prices  to  Mollie  Slott,  Manager. 

hicaga  Trihune^I^ewYark  JVetvs 

Building,  A'«ir  York 

fYSmBmCUmV  Tribune  Tower,  Chleago 


gripe  about  the  inadequate  promo¬ 
tional  backing  given  syndicated 
features,  have  no  grounds  for  com¬ 
plaint  against  Warren  Tufts,  cre¬ 
ator  of  United  Features’  “Casey 
Ruggles”  strip.  This  26-year-old 
cartoonist  believes  that  the  creator 
of  comic  strip  figures  owes  news¬ 
papers  the  added  service  of  pub¬ 
licizing  his  strip  characters  by 
means  other  than  the  use  of  pen, 
ink  and  color. 

Mr.  Tufts  recently  returned  from 
Los  Angeles,  where  he  appeared  on 
the  “Truth  or  Consequences”  radio 
show  and  presented  a  stunt  which 
had  a  participant  digging  for  gold 
in  an  area  of  Los  Angeles  sug¬ 
gested  by  a  gold  mining  sequence 
in  the  comic  strip.  The  stunt  was 
fully  covered  by  the  Los  Angeles 
Times,  which  carries  “Casey  Rug¬ 
gles”,  and  received  spot  coverage 
from  other  local  papers. 

Recently  Mr.  Tufts  participated 
in  the  centennial  of  the  San  Jose 
Mercury  here.  Virginia  City’s 
celebration  and  the  El  Dorado  ob¬ 
servance  in  Las  Vegas,  Nev.  are 
also  on  his  promotion  calendar. 

The  young  artist  has  retained 
television,  radio  and  motion  pic¬ 
ture  rights  to  “Casey  Ruggles”  and 
is  currently  carrying  on  contract 
negotiations  with  several  tv  pro¬ 
ducers.  If  the  strip  is  adapted  for 
TV,  however,  he  will  insist  on  the 
right  to  be  technical  advisor  of 
production,  he  told  Editor  &  Pub¬ 
lisher.  He  already  has  found  from 
experience  with  a  former  assistant 
that  when  others  produce  a  char¬ 
acter,  it  often  loses  qualities  en¬ 
dowed  by  the  original  artist. 

The  ultimate  focus  of  the  entire 
promotion  program  is  to  spotlight 
the  character  created  for  the  news¬ 
papers,  Mr.  Tufts  maintains.  He 
points  out  that  “the  great  job  is  to 
keep  the  product  valuable  to  the 
publishers.” 

Authentic  Carave! 

For  Kevin's  Adventures 

Kreigh  Collins,  who  draws  the 
“Kevin  the  Bold”  Sunday  page  for 
NEA  Service,  is  a  stickler  for  ac- 
I  curacy  and  proud  of  a  well- 
j  merited  reputation  for  authentic 
detail  in  the  field  of  period  illus¬ 
tration. 

I  His  present  continuity  in  “Kevin 
■the  Bold”  features  a  15th  Century 
caravel — a  picturesque  sailing  ves¬ 
sel  of  that  period.  Mr.  Collins 
was  not  satisfied  with  making  his 
drawings  from  pictures  in  his  li¬ 
brary  of  15th-century  lore.  There 
was  the  problem  of  perspective. 

Since  there  aren’t  any  caravels 
lying  around  loose  these  days  to 
use  as  models,  he  met  the  problem 
by  retiring  to  his  workshop  and 
making  a  miniature  caravel  of  his 
own. 

The  result  is  an  extraordinarily 
accurate  reproduction — the  prod¬ 
uct  of  a  painstaking  job  of  re¬ 
search,  designing,  carving  and  rig¬ 
ging.  Now  the  model  is  one  more 
valuable  prop  in  Collins’  studio  at 
.\da.  Mich.,  and  the  problem  of 
perspective  has  been  solved  in 
typical  Collins  fashion. 
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News  and  Notes 

Fulton  Oursler,  whose  “The 
Greatest  Book  Ever  Written — The 
Old  Testament  Story”  will  be  re¬ 
leased  this  fall  by  King  Features 
Syndicate,  has  been  awarded  an 
honorary  Doctor  of  Letters  degree 
by  Fordham  University.  Mr.  Our¬ 
sler  is  also  the  author  of  a  weekly 
column,  “Modern  Parables”,  dis¬ 
tributed  by  Des  Moines  Register 
AND  Tribune  Syndicate. 

9|C  ifC 

An  anonymous  donor  has  set  up 
a  $50,000  Grantland  Rice  Fellow¬ 
ship  fund  to  honor  the  nana  sports 
columnist.  The  trust  will  make  an 
annual  award  of  the  Grantland 
Rice  Fellowship  in  Journalism. 

*  *  rit 

Hal  Renneck  has  joined  the  sales 
staff  of  New  York  Herald  Trib¬ 
une  Syndicate.  He  was  formerly 
associated  with  Overseas  News 
Agency  and  Press  Features,  Inc. 

>K  ♦ 

James  E.  O'Bryon.  whose  fea¬ 
ture  “Happily  Ever  After”  is  dis¬ 
tributed  by  Publishers  Syndicate, 
has  resigned  as  director  of  publici¬ 
ty  of  the  Mutual  Broadcasting  Sys- 


Gaylord  Hauser.  King  Features 
Syndicate  diet  columnist  is  edi¬ 
tor  of  a  new  quarterly  pocket-sized 
magazine.  Diet  Digest. 

u 

Petrillo  Publicists 
Helpful  to  Newsmen 

Publicists  for  the  54th  annual 
convention  of  the  American  Fed¬ 
eration  of  Musicians  in  New 
York,  June  4-8,  provided  speedy 
and  complete  assistance  to  cover¬ 
ing  newsmen. 

The  publicity  staff,  supervised 
by  Hal  Leyshon,  a  former  editor 
of  the  Miami  (Fla.)  Daily  News, 
fed  short  longhand  takes  from 
their  press  table  to  a  press  room 
off  the  convention  floor. 

There  “adds”  were  stenciled  and 
mimeographed  only  a  few  minutes 
behind  the  proceedings.  Brief  leads 
for  afternoons  and  mornings  were 
then  added  to  already  collated 
sheets  of  running  story,  providing 
a  detailed  news  version  of  all 
speeches  and  discussions  imme¬ 
diately  after  the  adjournment  of 
each  session. 

On  their  own  client’s  hour-long 
speech,  the  union  publicists  had 
to  do  a  running  longhand  story 
from  the  press  tables,  because 
President  James  C.  Petrillo  of  the 
musicians  does  not  speak  from 
script  or  notes. 

In  addition,  the  musicians  oper¬ 
ated  a  studio  off  the  convention 
floor,  manned  by  press  photog¬ 
raphers,  that  provided  a  quick 
daily  service  of  selected  news 
shots. 
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3  Promotions 
On  Post-Gazette 
In  Pittsburgh 

Pittsburgh — Three  promotions, 
one  each  in  advertising,  editorial 
and  promotion — have  been  an¬ 
nounced  by  William  Block,  co¬ 
publisher  of  the  Pittsburgh  Post- 
Gazette. 

Robert  H.  Lampee,  who  has 
been  serving  as  assistant  to  the  ad¬ 
vertising  manager,  has  been  named 
manager,  general  advertising.  He 
succeeds  J.  H.  Kyle,  who  retired 
recently. 

Marben  Graham,  veteran  news¬ 
paperman,  has  been  named  state 
editor,  succeeding  L.  A.  (Scotchy) 
MacDonald  who  retired  after  60 
years  in  the  newspaper  business. 

Angelo  DeBernardo,  a  member 
of  the  public  relations  department 
for  four  years,  has  been  named 
director  of  public  relations. 

Mr.  Lampee,  a  native  of  Boston 
and  graduate  of  St.  John’s  Col¬ 
lege,  Annapolis,  Md.,  was  for  four 
years  a  partner  in  the  advertising 
agency  of  Campbell-Lampee  in 
New  York  and  was  a  member  of 
the  New  York  Sun  advertising 
staff  for  two  years.  After  three 
and  a  half  years  service  in  the 
Navy,  Mr,  Lampee  became  pro¬ 
motion  manager  of  the  Federated 
Publications.  Inc.,  of  Grand 
Rapids,  Mich. 

Mr.  Graham  is  a  native  of  At¬ 


lanta,  and  was  with  the  United 
Press  eight  years  and  Associated 
Press  12  years  in  various  bureaus, 
before  joining  the  Post-Gazette  in 
1947. 

Mr.  DeBernardo,  a  native  of 
Pittsburgh,  is  a  graduate  of  Du- 
quesne  University.  He  joined  the 
Post-Gazette  after  his  graduation. 

■ 

Arbitrator  Upholds 
Firing  of  Guildsman 

Columbus,  O. — A  rbitrator 
Harry  J,  Dworkin  has  denied  the 
request  of  the  Columbus  Newspa¬ 
per  Guild  for  reinstatement  of 
Thomas  Hartman,  a  circulation 
district  manager  discharged  by  the 
Columbus  Citizen. 

The  hearing,  under  the  auspices 
of  the  American  Arbitration  Assn., 
was  brought  under  the  Guild  con¬ 
tract  clause  providing  discharges 
must  be  for  “just  and  sufficient” 
causes. 

In  his  finding,  Mr.  Dworkin 
said: 

“In  an  area  in  which  the  per¬ 
formance  of  the  employe  is  in¬ 
capable  of  exact  measurement  and 
concise  test,  some  latitude  of  dis¬ 
cretion  must  necessarily  be  left  to 
the  employer.  .  .  .  Exercise  of  his 
discretion  must  at  all  times  be  rea¬ 
sonable,  fair  and  just.  ...  A  care¬ 
ful  review  of  the  testimony  fails  to 
show  any  reasonable  basis  for 
concluding  that  management  was 
motivated  by  any  ulterior  motive 
in  ordering  the  dismissal.” 


$5,000,000 
Tribute  Paid 
To  One-Inch  Ad 

Memphis,  Tenn. — In  1908, 
Plough,  Inc.  began  its  first  adver¬ 
tising  campaign  —  a  one-inch  ad 
that  ran  three  times  a  week  in  the 
Memphis  Commercial  Appeal  —  to 
promote  a  rheumatism  remedy. 

On  June  15,  43  years  later,  the 
company  launched  a  10-day  cele¬ 
bration  of  the  opening  of  a  $5,- 
000,000  Memphis  plant.  Recalling 
the  early  days  of  Plough,  Inc., 
which  today  markets  each  year 
more  than  100,000,000  packages 
of  150  drug  and  cosmetic  products 
throughout  the  United  States  and 
53  foreign  countries,  president  Abe 
Plough  paid  tribute  to  Maury  S. 
Weisiger,  local  advertising  man¬ 
ager  of  the  Commercial  Appeal 
and  Memphis  Press  -Scimitar,  who 
sold  him  that  first  advertisement 
and  gave  him  liberal  terms  in 
which  to  pay  for  it. 

Giving  him  a  gold  watch,  Mr. 
Plough  told  the  group  that  Mr. 
Weisiger  had  put  him  on  the  right 
course  in  advertising  with  a  quota¬ 
tion  from  the  late  C.  P.  J.  Moo¬ 
ney,  then  editor  of  the  Commer¬ 
cial  Appeal,  who  said:  “If  you 
never  stop  telling  ’em,  you’ll  never 
stop  selling  ’em.” 

Enoch  Brown,  president  and 
general  manager  of  Memphis  Pub¬ 
lishing  Co.,  said  “Abe  Plough’s 


formula  for  success  has  been  faith 
in  independent  dealers,  a  good 
product  and  consistent  advertising. 
And  he  has  stuck  to  it.”  In  its  43 
years,  Mr.  Brown  pointed  out,  the 
Plough  company  has  spent  $40,- 
000,000  for  advertising,  of  which 
$32,000,000  went  to  newspapers. 

Other  speakers  included  J.  N. 
Heiskell,  editor  of  Arkansas  Ga¬ 
zette  at  Little  Rock. 

■ 

Hadacol  Halts  Display 
Ads;  Favors  News-Style 

Lafayette,  La. — The  LeBlanc 
Corp.  is  returning  to  news-styk 
advertising  of  its  Hadacol;  has  ac 
cordingly  cancelled  its  display 
campaign  in  900  dailies. 

The  reason,  according  to  Ma 
jestic  Advertising  Agency  partnei 
L.  H.  Towner,  is  that  news-styk 
ads  paid  off.  “I  don’t  think  displaj 
ads  work  out  too  well  for  us.” 

Hadacol’s  display  campaigi| 
kicked  off  about  three  months  ag< 
in  some  1,300  dailies.  Last  week 
about  900  papers  were  instructec 
to  cut  several  banks  of  testimonial; 
from  its  ads  scheduled  for  Junt 
3-9.  By  week’s  end  Hadacol  can 
celled  completely.  New  ads  an 
going  to  the  complete  list. 

■ 

Sub  Prices  Raised 

Houston  —  Increase  in  sub 
scription  rates  from  $1.50  t< 
$1.75  monthly,  daily  and  Sunday* 
has  been  announced  by  th» 
Houston  Post. 


THE  KEMSLEY 


MANUAL  OF 
JOURNALISM 


An  authoritative  handiMMik  on  newspaper 
production  and  practice  written  by  leading 
executives  of  kemsley  Newspapers.  Ltd., 
F^urope’s  largest  newspaper  oritanisatiun. 

With  An  Introduction 


VISCOUNT  KEMSLEY 


1.  HE  Kemsley  Manual  of  Journalism  is  a  study 
of  the  entire  range  of  newspaper  work  written  by  men  and 
women  of  skill  and  wide  experience  in  their  railing,  with  a 
fullness  of  detail  never  before  attempted. 

Its  480  pages  embrace  every  main  branch  of 
journalistic  activity  and  include  more  than  200  reproductions 
of  photographs  and  drawings,  many  of  them  of  historic 
interest.  Here  is  a  luHik  authoritative  in  its  treatment  and 
indispensable  for  its  factual  information. 

But  it  is  more  than  a  text-book.  The 
principles,  the  standards  and  the  codes  which  g»»vern  the 
conduct  of  every  reputable  newspaper  on  lM>th  sides  of  the 
Atlantic  are  expounded  with  clarity. 

The  Kemsley  Manual  of  Journalism  will  be  as 
invaluable  to  every  working  journalist  and  student  of 
j<(urnalisni  in  America  as  it  has  already  proved  to  be  in  F.urope. 


Some  of  the  Contents 

The  .Making  of  »  Newspaper  •  The  Editor  •  Picture  Editing  •  The  Fashion 
Editor  •  The  News  Editor  •  The  Features  Editor  •  The  Sports  Editor  •  The 
Suh-Editor  •  Newspaper  Typography  •  The  British  Press:  A  Survey  •  The 
Sunday  Newspaper  •  Provincial  .Morning  and  Evening  Newspapers  •  The  County 
Newspaper  •  The  News  Agencies  •  The  Reporter  •  Foreign  News  •  Sports 
News  •  Literary  Criticism  •  Dramatic  Criticism  •  Leader  Writing  •  The  City 
Editor  •  Political  Cartoons  •  Strip  Cartoons  •  Colour  Printing  •  Production 
Newsprint  •  Press  Communications  •  Circulation  •  .Management  Problems 
Advertising  •  Notes  on  Libel  •  Libel  Law  Reform  •  Recruitment  and 
Training  •  Books  for  Journalists  •  Pitfalls  in  Names  and  Titles 
A  Newspaper  Glossary 


I 

PUBLISHED  BY  CASSELL  &  CO.  LTD.  LONDON  •  PRICE  TWENTY-FIVE  SHILLINCS 

Distributors  in  the  U.S.A.: 

THE  BRITISH  BOOK  CENTRE  INC.,  122  EAST  55lh  STREET,  NEW  YORK  22,  N.Y.] 


EDITOR  &  PUBLISHER  for  June  23,  1951 


SYNDICATES 


Maggie  Higgins  to  Write 
Three-a-Week  Column 


By  Erwin  Knoll 

Marguerite  Higgins,  Pulitzer 
rize  war  correspondent  and  au- 
hor  of  the  best-selling  “War  in 
Korea:  The  Re- 
X)rt  of  a  Woman  '"‘TjrsiWlg'"  ■  ' 
ombat  Corre- 
ipondent,”  will 
eave  shortly  on  a 
•ound- the -world 
rip  to  cover  im- 
wrtant  sensitive 
ireas  in  the  fight 
igainst  global 
Communism  for 
he  New  York 
-Ierald  Tribune  .  .  . 

SYNDICATE.  Miss  Higgins 

Miss  Higgins’  dispatches,  which 
will  combine  spot  news  coverage 
vith  interpretive  “think”  pieces, 
vill  be  distributed  as  substitutes 
or  the  “Today  and  Tomorrow” 
olumn  of  Walter  Lippmann,  who 
•egan  a  six  months  leave  of  ab- 
ence  this  week.  The  columns — a 
ninimum  of  three  weekly  —  will 
Iso  be  offered  to  new  clients. 

Miss  Higgins  is  expected  to  file 
ler  first  stories  August  1  from 
terlin,  where  she  first  gained  rec- 
gnition  for  reporting  at  the  close 
f  World  War  II.  She  will  later 
roceed  to  the  Middle  and  Far 
’.ast,  and  will  send  her  final  dis- 
atches  from  Tokyo  and  Korea  at 
le  end  of  the  year. 

Mr.  Lippmann,  who  this  sum- 
ler  completes  20  years  of  writing 
Today  and  Tomorrow”,  will  re- 
jme  his  column  early  in  1952. 
n  the  interim  he  will  work  on  a 


book,  “The  Image  of  Man”,  the 
third  in  a  trilogy  which  includes 
“A  Preface  to  Morals”  and  “The 
Good  Society”. 

Mirror  Syndicate  Offers 
Handwriting  Feature 

A  THREE  -  COLUMN  three  -  inch 
panel  feature  called  “How  Do  You 
Write?”,  prepared  by  handwriting 
expert  Muriel  Stafford,  is  being 
offered  by  Mirror  Enterprises 
Syndicate,  Los  Angeles,  for  first 
release  July  9. 

Each  panel  incorporates  the 
handwriting  and  picture  of  a  fa¬ 
mous  personality,  together  with 
Miss  Stafford’s  analysis,  which  is 
personalized  for  the  individual 
reader.  At  editor’s  option  the  fea¬ 
ture  also  includes  the  offer  to 
readers  of  an  individual  handwrit¬ 
ing  analysis. 

Miss  Stafford’s  handwriting  and 
interview  feature  has  hitherto  been 
Jjublished  individually  in  a  number 
of  newspapers,  including  the  New 
York  Mirror,  where  it  appeared 
continuously  for  more  than  seven 
years. 

The  first  series  of  “How  Do  You 
Write?”  consists  of  100  panels, 
which  may  be  released  at  optional 
frequency.  Mats  or  proofs  are  sup¬ 
plied. 

"Casey  Ruggles"  Creator 
Is  Promotion-Wise 

San  Jose,  Calif.  —  Editors  and 
promotion  managers,  who  often 


$tops  press  — &  pressmen! 

A  curvaceous  cutie  of  the  city  desk,  glamor  gal 
go-getter  reporter  of  the  Flash,.. her  exciting 
\  escapades,  startling  scoops,  journalistic  form  stops 
^  the  presses... does  ditto  with  pressmen  and  the  public. 

irenda  Starr 

Dale  Messick . . .  dramatizes  the  daily  doings 
1  headline  hunter,  appeals  to  all  ages,  ^ 

nen  as  well  as  men.  Her  creator  was  born 
rary,  went  to  Chicago  Art  Institute,  got  Bps 

t  job  in  engraving,  lettered  motor  boats,  R' 

greeting  cards  before  finding  success  ..  ‘ 

i  cartoonist.  For  a  feature  to  flash-up  {'  \ 

;ulation... phone,  wire,  or  write  for 
ofs  and  prices  to  Mollie  Slott,  Manager. 

kicaga  Tribune^JXew  Yorh  JVews 

BuUtllna,  A’eir  York 

fnnSCmmmV  Tribune  Touer,  Vhlraoo 


gripe  about  the  inadequate  promo¬ 
tional  backing  given  syndicated 
features,  have  no  grounds  for  com¬ 
plaint  against  Warren  Tufts,  cre¬ 
ator  of  United  Features’  “Casey 
Ruggles”  strip.  This  26-year-oid 
cartoonist  believes  that  the  creator 
of  comic  strip  figures  owes  news¬ 
papers  the  added  service  of  pub¬ 
licizing  his  strip  characters  by 
means  other  than  the  use  of  pen, 
ink  and  color. 

Mr.  Tufts  recently  returned  from 
Los  Angeles,  where  he  appeared  on 
the  “Truth  or  Consequences”  radio 
show  and  presented  a  stunt  which 
had  a  participant  digging  for  gold 
in  an  area  of  Los  Angeles  sug¬ 
gested  by  a  gold  mining  sequence 
in  the  comic  strip.  The  stunt  was 
fully  covered  by  the  Los  Angeles 
Times,  which  carries  “Casey  Rug¬ 
gles”,  and  received  spot  coverage 
from  other  local  papers. 

Recently  Mr.  Tufts  participated 
in  the  centennial  of  the  San  Jose 
Mercury  here.  Virginia  City’s 
celebration  and  the  El  Dorado  ob¬ 
servance  in  Las  Vegas.  Nev.  are 
also  on  his  promotion  calendar. 

The  young  artist  has  retained 
television,  radio  and  motion  pic¬ 
ture  rights  to  “Casey  Ruggles”  and 
is  currently  carrying  on  contract 
negotiations  with  several  tv  pro¬ 
ducers.  If  the  strip  is  adapted  for 
TV,  however,  he  will  insist  on  the 
right  to  be  technical  advisor  of 
production,  he  told  Editor  &  Pub¬ 
lisher.  He  already  has  found  from 
experience  with  a  former  assistant 
that  when  others  produce  a  char¬ 
acter,  it  often  loses  qualities  en¬ 
dowed  by  the  original  artist. 

The  ultimate  focus  of  the  entire 
promotion  program  is  to  spotlight 
the  character  created  for  the  news¬ 
papers,  Mr.  Tufts  maintains.  He 
points  out  that  “the  great  job  is  to 
keep  the  product  valuable  to  the 
publishers.” 

Authentic  Caravel 
For  Kevin's  Adventures 

;  Kreigh  Collins,  who  draws  the 
“Kevin  the  Bold”  Sunday  page  for 
NEA  Service,  is  a  stickler  for  ac- 
i  curacy  and  proud  of  a  well- 
j  merited  reputation  for  authentic 
detail  in  the  field  of  period  illus- 
'  tration. 

I  His  present  continuity  in  “Kevin 
I  the  Bold”  features  a  15th  Century 
I  caravel — a  picturesque  sailing  ves¬ 
sel  of  that  period.  Mr.  Collins 
was  not  satisfied  with  making  his 
drawings  from  pictures  in  his  li¬ 
brary  of  15th-century  lore.  There 
was  the  problem  of  perspective. 

Since  there  aren’t  any  caravels 
lying  around  loose  these  days  to 
use  as  models,  he  met  the  problem 
by  retiring  to  his  workshop  and 
making  a  miniature  caravel  of  his 
own. 

The  result  is  an  extraordinarily 
accurate  reproduction — the  prod¬ 
uct  of  a  painstaking  job  of  re¬ 
search,  designing,  carving  and  rig¬ 
ging.  Now  the  model  is  one  more 
valuable  prop  in  Collins’  studio  at 
.\da.  Mich.,  and  the  problem  of 
perspective  has  been  solved  in 
typical  Collins  fashion. 

EDITOR  &  I 


News  and  Notes 

Fulton  Oursler.  whose  “The 
Greatest  Book  Ever  Written — The 
Old  Testament  Story”  will  be  re¬ 
leased  this  fall  by  King  Features 
Syndicate,  has  been  awarded  an 
honorary  Doctor  of  Letters  degree 
by  Fordham  University.  Mr.  Our¬ 
sler  is  also  the  author  of  a  weekly 
column,  “Modern  Parables”,  dis¬ 
tributed  by  Des  Moines  Register 
AND  Tribune  Syndicate. 

*  *  * 

An  anonymous  donor  has  set  up 
a  $50,000  Grantland  Rice  Fellow¬ 
ship  fund  to  honor  the  nana  sports 
columnist.  The  trust  will  make  an 
annual  award  of  the  Grantland 
Rice  Fellowship  in  Journalism. 

*  *  * 

Hal  Renneck  has  joined  the  sales 
staff  of  New  York  Herald  Trib¬ 
une  Syndicate.  He  was  formerly 
associated  with  Overseas  News 
Agency  and  Press  Features,  Inc. 

ifc  ]|i 

James  E.  O'Bryon,  whose  fea¬ 
ture  “Happily  Ever  After”  is  dis¬ 
tributed  by  Publishers  Syndicate, 
has  resigned  as  director  of  publici¬ 
ty  of  the  Mutual  Broadcasting  Sys¬ 
tem. 

*  *  * 

Gaylord  Hauser.  King  Eeatures 
Syndicate  diet  columnist  is  edi¬ 
tor  of  a  new  quarterly  pocket-sized 
magazine.  Diet  Digest. 

m 

Petrillo  Publicists 
Helpful  to  Newsmen 

Publicists  for  the  54th  annual 
convention  of  the  American  Fed¬ 
eration  of  Musicians  in  New 
York.  June  4-8,  provided  speedy 
and  complete  assistance  to  cover¬ 
ing  newsmen. 

The  publicity  staff,  supervised 
by  Hal  Leyshon,  a  former  editor 
of  the  Miami  (Fla.)  Daily  News, 
fed  short  longhand  takes  from 
their  press  table  to  a  press  room 
off  the  convention  floor. 

There  “adds”  were  stenciled  and 
mimeographed  only  a  few  minutes 
behind  the  proceedings.  Brief  leads 
for  afternoons  and  mornings  were 
then  added  to  already  collated 
sheets  of  running  story,  providing 
a  detailed  news  version  of  all 
speeches  and  discussions  imme¬ 
diately  after  the  adjournment  of 
each  session. 

On  their  own  client’s  hour-long 
speech,  the  union  publicists  had 
to  do  a  running  longhand  story 
from  the  press  tables,  because 
President  James  C.  Petrillo  of  the 
musicians  does  not  speak  from 
script  or  notes. 

In  addition,  the  musicians  oper¬ 
ated  a  studio  off  the  convention 
floor,  manned  by  press  photog¬ 
raphers,  that  provided  a  quick 
daily  service  of  selected  news 
shots. 
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3  Promotions 
On  Post-Gazette 
In  Pittsburgh 

Pittsburgh — Three  promotions, 
one  each  in  advertising,  editorial 
and  promotion — have  been  an¬ 
nounced  by  William  Block,  co¬ 
publisher  of  the  Pittsburgh  Post- 
Gazette. 

Robert  H.  Lampee.  who  has 
been  serving  as  assistant  to  the  ad¬ 
vertising  manager,  has  been  named 
manager,  general  advertising.  He 
succeeds  J.  H.  Kyle,  who  retired 
recently, 

Marben  Graham,  veteran  news¬ 
paperman,  has  been  named  state 
editor,  succeeding  L.  A.  (Scotchy) 
MacDonald  who  retired  after  60 
years  in  the  newspaper  business. 

Angelo  DeBernardo.  a  member 
of  the  public  relations  department 
for  four  years,  has  been  named 
director  of  public  relations. 

Mr.  Lampee,  a  native  of  Boston 
and  graduate  of  St.  John’s  Col¬ 
lege,  Annapolis,  Md..  was  for  four 
years  a  partner  in  the  advertising 
agency  of  Campbell-Lampee  in 
New  York  and  was  a  member  of 
the  New  York  Sun  advertising 
staff  for  two  years.  After  three 
and  a  half  years  service  in  the 
Navy,  Mr.  Lampee  became  pro¬ 
motion  manager  of  the  Federated 
Publications,  Inc.,  of  Grand 
Rapids,  Mich. 

Mr.  Graham  is  a  native  of  At¬ 


lanta,  and  was  with  the  United 
Press  eight  years  and  Associated 
Press  12  years  in  various  bureaus, 
before  joining  the  Post-Gazette  in 
1947. 

Mr.  DeBernardo,  a  native  of 
Pittsburgh,  is  a  graduate  of  Du- 
quesne  University.  He  joined  the 
Post-Gazette  after  his  graduation. 

■ 

Arbitrator  Upholds 
Firing  of  Guildsman 

Columbus,  O. — A  rbitrator 
Harry  J.  Dworkin  has  denied  the 
request  of  the  Columbus  Newspa¬ 
per  Guild  for  reinstatement  of 
Thomas  Hartman,  a  circulation 
district  manager  discharged  by  the 
Columbus  Citizen. 

The  hearing,  under  the  auspices 
of  the  American  Arbitration  Assn., 
was  brought  under  the  Guild  con¬ 
tract  clause  providing  discharges 
must  be  for  “just  and  sufficient” 
causes. 

In  his  finding,  Mr.  Dworkin 
said: 

“In  an  area  in  which  the  per¬ 
formance  of  the  employe  is  in¬ 
capable  of  exact  measurement  and 
concise  test,  some  latitude  of  dis¬ 
cretion  must  necessarily  be  left  to 
the  employer.  .  .  .  Exercise  of  his 
discretion  must  at  alt  times  be  rea¬ 
sonable,  fair  and  just.  ...  A  care¬ 
ful  review  of  the  testimony  fails  to 
show  any  reasonable  basis  for 
concluding  that  management  was 
motivated  by  any  ulterior  motive 
in  ordering  the  dismissal.” 


$5,000,000 
Tribute  Paid 
To  One-Inch  Ad 

Memphis,  Tenn. — In  1908, 
Plough,  Inc.  began  its  first  adver¬ 
tising  campaign  —  a  one-inch  ad 
that  ran  three  times  a  week  in  the 
Memphis  Commercial  Appeal  —  to 
promote  a  rheumatism  remedy. 

On  June  15,  43  years  later,  the 
company  launched  a  10-day  cele¬ 
bration  of  the  opening  of  a  $5,- 
000.000  Memphis  plant.  Recalling 
the  early  days  of  Plough,  Inc., 
which  today  markets  each  year 
more  than  100,000.000  packages 
of  150  drug  and  cosmetic  products 
throughout  the  United  States  and 
53  foreign  countries,  president  Abe 
Plough  paid  tribute  to  Maury  S. 
Weisiger,  local  advertising  man¬ 
ager  of  the  Commercial  Appeal 
and  Memphis  Press  -Scimitar,  who 
sold  him  that  first  advertisement 
and  gave  him  liberal  terms  in 
which  to  pay  for  it. 

Giving  him  a  gold  watch,  Mr. 
Plough  told  the  group  that  Mr. 
Weisiger  had  put  him  on  the  right 
course  in  advertising  with  a  quota¬ 
tion  from  the  late  C.  P.  J.  Moo¬ 
ney,  then  editor  of  the  Commer¬ 
cial  Appeal,  who  said:  “If  you 
never  stop  telling  ’em,  you’ll  never 
stop  selling  ’em.” 

Enoch  Brown,  president  and 
general  manager  of  Memphis  Pub¬ 
lishing  Co.,  said  “Abe  Plough’s 


formula  for  success  has  been  faith 
in  independent  dealers,  a  good 
product  and  consistent  advertising. 
And  he  has  stuck  to  it.”  In  its  43 
years,  Mr.  Brown  pointed  out,  the 
Plough  company  has  spent  $40,- 
000,000  for  advertising,  of  which 
$32,000,000  went  to  newspapers. 

Other  speakers  included  J.  N. 
Heiskell,  editor  of  Arkansas  Ga¬ 
zette  at  Little  Rock. 

■ 

Hadacol  Halts  Display 
Ads;  Favors  News-Style 

Lafayette,  La. — ^The  LeBlanc 
Corp.  is  returning  to  news-style 
advertising  of  its  Hadacol;  has  ac 
cordingly  cancelled  its  display 
campaign  in  900  dailies. 

The  reason,  according  to  Ma¬ 
jestic  Advertising  Agency  partnei 
L.  H.  Towner,  is  that  news-style 
ads  paid  off.  “I  don’t  think  displaj 
ads  work  out  too  well  for  us.” 

Hadacol’s  display  campaigi) 
kicked  off  about  three  months  age 
in  some  1,300  dailies.  Last  week 
about  900  papers  were  instructet 
to  cut  several  banks  of  testimonial; 
from  its  ads  scheduled  for  Junt 
3-9.  By  week’s  end  Hadacol  can 
celled  completely.  New  ads  an 
going  to  the  complete  list. 

■ 

Sub  Prices  Raised 

Houston  —  Increase  in  sub 
scription  rates  from  $1.50  t( 
$1.75  monthly,  daily  and  Sunday 
has  been  announced  by  thi 
Houston  Post. 
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PROMOTION 


Newspaper  Promotion: 
Sell  Free  Enterprise 


By  T.  S.  Irvin 

One  of  the  greatest  ideas  for 
gating  the  story  of  America  be¬ 
hind  the  various  curtains  that  sepa¬ 
rate  us  from  the  understanding  of 
the  peoples  of  Europe  was  origi¬ 
nated,  if  we  remember  correctly, 
by  the  late  Glenn  Griswold,  foun¬ 
der  of  Public  Relations  News. 

The  idea  was  simply  to  mail  the 
imploye  house  magazines  of  U.  S. 
companies  to  friends  and  rela- 
;ions  of  those  employes  in  Eu¬ 
rope.  Thus,  the  U.  S.  worker 
would  be  talking  directly,  in  a 
jense,  to  bis  European  counter¬ 
part.  Pictures  of  him  at  work  and 
jt  play  would  emphasize  and  make 
;ven  more  real  the  story  he  had 
o  tell. 

The  idea  has  been  adopted  by 
quite  a  number  of  companies,  and, 
'»  far  as  we  know,  has  met  with 
‘musual  reception  and  has  evoked 
jncouraging  response.  Perhaps 
Vou  want  to  try  it  with  your  house 
|nagazine. 

We  recalled  the  idea  this  week 
IS  we  thought  of  an  extension  of 
t.  What  a  wonderful  thing  it 
would  be  for  the  Voice  of  Amer- 
ca  if  it  could  speak  occasionally 
hrough  the  medium  of  the  pro- 
notion  of  U.  S.  newspapers.  If 
fver  the  story  of  U.  S.  commun- 
ties  and  the  people  who  live  and 
vork  in  them  is  told  with  factual 
orce,  and  yet  with  persuasive 
ok)r  and  vigor,  it  is  in  market 
promotions  put  out  by  U.  S.  news- 
lapers. 

,  This  week,  for  instance,  two 
xcelient  market  promotions  come 
p  hand  that  would  certainly  give 
he  Kremlin  a  large  headache  if 
ney  were  permitted  free  circula- 
ion  among  the  Russian  people. 
Tieir  effectiveness  among  the 
eople  who  do  get  them,  in  this 
ountry,  should  be  equally  great. 


and  in  a  positive  way,  of  course. 

First  there  is  “The  Lubbock 
Story,”  intriguingly  sub-titled  “an 
earthy  romance  of  pioneering  to 
riches.”  Lubbock,  of  course,  is 
in  Texas,  and  although  it  is  a 
city  of  only  71,000,  the  story  is 
about  the  “Lubbock  area  ...  a 
state  within  Texas,  as  large  as 
New  Jersey,  Delaware  and  Mary¬ 
land  combined.  .  .  .”  Whew,  them 
Texans! 

Lubbock  is  the  center  of  the 
great  south  plains  of  Texas,  some 
300  miles  west  of  Fort  Worth. 
As  late  as  World  War  I  this  was 
wide-open  range  country,  and  only 
two  generations  ago,  buffalo  still 
roamed  there. 

Today,  Lubbock  is  the  center 
of  a  thriving  county.  In  40  years, 
Lubbock  County  has  grown  from 
3,600  population  to  over  100,000, 
while  the  retail  trading  area  en¬ 
compasses  more  than  300,000  pop¬ 
ulation.  The  Lubbock  story,  as 
this  fascinating  booklet  put  out 
by  the  Avalanche-Journal  tells, 
“grows  .  .  .  and  grows  .  .  .  and 
grows.” 

As  you  go  through  this  booklet, 
which  is  handsomely  designed  and 
most  readably  written,  you  get  all 
the  amazing  facts  about  the  Lub¬ 
bock  market,  and  you  get  all  the 
color  and  the  satisfaction  of  life 
and  of  living  in  the  Lubbock 
country  as  well. 

You  get  the  fascinating  story, 
fortified  with  pictures,  of  Lubbock 
as  a  cotton  center,  as  a  grain 
center,  as  a  livestock  center,  as  a 
shopping  center.  You  see  Lub¬ 
bock’s  homes,  its  banks,  its  util¬ 
ities,  its  hospitals,  its  churches,  its 
hotels,  its  parks,  its  schools,  its 
transport,  its  business,  its  industry 
— and  its  people. 

“The  Lubbock  Story”  is  the 


Advrrtiiicinptit 


Vork  Cools  the  Nation 
With  Help  of  Newspapers 


York,  Pa. — “Many  thousands  of 
York  Air  Condi¬ 
tioners  undoubtedly 
are  in  home  and 
commercial  use 
right  now  because 
newspaper  adver¬ 
tising  sparked  the 
interest  of  heat- 
weary  prospects.” 
says  Mr.  J.  R. 
Hertzler,  York 
Corporation’s  vice- 
president  and  gen- 


Hertzler 


eral  sales  manager.  “This,”  he  con¬ 
tinues,  “is  why  we  believe  so 
strongly  in  the  persistent  use  of 
newspaper  space  by  our  distribut¬ 
ing  organization. 

“.\nd,”  he  concludes,  “when  it 
comes  to  ideas  which  can  be  trans¬ 
lated  into  increased  sales.  Sales 
.Management  magazine  is  as  depend¬ 
able  as  newspaper  advertising.  That 
is  why  I  read  it  regularly.” 


story  of  a  market.  In  a  narrow 
sense,  it  is  a  newspaper’s  promo¬ 
tion  of  its  market.  In  a  large 
sense,  it  is  a  story  of  the  Amer¬ 
ican  way. 

*  *  « 

Somewhat  different  in  its  ap¬ 
proach  is  a  booklet  titled  “Day- 
ton,  Ohio,  Today,”  put  out  by  the 
Dayton  Daily  News  and  Journal- 
Herald.  This  is  loaded  down  with 
color  charts  which  show  how  Day- 
ton  rates  as  an  industrial  market. 
These  charts  show  the  number  of 
employed  workers  in  various  Ohio 
cities,  their  wages,  passenger  car 
ownership,  and  per  capita  liquor 
sales. 

Other  charts  show  newspaper 
circulation  trends  in  Dayton,  and 
compare  various  Ohio  newspaper 
markets  by  number  of  families 
and  family  coverage. 

All  this  is  good,  hard,  meat  and 
potatoes  n»arket  promotion.  But 
before  you  dive  into  all  this,  you 
get  a  word  and  picture  story  of 
Dayton  today,  and  of  Dayton’s 
industry.  And  it’s  an  exciting 
story  of  a  city  and  a  people  on 
the  move. 

Here,  again,  is  excellent  promo¬ 
tion  in  the  narrow  sense,  and  the 
American  story — at  least  one  facet 
of  it — in  the  broader  sense. 

Scmdlot  Baseball 

Newspapers  are  always  ac¬ 
cused  of  playing  up  the  bad  and 
playing  down  the  good.  Right 
now  they  are  most  vulnerable,  of 
course,  because  of  the  headlines 
given  the  awful  story  of  teen-age 
narcotics  addicts.  But  side  by  side 
with  this  terrible  story  in  the 
New  York  Journal- American  there 
runs  a  good  story,  the  story  of 
the  Journal-American’s  annual 
sandlot  baseball  promotion. 

This  is  the  ninth  year  the  Jour- 
nal-American  has  sponsored  its 
Sandlot  Baseball  Alliance.  Today, 
some  100,000  boys  participate — 
no  mean  army.  In  eight  years,  the 
Journal-American  has  distributed 
more  than  $39,000  to  the  seven 
leagues  in  the  city  alliance,  for 
equipment,  uniforms,  etc.  But 
this  relatively  small  expenditure 
cannot  begin  to  measure  the  good 
that  has  been  done. 

The  story  of  this  sandlot 
achievement  is  told  in  a  booklet 
the  Journal-American  is  currently 
distributing  to  prospective  par¬ 
ticipants  in  the  program. 

“Philadelphia  Futurama" 

If  you  are  involved  in  the 
preparation  or  promotion  of  spe¬ 
cial  sections,  one  you  definitely 
must  get  your  hands  on  is  the 
“Philadelphia  Futurama”  section 
put  out  Monday,  June  18,  with 
the  Philadelphia  Inquirer.  The 
section,  a  12-page  rotogravure  tab¬ 
loid,  heralded  the  merger  of  the 
Corn  Exchange  National  Bank  and 
Trust  Company  and  the  Girard 
Trust  Company  into  the  new  Gir¬ 
ard  Trust  Com  Exchange  Bank. 

The  section,  all  advertising,  pre¬ 
pared  by  the  Aitkir-Kynett  ad¬ 
vertising  agency,  Philadelphia, 
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To  the  Queen's  Taste 

PHILADELPHIA,  PA.  —  Ar¬ 
thur  Kaufmann,  executive  head 
of  Gimbels  Department  Store, 
tells  this  story  about  the  Phila¬ 
delphia  Bulletin: 

He  was  having  lunch  in  Hol¬ 
land  with  Queen  Juliana  and 
Prince  Bernhardt  and  the  sub¬ 
ject  of  newspapers  was  being 
discussed. 

mentioned  the  Bulletin,” 
Mr.  Kaufmann  said,  “where¬ 
upon  the  Queen  said:  ‘Oh,  that’s 
the  paper  nearly  everybody 
reads.’  ” 

Startled,  Mr.  Kaufmann  asked 
her  how  she  knew  that  slogan. 
The  Queen  said  she  had  been 
reading  Richard  Decker’s  car¬ 
toons,  which  appear  in  the  Bul¬ 
letin’s  ads  in  Editor  &  Publisher 
and  the  New  Yorker. 

traces  the  growth  of  Greater  Phil¬ 
adelphia  and  projects  its  future. 
The  role  of  banking,  of  course, 
comes  into  this,  and  specifically 
the  story  of  the  two  banks  now 
merged  into  one.  It  explains  the 
function  of  the  bank  in  today’s 
community,  and  shows  how  it  is 
“more  than  a  place  to  deposit  or 
borrow  money.” 

This  is  a  fine  promotion  for  the 
bank,  of  course.  But  it  is  an 
equally  fine  promotion  for  Phil¬ 
adelphia,  and,  in  a  sense,  for  the 
Inquirer. 

In  the  Bag 

“What  do  you  want  to  know 
about  the  Nashville  and  Middle 
Tennessee  market?”  Whatever  it 
is,  this  lively  folder  put  out  by 
the  Nashville  Banner  and  Tennes¬ 
sean  tells  you,  quickly  and  inter- 
•estingly.  Here  are  late  facts  on 
sales,  population,  circulation,  and 
business  growth. 

“Cream  of  markets”  is  what  the 
Fort  Worth  (Tex.)  Star-Telegram 
calls  Fort  Worth  in  a  single-sheet 
promotion  telling  just  how  Fort 
Worth  stacks  up  among  the  na¬ 
tion’s  leading  markets. 

“Here  is  your  Double  Dallas 
food  market”  is  the  caption  the 
Dallas  (Tex.)  Morning  News  puts 
on  a  catchy  folder  that  gives  some 
hard  and  important  facts  about 
the  size  of  the  food  market  the 
News  delivers  not  only  in  Dallas, 
the  city,  but  in  Dallas,  the  72- 
county  market. 

■ 

Arkansas  Paper 
Has  136-Pg.  Issue 

Camden,  Ark. — ^The  Camden 
News  on  June  16  published  the 
largest  edition  its  32-year  history 
as  the  paper  totaled  136  pages 
with  a  salute  to  wood  products, 
oil.  Navy  and  agriculture. 

Included  in  the  issue  was  a 
total  of  17,905  inches  of  adver¬ 
tising.  There  were  305  advertisers 
and  the  edition  had  39  full  page 
ads  and  four  double-page  spreads. 
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PHOTOGRAPHY 

New  Method  Eliminates 
Water  for  Processing 


By  James  L  Collings 

Fort  Monmouth,  N.  J.  —  The 
Signal  Corps  Engineering  Labora¬ 
tories  (SCEL)  here  has  developed 
a  new  photo  processing  method 
which  eliminates  the  need  for 
washing  films  and  prints. 

The  technique,  called  Stabiliza¬ 
tion  Processing,  was  worked  out 
by  two  SCEL  employes,  Willard 
C.  Burner  and  Skeven  Levinos. 
With  the  use  of  a  specially  formu¬ 
lated  Amidol  developer,  stop  bath 
and  stabilizer  solutions,  their  dis¬ 
covery  makes  processing  approxi¬ 
mately  10  times  faster  for  films 
and  about  twice  as  fast  for  prints. 

Thiourea’s  the  Heart 

According  to  the  inventors,  the 
heart  of  the  process  is  a  stabiliz¬ 
ing  solution,  thiourea.  On  the  aver¬ 
age,  paper  and  films  are  im¬ 
mersed  in  this  for  two  minutes. 
The  negatives  are  so  well  stabilized 
that  extreme  high  temperature  and 
humidity  do  not  affect  printing 
quality,  nor  do  the  prints  fade. 

Mr.  Levinos  explained  that  wa¬ 
terproof  photo  paper  is  used,  thus 
helping  to  cut  drying  time  in  half. 
And  with  special  drying  methods, 
he  said,  the  time  can  be  reduced 
even  more.  The  process  gives  a 
medium  fine-grain  development, 
and  it  can  be  used  at  different  tem¬ 
peratures.  The  tones  are  the  same 
as  those  produced  by  ordinary  de¬ 
velopers. 

The  stabilizing  agent,  thiourea, 
he  pointed  out,  converts  the  un¬ 
exposed  silver  compounds  to  a 
light-transparent,  light-insensitive 
form.  The  main  step  in  the  proc¬ 
ess  is  the  conversion  of  the  un¬ 
exposed  silver  halides. 

“There  are  several  things  I 
would  like  to  make  clear,”  Mr. 
Levinos  said.  “Even  though  water¬ 
proof  paper  is  slightly  more  ex¬ 
pensive,  you’ll  save  on  time  and 
water,  thus  offsetting  the  addition¬ 
al  cost  of  the  paper.  It  is  possible 
to  use  regular  printing  paper,  but 
waterproof  paper  is  used  to  pre¬ 
vent  staining.  In  current  practice, 
finished  prints  are  usually  stacked, 
and  any  developer  absorbed  on  the 
back  side  will  in  time  undergo  dis¬ 
coloration  and  the  stains  so  pro¬ 
duced  may  be  transferred  to  the 
face  of  the  print  beneath.  And  you 
must  use  a  short  stop  for  prints 
and  a  hardening  bath  for  film.  It 
is  expected  that  this  process  will 
be  in  the  field  soon.” 

Mr.  Levinos,  who  said  he  be¬ 
lieves  the  process  should  be  of 
great  value  to  newspapers,  gave 
the  following  instructions  for 
Stabilization  Processing: 

The  Process 

Film  Processing". 

Developer — *sodium  carboxy- 
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methyl  cellulose,  1.0  gram;  am¬ 
monium  sulfite,  75.0  gram;  amidol 
(acrol),  6.8  gram;  ammonium 
bromide,  2.0  gram;  water  to  make, 
1  liter,  (^dissolve  one  gram  sodium 
carboxymethyl  cellulose  in  10  cc 
methyl  alcohol  and  add  to  the 
solution  while  stirring  rapidly.) 

Stop  Hardener — chromium  am¬ 
monium  sulfate,  30.0  gram;  water 
to  make,  I  liter.  (Grind  salt  to 
fine  powder  with  mortar  and 
pestle.) 

Stabilizing  Bath — thiourea,  30.0 
gram;  glycerine,  10.0  cc;  water  to 
make,  1  liter. 

Developing  time  for  sheet  film 
is  approximately  3  minutes  at  68 
degrees  F.;  and  for  roll  films  it’s 
2%  minutes  at  68  degrees  F.  Stop 
hardener  time  is  1-2  minutes  and 
stabilization  time  is  2-3  minutes. 
All  films  should  have  steady  agita¬ 
tion  throughout  entire  process. 

All  sheet  films  should  be  thor¬ 
oughly  squeegeed  on  a  glass  plate 
with  a  windshield  wiper  (back  of 
film  first,  then  the  emulsion  side). 
Roll  film  should  be  squeegeed 
after  hanging  to  dry.  Perforated 
films  require  one  more  step;  take 
a  wad  of  cotton,  saturate  with  wa¬ 
ter  and  squeeze  out  excess,  then 
wipe  down  the  back  of  the  film 
only.  This  is  to  absorb  any  liquid 
chemical  trapped  in  the  perfora¬ 
tions  which  would  otherwise  crys¬ 
tallize  during  drying. 

Don’t  Use  Water! 

In  a  demonstration  for  this  de¬ 
partment,  Mr.  Levinos  stressed 
several  points.  For  one  thing,  he 
said,  the  films  will  not  be  entirely 
transparent  when  taken  from  the 
stabilizing  bath.  This  condition, 
however,  clears  during  drying. 

“And,”  he  added,  “at  no  time 
should  water  be  used  for  rinsing 
films  or  paper.  Film  hangers, 
tanks,  trays  and  hands  should  be 
washed  after  contact  with  the 
thiourea  bath.” 

This  is  the  formula  for  Paper 
Processing: 

Developer — same  as  that  used 
for  film. 

Stop  Bath  —  sodium  bisulfite, 
30.0  gram;  water  to  make,  1  liter. 

Stabilization  Bath  —  same  bath 
as  with  film,  except  diluted  with 
equal  volume  of  water. 

Developing  Time — 1  minute  at 
68  degrees  F. 

Stop  Bath — 1-3  minutes  at  68 
degrees  F. 

Stabilizing  Bath — 2  minutes  at 
68  degrees  F. 

Mr.  Levinos  said  it  should  be 
noted  that  all  processing  times  are 
given  within  certain  limits.  “The 
reason  for  this,”  he  explained,  “is 
found  in  the  small  differences  in 
the  emulsion  characteristics  of  the 
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particular  films,  and  therefore  a 
precise  time  is  not  given.” 

Steady  agitation  is  required  in 
all  baths.  Chemicals  should  be 
removed  from  prints  with  a  rub¬ 
ber  squeegee.  Prints  can  be  dried 
in  the  usual  way. 

“And  on  this  phase  of  the  proc¬ 
ess,”  Mr.  Levinos  said,  “these  are 
the  things  to  watch  out  for:  proc¬ 
ess  waterproof  paper  only;  rinse 
your  hands  thoroughly  after  con¬ 
tact  with  chemicals;  wash  trays 
thoroughly  after  using  this  process; 
and  replace  stop  bath  after  every 
25  8  X  10  prints.” 

■ 

Comiort  in  Tokyo 

Syracuse,  N.  Y. — ^War  corre¬ 
spondents  from  the  Korean  battle- 
fronts  will  soon  be  able  to  relax 
in  comfort.  Three  Carrier  Weath- 
ermakers — made  in  America — are 
being  installed  to  air  condition  the 
Tokyo  Correspondents  Club,  Car¬ 
rier  Corporation  reports. 


TWA  Competition 
Has  Sept.  15  Deadline 

The  14th  Annual  Aviation  Writ¬ 
ing  and  Picture  Competition  was 
announced  this  week  by  Trans 
World  Airlines. 

Sixteen  cash  awards  of  $100 
each  are  offered  in  five  divisions 
which  encompass  almost  the  entire 
field  of  journalism.  Awards  are 
made  for  the  excellence  of  ina- 
terial  dealing  with  the  varied 
phases  of  commercial  air  trans¬ 
port.  News  and  feature  stories, 
travel  stories,  photographs  and  edi¬ 
torials  are  eligible.  The  competi¬ 
tion  spans  an  entire  year,  with 
Sept.  15  the  deadline. 

In  addition  to  the  cash  award, 
winners  will  receive  a  special 
plaque.  A  winner  will  also  be 
chosen  in  each  division  to  receive 
an  extra  $100  Sweepstake  award 
and  a  trophy  will  be  presented  to 
the  publication  or  organization 
sponsoring  the  winner’s  entry. 


Bnyht  idea 
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Newsprint?  —  Press  Room? 
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ICMA  REPORTS 


Sunday  Paper  Up  to  20c 
Regains  Early  Losses 


How  the  Hartford  (Conn.) 
Conrant  went  from  15  to  20  cents 
on  Sunday  and  in  four  months 
regained  its  initial  losses,  was  told 
by  George  F.  Clark  at  the  ICMA 
convention. 

Summing  up  his  experiences 
since  the  Sunday  Courant  went  to 
20  cents  a  copy  last  Jan.  14,  com¬ 
peting  with  10-cent  and  15-cent 
Sunday  papers  in  the  area,  Mr. 
Clark  said: 


Multiple  Buying  Drops 

‘■My  personal  opinion  is  that  the 
inflationary  cycle  alone,  except  in 
locations  where  the  newspaper  en¬ 
joys  a  monopoly  will  not  permit 
higher  rates  without  somebody  get¬ 
ting  hurt.  Sunday  newspaper  buy¬ 
ing  of  the  multiple  type  is  thin¬ 
ning  out.  indicating  that  the  cost 
of  Sunday  reading  is  catching  up 
with  the  subscriber's  pocketbook. 

“I  would  advise  anyone  contem¬ 
plating  Sunday  price  increases  at 
this  time  to  know  his  competition 
thoroughly  and  have  the  utmost 
confidence  (not  of  the  sentimental 
variety)  that  his  is  the  best  paper 
in  the  field.  A  determination  to 
keep  it  so  must  be  the  publisher's 
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policy.  A  front  runner  cannot  af¬ 
ford  to  relax.” 

Mr.  Clark  outlined  the  Courant’s 
experience  in  raising  to  20  cents 
on  Sunday  as  follows: 

All  Across  the  Board 

“The  increase  was  to  be  made 
all  across  the  board.  We  never 
have  had  any  zone  or  mail  price 
differences.  We  first  announced  it 
on  Wednesday,  January  10,  with 
two  additional  notices  following. 
Later  on  in  discussions  among 
some  of  our  friends,  we  found  a 
feeling  that  too  much  time  had 
expired  between  the  announcement 
and  the  effective  date.  The  more 
popular  methods  would  provide 
but  one  day’s  notice,  or  none  at  all 
until  the  effective  date  newspaper 
was  in  the  reader’s  hands. 

“The  stores  and  carrier  boys 
were  notified  by  letter  that  their 
wholesale  rate  was  being  increased 
from  $.11  Vi  to  $.15'/^  per  copy 
and  we  pointed  out  to  them  that 
the  retail  increase  from  $.15  to 
$.20  would  increase  their  profit  by 
$.01  per  copy. 

“Stores  were  given  a  full 
return  privilege  on  their  Sunday 
papers  only.  The  orders  of  all 
stores  were  padded  or  jacked  up. 
This  proved  to  be  a  very  wise 
move  because  of  the  results  that 
followed. 

New  Features  Advertised 

“To  our  Sunday  ‘package’  we 
added  two  pages  of  comics  and  our 
black  and  white  magazine  was  in¬ 
creased  four  pages  to  include  a 
television  page,  a  food  page,  a 
short  fiction  story  and  some  mis¬ 
cellaneous  matter.  We  advertised 
these  new  features  as  well  as  the 
complete  contents  of  the  Sunday 
paper  over  a  period  of  six  weeks. 
Out  of  town  papers  in  our  distrib¬ 
uting  area  and  the  Hartford  Times 
local  afternoon  paper  were  used 
for  this  purpose  as  well  as  our 
own.  The  cost  of  this  advertising 
program  was  $4,500. 

“The  competition  we  faced  was 
substantial.  We  are  about  midway 
(a  hundred  miles  in  each  direc¬ 
tion)  between  New  York  and  Bos¬ 
ton.  Sunday  paper  sales  in  Hart¬ 
ford  and  in  Hartford  County  will 
average  better  than  one  and  one 
half  copies  per  family  unit. 

“In  addition  to  this  competition, 
we  have  in  Connecticut  five  Sun¬ 
day  newspapers  besides  our  own. 
Two  retail  for  fifteen  cents,  one 
for  twelve,  one  for  ten  and  one 
for  eight. 

“The  first  Sunday  following  the 
increase  we  lost  1.2%.  The  Sun¬ 
days  following,  the  loss  amounted 
to  2.1%,  3%,  and  3.2%. 

“We  started  a  carrier  promotion, 
the  effect  of  which  we  first  felt  on 
Sunday,  February  11  and  by  Feb¬ 
ruary  18  our  loss  from  January  7, 


(the  last  day  at  the  old  price)  was 
2.6%. 

“During  this  period  we  were 
pleased  to  find  that  most  of  our 
stores  were  selling  out,  not  only 
their  regular  draw  but  the  jack¬ 
up.  However,  some  others  were 
suffering  substantial  losses.  The 
stores  selling  out,  we  would  further 
increase,  those  continuing  to  lose 
were  reduced. 

Some  Unpleasant  Reaction 

“The  reaction  from  home  deliv¬ 
ery  readers  was  interesting  and 
gratifying  but  not  pleasant  in  all 
cases.  Some  readers  already  billed 
in  advance  at  the  old  rate  for  their 
Sunday  paper  requested  a  correct¬ 
ed  bill.  Many  others  without  any 
question  altered  their  bills  and 
made  out  checks  for  payment  to 
include  the  increased  price.  In  all 
of  these  cases,  however,  the  old 
price  prevailed  until  the  following 
billing. 

“The  other  side  of  the  picture 
found  home  delivery  subscribers 
stopping  the  Sunday  paper.  Some 
stopped  both  the  daily  and  Sunday 
issues,  while  others  told  us  to  stop 
the  daily  and  continue  the  Sunday. 
Some  of  the  latter  told  us  they 
were  going  to  save  money  by  stop¬ 
ping  the  thirty  cent  package  and 
keep  the  twenty  cent  Sunday 
paper. 

“So  the  daily  paper’s  home  de¬ 
livery  circulation  slumped  slightly 
but  shortly  the  daily  store  sales 
and  daily  street  sales  picked  up. 

Start  Carrier  Promotion 

“We  were  not  out  of  the  woods 
yet.  Following  February  18,  we 
experienced  a  large  Sunday  reader- 
ship  turn-over.  Our  carrier  boys 
wrote  4,000  orders  during  a  cam¬ 
paign  in  which  we  used  a  varied 
line  of  merchandise  popular  among 
boys.  To  these  prizes  was  added  a 
lottery  incentive  of  six  television 
sets  plus  bonus  inducements  for 
City  District  Supervisors  and  out 
of  town  Branch  Office  Managers. 
Ninety-six  per  cent  of  the  carriers 
turned  in  one  or  more  orders  at  a 
cost  to  us  of  eighty-one  cents  per 
order.  These  orders,  however,  were 
not  reflected  in  the  press  run.  The 
boys,  meanwhile,  lost  readers  and 
while  the  majority  of  stores  con¬ 
tinued  to  sell  out,  a  goodly  number 
had  erratic  experiences. 

Less  April  Loss  Than  Usual 

“By  the  time  March  28  arrived, 
we  were  3.1%  behind  January  7 
and  the  March  monthly  average 
was  .7%  behind  March  1950.  The 
loss  in  the  City  between  January  7 
and  March  28  was  4.4%.  Our  ex¬ 
perience  in  many  outside  places 
was  much  better.  We  run  into  the 
ten  cent  competition  I  mentioned 
a  moment  ago  in  fringe  towns 
fifteen  miles  from  Hartford.  In  this 
territory,  we  were  down  3.4%.  We 
run  into  the  twelve  cent  newspa¬ 
per  territory  sixteen  miles  from 
Hartford.  Here,  we  were  down 
4.2%.  The  fifteen  cent  paper  we 
meet  in  fringe  territory  eighteen 
miles  from  Hartford  and  our  loss 
in  this  section  was  2Vz%.  The 
eight-cent  competition,  we  meet 


thirty  miles  from  our  publishing 
city  and  our  loss  in  the  territory 
was  1.07%.  In  two  small  cities, 
twenty-five  and  thirty  miles  from 
Hartford,  we  made  increases  over 
January  7. 

“These  outside  figures  indicate  a 
strong  readership  following.  These 
people  are  not  buying  our  news¬ 
paper  because  it  is  cheap,  because 
it  is  local  or  easier  available  than 
the  others.  This  readership  must 
stick  to  us  for  some  strong  per- 
sonl  reason.  These  reasons  existed 
when  it  was  necessary  for  us  to 
increase  from  ten  to  twelve  to  fif¬ 
teen  cents.  These  reasons  are  just 
as  strong  now  and  the  price  is  no 
obstacle.  Lower  rate  scales  for 
distant  points  do  not  seem  profit¬ 
able  to  me  and  are  not  necessary 
providing  you  have  the  best  news¬ 
paper  and  continue  to  keep  it  so. 

“The  coming  of  Spring  and  the 
month  of  April  affects  Sunday  cir¬ 
culations  in  our  part  of  the  coun¬ 
try.  Sunday  sales  slide  off  when  the 
readers  start  week-ending  away 
from  home.  This  April  we  had  less 
of  this  than  in  years  past  and  the 
weather  was  exceptionally  good. 
We  interpreted  this  to  mean  that 
some  of  the  readership  we  lost  is 
returning  and  at  a  slightly  higher 
rate  than  the  seasonal  fall  off.  Our 
monthly  average  for  April  vyas 
exactly  even  to  April  1950  which 
means  that  we  rubbed  out  the  .7% 
deficit  that  existed  in  March.  We 
have  only  entered  the  month  of 
May  at  the  time  this  article  is 
being  written  but  we  believe  that 
the  May  average  will  at  least  be 
equal  to  May  1950.  We  are  now 
in  the  happy  position  of  selling 
as  many  Sunday  newspapers  for 
twenty  cents  as  we  were  the  year 
previous  at  fifteen  cents.” 
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Twins  Contest  Aids  I 

In  45,000  Increase 

R.  John  Potts,  Toronto  (Ont.)  i 

Telegram,  told  how  that  paper’s  < 

“Match  the  Twins”  contest  help  < 

produce  45,000  circulation  in-  J 

crease  and  attracted  125,000  en¬ 
tries.  He  gave  3  “essential  fac-  ’ 

tors”:  ' 

(1)  Contest  must  have  public  I 

appeal;  (2)  Proper  selection  of 
prizes  which  “will  make  the  pub-  i 

lie  tingle”;  (3)  Timing  of  the 
paper’s  promotion  and  circulation 
department  follow-through. 

Mr.  Potts  concluded: 

“From  experience  we  find  that 
this  type  of  promotion,  while  pro¬ 
ductive  of  a  quick  circulation 
gain  is  really  giving  the  circula¬ 
tion  figure  a  shot  in  the  arm — and 
naturally  the  effect  is  going  to 
wear  off.  But,  if  you  are  intro¬ 
ducing  a  new  paper,  a  new  serv¬ 
ice,  or  like  the  Telegram,  selling 
at  a  nickel  against  competition 
of  three  cents — such  a  contest 
serves  the  useful  purpose  of  in¬ 
troducing  your  newspaper  to  an 
entirely  new  readership,  a  per¬ 
centage  of  which  will  stick. 

“If  you  have  a  lean  paper— or 
if  your  service  is  inferior — experi¬ 
ence  dictates  that  it  would  be  bet¬ 
ter  to  put  such  a  contest  appro¬ 
priation  into  improving  the  paper.” 
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ICMA  Reports 


Branches  Versus  class  postage.  The  final  net  will 

Corner  Drops  ^  more  on  carrier. 

C.  W.  Bevinger,  Memphis  “My  thought  is  that  carrier 
(Tenn.)  Newspapers,  discussed  ad-  service  is  modern,  most  people 
vantages  and  disadvantages  of  the  Prefer  it,  the  retired  farmer  is 
branch  system  vs.  corner  drops,  usually  the  only  complainer. 
He  explained  that  the  Commercial  Many  people  actually  cannot  be 
Appeal,  morning  and  Sunday,  op-  by  mail  as  they  demand  car- 


How  to  Use  Radio, 

TV  in  Promotions 

Charles  W.  Staab,  Cincinnati 
(O.)  Enquirer,  said  that,  as  of 

August,  1950,  responsibility  for  . . . 

the  Enquirer’s  radio  and  television  crates  on  the  branch  station’  sys-  service  and  further  are  op- 

.  «  .  r  j  ,  .L  while  the  Press-Scimitar,  eve-  POsed  to  paying  a  year 


time  was  transferred  from  the 
editorial  to  the  circulation  de¬ 
partment.  “With  that  unsought 
transfer  went  specific  instructions 
that  changed  the  pitch  from  pres¬ 
tige  to  sell,”  he  said. 

Step  No.  1  was  a  “two  weeks’ 
free — no  strings  attached,  no¬ 
obligation  offer”  to  ( 1 )  test  the 
responsiveness  of  the  audience. 


ning  paper,  uses  corner  or  bundle 
drops. 

“The  advantages  of  one  system 
over  the  other  must  be  carefully 
weighed  in  consideration  with 
what  you  do  in  your  own  city,” 
said  Mr.  Bevinger,  who  summar¬ 
ized  his  findings  as  follows: 

The  branch  station  operation. 


and  (2)  make  it  as  easy  as  pos-  he  said,  is  more  expensive;  best 
"  ’  for  heavy  promotion  efforts;  has 

a  distinct  advantage  for  collec¬ 
tions;  saves  time  in  mailing  room 
and  in  delivery  of  papers  to  place 
carrier  gets  them;  provides  a  place 
to  stuff  inserts;  provides  the  dis¬ 
trict  manager  with  an  office  and 
thus  aids  his  operation;  allows 
personal  handling  of  starts,  stops 
and  complaints  from  the  office;  re¬ 
sults  in  fewer  miscounts  and 
quicker  correction  of  such;  allows 
the  district  manager  the  oppor¬ 
tunity  to  check  on  the  time  each 
carrier  starts  delivery. 

The  bundle  drop  operation,  he 
stated,  is  less  expensive;  cuts  the 
interval  between  the  time  the  car¬ 
rier  receives  his  papers  and  de¬ 
livers  them;  can  produce  a  steady 


sible  to  get  action.  Results  were 
excellent,  he  reported.  “Within 
three  weeks,  6,024  listeners  asked 
for  the  deal.”  he  said,  “and  we 
feel  that  10,000  answers  would 
have  been  a  cinch  if  terrific  re¬ 
sponse  hadn’t  forced  us  to  drop 
the  offer  on  radio  after  one  week.” 

In  addition  to  a  five-minute 
“Top  O’  the  Mornin’  ”  radio  show 
six  mornings  a  week,  the  Enquirer 
has  improved  its  spot  commer¬ 
cials.  especially  on  tv,  said  Mr. 
Staab.  “Special  balop  cards  have 
been  designed  to  cover  spots  from 
20  seconds  to  one  minute.”  he  ex¬ 
plained.  “Lead-in  balop  says  ‘En¬ 
quirer  Briefs.’  Then  comes  an  in¬ 
teresting  quote  from  an  Enquirer 
feature  by  audio.  Video  shows 


actual  feature  heading  and  pic-  growth,  but  is  less  effective  for 


ture  of  writer.  Commercial  closes 
with  musical  notes  and  the  words: 
‘Enjoy  Yourself  Everyday  with 
the  Daily  Enquirer.’  ” 

Mr.  Staab  declared  “television 
is  a  terrific  sales  medium.” 

Sales  Meetings 
Important — Sweat 

Sales  meetings  are  important 
in  getting  the  maximum  promotion 
effort  from  a  paper’s  circulation 
sales  force.  Joyce  A.  Swan, 
Minneapolis  (Minn.)  Star  and 
Tribune,  told  the  ICMA  con¬ 
vention.  He  illustrated  his  talk 
with  15  slides  of  sales  meeting 
pictures  to  emphasize  his  points. 

He  outlined  the  essential  ingre¬ 
dients  that  go  into  a  sales  meet¬ 
ing,  such  as  build-up,  painstaking 
planning,  showmanship,  audience 
participation,  short  talks,  relaxa¬ 
tion  and  follow-up. 

Mr.  Swan  noted  that  newsprint 
shortages  can  have  a  major  bear¬ 
ing  on  objectives  for  sales  meet¬ 
ings.  “However,”  he  asserted,  “un¬ 
less  travel  restrictions  make  it  im¬ 
possible  to  bring  circulation  rep¬ 
resentatives  together,  we  believe  it 
important  to  conduct  meetings 
whether  or  not  we  have  sufficient 
newsprint  to  go  after  circulation 
increase. 

“If  we  don’t  have  the  newsprint 
to  build  circulation,  we  can  well 
spend  the  time  on  discussions  and 
programs  developed  around  the 
recruiting  and  training  of  carrier 
salesmen,  service  to  readers  and 
a  dozen  and  one  other  fundamen¬ 
tals.” 


heavy  promotional  efforts;  allows 
the  district  manager  to  make  a 
closer  check  on  service;  definitely 
is  more  efficient  in  areas  of  new 
development  or  relatively  widely 
scattered  population;  while  car¬ 
rier  meetings  are  less  effective, 
the  boys  have  more  time  to  knock 
on  doors. 

Why  Girriers  Need 
Rate  Protection 

Value  of  protecting  carriers 
against  lower  mail  rate  in  areas 
where  carrier  service  is  main¬ 
tained,  was  voiced  by  Jess  B. 
Birks,  Cedar  Rapids  (la.)  Ga¬ 
zette.  “I  feel  that  it  is  unfair  to 
a  carrier  to  compete  with  him 
even  at  the  same  rate,”  he  said, 
“and  doubly  unfair  at  a  lower 
rate.”  Mr.  Birks  stated  in  part: 

“I  believe  that  over  a  period  of 
time  more  customers  can  be  sold 
by  carrier  than  by  mail  regard¬ 
less  of  the  rate.  Carriers  well  su¬ 
pervised  will  continually  solicit 
while  mail  activity  will  be  spotty 
and  irregular.  Also  the  carrier 
offers  weekly  pay  convenience. 
The  subscriber  is  not  required 
to  lay  out  a  large  sum  at  any  one 
time.  Carriers  will  pick  up  new 
move  in  readers  at  once  who 
might  never  subscribe  by  mail,  es¬ 
pecially  those  who  move  around 
frequently. 

“From  revenue  standpoint  the 
wholesale  carrier  rate  will  bring 
in  more  money  than  the  low  mail 
rate.  Carrier  supervision  and 
trucking  costs  offset  against  so¬ 
licitors’  commissions  and  2nd- 


ad- 

vance.  Carrier  will  secure  and 
hold  more  business.  It  is  flexible, 
efficient.  Over  the  long  pull  car¬ 
rier  service  will  prove  the  best. 
Get  good  boys,  train  them,  treat 
them  fairly.  They  will  work  hard 
for  you  and  increase  their  routes.” 


Don  Bowker,  Fargo  (N.  D.) 
Forum,  presented  the  other  side 
of  mail  vs.  carrier  service  prob¬ 
lem.  pointing  out  that  Forum 
management  feels  that  tbe  sub¬ 
scriber  is  entitled  to  the  privilege 
of  choosing  the  type  of  service 
he  wants. 

“With  the  annual  home  deliv¬ 
ery  carrier  rate  to  the  subscriber 
out  of  town  for  the  seven-day  is¬ 
sue  at  $20.20  per  year,  and  the 
seven-day  mail  rate  at  $12  a  year, 
the  difference  in  rate  is  often  the 
deciding  factor  (this  mail  rate  will 
be  increased  October  1,  1951,  re¬ 
ducing  this  difference). 

“The  circulation  department  in 
the  past  six  years,  has  converted 
a  large  numt^r  of  mail  subscrip¬ 
tions  to  carrier  delivery  service, 
because  of  the  improvement  in  de¬ 
livery  to  these  towns  and  the 


sales  propaganda  used.  These 
papers  are  delivered  directly  to 
their  homes  within  hours  after 
publication.  Through  this  type  of 
promotion  our  total  n>ailing  list 
has  decreased  in  the  area  4.000 
and  the  carrier  circulation  has  in¬ 
creased  8,000.  With  this  type  of 
circulation  promotion  and  the  re¬ 
sults  thus  far,  the  management 
feels  that  it  is  not  the  proper 
time  to  force  a  subscriber  to  pay 
higher  rates  for  publication  if  he 
prefers  to  get  it  through  the 
chanrfels  of  U.  S.  Mail  and  be 
content  with  later  delivery. 

“We  admit  that  when  our  mail 
rate  becomes  more  comparable 
to  the  carrier  rate,  the  subscriber 
at  that  time  will  realize  it  will 
be  to  his  advantage  to  switch  to 
home  delivery  carrier  circulation, 
thus  getting  better  service  and  a 
more  complete  paper  with  later 
news. 

Carrier  Scholarships 
Are  Valuable  Aid 

Carrier  scholarship  awards 
were  discussed  by  R.  E.  Heckman, 
Ft.  Wayne  (Ind.)  Newspapers. 
Such  a  program  has  been  in  ef¬ 
fect  at  Ft.  Wayne  for  14  years, 
he  said.  Currently  the  Ft.  Wayne 
Newspapers  are  awarding  eight 
scholarships,  each  worth  $150, 
plus  $1  as  an  extra  bonus  for 
each  week  the  winner  has  served 
on  his  route. 

Commenting  upon  the  unsettled 
(Continued  on  page  54) 


NEWSPAPER  PLANTS 

New  Plants — Modernizations — Extensions 
— Design  Specialties  of  Lockwood  Greene  — 

A  Century  of  Industrial  Plant  Design  Experience 
More  than  30  Years  on  Newspaper  Plants 

Layouts  Planned  for 
EfRcient  Production 

LOCKWOOD  GREENE 
ENGINEERS,  Inc. 


NEW  ART! 


Arehitmett-Entinmers 

lO  RMktfeller  Plua,  N.  Y.  20 
40  Ccatral  St.,  BMton  9 
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ICMA  Reports 

continued  from  page  53 


state  of  the  world  today  and  its 
relation  to  teen-agers  who  deliver 
newspapers,  Mr.  Heckman  said: 

“Most  of  them  are  subject  to 
eventual  draft  into  the  armed  serv¬ 
ices.  For  that  reason  carriers  are 
not  as  interested  right  now  in  go¬ 
ing  on  to  college.  While  this  con¬ 
dition  will  be  clarified  in  the  days 
to  come,  it  might  be  well  to  recog¬ 
nize  that  scholarship  awards  are 
not  now  as  attractive  to  our  car¬ 
rier-salesmen  as  they  were.” 

H.  Hamilton  Bissell,  director  of 
scholaiship  boys  at  Phillips  Exeter 
Academy,  stressed  the  scholar¬ 
ship  opportunities  for  newspaper 
carriers  at  Exeter.  He  told  of  the 
William  A.  Cordingley  Memorial 
Scholarships  established  by  Cowles 
papers. 

Honolulu  Daily  Uses 
Airplane  Delivery 

Distance  and  radio  competition 
are  overcome  by  airplane  delivery, 
according  to  J.  C.  Gomes,  Hono¬ 
lulu  (Hawaii)  Star-Bulletin.  To¬ 
day,  99%  of  the  paper’s  terri¬ 
torial  subscribers  get  their  paper 
by  air,  with  the  other  1%  getting 


Another  of  a  fameut  family  of 
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it  once  a  week  by  barge. 

Mr.  Gomes,  who  was  unable 
to  attend  the  ICMA  meeting,  out¬ 
lined  the  Star-Bulletin’s  airplane 
delivery  service  in  a  paper  read 
at  the  convention. 

Plane-delivered  copies  from 
boys  and  newsstands  in  cities  on 
other  islands  is  8  cents;  home  de¬ 
livered  in  Honolulu,  $1.25  per 
month;  by  air  and  then  by  carrier 
on  other  islands,  $1.75.  The  lat¬ 
ter  rate  was  established,  he  ex¬ 
plained,  after  consideration  of  a 
six-months’  average  in  weight  of 
papers  and  other  factors. 

Answering  his  own  question — 
Does  airplane  delivery  pay?  Mr. 
Gomes  stated: 

“The  average  cost  of  hauling 
one  paper  per  month  runs  about 
50  cents.  This  50  cents  is  ear¬ 
marked  in  an  account  for  air  ex¬ 
press  charges.  Because  we  pay 
by  the  pound,  as  I  will  explain 
in  a  moment,  we  lose  money  some 
months  and  make  money  in 
others,  depending  on  the  size  of 
the  paper.  At  the  end  of  our 
fiscal  accounting  year,  we’re  gen¬ 
erally  a  little  in  the  hole. 

“We  have  found  that  regularly 
scheduled  passenger  planes  are  the 
best  bets.  They  hold  to  schedule 
very  well,  for  compared  to  your 
mainland  jumps,  ours  are  rela¬ 
tively  short  and  flying  weather  is 
excellent.  These  passenger  planes 
carry  a  cost  of  5  cents  per  pound, 
regardless  of  whether  a  particular 
trip  is  50  miles  or  250.  This  is 
called  a  commodity  rate. 

“We  could  use  air  freight  planes 
at  the  much  cheaper  rate  of  1  to 
3  cents  per  pound,  but  they  are 
generally  non-scheduled  and  they 
may  or  may  not  stop  at  certain 
airports  when  volume,  or  lack  of 
it,  makes  such  a  stop  uneconom¬ 
ical. 

“Once  in  a  great  while,  when 
we  miss  a  passenger  plane,  we 
charter  a  small  Cessna  or  Beech- 
craft  for  the  missed  trip.  These 
charter  rates  run  anywhere  from 
$35  to  $90  per  trip,  depending  on 
the  run.” 

Outlines  Personnel 
Selection  Methods 

“Wanted  a  Promotion  Man¬ 
ager  with  personality  but  not  too 
damn  much.” 

The  above  help  wanted  ad  in 
Editor  &  Publisher  aided  Jasper 
E.  Rison,  Louisville  (Ky.)  Cou¬ 
rier-Journal  and  Times,  in  devis¬ 
ing  a  “consensus  method”  of  se¬ 
lecting  circulation  personnel,  he 
told  ICMA  members. 

“We  have  discovered  that  the 
law  of  natural  selection  works  out 
in  circulation  personnel  and  that 
if  a  boy  or  girl  applies  for  a  job 
in  radio  or  editorial  or  even  in 
advertising  and  the  personnel  of¬ 
fice  sends  them  to  circulation  they 
will  seldom  if  ever  be  happy  even 
if  they  take  the  job,”  he  said. 
“And  by  the  same  token  if  a 
person,  particularly  a  former  car¬ 
rier,  seeks  a  job  in  circulation  he 
knows  what  he  is  getting  into  and 
is  more  than  likely  to  succeed.” 


He  explained  how  such  a  pol¬ 
icy  has  paid  off  in  that  every  de¬ 
partment  head  in  his  organization, 
except  himself,  is  a  former  mem¬ 
ber  of  the  newspapers’  carrier  or¬ 
ganization.  Mr.  Rison’s  consensus 
system  is  based  on  two  considera¬ 
tions:  (1)  a  minimum  intelligence 
requirement;  (2)  the  fundamental 
law  of  natural  selection  on  the 
part  of  the  applicant. 

Through  a  series  of  simple  tests 
and  interviews,  including  the  “dis¬ 
couragement  section,”  in  which 
the  unpleasant  features  of  the  job 
are  stressed,  the  Courier-Journal 
and  Times  circulation  department 
determines  whether  the  applicant 
can  and  if  he  really  wants  to 
make  good  in  that  department. 

Tells  Advantages 
Of  Company  Trucks 

By  using  night-shift  policemen 
as  part-time  afternoon  truck  driv¬ 
ers  on  two  of  four  city  trucks,  the 
Saginaw  (Mich.)  News  has  found 
company-owned  delivery  trucks 
advantageous  over  contract  haul¬ 
ers. 

Roland  H.  Ziegler,  circulation 
manager,  explained  that  prior  to 
the  switch  to  company-owned  ve¬ 
hicles,  the  News  paid  a  contract 
hauler  $3.75  per  hour  for  each 
truck.  Under  the  present  sys¬ 
tem,  cost  of  operation  has  been 
reduced  to  $2.33  per  hour,  he 
said. 

“We  have  the  blessing  of  our 
police  chief  who  has  helped  to 
provide  us  with  five  policemen 
which  we  have  trained  to  our  set¬ 
up,”  he  explained.  “Publishing 
seven  days  a  week,  and  the  fact 
we  need  only  two  part-time  men 
each  day,  these  five  policemen  are 
able  to  work  out  a  favorable 
schedule.  They  keep  their  own 
time  turning  it  in  to  the  office  each 
week. 

“If  the  police  department  trans¬ 
fers  a  man  to  the  day  shift,  the 
chief  notifies  us  in  advance  of  his 
plans,  and  sends  another  night  po¬ 
liceman  for  our  approval.  .  .  .  Be¬ 
lieve  me,  these  men  make  excel¬ 
lent  drivers  and  we  have  received 
nothing  but  the  best  of  coopera¬ 
tion.  Furthermore,  circulation 
managers  can  well  understand  the 
value  of  good  relations  with  their 
local  police  force.” 

Mr.  Ziegler  highlighted  advant¬ 
ages  of  company-owned  trucks  as 
including  improved  service,  better 
control,  better  advertising  with 
clean,  good  looking  vehicles. 

Stresses  Carrier 
Route  Training 

C.  K.  Jefferson,  Des  Moines 
(la.)  Register  and  Tribune,  told 
ICMA  members  “it  is  not  enough 
to  be  satisfied  with  good  results 
that  are  in  the  majority — every¬ 
thing  possible  must  be  done  to 
see  that  every  boy  accepted  for 
route  work  is  given  the  right  kind 
of  leadership  and  has  a  wholesome 
experience.” 

Mr.  Jefferson  stressed  the  im¬ 
portance  of  giving  more  carriers 
wholesome  experience  in  their 


route  work.  He  cited  figures  from 
a  survey  on  how  parents  felt  about 
their  sons  being  carriers.  High¬ 
lights  of  the  survey  indicated: 

Much  Little 
Responsibility  . .  95%  5% 

Handle  money..  87%  13% 

Save  money  ...  82%  *13% 

Meet  people  . . .  95%  5% 

Salesmanship  . .  75%  25% 

♦  5%,  None. 

“Note  that  the  benefits  which 
got  the  highest  ratings  from  par¬ 
ents  were  those  which  are  just 
about  automatic.  The  carrier  au¬ 
tomatically  meets  responsibility, 
handles  money  and  meets  and 
deals  with  people.  We  have  a 
carrier  savings  program  and  nearly 
all  carriers  pay  in  a  dollar  or  so 
per  week  at  the  time  they  pay 
their  account,  so  saving  is  almost 
automatic. 

“When  it  came  to  salesmanship, 
going  out  to  see  prospects  is  not 
automatic.  Learning  salesmanship 
involves  guidance  and  motivation 
on  our  part.  While  salesmanship 
got  a  fairly  high  rating,  we  f^l 
that  there  is  a  definite  shortcoming 
on  our  part  to  have  25%  of  the 
parents  feel  that  their  sons  got 
little  benefit  in  the  way  of  sales 
training.” 

The  “key  man”  is  the  carrier 
counselor,  stated  Mr.  Jefferson. 

Tells  Training  Plan 
Of  Branch  Counselors 

Training  of  part-time  branch 
counselors,  who  direct  the  opera¬ 
tions  of  1.500  newspaperboys,  was 
discussed  by  John  S.  Shank,  Day- 
ton  (O.)  News. 

The  city  is  divided  into  nine 
districts,  Mr.  Shank  explained, 
each  with  a  district  counselor  an¬ 
swering  directly  to  a  home  deliv¬ 
ery  manager.  Under  guidance  of 
the  district  managers  are  1 1  full¬ 
time  and  78  part-time  branch 
counselors  in  the  city  of  Dayton. 

Explaining  how  the  News  has 
shifted  from  full-time  to  part-time 
branch  counselors,  who  are  inde¬ 
pendent  contractors,  Mr.  Shank 
said: 

“In  our  day-to-day  dealings  with 
them,  everything  is  placed  on  a 
suggestive  rather  than  a  ‘must’ 
basis.  Since  many  district  counsel¬ 
ors,  who  have  the  job  of  training 
these  people,  came  up  through  the 
ranks  of  newspaperboys  and 
branch  counselors,  they  are  well 
qualified  to  show  them  how  all 
phases  of  newspaper  route  work 
can  be  made  easy  and  enjoyable.” 

The  average  branch  counselor 
handles  his  distribution  right  from 
his  own  home,  he  added.  “Each 
counselor  has  from  12  to  15  boys 
under  his  supervision,  with  route 
averages  of  55  daily  and  60  Sun¬ 
day  customers,”  said  Mr.  Shank. 
“This  small  unit  of  operation  per¬ 
mits  a  counselor  to  know  each  boy, 
his  parents,  his  subscribers  and  bis 
prospects.” 

A  merit  and  honor  program  for 
carriers  is  a  part  of  the  counselor 
plan  of  supervision. 
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RADIO  AND  TELEVISION 


Electronic  Journalism 
Debate  Is  Enlightening. 


By  Jerry  Walker 

A  REPORTER,  a  judge,  a  prosecu-  “The  hearings,”  he  pointed  out, 
tor  and  a  Shakespearean  authority  “were  intended  to  instruct  the 
debated  this  week  whether  it’s  public  in  the  facts  of  life.  The 
good  or  bad  to  televise  court  pro-  probers  knew  the  answers  they 
ceedtngs  and  public  hearings,  would  draw  from  witnesses.” 
(Remember  the  Kefauver  Com-  Halley’s  Bath 

, ,  ....  .  .  On  this  point  he  was  in  com- 

At  weeks  end,  the  jury-ateut  harmony  with  Rudolph  Hal- 

100  members  of  the  Aitwncan  ^  ^^e  chief  counsel  to  the  Ke- 

Tetevision  ^lety-was  still  at  Committee.  Mr.  Halley 

wits  end.  Only  Tune  (the  clock  ^  ^  n^^^e  succinctly:  “It  was  a 
that  IS)  and  Genius  (the  electrical  needed” 

engineers)  might  eventually  have  T^e  Committee,  Mr.  Halley  ad- 
the  answer.  mitted,  had  screened  the  witnesses 

Even  the  judge,  Simon  H.  Rif-  summoned  before  the  tv  lights 

kind,  arch  foe  of  trial  by  news-  ganieras.  The  object  was  to 
paper,  conceded  Time  might  be  educate  the  public, 
running  in  favor  of  what  the  re-  “Questioning  was  not  done  with 

^  scalpel,  but  with  a  battle-axe,” 
York  Times,  called  electronic  jour-  Halley. 

nalism.  damage  that  tv 

Don't  Blindfold  TV!  cameras  might  cause  in  such 

Mr,  Gould,  who  has  been  mak-  hearings,  Mr.  Halley  gave  his 
ing  a  habit  of  winning  Times  city-  opinion  that  a  witness  in  any 
room  prizes  by  his  coverage  of  ra-  courtroom  or  at  any  hearing  is 
dio  and  television  news  (he  has  in  “just  naturally  scared  and  off- 
the  works  the  first  nationwide  balance”  and  “even  a  clap  of 
roundup  of  video’s  effect  on  Amer-  thunder  wouldn’t  change  that.” 
ican  life),  argued  for  nothing  less  Mr.  Halley  took  Judge  Rifkind 
than  “full  rights”  for  television  back  a  few  years  to  a  day  when 
cameras  to  report  the  American  a  young  lawyer  (Mr.  H)  was 
scene,  whether  in  the  courtroom  cross-examining  a  witness  for  the 
or  in  Congressional  inquiry  hear-  third  day.  The  judge  called  Mr. 
ings.  H  to  the  bench  and  whispered: 

“Television,”  said  Mr.  Gould,  “You  had  better  get  that  s.o.b.  off 
“hasn’t  fought  for  its  freedom  as  the  stand  before  you  create  sym- 
it  should.  The  issue  is  one  of  ac-  pathy  for  him.” 
cess  to  the  news;  the  right  of  mil-  It  would  never  do  to  have  mic- 
lions  to  be  a  witness.  Let’s  not  rophone  or  camera  in  the  court¬ 
blindfold  tv!”  room  to  record  such  remarks,  Mr. 

Judge  Rifkind,  late  of  the  fed-  Halley  agreed, 
eral  bCTch,  brushed  aside  the  argu-  We  Ain’t  No  Mob 

ment  that  television  merely  ex-  Margaret  Webster,  the  Theater 

tends  the  courtroom.  Guild’s  expert  on  the  Bard,  gave 

“Television  is  merely  machin-  a  discourse  on  acting,  cautioned 
ery,”  he  ruled.  “It  hasn’t  any  that  television  apparatus  should 
ri^ts.  And  the  people  haven’t  not  be  apparent  to  the  witness, 
any  right  to  peer  over  officials’  and  took  issue  with  those  (includ- 
shoulders  to  see  what  they’re  do-  ing  Judge  Rifkind)  who  regard 
ing  while  they’re  doing  it.  It’s  the  tv  audience  as  a  “mob”  com- 
the  same  as  if  they  were  reading  parable  to  the  one  that  storms  a 
their  officials’  mail.”  court  for  a  cause  cekgre. 

He  went  back  to  the  Greeks  for  Miss  Webster  was  sorry  that  a 
an  argument,  citing  that  they  held  fifth  speaker  on  the  panel  could 
their  trials  in  an  amphitheater,  not  participate  because  of  more 
But,  he  noted,  Greek  justice  had  pressing  legal  business.  “Mr,  Lloyd 
little  or  no  influence  on  modern  Paul  Stryker,”  she  explained,  “is 
civilization.  the  theater’s  greatest  loss  to  the 

“We’re  not  accustomed  to  hav-  courtroom.” 
ing  millions  of  eyes  on  the  court,”  Judge  Rifkind  left  the  most 
Judge  Rifkind  contended.  “It’s  challenging  thought:  tv  is  a  means 
better  that  the  public  learn  about  to  an  intelligent  citizenry.  Is  it 
the  courts  through  word  of  mouth  useful  or  harmful  to  other  worth- 
or  the  pen.”  while  things,  such  as  our  system 

Within  five  years,  he  amended,  of  justice?  Trials  are  not  intended 
he  may  want  to  revise  this  judg-  to  educate  or  entertain  the  public; 
ment.  they  are  to  afford  a  forum  in 

He  gave  way  on  the  televising  which  to  settle  controversies.  Put 
of  such  events  as  the  Kefauver  them  in  Madison  Square  Garden 
Committee  hearings  on  the  ground  or  the  Rose  Bowl  and  they  become 
that  the  primary  function  was  to  an  abomination  to  the  litigants.  The 
exhibit  the  information  which  the  rights  belong  to  the  litigants,  not 
investigators  already  had.  to  the  wayfarer  who  just  wants  to 
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get  inside  someplace  out  of  the 
sun. 

Heard  and  Seen 

CBS  helped  to  get  newspapers 
“off  the  hook”  this  week  by  show¬ 
ing  films  of  the  Louis-Savold 
fight,  seen  originally  only  by 
moviegoers  via  closed  circuit. 
Many  a  tv  set,  it  will  be  recalled, 
was  sold  by  the  advertised  lure 
of  viewing  a  major  bout  at  home. 
*  *  * 

Arthur  Godfrey’s  red  hair  was 
all  combed  neat  and  pretty  for 
the  first  commercial  color  tv  pro¬ 
gram  June  25,  via  CBS  of  course. 
FCC  advised  stations  they  don’t 
need  special  licenses  to  transmit 
color,  and  RCA  showed  off  its  tri¬ 
color  picture  tube,  key  to  the 
all-electronic  system  of  color 
video. 

*  * 

Purely  coincidence:  As  NBC 
posted  a  new  television  rate  card, 
upping  an  evening  hour  in  New 
York  (for  example)  from  $3,100 
to  $4,000,  FCC  was  asked  to  ap¬ 
prove  sale  of  WINX,  250-watt 
Washington  station,  at  a  price  of 
$120,000.  The  Washington  Post 
paid  $500,000  for  it  in  1944,  sold 
it  in  1949  for  $130,000. 

*  *  * 

First  television  station  in  Buenos 
Aires  will  be  equipped  by  Federal 
Telecommunications  Laboratories, 
Inc.  of  Nutley,  N.  J.,  a  subsidiary 
of  International  Telephone  &  Tele¬ 
graph  Corp.  Radio  Belgrano  is 
installing  a  150-foot  tower  atop 
the  22-story  Ministry  of  Public 
Works  building. 

«  *  * 

Though  the  New  York  Times 
management  shuns  any  part  of 
television  as  a  newspaper  function. 
Times  Hall,  the  daily’s  own  thea¬ 
ter,  was  rented  this  week  to  ABC 
for  use  as  a  television  production 
center. 

■ 

Big  'Gas'  Campaign 

Chicago — ^Newspapers  with  a 
combined  circulation  of  more  than 
17,000,000 — 543  dailies  and  1,179 
weeklies — will  carry  nine  adver¬ 
tisements  in  Standard  Oil  of  In¬ 
diana’s  campaign  promoting  a  new 
gasoline.  Color  will  be  used  where 
available. 


Only  Technical 
Control  Urged 
For  Facsimile 

Toronto — Government  control 
of  newspaper  facsimile  broadcast¬ 
ing  in  Canada  should  be  limited  to 
such  technical  control  as  necessary 
to  assign  frequencies,  the  Royal 
Commission  on  Arts,  Letters  and 
Sciences  has  recommended  in  its 
repwt. 

Tne  commission  recognized  “the 
problems  of  cultural  life,  broad¬ 
casting  and  television  in  a  two- 
year  period,  holding  hearings  in 
all  parts  of  Canada.  The  five- 
person  commission  was  headed  by 
Vincent  Massey,  former  Canadian 
Ambassador  to  the  United  States. 

Th  ecommission  recognized  “the 
traditional  freedom  of  the  press” 
should  be  left  unimpaired  in  any 
control  which  may  be  necessary 
if  and  when  facsimile  comes  to 
Canada.  Regulations  of  the  gov¬ 
ernment’s  Canadian  Broadcasting 
Corp.  restrict  political  broadcasts, 
advertising  and  program  content. 

“Even  with  the  limited  knowl¬ 
edge  of  this  new  device  at  our 
disposal,  we  can  see  many  grave 
objections  to  imposing  upon  it 
casting  but  inapplicable  to  the 
press,”  the  Commission  stated. 

The  Commission  observed  that 
Canada’s  daily  and  weekly  news- 
limitations  necessary  for  broad- 
papers  indicated  a  “vigorous 
press.”  It  pointed  out  there  was 
not  enough  critical  literature  pub¬ 
lished  in  the  press,  except  in  the 
French-Canadian  press,  “where  the 
old  world  traditions  of  criticism 
have  been  more  carefully  pre¬ 
served  and  cherished.” 

The  Commission  noted  the  role 
of  the  Canadian  Press  (Canada’s 
AP),  and  said  the  news  which  it 
selects,  the  emphasis  and  priority 
which  it  gives,  its  sense  of  news 
values  are  those  which  prevail  in 
any  competent  daily  newspaper  in 
North  America. 

“The  limited  prominence  which 
it  gives  to  matters  of  educational, 
scientific  and  cultural  matters  is 
no  doubt  a  reflection  of  the  atti¬ 
tudes  of  the  reading  public  of 
Canada,”  the  report  concluded. 
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'Gold'  Storage 
Dedicated  by 
News  Officials 


.  Gen.  MacArthur 

I 

Wins  Stardom 
'  At  Texas  Meet 


The  New  York  News  dedicated 
its  own  little  Fort  Knox  this  week 
— a  $2,800,000  newsprint  ware¬ 
house  on  the  Brooklyn  banks  of 
Buttermilk  Channel. 

“Newsprint  is  as  precious  as 
gold,”  said  Arthur  A.  Schmon, 


Dallas — The  Texas  Press  Asso¬ 
ciation’s  72nd  annual  convention, 
June  14-16,  was  chalked  up  by 
several  hundred  Texas  editors  and 
publishers  of  small  dailies  and 
weeklies  as  one  of  the  biggest, 
most  dramatic  to  date. 

Two  of  the  state’s  highest  of¬ 
ficers.  Gov.  Allan  Shivers  and  At¬ 
torney-General  Price  Daniel,  both 
co-publishers  of  small-town  news¬ 
papers.  made  speeches. 

Gen.  Douglas  MacArthur.  cli¬ 
maxing  a  Texas  tour,  attended  the 
convention,  his  first  appearance  at 
a  press  meeting  since  his  return 
to  this  country. 

General  Handshake 

“I  want  to  shake  the  hand  of 
ever>'  person  in  this  room,”  Gen¬ 
eral  MacArthur  said,  after  a  brief 
greeting  at  a  convention  breakfast 
Saturday  morning. 

Then  he,  Mrs.  Mac.\rthur  and 
their  son,  Arthur,  shook  hands  and 
!  chatted  briefly  with  some  350 
'  Texas  editors,  publishers,  wives 
and  guests. 

From  there,  the  MacArthur 
‘  party  motored  to  Fort  Worth, 

'  where  Amon  G.  Carter,  publisher 
I  of  the  Fort  Worth  Star-Telegram, 
received  the  general  at  the  city 
■  limits. 

,  Brad  H.  Smith,  publisher  of  the 
Weslaco  News,  was  elected  presi¬ 
dent  of  TPA,  succeeding  Fred  I. 
jMassengill.  Jr.,  who  became  chair¬ 
man  of  the  board. 

.  William  Rawland.  Cleburne 
’  Times-Review,  was  elected  vice- 
president.  and  Louis  Goldberg, 
i  Austin  American-Statesman,  sec- 
iretary-treasurer.  Two  new  direct¬ 
ors  are  Victor  Fain.  Nacogdoches 
'  Sentinel  and  William  N.  Furey, 
^Hillsboro  Mirror. 

j  Governor  Shivers,  who  had  in- 
itroduced  General  MacArthur  for 
ihis  address  to  the  Texas  Legisla¬ 
ture,  cited  the  MacArthur  appear- 
■  ance  as  exemplifying  American 
.  free  speech  and  press, 
i  ^  “Where  else,”  asked  the  Gov- 
l  ernor,  “would  a  general  be  able 


Fireboat  salutes  new  new'sprint 
tenninal. 


I  variety  of  newspaper  problems, 

f  panel  discussions  for  weeklies 

and  dailies. 

Gordon  K.  Bush,  publisher  of 
the  Athens  (O.)  Messenger,  urged 
publishers  to  give  greater  attention 
to  the  business  potential  of  classi¬ 
fied  advertising. 

criticize  the  head  of  the  govern-  Jean  Mooney  of  Newspaper  En- 
ment  in  caustic  tones?  And  where  terprise  Association,  Cleveland, 
else  will  you  find  a  free  press  that  said  “balance”  was  the  key  to  a 
would  give  it  this  coverage?”  successful  woman’s  page. 

Mr.  Daniel  reported  on  comple-  J.  Oliver  Emmerich,  publisher, 
tion  of  a  two-year  project  under  McComh  (Miss.)  Enterprise-Jour- 
his  direction,  the  TPA-sponsored  nal,  reported  on  his  newspaper’s 
volume  on  “Texas  Publication  aggressive  campaign  in  promoting 
Laws.”  •  agricultural  causes.  He  said  a  spe- 

He  also  hailed  the  play  being  cial  Negro  section  of  the  paper 
given  by  Texas  newspapers  to  the  had  been  developed  successfully 
current  battle  against  organized  for  including  Negroes  in  such 
crime  in  the  state.  things  as  “Earmer  of  the  Week,” 

Sessions  included  talks  on  a  etc. 

General  Excellence  Awards 
Awards  were  made  the 
nual  TP.A  contests,  with. 

SB  for  general  excellence  going  to  the 
Amarillo  Globe  -  News,  Kilgore 


McCormick  and  Flynn 

president  of  Ontario  Paper  Co., 
chief  supplier  for  the  News,  which 
is  the  largest  single  consumer  of 
newsprint  in  the  world. 

F.  M.  Flynn,  president  of  News 
Syndicate  Co.,  publisher  of  the 
seven-day  tabloid,  said  the  huge 
mass  of  concrete  with  tons  of 
hidden  steel  will  be  “the  most  mod¬ 
ern  newsprint  terminal  and  ware¬ 
house  in  the  world.”  It  contains 
200.000  square  feet  of  area. 

If  the  day  comes  when  all-win¬ 
ter  navigation  is  possible  from  the 
News’  sources  of  newsprint,  Mr. 
Flynn  said,  the  warehouse  could 
be  devoted  to  other  uses  in  con¬ 
nection  with  New  York  City’s 
great  seaport. 

Mr.  Flynn  attributed  the  idea  of 
the  terminal,  with  facilities  for  un- 
ilace  (tor  presswork)  giving  it  a  farge  ocean-going  freight- 

otal  of  330  points.  and  barges,  to  Roy 

The  Kilgore  daily  scored  410  Max  Annenberg,  for- 

Kjints  in  its  classification  with  nier  executives  of  the  News  Un- 
hree  firsts  (for  columns,  house  der  h.s  administration.  Mr.  Flynn 
ids  and  editorials),  two  thirds  (for  executed  by 

Jresswork  and  advertising),  and  ^ 

me  fourth  (for  pictures.) 

The  TPA  directors  heard  reports  ^  terminal.  Mr.  Flynn  added, 
m  the  Southwest  School  of  Print-  becomes  an  impor  ant  link  m  he 
ng.  and  pledged  an  effort  toward  ransportation  system  which  ties 
ivider  supporf.  Proposals  for  the  newsprint  operations 

rPA  to  assume  full  management  supplying  the  News,  the  Chicago 
of  the  school  were  tabled. 

Tom  Gooch,  publisher  of  the  T.mes-Herald  It  will  be  the  port 
Dallas  Times-Herald,  was  host  at  f  railroad  cars,  ships  and 

a  banquet.  The  Dallas  Morning  Ontario s  Thorold 

News  entertained  at  a  barbecue  mill  and  Beaver  mill  and  for  ships 
and  square  dance.  Comeiiu  mill  of  Quebec 

Vernon  Sanford,  manager  of  •  v  r 

TPA,  said  the  association  had  504  .  ^ol.  Robert  R.  McCormick,  edi- 
members  publisher  of  the  Chicago 

,  Tribune,  placed  the  cornerstone  of 

^  .  •  *  TVT  J  terminal  and  said  he  hoped  the 

k^ortoonist  INamea  News  “would  continue  to  remain 

Buffalo,  N.  Y. — The  Buffalo  Muccessful  patriotically.”  He  re- 
Evening  News  has  announced  the  called  that  the  late  Capt.  Joseph 
appointment  of  Bruce  Shanks  as  M.  Patterson,  co-founder  with  him 
editorial  cartoonist,  succeeding  the  of  the  News,  ascribed  the  paper’s 
late  William  H.  Summers.  Mr.  success  to  the  fact  that  it  was  the 
Shanks,  a  News  staff  artist  18  “most  patriotic  newspaper  in  the 
years,  will  continue  his  weekly  city.” 

cartoons  lampooning  the  local  Mrs.  Patterson  was  present  at 
1  news.  the  ceremonies. 


ADVENTURE! 


CHARM! 


EXCITEMENT !  IMAGINATION ! 


National  Advertising  in  Newspapers:  1950 


Bali  Braaeiere  Co.  Inc. 

$35,163  Braasiere . 

$91,714  Ball  Clinic 
$107,382  Rupture  Treatment 

Ballantine  A  Sons.  P. 

$  7.400  Ale . 

73.564  Beer . 

-  Beer  A  .Ale . 


48.953  Animal  Foundation  Inc. 
3.034  Hunt  Club  Doi;  Food 

9.173  Annette  Fashions  Co.  . . 
27.095  Anthracite  Institute 

-  Apex  Electrical  Mfn.  Co. 

193.889  Washer . 

Products . 


Good  Did  Guckenheimer . 

Meadwood  Whiskey . 

Old  American  Bourbon  Whiskey 
Stillbrook  Whiskey . 


Herewith  a  listing  of  advertising 
expenditures  above  $25,000  placed 
in  newspapers  during  1950  by  na¬ 
tional  advertisers.  Compiled  by 
the  Bureau  of  Advertising  from 
Media  Records  and  publisher-con¬ 
tributed  data,  the  figures  are  based 
on  actual  linage  reports  from  995 
weekday  newspapers  published  in 
739  cities  of  10,000  population 
and  above  (93.5%  of  the  total 
weekday  circulation)  and  364 
Sunday  papers  in  318  cities  (95.7% 
of  the  total  circulation). 


$27,638 

$107,643 


$247,574 

225.167 

195.337 


.American  Druggist  Syndicate 

Num-Zit . 

American  Export  Lines  Inc. 

Steamship  Transport . 

•American  Express  Co. 

Tours  A  Travel . 

American  Greeting  Publishers  Inc. 

Greeting  Cards . 

American  Home  Products  Corp. 

Aerowax . 

Anacin . 

Antral . 

Autobrite . 

Bi.so-dol . 

Black  Flag  .Aersol . 

Black  Flag  Bug  Killer . 

Burnett's  Extracts  . 

Burnett’s  Instant  Pudding . 

Burnett’s  A'anilla . 

Chef-Boy-ar-dee  Products . 

Clapp’s  Baby  Foods . 

Duff’s  Cake  Mix . 

Duff’s  Gingerbread  Mix . . 

DufTs  Hot  Roll  Mixes . 

Duff’s  Mixes . 

Edna  Wallace  Hopper  Preparations 

Freeione . 

G.  Washington  Instant  Coffee  . 

Heet . 

Hope  Centure  Powder . 

Kolynos  Tooth  Paste . 

Kriptin . 

Melcalose  Tablets . 

Mystic  Cream . . 

Neet . 

Old  English  Wax . 

Outgro . 

Petro-Syllium . 

Plastic  Wood . 

Snarol  Garden  Products . 

3-in-One  Oil . 

Whitehall  Pharmacal  Products . 

Wiiard  Wick . 


$668,078 


$189,452  Appalachian  Electric  Power  Co. 
Appleton-Century-Crofts  Inc. 

$399,970  Books . 

Arden  Farms 

$56,800  Buttermilk . 

Cottage  Cheese . 

Egg-Nog . 

Ice  Cream . 

Milk . 

81.438  Products . 

129.052 
15.556 
21.829 
35.366 
25.411 
14.677 
510.219 
216.764 
319.151 
64.986 
134.351 
67.886 
39.435 
4.077 
263.257 
18.771 
3.828 
43.129 
173.531 
106.708 
13.048 
14.627 
26.056 
7.920 

6.559  -Arnold  Bakers  Inc. 

18.352  Bread . 

4.313  Products . 

17.847 
39.365 

20.990  .Arnold.  Schwinn  A  Co. 

Bicycles  . 

.Art  Isx)m  Carpet  Co.  Inc. 

Carpets  A  Rugs 
.Artistic  Foundations  Inc. 

Foundations . 

Seamold  .Swim  Suits  . . 


Ballard  A  Ballard  Co. 

$43,821  Biscuits . 

Cake  Mix . 

$  759  Com  Bread  Mix  .  . 

10.139  Frosbn  Rolls . 

3.2^  Hot  Roll  Mix . 

79.980  Mixes . 

8.283  Obelisk  Flour . 

13di37  Oxenready  Biscuits 

-  Products . 


$189,123 

205J208 


Black  Flag  Products . 

Argus  Inc. 

Cameras  . 

Arkansas  Rice  Growers  Cooperative 
Assn. 

Riceland  Rice . 

.Armour  A  Co. 

.Armour’s  Cloverbloom  Margarine.  . 

Armour’s  Fertiliser . 

.Armour’s  Frankfurters . 

.Armour’s  Htar  Meat  Products . 

Armour’s  Velvetgreen  Plant  Food  . 

Chiffon  .Skip  Flakes . 

Dash  Dog  Food . 

Dial  .Stap . 

Perk  Soap  . 

Three  Little  Kittens  Cat  Food . 

"rreet . 

Vigoro.  Endo-Pest  A  Endo-Weed  . . 
Products . 


Baltimore  A  Ohio  Railroad 
Baltimore  Paint  A  Color  Works, 
Bankers  Life  A  Casualty  Co  . . . 
Banquet  Canning  Co. 

Chicken  Products . . . . 

Spaghetti  Products . 


Abbott’s  Dairies  Inc. 

Cheese . 

Chocolay . 

Ice  Cream . 

Products . 


$39,749 

1.032 

16.088 

436.652 

74.303 

211.847 

93.536 

1.218.169 

5.727 

24.991 

6,85 

1.033 

17.640 


Barbasol  Co . 

Barron’s  Publishing  Co. 

Barron’s  Magaxine . 

Barton  Mfg.  Co. 

Dyansbine . . 

Basch  A  Co..  Herman 
Hammer  Brand  Persian  Lamb 
Bavarian  Brewing  Co. 

Old  Style  Beer  . 


Acacia  Mutual  Life  Insurance  Co 
Acme  Breweries 

Beer . 

Admiral  Corp. 

Radio . . . . 

Radio  A  Television . 

Refrigerator . 

Television . 

Products . 


Adolph's  Food  Products 

Meat  Tenderixer  . 

Affiliated  Gas  Equipment  Inc. 
Bryant  Heating  Equipment 
Bryant  Water  Heater 
Payne  Heating  Equipment . 


Bayuk  Cigars  Inc. 

Lillies . 

Prince  Hamlet . 


Beacon  Co. 

Floor  Wax . 

Beam  Distilling  Co..  James  B 

Beam  Inn  Whisky . 

Bonded  Beam  Whiskey . . . 

James  Beam  Whisky  . 

Old  Tub  Whisky . . 


$110,313 

$120,465 


Air  France.  French  National  .Airlines. 
Airline  Foods  Corp. 

Airline  Food  Products .  . 

Airline  Pie  Filling  . 

Airline  Prune  Juice . 

Henri  Products . 

Old  Judge  Coffee . 

Sundaettes . 


$2,865,296 

$70311 


American  Iron  A  Steel  Institute. 
.American  Maiie-Products  Co. 

.Amaxo  Instant  Dessert . 

American  Meat  Institute  . 

American  Medical  Assn . 

.American  Oil  Co. 

Americm  Gasoline  A  Oil . 

.Amoco  Tires . 

Pan-.American  Gasoline  A  Oil . 


$85,583 

$261,605 

$'250,053 


Beatrice  Foods  Co. 

La  Choy  Food  Products . 

Meadow  Gold  Butter  . 

Meadow  Gold  Cheese  . 

Meadow  Gold  Dairy  Products 

Sleadow  Gold  Ice  Cream . 

Meadow  Gold  Milk . 

Meadow  Gold  Sour  Cream.  .  . 


.Associated  Products  Inc. 

Five  Dav  Deodorant  Pads . 

.Atchison.  Topeka  A  Santa  Fe  Railway 

System . 

.Atlantic  C oast  Line  Railroad . 

Atlantic  Refining  Co. 

Gamine  A  Oil . 

.Atlantis  Sales  Corp. 

Colman’s  Mustard . 

French’s  Bird  Foods  . 

French’s  Extracts  . 

French’s  Instant  Potato . 

French’s  Mustard . 

French’s  Spices . 

French's  Products  . 

Gooil  Luck  Pie  Crust  A  Pie  Filling. . 

Good  Luck  Pie  Crust  Mix  . 

Good  Luck  Pie  Products  . 


Alabama  Flour  Mills  Co. 

Mother’s  Best  Flour 
Aladdin  Co. 

Homes . 

Aid  Inc.  * 

Washing  Machine  Service 

.All  American  Airways . 

Alles  A  Fisher  Inc. 

Air  Flo  63  Cigars . 

JA  Cigars . 

Products . 


American  Pop  Corn  Co. 

Jolly  Time  Pop  Corn  . 

.American  President  Lines 

Steamship  Transiwrt  . 

American  Radiator  A  Standard  Sani¬ 
tary-  Corp. 

Heating  A  Plumbing  Supplies . 

.American  Safety  Raxor  Corp. 

,  .A-S-R  Lighter . 

Blue  Star  Raxor  Blades  . 

Gem  Raxors  A  Blades . 

Silver  Star  Raxors  A  Blades . 

Treet  Blades  .  . 

Institutional  . . 


Beaunit  Mills  Inc. 

Fabrics . 

Beaute-Vues  Corp. 

Nutri-Tonic  Permanent  Wave 
Beech-Nut  Packing  Co. 

Baby  Foods  . 

C  offee . 

Gum  . 

Products . 


Allier  Chemical  A  Dye  Corp. 

.Airex  .  . 

Semet-.8olvay  Coke . 


Bell  A  Co.  Inc. 

Bell-.Ans  . 

Bell  A  Howell  Co. 
Cameras 

Beltone  Hearing  Aid  Co. 
Ben  Hur  Products  Inc. 
Ben  Hur  Coffee  . . 
Ben  Hur  Extracts . 

Ben  Hur  Spices . 

Ben  Hur  Products  . . 
Golden  West  Coffee  . 


.Atlas  Brewing  Co. 

.Atlas  Prager  Beer  ... 

.Austin  Motor  Co.  Ltd.  (England! 

Cars  . 

.Avco  Mfg.  Corp. 

.American  Kitchens . 

Benilix  Appliances . 

Bendix  Dryer  . 

Bendix  Washer  . 

Bendix  Proilucts  . 

Crosley  Freexer . 

Crosley  Radio  . 

Crosley  Radio  A  Television. . . . 

Crosley  Range  . 

Crosley  Refrigerator . . 

Crosley  Television . 

Crosley  Products  . 


.Allstate  Insurance  Co . 

Aluminum  Co.  of  .America 

Alcoa  .Aluminum  . 

Alcoa  Steamship  Co.  Inc 
Institutional . 


American  Sugar  Refining  Co. 

Domino  Sugar . 

Franklin  Cane  Sugar . 

Sunny  Cane  Sugar . 

Products . 


Alumnum  Cooking  Utensil  Co. 
W]ear-Ever  .Aluminum  Foil  . . 
Wear-Ever  .Aluminum  Utensils. 


.American  Telephone  A  Telegraph  Co. 

.Audiphone  Hearing  .Aid . 

.Audivox  Hearing  .Aid . 

Bell  Telephone  System  . 

Western  Electric  Hearing  .Aid . 


Amend  Co..  Fred  W. 

ChucUes . 

American  .Airlines  Inc . 

American  Brewery  Inc. 

.American  Beer . 

American  Brew  ing  Co. 

Reiml  Beer  A  .Ale . 

American  Bus  Lines.  Inc. . . 
.American  Chicle  Co. 
Crawford’s  Menthol  Gum 
Dentyne  Chewing  Gum. . 


Benjamin  A  Johnes  Inc. 
Fotmdations  A  Brassieres 
Benson  A  Hedges 

Benson  A  Hedges  . 

Parliaments . 

Virginia  Roumls . 


.American  Television  Dealers  A  Mfrs. 
.American  ToIkicco  Co. 

Lucky  Strikes . 

Pall  MalU  . 


$315,577 


.American  Trucking  .As.sns.  Inc . 

American  War  Orphans  Contest  . . 
.American  Wood  Window  Institute 
.Amurol  Products  Co. 

Dentifrices  . 

Tooth  Paste . 


Bercut  Richards  Parking  Co. 

$318,757  .'Sacramento  Tomato  Juice .  $'25,160 

$55331  Berghoff  Brewing  Corp.  . 

Beer  .  $56,632 

$193,380  Malt  Extract .  2.458 

110376  $59,090 

206.673  Berke  Bros.  Distilleries  Inc. 

Old  Mr.  Boston  Bronie  Label .  $  5.058 

$512,794  OW  Mr.  Booton  Gin .  25.174 

.  Old  Mr.  Boston  Liquors  .  7 .580 

$88,050  1)1(1  Mf.  Boston  Rocking  Chair 

Whisky .  7.530 

Old  Mr.  Boston  Rum .  1.418 

Old  Mr.  Boston  Spot  Bottle  Whisky  13.209 

(Continued  on  page  58) 


B.  C.  Remedy  Co.. 
B.  V.  D.  Corp. 
Babbitt  Inc..  B.  T 
Bab-O 

Bab-O  A  Glim 

Glim  . 

Swerl . 


American  Cranberry  Exchange 

Eatmor  Cranberries  . 

American  Cyanamid  Co. 
Aero-Cyanamid  Weed  Killer. 
Bleachette  Laundry  Blue. . . . 
Products . 


.Amvets  Foundation  . 

.Andrea  Radio  Corp. 

Television . 

Anheuser-Busch  Inc. 
Anheuser-Busch  Syrup 

Budweiser  Beer . 

Muenchener  Beer . 


$33,929  Bacardi  Imports  Inc. 

Rum . 

$  1.212  Baker  Co..  John  C. 

541.759  Hair  Tonic . 

1.538  Products . 


American  A  Delta  Airlines. , 

American  Dairy  Assn . 

American  Distilling  Co.  Inc. 
Burton’s  51  Whiskey . 

EDITOR  &  P 


$91382 

9.916 


$101398 
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(Md  Mr.  Boston  Wbisky. 
Old  Mi.  Boston  ines . . 


Bemstoin  Shipping  Co.,  Arnold 

Steamship  Transport .  $26,500 

Berry  Tours .  $33,394 

Beet  Foods  Inc. 

Best  Foods  i  Hellmann's  Mavon- 

naise . '. .  $219,916 

Best  Foods  Mayonnaise .  104.583 

Best  Foods  Sandwich  Spread .  13.^0 

Hdlmann'e  Mayonnaise .  372,812 

Hellmann's  Mayonnaise  &  Xucoa 

Margarine .  2,882 

H>0  Cereals .  39.938 

H-0  Oats .  33.907 

Nucoa  Margarine .  797,978 

I  Presto  Cake  Flour .  34.918 

I  Presto  Cake  &  Frosting  Mix .  57.364 

Presto  Cake  Mix .  10.810 

Hit .  27.699 

Shinola .  71.245 

Two-ln-One  Shoe  Polish .  6.440 

,  Products .  96.4W 

'  ,  $1,890,302 

!  Bigelow-^anford  Carpet  Co.  Inc. 

Carpets*  Rugs .  $326,481 

!  Glamorug .  123.517 

.  ,  .  $449,998 

Bishop  Inc.,  Haxel 

:  Lipstick .  $110,215 

Black  Inc..  B  alter  J. 

Black's  Readers  Serrice  Co .  $181,079 

Classics  Club .  247.778 

Detective  Book  Club .  354.201 

'  Institutional .  36.252 


i  Biackstone  Corp. 

Washer .  $26,891 

Products .  1.002 

‘  127.893 

'  Blair  Milling  Co. 

I  Esy  Angel  Cake  .Mix .  $42,778 

Blanton  Co. 

I  Creamo  Margarine .  $81,046 

Block  Drug  Co.  Inc. 

I  Amm-I-Dent  Dentifrices .  $  94.605 

I  ,Amm-I-Dent  Toothpaste .  533.823 

•  Amm-I-Dent  Tooth  Powder .  9.653 

Denfur-Grip .  5.137 

Innerclean .  9^35 

Polident .  127.147 

PoUGrip .  110.194 

I  Poslam .  21,668 

,  $911,762 

,  Blue  Cross  Plan  .  $148,823 

Bobbs-MerrUl  Co. 

Books .  $52,963 

Bohemian  Brew  ing  Co. 

Bohemian  Club  Beer . $47,809 

I  Bon  Ami  Co. 

Bon  Ami .  $33,496 

I  Glass  Gloss .  62,666 


Bourjois  Inc. 

Toilet  Preparations .  $64,626 

Bowman  Dairy  Co. 

Butter .  $  6,710 

Butter  Milk .  6,604 

Cheese .  23.429 

Cream .  20,124 

iWi-Ricb .  2,106 

Egg  Nog .  11,344 

Eggs . 13,402 

Ice  Cream .  1.038 

Milk .  36,862 

Products .  18.414 

$140,033 

Brach  *  Sons,  E.  J. 

Candy .  $207,538 

Bradfield  Co. 

Mother's  Friend .  $29,687 

Brandenfels.  Carl 

Hair  *  Scalp  Treatment .  $35,306 

Braniff  International  .Airways .  $156,108 

Breitenbach  Co.,  M.  J. 

Pepto-Mangan . .  $29,379 

Brewing  Corp.  of  .America 

Carling's  B^r  *  .Ale .  $  12.026 

Carling's  Black  Ubel  Beer .  149.325 

Carting's  Red  Cap  .Ale .  44.719 

$206,070 

Bridgeport  Brass  Co. 

Aer-A-:rol .  $130,511 

Good-.Aire .  111,567 

Motb-Proofer .  6,621 


BriU  Co.  Inc.,  H.  C. 
.''paghetti  Sauce. . 

Spanish  Rice . 

Products . 


Book-<rf-the-.Month  Club  Inc .  $19L963 

1  Borden  Co. 

I  Borden's  Biscuits .  $35,109 

.  Borden's  Buttermilk .  672 

I  Borden's  Castanea  Milk .  1,142 

Borden's  Cheeses .  77.700 

Borden's  Chocolate  Ibink .  1,396 

Borden's  Cottage  Cheese .  4.755 

■  Borden's  Cream  .  1.413 

Borden's  Dairy  Products .  200.202 

i  Borden's  Dog  Food .  2.897 

Borden's  Egg  Nog  .Milk .  5.246 

I  Borden'sEggN'ogdcWhippingCream  2.696 

‘  Border's  Evaporated  Milk .  43.060 

Borden ]s  Ice  Cream .  89.^ 

^  Borden's  Ice  Cream  Cake .  1,354 

I  Borden's  Ice  Cream  Pie .  1.698 

Borden's  Instant  Coffee .  19.761 

Borden 's  I  nstant  Hot  ChoccJau- ....  18,715 

.  Borden's  Milk .  109425 

Borden  6  Starlac  Milk .  525.561 

I  Horton's  Ice  Cream .  51,998 

Ijidy  Borden  Ice  Cream .  52.025 

j  Pionw  Krosen  Foods .  8446 

'  Reid's  Ice  Cream .  30.722 

•'  Thompson  Dairy  Products .  7.267 

Walker-Gordon  AcidoiAiilus  Milk. . .  18.656 

1  Institutional .  33.160 

Products .  254479 

„  U-  r.  $1498.955 

i  Borg-»  arner  Corp. 

j  Norge  Freeser .  $  869 

j  Norge  Range .  28450 

j  Norge  Refrigerator .  65,431 

]  Norge  Washer .  378 

'  Norge  Products .  37451 


Bosco  Co .  $37,973 

Boston  Consolidated  Gas  Co .  $64,662 

I  Boston  Edison  Co .  $148,666 

•  Boston  *  Maine  Railroad .  t51£M 

Botany  Mills  Inc . $51,4‘./0 


$30,491 

Brillo  Mfg.  Co.,  Inc. 

BrUlo .  $154,375 

Brimms  Plastic  Liner  Co.  Inc .  $86,444 

Bristol-Myers  Co. 

Bufferin .  $  63.000 

Ipana  Tooth  Paste .  230.710 

Minit  Rub .  192.749 

Mum .  77.929 

Resistabs  .  484479 

Hal  Hepatica .  483,847 

Vitalis .  80425 

$1,612,839 

British  Board  of  Tra<le 

British  Industries  Fair .  $51,488 

British  Overseas  Airways  Corp .  $223403 

Broadway  Fashions  Inc .  $88,721 

Brondow  Inc. 

Breath-o-Pine .  $29,329 

Brook  Hill  Farms  Inc. 

Milk  Products .  $32,729 

Brooklyn  Union  Gas  Co .  $40,672 

Brown-Forman  Distillers  Corp. 

Brown-Forman  Wliiskies .  $  30.849 

Early  Times  Whisky .  441.781 

Kentucky  Dew .  40,331 

King  Black  I-abel  Wliisky .  203.952 

King  Label  Whiskies .  6,636 

Old  Porester  Whisky .  474,657 

$1,198,206 

Brown^Jraves  Co- 

Bee  Gee  Windows .  $58,518 

Brown  *  Williamson  Tobacco  Corp. 

Kools .  $  59.628 

Raleiglis .  98 

Viceroys .  292.882 


Brow  nell  *  Field  Co. 

Autocrat  Coffee _ 

.Autocrat  Tea . 


Cain  Co.,  John  E. 
Mayonnaise . . . . 
Products . 


California  Dairy  Industry  .Advisory 

Board . . . . 

California  Fig  Institute . 

California  Fruit  Exchange 

Cannri  Fruit . 

California  Fruit  Growers  Exchange 

Exchange  Lemon  Juice . . 

Exchange  Orangeade  &  Lemonade 

Base . 

Sunkist  Letrons . 

.Sunkist  Oranges . 

Sunkist  Products . 

Institutional . 


California  *  Hawaiian  Sugar  Refining 
Co.  Ltd. 

C  &  H  Sugar . 

California  Lima  Bean  Growera  .Assn 

Seaside  Limas . 

Ca'ifornia  (hi  Co. 

GasoIiDe  &  Oil . 

California  Packing  Corp. 

Del  Monte  Catsup . 

Del  .Monte  Coffee . 

Del  Monte  Fruits . 

Del  Monte  Pineapple  Juice . 

Del  Monte  Tomato  Sauce . 

Del  Monte  Products . 


California  Physicians  Service . 

California  Prune  *  .Apricot  Growers' 
Assn. 

Sunsweet  Fruits  . 

Sunsweet  Prune  Juice . 


California  Walnut  Grow  era'  .Assn. 

Diamond  Walnuts . 

Campana  .Sales  Co. 

Ayds . 

Campana  Pretarations . 

D.D.D.  Prescription . 

Solitair  Preparations . 


Campbell  Sons  Corp..  Harry  T. 

Sakrete . 

Campbell  S^up  Co. 

Campbell's  Beans . 

Campbell's  Catsup . 

Campbell's  Soups . 

Franco- American  Beef  Gravy. 
Franco-American  Spaghetti. . . 
V-8  Vegetable  Juices . 


Canada  Dry  Ginger  .Ale  Inc. 

Canada  Dry  Beverages . 

Canada  Dry  Ginger  Ale . 

Canada  Dry  Hi-Spot . 

Canada  Dry  Quinine  Water. . . 
Canada  Dry  Sparkling  Water. 

Chelmsford  Beverages . 

Cinxano  Vermouth . 

Johnnie  Walker  Scotch . 

Nuyens  Cordials . 

Pedro  Domecq  Brandy . 

Pedro  Domecq  Wine . 

I’roducts . 


Canada  Steamsliip  Lines  Ltd. 
Canadian  National  Railways 

Railroad  Transport . 

Steamsliip  Transport . 


$30,045 

Bruce  Co..  E.  L. 

(Ueaning  Wax .  $  5,498 

Floor  Cleanser .  1 18464 

$124462 

Bninswick-Balke-Collender  Co. 

Bowling  Erpiipment .  $87,807 

B'lckeye  Brewing  Co. 

Beer .  $30495 

Bull  &  Co.  Ire..  A.  H. 

Steamship  Transport .  $33,252 

Bulova  Watch  Co. 

Watches... .  $143,288 

Burger  Brewing  Co. 

Beer*  Ale .  $131,125 

Burke  Ltd.,  Edward  *  Jolm 

Guinness  Stout. . . .  $104,762 

Burlington  Brewing  Co. 

Van  Merritt  Beer .  $25455 

Burlington  Mills  Corp.  of  N.  Y. 

Fabrics .  $192,437 

Burma- Vita  Co. 

Burma  Shave .  $29,739 

Burpee  Co.,  W.  Atlee 

Seeds .  $97,738 

Buxton  Inc. 

BiUFold .  $36,662 

Bvmart  Inc. 

Tinuir .  $55421 


Canadian  Pacific  Railway  Co. 

Railroad  Transport . 

•Steamship  Transport . 


Cannon  Mills  Inc. 

Sheets . 

Towels . 


Carnation  Dairy  Products .  18409 

Carnation  Egg  Nog . 

Carnation  Evaporated  Milk .  2i  8,699 

Carnation  Ice  Cream . 79,576 

Canution  Instant  Wheat  Coeal. . .  59,721 

Friskies  Dog  Food .  . 

Gold  Cross  Evaporat^  Milk . 

Products .  16,627 

$918,649 

Carotene  Products  Co. 

Milnot  Milk  &  Butter .  $88413 

Carolina  Power  &  Light  Co .  $33,128 

Carr-Consolidated  Biscuit  Ca 

Cmkera .  $39,500 

Crackin  Good  Baking  Products. . . .  3,829 

Ivins  Foods .  372 

$4X701 

Carrier  Corp. 

Air  Con^tioning .  $76497 

Cartan  Travel  Bureau 

Tours .  *28.803 

Carter  Fhnducts  Inc. 

Arrid .  *  78.521 

Billow  Shampoo .  12,840 

Carters  Little  Liver  Pills .  69,710 

Nair .  7,801 

Rise  Shaving  Cream .  119,478 

*288450 

Cedargreen  Frosen  Pack  Corp. 

Frosen  Food .  $27,525 

Celanese  Corp.  of  America .  $36,809 

Cellowax  Co. 

Bluko .  $15,521 

Bluko  *  Cellowax .  10,110 

Cellowax .  15,889 


Centlivre  Brew  ing  Co. 

( ‘Id  Crown  Bwr  *  .Ale .  $45499 

Ceribelli  *  Co„  G. 

Briosclii .  $32,134 

Certa-Vin-Medicine  Co. 

Certa- Vin .  $27 ,960 

Cl;ambera  Distributing  Co.  Inc. 

Gas  Bknges .  $64,076 

Champ  Hats  Inc .  $20,313 

Chattanooga  .Medicine  Co. 

Black  Draught .  $39,083 

Cardui .  65,815 

Products .  5,707 

$110,605 

Chesapeake  *  Ohio  Railway  Co .  $32,802 

Chesapeake  *  Potomac  Telephone  Co.  $226453 
Chesebrough  Mfg.  Co.  Cons'd 

Vaseline  Hair  Tonic . $305458 

Chicago.  Burlington  *  Quincy  Railroad 

Bus  Transport .  $  11.309 

Rail  Transport .  111410 


Cliicago,  Duluth  *  Georgian  Bay 
Transit  Co. 

Georgian  Bay  Line . . 

Chicago.  Milwaukee,  St.  Paul  *  Pacific 

Railroad . . . 

Cliirago.  Northern  Illinois  Public 

Utilities . . . 

Chicago  *  Northwestern  Railway .... 
Chicago,  Rock  Island  *  Pacific  Rail¬ 
way  Co . 

Chicago  *  Southern  Airlines  Inc . 

Chicago  Tribune . 

Cliris-Craft  Corp. 

Boats . 

Chrysler  Corp. 

Cluysler  Airtemp . 

Chrysler  Cara. . . 

Chiller  .Marine  Engines . 

Ch^sler  A  Plymouth  Cara . 

Clir^er  Trucks . 

De  Soto  A  llymouth  Cara . 

De  Soto  Cara . 

Dodge  Cara . 

I.)odge  Cars  A  Trucks . 

Dodge  A  Plymouth  Cara . 

Ilodge  Trucks . 

I'lymouth  Cars . 

Institutional . 


Canute  Co . 

Capital  Airlines  Inc . 

Capital  City  Products  Co. 

Dixie  Margarine . 

Capudine  Chemical  Co . 

Carey  Halt  flo . 

Carnation  Co. 

Albers  Cereals . 

Alben  Flapjack  Flour . 

Albers  Instant  Wlieat . 

Albers  Oats . 

Albers  Pancake :WaflIe  Flour. 

Albers  Products . 

Carnation  Buttermilk . 

Carnation  C  ereab . 

Carnation  Clieeaes . 

Cainatioo  Chocolate  Drink . . 
Carnation  Condensed  Milk. . 

Carnation  Corn  Flakes . 

Csrnatiou  Cottage  Cheese. . . 


$  59.938 
2.345466 
3,511 
134.061 
5,739 
99.995 
1,082,995 
3,221.813 
5.843 
77.278 
1,251,767 
2.456.803 
2,958,442 


$13,703,451 

Church  A  Dwight  Co.  Inc. 

Arm  A  Hammer  Baking  Soda .  $  4.245 

Arm  A  Ilammer  Washing  Soda .  22,898 

*27,143 

Cinch  I*roducts  Inc. 

Cake  Mix .  $236,500 

Mixes .  12.288 

Products .  34,317 

*283,105 

Cincinnati  Gas  A  Electric  Co . .  ....  *55i7?4 

Cincinnati  A  Suburban  Bell  Telephone 

Co .  *37.861 

Cities  Service  Co. 

FudOU .  *  20,926 

Gasoline  A  OU .  39l.n9 


d  Milk .  150  Citisens  Gas  A  Coke  Utility .  $33,466 

kes .  64430  Claridge  Food  Co.  Inc. 

Iheese .  7.089  .Meat  ProducU .  $63.i20 
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CUrk-CIeveUnd  Inc. 

Fisteeth .  1305,051 

PUto .  10.516 


$315,567 

Clnuascn’s 

Bread  &  Cake .  $29,698 

Cleveland  Electric  Illuminating  Co. . .  $94,122 

Clicquot  Club  Co. 

Beveragca .  $57,676 

Ginger  Ale .  4,607 

Sparkling  Water .  1,488 


$63,771 

Climalene  Co. 

Bowlene .  $  24.459 

Climalene .  125.918 

Spin  Powder .  13,113 


$163,490 

Cling  Peach  Adviaory  Board .  $205302 

Clinton  Induatriea  Inc. 

Hi-C  Orange  Ade .  $  84.130 

Snow  Crop  Froxen  Foods .  33.665 

Snow  Crop  Orange  Juices .  249.485 

$367,280 

Clotox  Chemical  Co. 

Clorox .  $421.8,84 

Cloroi  4  Boon .  479 


$422,363 

Clover  Leaf  Creamery  Co. 

Cheeses .  $  1.4II 

Cloverleaf  Dried  Milk .  15.487 

Cloverleaf  Milk .  822 

Cloverleaf  Yogurt .  319 

Products .  15.724 


$.33,763 

Cluett.  Peabody  4  Co.  Inc .  $77,526 

Coca-Cola  Co .  $1,777,922 

Coleman  Co.  Inc. 

Floor  Furnace .  $55,002 

Heating  Equipment .  15.946 

Oil  Heater .  16.074 

Products .  4.982 


Col^te-Palmolive  Peet  Co. 

-Ajax  Cleanser . 

(.'ashmere  Bouquet  Soap . 

Coleo . 

t'olgate  Ammnniated  DnAIi  Powder 

Colgate  Dental  Cream . 

Colgate  Shave  Cnam  . 

Colgate  Soap  Flakes . 

Fab . 

Halo  Shampoo . 

Kirkman  Borax  Soap . 

Krkman  Cleanser . 

Kirkman  Flakes . 

Kirkman  Granulated  Soap . 

Kirkman  Products . . 

Lustre-Creme  Hair  Dressing . 

Lustre-Creme  Shamp<H>  . , 

Palmolive  Shave  Cream . 

Palmolive  Soap . 

Palmolive  Product*  . 

Peet’s  Granulate'd  Seiap . 

Super  Suels . 

Vel  Beaut  V  Bar  Snap . 

Vel  Soap  Powder  . 

Veto . 

Products . 


College  Inn  Foeiil  l*riKlucts  Co. 

Chicken .  . 

Chicken  Broth . 

Chili  Con  Came  . 

.Soups . .  . 

Tomato  Juice  Cocktail  . 

lYoducts . 


Colonial  .Airlines  Inc . 

Columbia  Baking  Co. 
Southern  Brea<l 
Southern  BreacI  4  Cake 


Columbia  Brewing  Co. 
Alt  Heidellierg  Beer.  . 
Columbia  Beer  4  .Ale 


Columbia  Broadraxting  System 

Broaelrasting  System . 

Columbia  Reccml  Changer  . . . 
Columbia  Kecorels . 


Norway  Peak  Anti-Freese . 
Products . 


16,799 

3,752 


Keiller's  Products . 
Products . 


3,072 

7,635 


Commercial  Travelers  Mutaal  Accident 

Assn,  of  America . 

Commonwealth  Edison  Co . 

Community  Traction  Co. 

Transit . 

Comstock  Canning  Corp. 

Pie  Sliced  .Apples . 

Pumpkin  Pie  Mix . 


Congoleum-Naim  Inc. 

Congoleum . 

Congress  Cigar  Co. 

I.a  Palina  Cigars . . . . 
Nurica  Cigars . 


$54,203 


$87,185 

$192,273 


$25,344 


$83,357 

10.098 


$93,455 

$29,246 


$210,592 

2.891 


Crowell-CoUier  Puolishing  Co. 

American  Magazine . 

Collier’s . 

Woman's  Home  Companion . 


Crowell  Co.,  Thomas  V. 

Books . 

Crown  Corset  Co. 

Corsets . 

Rengo  Belts . . 


Connecticut  Development  (  nmmission 

Connecticut  I  ight  4  Power  Co . 

Consolidated  Cigar  C orp. 

Dutch  Masters  Cigars  . 

Harvester  Cigar . 

Institutional . 


Crown  Publishers 

Books . 

Crown  Zellerlach  Corp. 

Chiffon  Tissue . 

Comfort  Tissue . 

Comfort  Products. . . . 
Zee  Facial  Tissues . . . . 

Zee  Napkins . 

Zee  Waxed  Paper _ 


Consolidated  Edison  Co.  of  N.  Y.  Inc. 

Westchester  Lighting  Co. .  $46,817 

Institutional .  233,643 

$280,460 

Consolidated  Grocers  Corp. 

Monarch  Catsup .  $  1.148 

Monarch  Condiments .  2.069 

Monarch  Peanut  Butter .  21.192 

Monarch  Pie-L-Joys .  22,401 

.Monarch  Tea .  2,444 

$49,254 


$357,184  Cudahy  Packing  Co. 

Cudahv  Meat  Products 
Delrieh  Margarine..  . . 
Old  Dutch  Cleanser. . . 


Consolidated  Royal  Chemical  Co. 

Kolor  Bak . 

Kranks  Shave  Cream  . 

.Mar-O-Oil  Shampoo . 

McCoy’s  Tablets . 


$92,004 

$798,423 

SIO.WIO 

2't.23n 

351.040 

1.817.. '>37 
1.A7 
702 

l.l.'iO.O.AO 
32.5.269 
13,815 
11.877 
68.269 
28.214 
4.201 
41.287 
451. .365 
360 
431.648 
14,307 
66,226 
530.745 
693 

1..  558.026 
•2m,673 
283.310 

$8,998,024 

$31,600 

2.712 

247 

891 

46.225 

2.137 

$8,3,812 

$.56,854 

$28,686 

56,434 

$85,120 

$.38,tU8) 

5,989 


$.57,980 

7.74tl 

50,570 

$116,296 


Cook  Chemienl  Co. 

Cook-Kill  'Km 
Cook  &  Son  Inc.,  Thoms.* 

Tours . 

Coors  Co.,  Adolph 

Bwr . 

Corn  Products  Rehning  Co. 

Karo . 

Kre-Mel  Desserts . 

Kre-Mel  Pie  Filling . 

Linit .  ,  . . 

Msiola  Said  Oil 
Niagara  Laut.dry  Starch . 


$:I6.159 

$48,534 

$153,831 

$32,035 

$312,440 

8.785 

25.681 

31.549 

•207.328 

534.148 


Coughlan  Co.,  G.  N. 

Chimney  Sweep . 

De-Moist  Air  Dryer. . . . 

Fantastic . 

i^pandy . 


Coveney  Co.  Ine.,  James  A. 

Product -Of-The-Week .  .  . . 
Coward-McCann  Inc. 

Books . 

Cowles  Magaiines  Inc. 

Flair . 

look . 

Quirk . 

Institutional  . 


Columbia  Mills  Inc. 

Window  .Shades .  $'28,235 

Columbia  River  Packers  Assn.  Inc. 

^  Humble  Bee  Tuna  .  $44,343 

Columbia  Tolwcco  Co.  Inc. 

Du  Maurier  Cigarets .  $29,668 

Columbus  it  Houthern  Ohio  Electric 

Co .  $40,616 

C.omet  Rise  M  ills .  $28,895 

Comfort  Mfg.  Co. 

Craig-Martin  .Ammoniated  Tooth¬ 
paste.  .  $28,646 

Commereial  Solvents  ('orp. 

Norway  Dry-Ex .  $33,652 

editor  &  PUBLISHER  lor  June  23,  1951 


Cunard  Steamship  Co.  Ltd. 

Stramship  Transport . 

Curtis  Industries  Ine.,  Helene 

Permanent  Wave . 

Shampoo . 

Suave . 

Products . 


$8.5.113 

37.575 

7.958 

2,092 

$132,738 

$26,424 

$56,686 


Curtis  Publishing  Co. 

Country  Gentleman _ 

Holidav  . 

Ijidies’  Home  Journal . . , 
Saturday  Evening  Post . 


Consolidated  Vultee  .Aircraft  Corp 

Continental  Air  Lines  Inc . 

Continental  Baking  Co.  Inc. 

Hostess  Cakes .  $  73.786 

Worider  Bread .  978.788 

Products .  89.522 

$1,142,096 

Continental  Casualty  Co .  $30,752 

Continental  Oil  Co. 

Gasoline  A  Oil  .  $474,210 

Continental  Trailways  Bus  System. . .  $105,339 

Converted  Rice  Inc. 

Cnclc  Bern’s  Converted  Rice  ..  $.30,182 

I’ncle  Ben’s  Instant  Rice .  5,977 


Cutter  Cravat  Inc. 


D-W -G  Cigar  C orp. 
R.  0.  Dun  Cigars 
San  Felice  Cigars 


Dailv  I'ompass  Publishing  Corp. 

Newsnaper  . 

Dallas  Power  A  Light  Co . 

Dan  River  Mills  Inc. 

Fabrics . 

Dans  Perfumes  Inc. 

Toilet  Prenarations 
Da-Tex  Wall  Paint  Co. 

Davis  Co..  R.  B. 

Baking  Powder. . . . 

Cocomalt . 

.8wel . 


$36,493 

$  74.444 

342.446 

235.048 

$651,938 

$47,293 

$69,918 

3.220 

$73,138 

$61,037 

$15,214 

20.983 

267 

22.806 

5.477 

5.296 

$70,043 

$  60.260 

271.1.58 
258.803 

$590,221 

$325,731 

$  14.193 

109.1.59 
127.117 

28.426 

$278,895 

$  36.689 
.57.179 
100.6.54 
228.246 

$422,768 

$r>P.289 


$71,298 

3,5.839 


$40,638 

$.33,644 


Dill  Co. 

Dux  KiU. 
Espotals. 


Dial  Press  Inc. 

Books .  $35,951 

Diamond  Match  Co. 

Diamond  Matches .  $  4.664 

Diamond  Napkins .  6,274 

Diamond  Tissue .  17.239 

Diamond  Wax  Paper .  7,738 

Softex  ’Tissue .  ?3,760 

Pr^ucts .  27,323 


$86,998 

$  2.623 
50.957 

$53,580 

$193,750 

$1,258,193 

100.266 

14.628 

49.220 

732,387 

12.022 

i.oeiisM 

184.234 

19.282 

5.303 

8.449 

687.832 

110.576 

385.810 

4,862 

5,089 

258.639 

117.615 

1.510.562 

128.195 

123.992 

69.127 

205.863 

81.035 

43.570 

$7,195,437 


Dawson’s  Brewery  Ine. 
Beer  A  .Ale 

Davtnn  Power  A  Light  Co 
Dean  Milk  Co. 


$89,447 

$90..578 

$36,559 

$  .5..581 
4.028 
28,010 

$37,619 

$7.5.541 

$41,371 


Disabled  American  5  eterans 

D.AV  Service  Foundation . 

Distillers  Corp.-Seagram's  Ltd. 

Calvert  Reserve  Whisky 
Calvert  IVhiskies 

Captain  Morgan  Rum . 

Carstairs  Whiskies . 

Carstairs  WTiite  Seal  Whisky . 

Christopher  Columbus  Rum . 

Eratol . 

Four  Roses  Whisky  . 

Gallagher  A  Burton’s  Black  Label 

Whisky . . . 

Gallagher  A  Burton’s  Whiskies  ... 
Gallagher  A  Burton’s  White  Label 

Whidiy . 

Heed . 

Hunter  Whisky . 

Kemler  Whisky . 

Lord  Calvert  WhUky  . 

•Mumm’s  Cordon  Rouge  Champagne 

Oteen .  . 

Paul  Jones  Whisky  . 

Seagram’s  .Ancient  Bottle  Gin . 

■Seagram’s  7  Crown  Whisky . 

Seagram’s  « .  O. . 

Seagram’s  Whiskii-s  . 

Ting .  . 

White  Horse  Cellar  Whisky 

Wilson’s  Whisky  . 

Institutional  . 


Dixie  Brewing  Co.  Inc. 

Beer 

Dr.  Pepper  Co. 

Doctor’s  Plan 
D<idd,  Mead  A  Co.  Inc 
Hooks 

Doehia  Co..  Harry 
Greeting  Canls 
Doeskin  Produets  Inc. 

Lydia  Grey  Doeskin  Tissues 

Sanapak 


Dolcin  Corp. .  .  .  . 

Doubledav  A  Co.  Inc. 
Adventure  Book  Club 
Book  League  of  America 
DeLuxe  Eaitions  (Tur 
Dollar  Mysterv  Guild 
DouWeday  Books 
Doubleday.  Jr. 

Doubleday  Dne-DoUar  Club  . 
Family  Reading  Club 
Literary  Guild  of  America  Inc 
Nelson  Doubleday  Inc 


$1,119,931 

Corning  Glass  Works 

Pyrex  I'tensils .  $59,832 

Cott  Beverage  Corp .  $42,169 

Coty  Inc. 

Slmkti .  $  13.449 

Toilet  Preparations .  247.224 

$260,673 


$36.4.52 

53.338 

14.189 

2,180 

$106,159 


$41. >58 

.  $197,146 

.  17‘2.150 

78,.VI6 
.  3,960 

$451,762 

Creiunette  Co .  $160,181 

Creomulsion  Co .  $185,840 

Crosse  A  Blackwell 

Crosse  A  Blackwell  Cocktail  l^uce..  $2,912 

Craw  A  Blackwell  Date  A  Nut 

Bread .  7.492 

Crosse  A  Blackwell  Fish  I'roducU  . .  4,876 

Crease  A  Blackwell  1‘reservcs .  6,419 

Crosse  A  Blackwell  Relish  .  4.087 


Tee  Cream  .  . 

$  6.379 

Milk 

14.830 

Douguia  .Aircraft  Co.  Inc. 

Products 

114.880 

Draeki'tt  Co. 

- - 

Charge  . 

$136,089 

^  imic\  Sprav  .  . . 

Dearborn  Chemical  Co. 

lA  iodc\  Wa\ . 

Pliimite  . 

$36,481 

Dearborn  Suoplv  ('o. 

Mereoliied  Wax  Cream . 

$46,152 

l>rewr>'*s  Ltd.  (C.S.A.)  Inc. 

Inc.  . 

$39,440 

Okl  Stock  .Ale  A  Beer 

Deering,  Milliken  A  Co.  Inc. 

Drexel  Labs. 

WooIcfM.,,.  . 

$35,370 

Victoev  Gintment 

De  Jur-.Amsco  Corp. 

Wonder  Sidve  . 

Cameras  .  . 

$■>5,198 

Delaware  Moor  Prods.  Inc. 

Flor-Ever .  .  . 

$74.9-28 

Drug  Laboratoriea  Inc. 

Delaware.  Igkcluwanna  A  Western 

Amitone 

Coal  Co. 

Duell.  Sloan  A  Pearce  Inc. 

Blue  t'oal .  .  . 

$117,692 

Hax4ui 

Delta  .K\r  I.inc*  Inc  . 

1292.945 

Duke  Power  Co. 

Dcmcrt  A  Doufhcrtv  Inc. 

Dulanv  Jk  Stm  loc.,  John  U. 

Heet  .Anti  Freeie 

$34,878 

Kn>jcn  KchhI  . , 

Denney,  Frances 

Du  Moot  Laboratoriea  Inc., 

Ciametics . 

$39,352 

Radio  A  Televisioo 

DentufM-xe  Inc.  . 

$31,647 

Televiakw . 

Denver  Chemieal  Mfg.  Co. 

.^ntipMoffidtme  Poultice 

$37,363 

ADtiphlofistiDe  Rub  A-535  . 

43,009 

l>uncan  Coffee  Co. 

Admiration  I'offee 

$80,372 

.Admiration  Coffee  A  Tea 

De  Free  Co. 

.Admiration  Tea 

Nullo .  . 

$8.5.610 

Bright  A  Karlv  Coffee  . . 

Dea  Moinen  Rcfiiter  A  Tribune 

$30,549 

Duncan’s  Coffee  A  Tea  . 

Detroit  A  Clevehind  Navigation  Co. 

Duncaa'a  Maryland  Club ' 

Steamahip  Tranapurt  . 

$57,335 

Detroit  Edison  ('o . 

$39,111 

Devoe  A  RevnoMt  Co.  Inc. 

Dunn  A  Mct'arlhv  loc. 

Devoe  l^inta. . .  . . 

$59,794 

Enna  Jrttiek  Shoes 

Pee  Gee  Paints  . 

3.676 

Du  Pont  de  NemAaini  A'o. 

-  .. 

Du  Foot  Garden  Dust  . . 

$63,470 

Du  Aituaa  Wax . 

$80,802 


$  2.'237 
704.678 


$706,915 
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Du  Pont  Paints 
Du  Pont  Rayon  . 
Du  Pont  Sponge . 
Zerone 

Zerone  4  Zerex 
Products . 


15,739 

42,884 

142,964 

5,241 

18,991 

233,043 


F  &  F  Laboratories  Inc. 

Cough  Drops .  $43,4  5; 

Fairmont  Foods  Co. 

Butter .  124.590 


Lincoln-Mercury  Cara .  1,213,341 

Mercury  Cara .  3,302,841 

Institutional .  420.738 


GE  Ironer. . . . 
GE  Kitchens. 


Duquesne  Brewing  Co.  of  Pittsburgh 

Duquesne  Beer  &  .Me . 

Silver  Top . 


$470,810 


$113,890 

13,847 


Duquesne  Light  Co . 

Dutton  &  Co.  Inc.,  E.  P. 
Books . 


$127,737 

$82,973 


Cheese. 

Frosen  Foods. . . . 

Ice  Cream . 

Milk . 

Orange  Juice . 

Poultry  Products. 
Products . 


11,943 

23,615 

19,096 

3,223 

21,481 

6,873 

3,304 


$13,586,716 

Foremost  Dairies  Inc. 

Dairyland  Ice  Cream .  $26,102 

Milk .  2,753 

Products .  23,584 


GE  Range. 


GE  Refrigerators  4  Freeiers. 
GE  Supply  Corp . 


$68,223 


$114,125 

Falls  City  Brewing  Co.  . 

Falls  City  Beer .  *  *  *  ‘  ® 

Great  Falls  Beer .  5.889 


$52,439 

Formht  Co. 

Foundations .  $209,585 

Fort  Pitt  Brewing  Co. 

Fort  Pitt  Beer .  $110,598 

Old  Shay  Beer  4  .\le .  46,496 


E  4  B  Brewing  Co.  Inc. 

Becker  Beer . 

E  4  B  Beer  4  .41e  . . 


$  2.082 
43,290 


$123,137 


East  Ohio  Gas  Co . 

Eastern  .Airlines  Inc . 

Eastern  Corp. 

Royledge  Shelving . 

Eastern  Railroads . 

Eastern.  Southeastern  4 

Railroads . 

Eastern  Steamship  Lines  Inc. 
Eastman  Kodak  Co. 

Cameras . 

Films .  .  . 

Tennessee  Eastman  Corp. . 


$45,372 

$70,876 

$1,082,531 


$51,864 

$142,126 


$257,131 

$65,350 


$327,839 

18.563 

37.861 


Falstaff  Brewing  Corp. 

Beer .  ...  .  $388,258 

Farm  Bureau  Mutual  .4uto  Insurance 

Co .  $32,961 

Farmers  Insurance  Group .  $32,427 

Farrar,  Straus  4  Co.  _  . 

Boo^ .  $,9,295 

Father  John's  Medicine  Co.  Inc .  $70,928 

Faultless  Starch  Co. 

Starch .  $66,195 

Fear  Co.,  Fred 

Burton’s  Frosting .  $15,690 

Chick-Chick  4  ftesto  Egg  Dyes —  13,914 


$157,094 

Foster-Milburn  Co. 

.\llen's  Foot  Ease .  $  9.139 

Dwn's  Pills .  453,591 

Ice  Mint .  41,025 

ftoducts .  301 


$61,804 


$504,056 

Frankenmuth  Brewing  Co.  Inc. 

Beer . . 

Frani  Baking  Co. 

Bread.  . .  $49,336 

Freihofer  Baking  Co. 

Bread .  $19,813 

Products .  18.915 


GE  Television  4  Radio . 

GE  Tubes . 

GE  Vacuum  Cleaner . 

GE  Washer . 

GE  Water  Heater . 

GE  X-Ray  Corp . 

Hotpoint  Appliances .  17,229 

Hotpoint  Dishwasher .  oeoon 

Hotpoint  Freeser  4  Refrigerator 

Hotpoint  Ironer . 

Hotpoint  Kitchens . 

Hotpoint  Range . 

Hotpoint  Refrigerator . 

Hotpoint  Washer . 

Hotpoint  Water  Heater . 

Hotpoint  Products .  551’?9i 

Institutional . 

Products . 


Easy  Washing  Machine  Corp. 

^indrier . 

Washer 


Products 


$29,604 

Fehr  Brewing  Co.  Inc.,  Frank 

-  Beer  .  $160,249 

$384,263  Pels  4  Co. 

Fels  Naptha  Soap .  $ 

Fels  Naptha  Products .  38.112 

FeUo..  .  351.181 


$  16.316 
398,207 
846 


$38,728 

French  Line 

Steamship  Transport .  $127,268 

French  Sardine  Co.  Inc. 

Star  Kist  Tuna  Fish .  $179,818 

Frito  Co.  Inc. 

Chee-Tos .  $  6.134 

Fritos .  32.961 


General  Foods  Corp. 

Baker's  Chocolate . 

Baker's  Chocolate  4  4  in  1 . 

Baker’s  4 — 1  Cocoa  Mix . 

Birds  Eye  Concentrated  I.emonade . 


Birds  Eye  Tomato  Juice. 

Bireley  Beverages . 

Certo . 


Economics  Laboratory  Inc. 

Satin  Wax . . 

SoiJax . 


$415,369 


$  207 

176.967 


$434,303 

Fernak  Co. 

Barcentrate .  $37 .363 

Filhert  Inc.,  J.  H. 

Mrs.  Filliert's  .Margarine .  $2-34.8,4 


$39,095 

Fromm  4  Sichel  Inc. 

Christian  Bros.  Brandy .  $27,856 


40-Fathom  Sea  Foods. 

Gaines  Dog  Foods _ 

Grape-Nuts . 


Edris  Co.,  William 

Dennison  Catsup . 

Dennison  Food  Products . 


$177,174 


Mrs.  Filbert  Mayonnaise. 
Mrs.  Fillet's  Products. 


45,242 

8,502 


Christian  Bros.  Wines. 
Christian  Bros.  Products 


37.806 

9.109 


$  8.038 
39,962 


Ehlers  Inc.,  .\lbert 

Coffee . 

Tea . 


Financial  World  . 

- Fine  Products  Corp. 

$48,000  Hollingsworth  Candy . 

Nunnallv's  Candy . . . 


$288,618 

$42,259 


Fruehauf  Trailer  Co. 

Trailer . 

Truck  Bodies . 


$74,771 


$85,407 

23.003 


$25,345 

23.454 


$57,217 

3.148 


$48,799 


Electric  .\ssn.  of  Chicago 
Electric  .i.uto  Lite  Co. 

Batteries . 

Spark  Plugs . 

Products. . 


$60,365 

$111,784 


Firestone  Tire  4  Rubber  C o. 

Tires .  $142,312 

Institutional  .  56.728 

Products .  8,526 


$143,377 

152.103 

4.925 


$207,566 

Fischer  Baking  Co. 

Bread .  $25,462 


Fruit  Industries  Ltd. 
Amliassador  Champagne. . . 

.Ambassador  Wines . 

.Aristocrat  Brandy . 

Dolly  Madison  Wines . 

Fruit  Industries  Vermouth. 

Fruit  Industries  Wines . 

Guasti  Wines  . 

Victor  Hugo  Brandy . 


$108,410 


$  367 

4.115 
4,626 
2.682 
4.654 
26.585 
4.256 
1.986 


Jack  4  Jill  Cat  Food . 

Jell-0  Desserts . 

Jell-0  Pie  Filling  4  Puddings . 

Krinkles . 

I.a  France  Bluing  Flakes . 

La  France  Bluing  Flakes  4  Satina 

.Maxwell  House  Coffee . . 

Maxwell  House  Coffee  4  Instant 

Coffee . 

Maxwell  House  Instant  Coffee. . . 

.Maxwell  House  Tea . 

Maxwell  House  Products . 

Minute  Rice . 

Minute  Tapioca .  208,370 

Post's  Cereals .  34.897 

Post's  40^0  Bran  Flakes .  103,499 


6,199 

D 

6.608  1 

F 

10U17  1 

476.859 

F 

18433 

F 

593.852 

F 

16.050 

F 

11.429  ! 

F 

837.425  1 

F 

37.161  ; 

El 

2.731 

G 

122.821 

d 

119.026 

P 

1.906 

Ii 

3493 

17,229 

37.889 

3.666  1 

y 

7.714 

12.40:i 

T 

41.434 

58.901 

A 

36.042 

Bi 

6,478 

Bi 

151,201 

475.113 

711.940 

$4,202,942 

G 

$  9.790 

Gits 

15.160 

0 

116.395 

C 

47400 

G 

488.236 

G 

108.844 

Pi 

51.291 

1,235 

175 

Gilb 

109.284 

■ii 

318 

27,050 

Bi 

919 

G 

134.028 

G 

15.011 

T 

414.846 

T 

15.119 

T 

109.011 

36.669 

704 

Gini 

539.522 

Pi 

Gira 

326.207 

F 

130.076 

14.721 

10.946 

176.795 


Elgin  National  Watch  Co. 

Watches . 

Ellis  Canning  Co. 

Chili  Con  l.'arae 
Products . 


3300.405  Products  .  40.916 


$170,676 


3  7.123 
26.742 


Embassy  Tours 

Travel  4  Tours . 

Embree  .Mfg.  Co. 

Wipe-On . 

Emerson  Drug  Co. 

Bromo-Selt  zer 

Emerson  Radio  4  Phonograph  Corp. 
Radio 

Radio  4  Television . 

Television . 


$33,865 


Fisher  Flouring  Mills  Co. 
Bisket  Mix  ... 

Flour . 

Pancake  Mix . 

Zoom .  .  . 


$66,378 


$  4,046 
18,392 
1,976 
15.966 


Fuller  4  Co..  W.  P. 

Paints . 

Funk  Inc.,  Wilfred 

Books . 

Funk  4  Wagnalls  Co. 

Books . 

Furness  Bermuda  Steamship  Line. . . . 


$49,271 


$87,234 


$88,114 

$120,883 


$40,324 


$136,892 


$  3.228 
9,50<) 
160.206 


Fitzpatrick  Bros.  Inc. 

Kitchen  Klenzer 
Flako  Products  Corp. 
Cuplets 

Cuplets  Cake  Mix 
Flakies  Cookie  Mix 

Mixes . 

Pie  Crust  . 
Flakorn . 


$40,380 


$25,718 


G.  H.  P.  Cigar  Co.  Inc. 

El  Producto  Cigars .  $356,273 


Post’s  Puffed  Rice  4  Puffed  Wheat . 

Past's  Raisin  Bran . 

Post  Tens, . 

Post  Toasties . 

Postum . 

Sanka  Coffee  4  Instant  Coffee. 

Sanka  Instant . 

Sugar  Crisp . 

Swanadown  Cake  Flour  . 

Swansdown  Cake  Mix . . 

Swansdown  Devils  Food  Mix. . 

Swansdown  Mixes . 

Swansdown  Products . 

Yuban  Coffee . 

Products . 


1.792 

203.732 

135.680 

213.663 

653.923 

66.690 

56.240 

793.286 

118.037 

803.390 

16.290 

16.752 

14.700 

67,501 

7.825 


Lovera  Cigars. 


$30,213 

6,038 

17.259 

6.593 

133,802 

62,566 


Galveston-Houston  Breweries 

Southern  Select  Beer . 

Garrett  4  Co.  Inc. 

Virginia  Dare  Wines  . 

Gas  4  Electric  Co.  of  Baltimore. 


$384,702 


General  Mills  Inc. 

Betty  Crocker  Cake  Mix. 


$567,092 


Betty  Crocker  Kitchen .  156.627 


Eno-.Scott  4  Bowne 
Brylcreem  Hair  Dressing 

Eno . 

Scott's  Emulsion . 


$81,900 

25.635 

36,527 


Products  1I')4.340  Qebhardt  Chili  Powder  I 

Chili  Con  Came 


$188,032 

$86,932 


8.299 

27.895 

10.076 


Florence  Stove  Co. 
Oil  He-ater 
Ranges  4  Hi-aters 


$420,810 


$  4.914 

68.612 


$  1.524 
56.504 


$73,526 


Equitable  Life  .Assurance  Society 

the  L*.  S . 

Erie  Brewing  Co. 

Koehler's  Beer . 

Erie  Railroad  Co . 

Esquire  Inc. 

Coronet  . 

Esquire . 


$58,028 


$84,738  Florida  Citrus  Commission 

Grapefruit . 

flranges 

Tangerieas  .  . 

Fruits . 


General  Baking  Co. 

Bond  Brea.1  .  $143.2'I2 

Certiheii  Breail .  2.295 

Institutional .  536 


60.215 

29.986 

14.310 

16.574 

128.217 


$36,217 

$8ti,408 


$146,123 


$163,855 

38.987 


$188,298 
181.992 

72,318  General  Cigar  Co. 

31.889  Rolrert  BuriLS  Cigars  .  $131,912 

-  Van  Dyck  Cigars .  84.642 

$474,497  White  Gwl  Cigars .  642.537 


Esslinger's  Inc. 

Beer . 

Eureka  Williams  Corp. 
Eureka  Vacuum  Cleaner. 
Williams  Oil-O-Matic  , 


$  3.142 
74485 


European  Travel  Commission  . 
Eversharp  Inc. 

Pens  4  Pencils  . 

Schick  Razor  4  Blades 


$77,527 

$61,338 


$100,805 

73.105 


Ewald  Bros.  Co. 

Milk  Products 
Ex-Lax  Inc 


$173,910 


$26,616 

$183,341 


Florida  Fashions  Inc. 

Wearing  .Apparel  $437,150 

Florida  Power  4  I.iglit  Co. .  $37,811 

Florist's  Telegraph  Delivery  .Assn ....  $75,944 

Folger  4  Co.,  J.  .A. 

Coffee . $6»K),489 

Forbes  4  Sons  Publishing  Co.  Inc.,  B.  C. 

Forires  Mai^zine .  $46,208 

Ford  Motor  Co. 

.Anglia  f'ar . 

Forf  Car  . 

Ford  Cars  4  Trucks . 

Ford  Cars  I'sed . 

Ford  Engines . 

Ford-Lincoln . 

Ford  Tractors . 

Ford  Truck  .  1,534,089 

Lincoln  f'ar .  531,023 


$  15.856 

6,442.491 
19.744 
47,119 
27,573 
2,717 
29.184 


$859,091 

General  Electric  Co. 

GE  Appliances .  $  79,165 

GE  .Arizona  Heater . 

GE  .Automatic  Blanket . . 

GE  .Automatic  Home  Heating. .. 

GE  Automatic  Toaster . 

GE  Clock— Radio . 

GE  Clocks . 

GE  Dishwasher . 

GE  Disposal . 

GE  Fan  . 

GE  Freeser . 

GE  Gas  Boiler . 

GE  Heating  Cable . 

GE  Heating  Equipment . 

GE  Iron . 


336 

19.334 

4,750 

40.410 

8.267 

3411 

43.860 

3.037 

27,626 

43.250 

1.271 

5.396 

2.350 

5459 


Betty  Crocker  Mixes.. 

Betty  Crocker  Soups. 

Betty  Crocker  Products 

Bisquick .  382.097 

Cheerios .  492.587 

Crustquick .  104.081 

Crustquirk  Pumpkin  Pi-Mix . 

General  Mills  .Appliances . 

General  Mills  Toaster . 

General  Mills  Tru  Heat  Iron . 

Gold  Medal  Flour . 

Gold  .Medal  .Spaghetti  4  Macaroni 

Products  . 

Gold  Merlal  Products . 

Kix . 

Pyequick  . 

Red  Hand  Flour  . 

Softasilk  Cake  Flour . 

Sperry  Drifted  .Snow . . . 

Sperry  Drifted  Snow  4  Wesson  Oil  . 

Sperry  Pancake  4  Waffle  Flour  Mix 

Sperry  I’roducts . 

Wheat  Hearts . 

Wlieaties . 

Institutional . 

Products . 


13.992 

4.262 

379.007 

18,045 

33,599 

1.927 

33.766 

13.526 

31.1.59 

16,077 

17.579 

304.080 

356.472 

155.439 


$3476.986 


General  Motors  Corp. 

BuickCars .  $8,612,940 


Buick  Engines . 

Cadillac  Cars . 

( 'adillac-<  Hdsmobile . . . 

Chevrolet  (fars . 

Chevrolet  Institutional 

Chevrolet  Soap  Box  Derby .  103,773 

Chevrolet  Trucks .  2,099,226 


1.619 
2.149.927 
3,113 
6,747,906 
1.134 
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Delco  Appliance  Division . 

Delco  Heat . 

Frigidaire  Air  Conditioning  Equip- 

inent . 

Frigidaire  Appliances . 

Frigidaire  I)ehumidifier . 

Frigidaire  Freeser . 

Frigidaire  Range . 

Frigidaire  Refrigerator . 

Frigidaire  Washer . 

Frigidaire  Products . 

General  Motors  Trucks . 

ddsmobile . 

Pontiac  Cars . 

Institutional . 


Chka^  Herald-American . . . 

I^troit  Times . 

New  York  Joumal-American . 

New  York  Mirror . 

Pittsburgh  Sun-Telegraph. . . 
Seattle  Post  Intelligencer. . . . 


2,601  Gradias  &  Co..  Annis 
51,190  Gold  Label  Ignacio  Haya  Crystals. 

Great  Northern  Railway  Co . . 

81,477  Green  Giant  Co. 

12,511  Del  Mais . 

59,369  Green  Giant  Vegetables . 

2,516  Kounty  Kist  Vegetables . 

21,774  Niblels . 

540.744 
70,335 

411,824  Green  Spot  Inc. 

612,893  Orangeade . 

2.824433  Greta  Brewing  Co.,  William 
2,929,122  Beer . 

253.744  Greyhound  Corp. 

-  Bus  Transport . 

327,594.071  Greystone  Corp. 

Children's  Record  Guild . 

.  3149,137  Executive  Boolu . 

Institutional . 


6,374  Houbigant  Sales  Corp. 

1,388  Toilet  Preparations . . 

24,643  Houghton-Mifflin  Co. 

16.402  Books . 

393  Houston  Ught  &  Power  Co. . 
217  Hubbs  Inc.,  Dorothy 

-  Wearing  Apparel . 

3127.921  Hubinger  Co. 

Quick  Elastic  Starch . 

3101,279  Hudepohl  Brewing  Ca 

149.032  Beer . 

34393  Hudson  Motor  Car  Co . 

-  Hudson  Pulp  &  Paper  Corp. 

3284,704  Paper  Napkins . 

Hud^  River  Day  Line  Inc 
325,778  Hunt  Foods  Inc. 

Canned/ Fruits . 

3253,763  Tomato  Sauce . 


328.576 
3144.569 

3  40.575 
119.941 
111.646 
74,859 

-  Hearst  Magasines  Inc. 

3347,021  Cosmopolitan . 

Good  Housekeeping . 

342358  Motor  Book  Department . 

363.327 

Heidelberg  Brewing  Co. 

31,090,n8  Boer . 

Heileman  Brewing  Co..  G. 

3108.067  Old  Style  Lager  Beer _ 

29369  Heins  Co.,  H.  J. 

24.469  Baby  Foods . 

-  Beans . 

3161,905  Condiments . 

Ketchup . . 

3132,885  Soups . . 

Spaghetti . 

3336,685  Vinegar . 

Products . . 


330308 

338.141 


3154.959 

32.351304 

399379 

340361 


3120390 

364.195 


General  Time  Corp. 

Westclox  Clocks . 

General  Tire  &  Rubber  Co. 

Tires . 

Genesee  Brewing  Co.  Inc. 


3484.785 

350.030 


3120.797 

22,148  Hyde  Park  Breweries  .Vssn. 

10377  Beer . 

55379  Hygienic  Products  Co. 

118387  Mel’o . 

16.138  Sani-FIush . 

2.735 

549.054 

-  Hypercin  Inc . 


3  5,180  Griesedieck  Bros.  Brewing  Co. 

3,770  Beer. . 

64,588  Griesedieck  Western  Brewing  Co. 

-  Stag  Beer . 

373,538  Griffin  Mfg.  Co.  Inc. 

Shoe  Polish . 

3568,946  Grocery  Store  Products  Co.  Inc. 

B  in  B  Mushrooms . 

3231.366  Gold  Medal  Macaroni . 

Kitchen  Bouquet . 


3116.917 

374397 


Gerber  Products  Co. 

Baby  Foods . 

Gibson  Art  Co. 

Greeting  Cards . 

Gibson  Refrigerator  Co. 

Coolerator  Freeser . 

Coolerator  Refrigerator 

Gibson  Freeser . 

Gibson  Refrigerator  .  . 
Products . . 


3  1.351  Heller  &  Son  Inc..  L. 

12301  La  Tausca  Pearls . 

17.992  Henderson  Co.  Inc.,  A.  'T. 

—  Tours . 

33 1 .644  Hensler  Brewing  Co.,  Jos. 

Beer . 

398.688  Hersbel  California  Fruit  Products  Co. 

Contadina  Tomato  ^te . 

1173.762  Heublin  ft  Bro.  Inc.,  G.  F. 

5,151  .A-1  Mustard . 

196  A-1  Sauce . 

207,583  Ml’s  Special  Rmrve . 

1.198  HeuUein's  (Tub  Cocktails . 

453  Heublein's  Vermouth . 

129.067  MiUhire  Gin . 

41,733  Powder  Horn  Whiskey . 

-  Schweppes  (^nine  Water . 

1559.143  Smirnoff  Vodka . 


Idaho  Advertising  Commissioa 

Potatoes . 

Illinois  Beil  Telephone  Co . 

Illinois  Central  Milroad  Co. . . 
Illinois  Meat  Co. 

Broadcast  Com  BesI  Hash . . 
Broadcast  Meat  Products . . . 


1,487  Grolier  Society  Inc. 
23.030  Book  (rf  Knowledge. . 
22,150  Grove  Laboratories  Inc. 

-  .Antamine . 

362,744  Dr.  Porter’s  CHI . 

Fitch  Hair  Tonic. . . . 

348318  Fitch  Shampoo . 

Grove’s  Cold  Tablets 

1122.661  Kare . 

516.519  Paso  Ointment . 

62,435  Plunder’s  Tablets . . . 


3114.08Q 

3  30.971 
123 36t 


Gilbert  Co..  A.  C. 

Toys . 

Gillette  Safety  Rasor  Co. 

Bobbi  Home  Wave  Pin  Curl 
Gillette  Rasors  ft  Blades  . . 
Gillette  Shaving  Cream  . . 
Toni  Permanent  Wave  .... 

Toni  Shampoo . 

Toni  Products . 


46.539  Illinois  W'atcb  Case  Co. 

24338  Elgin  .American  Compacts . 

50.619  Elgin  .American  Products . 

20.659 

14,656 

1 1 .609  Imperial  Sugar  Co. 

11.538  .  . ^ . 

Independent  Milwaukee  Brewery 

Braumeister  Beer . 

Indiana  Bell  Telephone  Co . 

Indiana  ft  Michif^  Electric  Co . 

Indianapolis  Power  ft  Light  Ca . 

Industrial  Plants  Corp. 

Surplw  Plant  Sales . 

Inner-.Aid  Medicine  Co. 

Inner-.Aid . 

Institute  of  Life  Insurance . 

International  Business  Machines  Corp. 
International  Cellucotton  Products  Co. 

Delsey  Tissun . 

Kleenex . 

Kleenex  Eye  Glass  Tissues . 

Kotex . 

Products . 


3154332 


6.765  Gulden  Inc.,  Charles 

-  Mustard . 

31.225.125  Gulf  Brewing  Co. 

Grand  Prise  Beer . 

339,482  Gulf  DU  Corp. 

Fuel  OU . 

327.398  Gasoline  ft  Oils . 

Gulfspray  .Aerosol  Bomb 
338,426  Tires . 


Heurich  Brewing  Co.,  Christian 

Champeer . 

Old  Georgetown . 


3  2.052 
65317 


367369 


335323 

31.321357 

3184.499 


762  Heywood-Wakefidd  Co. 

6.644  Baby  ('arriages . 

-  Products  . 


349.495 

Gmther  Brewing  Co.  Inc. 

3420384  Beer . 

14.694 

403.221  H 

173.583  Haband  Co. 

83,916  Men’s  Neckwear . 

-  Haffenreffer  ft  Co.  Inc. 

1.095,998  Pickwick  Ale . 

Pickwick  Ale  ft  Beer  . . . 

3  27397 
2,087 

34,550  Hagan  Corp. 

173.043  Calgon . 

22.322  Haldeman-Julius  Co. 

Rooks . 

16.035  Hallicraftcrs  Co. 

42.299  Television . 

9.970  Hamilton  Mfg.  Co. 

76, SW  Clothes  D^cr . 

- Hamm  Brew  ing  Co.,  Theo. 

3404.568  Beer . 

Hampden  Brewing  Co. 
357.825  Hampden  Beer  4  .Ale . . . 
376.296  Weiss  Beer . 


3  3.748 
393.853 
18315 


3111.021  Hexol  Inc. 

Hexol  . 

Hi-Life  Packing  Co. 

Orleans  Dog  Food  . . 

325.670  Hills  Bros.  Coffee  Inc. 

Coffee . 

334.737  Bills  Bros.  Co. 

72316  Dromedary  Cake  Mix . 

-  Drome/lary  Pate  Mix . 

3107.053  Dromedary  Date-Nut  Roll .  . 

Dromedary  Dates . 

3117,759  Dromeilary  Gingerbread  .Mix 

Dromedary  Mixes . 

379.984  Dromedary  Muffin  Mix 

Drome<lary  Products . 


31.083379 


International  Harvester  Co. 

Farmall  Tractors . 

International  Harvester  Freeser. . . . 
International  Harvester  Refrigerators 
International  Harvester  Refrigerators 

ft  Freeiers . 

International  Trucks . 

Products . 


Glidden  Co. 

Durkee’s  Cocoanut 
Durkee’s  Condiments 
Durkee’s  Famous  Foods 
Durkee’s  Margarine  ... 
Durkee’s  Mayonnaise 
Durkee’s  Mayonnai.se 

Dressing . 

Durkee’s  ,'^ad  Dressing 
Durkee’s  Shortening  . 
Glidden  Paints 


International  I.atex  Corp. 

Playtex  Mitt . 

Playtex  PUlow . 

Institutional  . 


3  15.904 
23395 
1 85.967 


Hillman  Periodicals  Inc. 

Pageant  . 

Hi-V  Corp. 

Orange  Juice  . 

Hoffman  Radio  Corp. 
Ra/lio  . 

Radio  ft  Television. . 
Television . 


Globe  Brew  ing  Co. 

.Arrow  Beer  . 

Godchaiix  Sugars  Inc 
Goebel  Brew  ing  Co. 

Beer . 

Goets  Brewing  Co.,  M.  K. 

('ountry  (Tub  Beer . 
Gold  Seal  Co. 

Floor  Wax . 

•  Haas  Wax . 

1‘roducts . 


International  Minerals  ft  Chemical  Corp. 

.Accent . 

Institutional  . 


Hancock  Mutual  Life  Insuranee  Co. 

3113,144  John . 

Hand  Brewery  Co..  Peter 

3240.058  .Meister  Brau  Beer . 

10.005  Hanes  Knitting  Co.,  P.  II. 

23.648  Underwear . 

- —  Hansen’s  Laboratory  Inc..  Christian 

3273,711  Junket  Desserts . 

Junket  Frosting  Mix . 


HoUand-.Ameriran  Line 
Steamship  Transport 
Holt  ft  Co.  Inc.,  Henry 

Books . 

Home  Insurance  Co.. 
Home  Steamship  Lines 
Steamship  Transport 
Hood  ft  Sons  Inc.,  II.  P 

Cheese* . 

Chocolate  Drink. . . . 

Eggnog . 

Ice  Cream  . 

Milk . 

I’roducts . 


International  Nickel  Co.  Inc. 

Institutional . 

International  Salt  Co.  Inc. 

Sterling  Salt . 

International  Shoe  Co. 

Buster  Brow  n  Shoes . 

Poll  Parrot  Shoes  . 

Red  (Joo»e  Shoes . . 

Sundial  Shoes . 

Products . 


Golden  Peacoek  Inc. 

Mitchums  Esoterica 
Goldman  ft  Bros.  Inc.,  William  P. 

Men’s  .Apparel . 

Goodall-,Saiifonl  Inc. 

.Men’s  .Apparel . 

Goodrich  Co..  B.  F. 

Goodrieh  Tires  . 

Hooil  Rubber  Co . 

.Miller  Imperial  Tires . 

Institutional . . 


Happiness  Tours . 

Ilarcourt.  Brace  ft  Co.  Inc. 

Books . 

llarisT  ft  Bros. 

Books . 

Ilarrison  Co..  A.  S. 

Preen . 

Hartford  Klectrie  Light  Co. 
Hawthorne-Melody  Dairy  Co. 

Cheese . 

Chocolate  Drink . 

Ice  Cream 

MUk  . 

Vita-Slim  . 

Whip  . 

Yogurt  . 

I’roducts 


36.551 

26.676  International  Telephone  ft  Telegraph 

36.293  Corp. 

- -  Caiwhart  Radio  . 

109.182  Capehart  Radio  ft  Television . 

Capehart  Television . 


3  1.681 
62317 
117.487 


3.54.077 

327,839  Hoover  Co. 

Vacuum  Cleaners  . 

3  4.800  Provlucts . 

548 

5.986 

23,656  Hopkins  ft  Son.  FenI  T. 
16,063  Ciouraud  Oriental  Cream 

11.648  Mot  hersill's  Remedies 

14.074 
31315 

■  --  Horniel  ft  Co..  George  \. 

flOS.OtM)  Meat  IVoducts 

Institutional 

374,067 

4.437 


Goodyear  Tire  ft  Riddver  i 
Lifeguard  Safety  Tube 

Tires . 

Institutional . 


Interstate  Bakeries  Corp. 
Butter-Nut  Bread ... 
Weber's  Bread 
Products  . 


Gorton-Pew  Fisheries  Co.  Ltd. 

Fish  Products . 

Gossard  Co..  H.  W. 

Foundations  ft  Bramicres 
Graliowsky  Bros.  Inc. 
b  Royalist  Cigars . 


Iowa  Soap  Co. 
Magic  Washer 
Nola  Soap  Flakes 
.Mcscellaneotis 


358.500 

8.884 

693 


3162394  Hearst  Corp. 

American  Weekly 

337.249  Boston  Record  ft  .Amerii  an 


368.083 
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Iron  Fireman  Mfg.  Co. 

Iron  Fireman . 

Isbrandtaen  &  Scms  Inc. 


Ivy  Dry .  *48,348 


Jackaon  Brewing  Co. 

Jax  Beer . . 

Jenney  Mfg.  Co. 


Jergens  Co.,  Andrew 


Jergens  Soap . 

Woodbury  Preparations. 


Johnson  t  Johnson 


Johnson  Baby  Lotion . 

Johnson  Back  Plaster . 

Meds . 

Modess . 

Permacel  Industrial  Tape. 
Personal  Products  Corp . . . 

Tek  Toothbrush . 

Texcel  Tape . 

Yes  Tissues . 

Products . 


Johnson  4t  Son  Inc.,  S.  C. 


Car  Plate  -Auto  Wax .  27.875 

Glo-Coat .  38,974 

Wax  Products .  985,983 


Journal  of  Commerce  of  New  Y'ork. 


Kahn  Inc.,  David 
Wcarever  Pens  4  I 
ELaiser-Frazer  Corp. 


Kaiser  Steel  Corp. 


*83,194 

Knox  Gelatine  Co.  Inc. 

Gelatine . 

*158,742 

*25,075 

Knudsen  Creamery  Co. 

Cheeses . 

*29,182 

Hamshire  Sour  Cream . 

10,763 

*48.348 

Milk . 

3,284 

Yogurt . 

785 

Products . 

19,985 

*199J299 

*63,999 

*31.158 

Kolodney  4  Co.  Inc.,  R. 

Wearing  Apparel . 

Kool-Vent  Metal  Awning  Corp. 
Awnings . 

*43,648 

*  55,642 

*33,397 

13,028 

Eqppen  Co.  Idc. 

Coke . 

315,534 

*200,645 

945 

Kreisler  Mfg.  Corp.,  Jacques 

198.205 

Jewelry . 

*94,490 

187,622 

Kretschmer  Corp. 

Wheat  Germ . 

*35,198 

*770,976 

Krey  Meat  Co. 

Meat  Products . 

*31,908 

*  75,527 

Krueger  Brewing  Co.,  G. 

64.317 

Beer  A  Ale . 

*66,552 

88.373 

Kuner-Empson  Co. 

58.406 

Ketchup . 

*  1.170 

168.428 

Vegetables . 

7.448 

9.540 

Products . 

19,495 

5.076 

67.480 

*28,113 

53.198 

Kvron  Foundation  Inc. 

269.855 

Kyron  Taolcts . 

.  *163,111 

9,237 

L 

*869.437 

Laclede  Gas  Co . 

.  *103,951 

*226.317 

Lady  Esther  Ltd. 

Toilet  Preparations . 

.  *713,453 

27.875 

L'Aiglon  .Apparel  Inc. 

*48,469 

38.974 

B  earing  .Apparel . . 

985,983 

Lambert  Pharmacal  Co. 

.Actifoam  Cream  Shampoo . . 

.  *  25,962 

*1.279.149 

Listerine  Antiseptic . 

192,813 

*27,807 

Listerine  Tooth  Paste . . 

43.535 

*33,043 

Listerine  Products . . 

760 

*98,795 

Lamm  Bros.  Inc. 

*263,070 

Wearing  Apparel . 

*30,247 

*68,820 

Landers,  Frary  4  Clark 

Universal  Coffeematic . 

*  168 

*  65,437 

Universal  Household  Appliances... 

3.447 

1.284,890 

Universal  Iron . 

10,709 

527,653 

Universal  Vacuum  Cleaner . 

26,188 

2,032 

Universal  Washer . 

2,360 

*1,880,012 

*42,872 

*74,027 

Land  O'  Lakes  Creameries  Inc. 

Butter . 

.  *261,693 

tarseal  Corn. 
.Motomic  Oil. 
Wax-."^ _ 


„  ,  *64,662 

Kasco  Mills  Inc. 

DogF^ .  *37.907 

Kellogg  Co. 

AUBian  .  *390,924 

Bran  I  lakes .  3,368 

. .  47,535 

Com  Pops .  207,812 

.  32,960 

.  172.144 

rep .  54  492 

Raisin  Bran  Flakes .  171890 

RiceKrupiM .  220;592 

Shredded  W  heat .  2,318 

Variety...  . 1821962 

Institutional .  5  §55 

Kendall  Co. 

Bauer  h  Black  Elast  ic  Stocking ....  |  9,359 

Blue  Jay  Foot  Products .  109,459 

Curity  ProducU .  27,746 

ir  *  1146,563 

Kenton  Pharmacal  Co.  Inc. 

Brownatone .  349  265 

Ketone  .Macaroni  Mfg.  Co. . 

Giorgio  .Macaroiu  Products _  *22,152 

l5an  Giorgio  Spaghetti  Sauce .  6,077 

V  j,  n  ,  *28,229 

Kingan  a  Co.  Inc. 

Mrat  ftoducts .  *30,710 

Kitchen  Art  Foods  Inc. 

Py-O-My  Muffin  Mix .  *48,338 

RJeerex  Co .  j3g  999 

Knights  2,  ^lumbjis . ! ! !  ’  *153!274 

Knopf  Inc.,  Alfred  A. 

Books  . .  *123,862 

Jtnouse  Foods  Cooperative  Inc. 

^cky  Leaf  Apple  Products .  *42,311 

Lucky  Leaf  Sliced  Apples .  37,755 

^  *80,066 

Knox  Co. 

China  Roid .  *  18,731 

Cyitex .  181,024 

Mendaco .  108,328 

Romind .  31,281 

Products .  861 


Dry  Milk . 

EvaMrated  Milk. 

Ice  Cream . 

Skim  Milk . 

Products . 


*291,349 

Langendorf  United  Bakeries  Inc. 

Hollywood  Bread .  *  47,944 

Holsum  Baking  Products .  14,125 

Holsum  Bre^ .  110,668 

Langendorf  Baking  Products .  4,397 

Langendorf  Bread .  10,386 

*187,520 

Lan-O-Sheen  Inc. 

Cleaner  4  Soap .  *45,298 

Larsen  Co. 

Fresh-Like  Vegetables .  *17,808 

Veg-All  Vegetables .  42,150 


Lams  4  Bro.  Co.  Inc. 

Domino  Cigarets .  *13,909 

Edgeworth  4  Holiday  Tobacco .  17,875 

F/dgeworth  Tobacco .  48,863 

Holiday  Pipe  Mixture .  57,751 


Latrooe  Brewing  Co. 

Rolling  Rock  Beer . 

Lavoptik  Co . 

Lea  A  Perrins  Inc. 

Sauce . 

Le  Blanc  Corp. 

Hadacol  . 

Lectro  Weld  Inc. 

Paint  Peeler . 

Leeming  4  Co.  Inc.,  Thomas 

Ben  Gay . 

Lees  4  Sons  Co-  James 


Good  Luck  Dressing .  4,785 

Good  Lurk  Margarine .  339,936 

Good  Luck  Pnxiucts .  5,853 

Harriet  Hubbard  Ayer  lYeparations  143,776 

Jelke's  Products .  11,126 

Lifebuoy  Soap .  337,472 

Lipton's  Soup .  1,001,269 

Lipton's  Tea .  693,808 

Lipton's  Products .  6,771 

Lux  Flakes .  302,711 

Lux  Soap .  428,995 

Pepsodent  "rooth  iWe .  581,086 

Rayve  Cream  Shampoo .  79,327 

Ray  ve  Home  Permanent .  765377 

Rinso .  1,226,560 

Silver  Dust .  266,700 

Sprv .  774,245 

Surf .  2,006,410 

Products .  10,323 

*9,625,279 

Levering  Coffee  Co. 

Lori  Calvert  Coffee .  *28,410 

Lewis  Cigar  Mfg.  Co.,  I. 

John  Rushkin  Cigars .  *88,478 

Melba  Cigars .  31,507 

*119,985 

Lewis  Food  Co. 

Dr.  Ross'  Cog  Food .  *30,862 

Skippy  Dog  4  Cat  Food .  3,957 

*34,819 

Lewis-Howe  Co. 

Nature's  Remedy .  *  10,858 

Turns .  424,484 

*435,342 

Lewyt  Corp. 

Vacuum  Cleaner .  *39,686 

Libby,  MacNeiU  4  Libby 

Baby  Foods .  *287,933 

Canned  Foo^ .  9,889 

Canned  Meats .  11,293 

Corned  Beef  Huh .  1,888 

Frozen  Foods .  73,383 

Fruits .  60,522 

Juices .  935 

Meat  Pralucts .  94,358 

Orange  Juice .  66,552 

Pineapple  Juice .  29,843 

Tomato  Juice .  137,053 

Vegetables .  42,305 

Products .  202.539 

*1,018,493 

Liberty  Baking  Corp. 

Bell  Bread .  *36,597 

Liberty  Mutual  Insurance  Co .  *75,279 

Liebmann  Breweries  Inc. 

Rheingold  Beer . *1,160,080 

Life  Savers  Corp. 

Alkaid .  *3,231 

Pine  Bros.  Glycerine  Tablets .  32,422 

*35,653 

Liggett  4  Mvers  Tobacco  Co. 

Che^rRelds .  *440,165 

Lily  of  France  Inc .  *114,327 

Linco  Prods.  Distributing  Co. 

Ammonia .  *  3.401 

Bleach .  46,302 


Linder  Bros.  Inc. 

Wearing  Apparel . 

ijon  Inc.  (Gibbons  Brewery) 

Beer  4  Ale . 

Lion  Oil  Co. 

Gasoline  4  (El . . 

Lionel  Corp. 

Toys . . 

Lippincott  Co.,  J.  B. 


tattle.  Brown  4  Co. 

Books . 

Lockheed  Aircraft  Corp. 
Loew's  Inc. 

Motion  Pictures . 

Lone  Star  Brewing  Co. 

Beer . 

Lone  Star  Gas  Co . 

Lorillard  Co.,  P. 
Embassy  Cigarets . . . . 

Muriel  Cigars . 

Old  Golds . 


CarMts  4  Rugs 
Lehn  4  Fink  Products  Corp. 

Dorothy  Gray  Preparations .  *  47,259 

Etiquet  Deodorant .  2,403 

Lysol .  107,234 

O’Syl .  1,367 

Peb-Ammo  Ammoniated  Tooth  Paste  214,806 
Tussy  Preparations .  19,171 

*392,240 

Leslie  Fashions  Inc.,  Fay 

Wearing  Apparel .  *25,568 

Leslie  Salt  Co. 

Sah .  *39,590 

Lever  Bros.  Co. 

Breeze .  *  307 

Frostee  Dessert  Mix .  638,442 


fxie  .Angeles  Brewing  Co. 

Eastside  Beer . 

Los  Angeles  Dept,  of  Water  4  Power. 
Los  Annies  Soap  Co. 

Scotch  Cleanser . 

White  King . 

White  King  Soap  4  Water  Softener. 


Louisians  State  Rice  Milling  Inc, 

Louisiana  State  Rice . 

Water  Maid  4  Mahatma  Rice. , 
Products . 


Lucky  Tiger  Mfg.  Co. 

Hair  Preparations. . 
Luden's  Inc. 

Cough  Drops . 

Lufkin  Rule  Co. 

Tools . 

Products . 


Louisville  4  Nashville  Railroad  Co.. . , 
Lucky  Lager  Brewing  Co. 

Beer . 


Lumhermen'i  Mutual  Casualty  Co.. 
Lyons  4  Co. 

Kiwi  Shoe  Polish . 


M.  J.  B.  Co. 

M.  J.  B.  Coffee . 

M.  J.  B.  Coffee  4  Tea. 

M.J.  B.Tea . 

Tree  Tea . 


M  4  R  Dietetic  Laboratories  Inc. 

Ten-B-Low . . 

Zero  De^rt  Mix . 


MscFadden  Publications,  Inc. 

True  Story . . . 

MacMillan  Co. 

Books . 

Mack  Truclb  Inc. 

Tructo . 

Maiden  Form  Brassiere  Co . 

Maine  Development  Commission 

Potatoes . 

Major  Air  Coach  Systems  Inc. . . . 

Manhattan  ,‘thirt  Co . 

Manhattan  Soap  Co.  Inc. 

Blue  White  Fmkes . 

Blue  White  4  Sweetheart . 

Blue  Barrel  Snap . 

Sa  eetheart  Toilet  Soap . 


Marathon  Corp. 

Waxtex . 

Marcal  Paper  Mills  Inc. 
Kitchen  Charm  Wax  Paper. 

Marcal  Hankies . 

Marcal  Napkins . 

Products . 


Marchand  Co.,  Charles 

Hair  Rinses . 

Marlenes  Inc. 

Minit  Curl . 

Mynex . 


Mara  Inc. 

Candy . 

Martinson  4  Co.  Inc.,  Joseph 

Coffee . 

Mart  Travel  Bureau . 

Maryland  Pliarmaceutical  Co. 

Rem . 

Maryland  4  Virginia  Milk  Products 

Assn . 

Mastic  Tile  Corp.  of  America 

Ma-Ti-Co . 

May  Co.,  George  S. 

Industrial  Engineers . 

Maybelline  Co. 

Maybelline . 

Ma.vrr  4  Co.,  Oscar 

Meat  Products . 

Ma.vtag  Co. 

Ranges . 

Washers . 

Products . 


fcCall  Corn. 

McCall's  Publications. 
Redbook . 


McCormick  4  Co.  Inc. 
Bee  Brand  Insecticides. 
Bee  Brand  Quick  Kill. . 

McCormick  ^ices . 

McCormick  Tea . 

Schilling  Coffee . 

Schilling  Condiments . . 

Schilling  Eztracts . 

Schilling  Spiers . 

Schilling  FVoducta . 

Products . 


MoGraw-HUl  Publishing  Co.  Inc. 

Whittlesey  House . 

Institutional . 


McRhenny  Co. 

Tobaseo  Sauce . 

MeKeason  4  Robbins  Inc. 

Bezel . 

CatboU  Salve . 

Chapin  4  Gore  Whisky . , 

Leroux  Cordials . 

Martina  V.V.O.  Scotch. . 
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MortOD  Salt  Co . 

Motorola  Ine. 

Radio . . 

Radio  i  Television . 
Television . 


1221,558  Sealtest  Cottage  Cheese . 

Sealtest  Eggnog . 

t  324,123  Sealtest  Ice  Cream . 

104,103  Sealtest  Milk . 

1,618,532  Sealtest  Yogurt . 

-  Sealtest  Products . 

$2,046,758  Sheffield  ^iry  Products . 

Sheffield  Milk . 

$37,075  Southern  Dairies  Cheese . 

Southern  Dairies  Ice  Creiun ... 

Southern  Dairies  Milk . 

Southern  Dairies  Produets . 

$101,018  Tellmg-Belle  Vernon  Ice  Cream. 

Westeni  Maryland  Dairy  Milk. 

$39,395 

18.454 

35,434  Nation  U  Distillers  Products  Corp. 
— '  Bellows  A  Co.  Products. ,. . 

$93,283  Bellows  A  Co.  Whis^ . 

Bellows  Club  Special . 

$35,467  Bellows  Partners  Chdce . 

Black  Gold . 

$41,059  Bond  A  LillanI  Whisky . 

$52,468  Bourbon  De  Luxe  Whu^ . 

Cedar  Brook  Whisky . 

$33,456  Century  Club  Whisky . 

37.068  Crab  Orchard  Whisky... 

20.674  GAD  Vermouth . 

-  GAD  Wines . 

$91,198  Gilbey’sGin . 

Gilbey’s  Spey  Royal  Scotch . 

$163,924  Gilbey’s  Whiskies . 

150,605  Hill  A  Hill  Whisky . i [ 

-  I  t^ian  Swiss  Colony  ^me . 

$314,529  Leion  Vermouth . 

$40,938  .Mo  int  Vernon  Wiiisky . " 

$88,420  National  Distillers  Whiskies. . . . 

Old  Crow  Whisky 

$27,552  Old  Grand-Dad  Whisky. 

Old  Hermitage  Whisky . 

Old  Log  Cabin  Whisky . . 

Old  McBrayer  Whisky . ' 

$12,692  Old  Sunnybrook  V^islw . 

2.932  P.  .M.  De  Luxe  Whisky . 

27.957  Town  Taven  Whisky . . 

5.106  White  Rock  Beverages . 

5,931  White  Rock  Ginger  Ale . 

- White  Rock  Sparkling  Water. . . , 

$54,618  Products . 


33,597  Nestea . 

4,238  Nestle's  Bouillon  CubM . 

159,0^  Nestle's  Cheese . 

18.035  Nestle's  Cookie  Mix . 

136  Nestle's  Food  Products . 

55,431  Swiss  Knight  Cheese . 

1.916 

3.405 

2,306  Nestle  Chocolate  Co.  Ine. 

32.796  Chocolate . 

1.725  Cocoa . 

25,737  Eveready  Cocoa . 

955  Quik . 

14,068  Semi-Sweet  Chocolate . 

$3,021,091 

New  Eingland  Confectionery  Co. 

$  66,702  Bolster  Candy  Bar . 

94.876  Canada  Mints . 

19.206  Lovell  A  Covel  Candies . 

267.839  Necco  Candy . 

13.393  Necco  Products . 

17U11 

218.469 

21.264  New  England  Telephone  A  Telegraph 

114.905  Co . 

36.592  New  Jersey  Bell  'Telephone  Co . 

24.584  Newman  A  Sons  Inc..  I. 

27,151  Foundation  Garments . 

201.439  New  Urleans  Public  Swice  Co . 

42,102  New  York  Central  System 

3,414  Boston  A  Albany . 

410367  New  York  Centi^ . 

75392 

44.425 

312,693  New  York  Herald  Tribune . 

21,929  New  York  Life  Insurance  Co . 

133,749  New  York,  New  Elaven  A  Hartford 

18.473  Railroad  Co . 

124.352  New  York  News . 

99,207  New  York  Telephone  Co . 

6.028  New  York  Times . 

725312  New  York  World-'Telegram  A  Sun _ 

575.560  Nicolay-Dancey  Inc. 

41.791  New  Era  Potato  Chips . 

75.058  1900  Corp. 

45.463  Whirlpool  Applianen . 

27.025  Whirlpool  Clothes  Dryer  A  Washer. 

42,433  Whirlpool  Dryer . 

-  Whirlpool  Washer . 

$4,103,204  Whirlpool  Products . 


41.101 

10372 

19.878 

7,199 

1.081 

21366 


McKettrick-Williams  Inc. 

Wearing  Apparel . 

McLaughlin  A  Co..  W.  F. 

Manor  House  Coffee . 

Megowen  Educator  Food  Co. 

Crackers . 

Mengel  Co. 

Furniture . 

Mennen  Co. 

Baby  Magic . 

feby  Preparations . 

Preparations . 

Shave  Cream . 

Products . I 


MounUin  Sutes  Telephone  A  Tele¬ 
graph  Co . 

Mountam  Valley  Water  Co. 

Mineral  Water . 

Mrs.  Baird's  Bakeries  Inc. 

Bread . 

Mrs.  Tucken'  Fo^  Inc. 

Meadowlake  Margarine . 

Shortening . ”” 

Products . !!!!!!!" 


t  333 
78317 
49337 
104354 
69387 


$159316 


$  35,122 
13,224 
72,039 
45,781 
127372 


Muehlebach  Brewing  Co.,  George 

Beer . 

Mueller  FurnM  Co..  L.' j." . 

Heating  Equipment . 

Murine  Co.  Inc . 

Murray  Corp.  of  Arnica 

Gas  Range . 

Kitchen . !!!!!!!! 

Products . !!!.!!!! 


Mentholatum  Co . 

Merriam  A  Co-  G.  A  C. . 

Books . 

Messner  Inc.,  Julian  F, 

Books . 

Metropolitan  Life  Insurance  Co . . 

Afetropolitan  Sunday  Newspapers  Inc, 
Meyer  A  Bros.,  Jos.  H. 

Richelieu  Pearls . 

Mwercord  Co. 

pec^  Products . 

Miami  Margarine  Co. 

Numaid  Mamrine . 

Afichigan  Bell  'Telephone  Co . 

Michigan  Bulb  Co. 

Flower  Bulbs . 

Holland  Bulb  Co . 


$168,711 

$112341 


$25357 

$74,406 


$32,906  Musterole  Co. 

_  Musterole . 

$30,735  Zemo  .  . 

$72,982  . . 

Mutual  Life  Insurance  Co.  of  New  York 
3<.772  Mutual  BeneSt  Health  A. Accident  .4ssu 
My  Bread  Baking  Co. 
il63,562  Bread . . 


$478,725 

$30,845 

$75,104 


Michigan  Chemical  Corp. 

Postmaster . 

Pestmaster  Gardener . 

P^master  Rose  Treatment 
Weedmaster . 


53,241  Nalley's  Inc. 

Lumberjack  Syrup . 

16,180  Mayonnaise . 

Meat  Products . 

$91,283  Potato  Chips . 

$38,760  Products . 

$54,524 

$128,231  Nash-Fmeh  Co. 

Coffee . 

$108,074  Old  Family  Foods . 

$145,718 

5,282  Nash-Kelvinator  Corp. 
15,017  Kelvinator  Air  Dryer . . 

59,146  Kelvinator  Freeser. .. ., 

205,637  Kelvinator  Kitchens .... 

-  Kelvinator  Ranges . . . . , 

$430,800  Krivinator  Refrigerator. 

$69,892  Kel  vinator  Piquets ... 

Leonard  Refrigerator. . , 

$49,028  Nash  Cars..... . ..I 

Nash  Care — U»ed . 

$99,104  Institutional . 

Products . i  ] 


Michigan  Consolidated  Gas  Co. 
Michigan  Mutual  Liability  Co. 

Insurance . 

Mid-Cmtinent  Airlines  Inc .... 
Alid-Continent  Petroleum  Corp. 

Gasoline  A  Oil . 

Allies  Laboratories  Inc. 

Alka  Seltxer . 

B^ine . 

Miles  Nervine . 

One-A-Day  Vitamins . 

Tabein . 


National  Homes  Corp . 

National  Oats  Co. 

3-Minute  Oats . 

3-M|nute  Oata  Cernds — Hot. 

3-Minute  Raising  (Mts . 

3-Minute  Pop  Corn . 

Products . 


$90,431 


Noblitt-Sparks  Industries  Inc. 

Arvin  Radio . 

Arvin  Radio  A  'Television.. 

Arvin  Television . 

Arvin  Products . 


$20,908 

9.461 

2.440 

4.235 

19.688 


1  2.926 

1.251 
2.853 
9.531 
235371 
19.887 
2329 
1.921.807 
4.772 
1.636 
7.675 


Milk  Foundation . 

Aliller  Brewing  Co. 

High  Life  Beer . 

Miller  Table  Pad  A  Venetian  Blind 

Mfg.  Co . 

Alilner  Products  Co. 

Fly-Cide . • . 

Pine-Sol . 


$60,024 


$56,732 


Noma  Electric  Carp. 
Effanbee  Dolls. . . . 
Noma  Lig'its _ 


National  Paper  Corp.  of  Pa. 

Swanee  Tissue . 

Swanee  Tissue  A  'Towels. . 


Norcross  Inc. 

Greeting  Cards . 

Norfolk  A  Western  Railway . 

Norito  Co . 

Norris  Inc. 

Candies . 

North  American  Accident  Insurance 

Co.  of  Chicago . 

Northam  Warren  Corp. 

Cutex . 

Odo-Ro-No . 


National  Pressure  Cooker  Co. 

Presto  Cooker . 

Presto  Products . 


$2,210,038 

$550,967 

$  92.611 
110.455 
440.643 
8.601 
773.810 


-  National  Airlines  Inc . 

$25,726  National  Biscuit  Co. 

Bread . 

$76,105  Milk  Bone  Dog  Biscuit. . 

Nabisco  Shredded  Wheat. 

$65309  Roman  Meal  Bread . 

Products . 


Alinneapolis  Brewing  Co. 

Grain  Belt  Beer . 

Alinnesota  Consolidate  Caimeries  Ine. 

Butter  Kernel  Vegetables . 

Alinnesota  Alining  A  Alfg.  Co. 

Scotch  Cellulose  Tape . 

Alinute  Maid  Corp. 

Juices . 

Lemonade . 

Orange  Juice . 

Tangerine  Juice . 


National  Selected  Products  Inc. 

7-Minute  Pie  Cnist  Mix . 

7-Minute  Pie  Filling . 

7-Minute  Pie  Products . 


$146,441 

168380 


$89329 


$1,426,120 

$62398 

$88,618 


National  Steel  Corp. 

Great  Lakes  Sted  Corp. 
Great  Lakes  .Steel  Corp. 
Institutional . 


$  35,488  National  Board  of  Fire  Underwriters 
71,027  National  Breweries  Ltd. 

477,624  Black  Horre  Ale . 

2,465  National  Brewing  Co. 

-  Bohemian  Beer . 

$586,604  Premium  Beer ... 

$27,132  Products . i;;.;;!.".;! 


$314,721 

$48300 

$46343 

$76371 


3.962  Northeast  Airlines  Inc . 

25.140  Northern  Indiana  Public  Service  Co, 

-  Northern  Pacific  Railway  Co . 

$48,886  Northern  Paper  Mills 

Tissue . 

$188,513  Northern  States  Power  Co . . 

48.536  Northwest  .Airlines  Inc . 

-  Northwestern  Bell  Telephone  Co _ 

$237,049  .Norton  A  Co.  Inc.,  W.  W. 

Books . 

$47,674  Norwich  Pharmacal  Co. 

Norforms . -. . 

$25,329  Pepto-Bisc^ . 

Unguentine . 

$54,103  &macol . 

$96,074 

$196,969 

Novelty  Mart 

$25,627  Toys . 

Noxsema  Chemical  Co . 

$41,699  Nu-Enamel  Corp. 

44,407  Paints . 


Aliracloth  Corp . 

Alireissippi  Slupping  Co.  Inc. 

Steamship  Transport . 

Alissouri-Kansas-Texas  Lines 

^ilroad  Transport . 

Alissouri  Paci&c  Lines 

Bus  Transport . 

Rail  Transport . 


1 1  no?  National  Sugar  Refining  Co. 

11.093  Jack  Frost  Sugar. . .  . . 

*  Quaker  Sugar . 

$82,874  . _ 

$116,762 

Natirmal  Textile  A  Chemical  Laboratory 

Perma  Starch . 

$26,093  National  Toilet  Co. 

92,4M  Nadinola  Cream . 

National  Trailways 

Bus  System . 

Nation’s  Business . 

$101,093  Natural  Rubbw  Bureau . 

10339  Naughton  Farms  Ine. 

3.384  Nursery  Stock . 

345  Nediek’s  Ine. 

116.724  Orange  Drink . 

3,913  Orange  DrUik  Concentrate . 

58336 
166370 

768,694  Nehi  Corp. 

71.159  Ptw-T-Pak  Beverages . 

20.676  Par-'T-Pak  Ginger  .Ale .... 

30.937  Royal  Crown  Cola . 

2.160  Products . 

228.544 
84.583 

82357  Nepers  Chemical  Co.  Ine. 

125.420  Anahist . 

72.746  Hist-O-Plus . 

14.032 
42.758 

426.976  Nestle  Co.  Inc. 

234.929  Maggi  Bouillon  Cubes. 

1.238  Nescafe . 


$129,848 

$60,594 

$464,439 

$157391 


National  Coal  .Assn . 

NatioiuU  Cranberry  Assn, 

Ocean  Spray  Cranberry  Juice  Cock¬ 
tail  . 

Ocean  Spray  Cranberry  Sauce . ". 


$56,569 


I  583 
352.988 
25344 
12.704 


$60,096 

$67362 

$27,972 


Alojud  Hosiery  Co.  Inc . 

Monongohela  Power  Co . 

Alontenier  Inc.,  Jules 
Stopette  Spray  Deodorant. 
Montgomery  Co.,  William 

Montco  Coffee . 

Montieello  Drug  Co. 

A-H  Tablets . 

666 . 

Products . 


$118327 


National  Dairy  Products  Corp. 
Breakstone’s  Cream  Cheese  Bar.. . 

Breakstone's  Dairy  Products . 

Breakstone's  Sour  Cream . 

Breakstone's  Yogurt . 

Breyere  Ice  Cream . ” 

Jersey  Gold  Creameries . 

Kay  Cheddar  Cheese . 

Kr^t  Caramela . 

Kraft  Cheeses . | 

Kraft  Dinner . !!!!!! 

Kraft  French  Dressing . 

Kraft  Malted  Milk . 

Kraft  Mayonnaise . 

$38,762  Kraft  Miracle  Whip  Sal^  Drisssing. 

Kraft  Salad  OU.... . 

$  238331  Kraft  Spreads . 

18.086  Kraft  A'dveU  Cheese ... 

3.193321  Kraft  Producte . ili;; 

120,185  Luiek  Dain  Co.  Produeta . 

-  Pabst-ett  Cheese . 

$3371.013  Parkay  Margarine . 

Philadelphia  Cream  Cbem. ..!.!! 
$51,194  S^test  Cheese . 


$43364 

$559,534 


$  18363 
107.873 
2.089 


Oakite  Products  Ine. 

M7.074  Oakite . 

9.978  O’Cedar  Corp. 

44,200  Mop . . 

9.469  Polish . 

-  Products . 


$128325 

$161,235 


Mooro-McCormack  Lines  Inc. 
Morning  Milk  Co. 

Evaporated  Milk . 

Morris  A  Co.  Ltd.  Ine.,  Philip 

Bond  Street  Tobacco . 

M^boros . 

Philip  Morris  Cigarets . 

Spuds . rT. . 


$330359 


$1357.772  GC«-0  Inc. 

15.694  E-Z  Squeese  Mop. . . 

-  Sponges . 

$1373.460 

$  14.526  Oertel  Brewing  Co.  Ine. 
506,092  Beer . 


Morrow  A  Co.,  William 
Bo^ . . 

editor  & 


$35341 
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Ohio  Bell  Telephone  Co . 

Ohio  Eldison  Co . 

Ohio  Oil  Co. 

Gasoline  &  Oil . 

Old  Dutch  CofTee  Co. 

Coffee . 

Old’Home  Bakers  Inc. 

Bread . 

Olive  Tablet  Co. 

Dr.  Edwards  Olive  Tablets . . . 
Ol^pia  Brewing  Co. 

Beer . 

Olympic  Radio  &  Tdevision  Inc. 

Television . 

Omar  Inc. 

Bread . 

Cake  Mix . 

Mixes . 

Products . 


S108,200  Pearson  Pharmacal  Co.  Inc. 

*47,106  Dew . 

Ennds . 

*304,636 


Piper  Baking  Co. 

*90,192  Betsy  Roes  Bread . 

47,666  Pittsburg  Brewing  Co. 

Iron  City  Beer . 

Tech  Beer . 

Products . 

*  65.327 
15,002 

103,918  Pitteburgh  Plate  Glass  Co . . . 
1,M7  Planters  Nut  4  Chocolate  Co 

23,173  Peanuts . 

- Peanut  Oil . 

*208.667  Peanut  Products . 


Purex  Corp.  Ltd. 

*73,487  Purex  Bleach . 

Trend . . 

*30,618 

12,111 

1,212  Purity  Bakeries  Corp, 

-  Grennan  Bakiim  Products. 

*43,941  Purity  Baking  Products. . 

*46,351  Purity  Bread . 

Taystee  Bread . 


*328,976- 

309,654 


*137,858 


*30,298  Penick  4  Ford  Ltd.  Inc. 

Brer  Rabbit  Molasses. 
*48,627  Brer  Rabbit  Syrup . . . 

My-T-Fine  Desserts .  . 
(163,716  My-T-Fine  Pie  Filling, 

Vermont  Maid  Syrup. 


252  Putnam’s  Sons,  G.  P. 
-  Books . 


Pen-Jel  Corp . . . 

Pennsylvania  Power  4  Light  Co. 

Pennsylvania  Railroad . 

People's  Gas,  Light  4  Coke  Co. . 

Pepsi-Cola  Co . 

Perfection  Stove  Co. 

Oil  Ranges . 

Ranges . 

Stoves . 

Superfex  Furnace . 


*52.283 


*66.347 

*206.380  Plough  Inc. 

*97.710  Black  4  White  Ointment . 

*1,471,228  Black  4  White  Products . 

Mexaana . 

*33,941  Moroline . 

6,747  Penetro  Nose  Drops . 

10.882  Penetro  Products . 

5,109  Prescription  C-22^ . 

-  St.  Joseph  Anti-Hist^ine  'Tablets. 

*56,679  St.  Joseph  .Aspirin . 

*83.598 

Polaroid  Corp. 

*124,410  Cameras . 

Sun  Glasses . 

*  3,548 
2.375 

3,591  Pompeian  Olive  Oil  Corp. 

196.512  Laco  Shampoo . 

10,948  Ponds  Extract  Co.  Expi^  Ltd. 

21 ,179  Toilet  Preparations . 

7.049  Tissue . 


*  18.917  Quaker  Oats  Co. 

17,812  Aunt  Jemima  Cake  Mix . 

122,017  .\unt  Jemima  Corn  Bread  Mix. 

19.469  .Aunt  Jemima  Com  Meal . 

60,492  .Aunt  Jemima  Flour . 

8,460  .Aunt  Jeminu  Gingerbread  Mix. 

5,902  Aunt  Jemima  Mixes . 

19,044  -Aunt  Jemima  Pancake  Mix _ 

505,538  Aunt  Jemima  Ready  Mix . 

-  Aunt  Jemima  Floducts . 

*777,651  BiltmoreTuna . 

Ful-O-Pep-Feeds . 

36,032  Ken-L-Biskit . 

10,382  Ken-L-Ration . 

-  Ken-L-Products . 

*46,414  Mother's  Oats . 

Muffets . 

*64,847  Pack-O-Tens . 

Pettijohn's . 

*617,251  Puffed  Wheat  Sparkies . 

137,055  Puss  'n  Boots  Cat  Food . 

-  Quaker  Cereals . 

... .  ...  Quaker  Cora  Meal . 

Quaker  Hour . 

Quaker  Grits . 

Quaker  Oats . 

o,  ...  Quaker  Oats  Cereals— Hot - 

*182.385  Cereals . 

7.  T  Quaker  Products . 

*96,747  Quick  Quaker  Oats . 


*486.763 

161 

4.500< 

7433 

2,637 

5,400< 

575401 

1,284 

18.851 

3.879- 

25.614 

18.582’ 

821.033 

1.856 

38.023 

87,727 

37,982 

34,805 

2,731 

8.378 

6.069 

37,695 

50» 

303 

100,494 

351.891 

834.971 

3,643 

10.584 


3neida  Ltd. 

Community  Silver  Plate . 

>egoD-Washington-California  Pear 

Bureau . 

Jrtlieb  Brewing  Co.,  Henry  F. 

Beer . 

Dstrex  Co.  Inc . 

Dwen  Nursery 

Marie  Kruse . 

Products.  . 


Perfex  Manufacturing  Co. 

*36,536  Dexcj  Bleach . . 

*75,401  Perkins  Products  Co. 

Kool-Aid . 

t  43,660  Pet  Milk  Co. 

274,138  Golden  Key  Evaporated  Milk. 

-  Golden  Key  Milk . 

(317,798  Pet  Dairy  Piquets . 

Pet  Evaporated  Milk . 

*52,996  Pet  Ice  Cream . 

Princess  Pet  Ice  Cream . 

Sego  Evaporated  Milk . 


Dxford  University  Press.  New  York  Inc. 
Books . 


Pabst  Sales  Co. 

Hoffman  Beverages 
Pabst  Blue  Ribbon  Beer 


*245,202 

*70  075  Portland  Cement  Assn . 

Potomac  Electric  Power  Co . 

*72,534  A  Chemical  Corp. 

Cutieura  Products . 

Prentice-Hall  Inc. 

Books . 

Prescott  Co.,  J.  L. 

*78.668  . 

Dassle  -Starch . 

*  10.187  Daisle  Products . 

20o!208 

Prince  Gardner  Co. 

Princess  &  Prince  Gardner  Wallets , 
Procter  A  Gamble  Co. 

American  Family  Flakes . 

American  Family  Soap  Products. 

Camay  Soap . 

Camay  4  Tide . 

Cheer  Soap . 

Crisco . 

Direft . 

Dreft  4  Oxydol . 

Drene  Shampoo . 

Dux . 

Dux  4  Ivory  Flakes . 

Fluffo  Shortening . 

Ivory  Flakes . 

Ivory  Snow . 

Ivory  Soap . 

Joy . 

Lava  Soap . 

Lilt  Home  Permanent . 

Oxydol . . . . . 

Shmta  Cream  Shampoo . 

Spic  4  Span . 

t  10.337  Tide. . 

148.506  VJondra . 

_ _ _  Products . 


*754,306 

*27479 

*88.505 


Peterson  Baking  Co. 

Peter  Pan  Bread . 

Peterson's  Ointment  Co. 

Ointment . 

Petri  WTine  Co. 

Wine . 

Pevely  Dairy  Co . 

Pfeiffer  Brewing  Co. 

Beer . 

Pharmaco  Inc, 

Choos . 

Feen-a-mint . 


I  Pacific  American  Fisheries 

’  Demings  Salmon . 

'  Pacific  Citrus  Products  Co. 

Hawaiian  Punch . 

,  Pacific  Coast  Borax  Co. 

,  Boraxo . 

t  Twenty-Mule  Team  Borax 


*25,076 

*36.289 


*3429499 


Ml  449 


Quality  Dairy  Co . 

Quinn  4  Co.  Inc.,  K.  J. 
Scuffy  Shoe  Polish. . . 


Pacific  Coast  Paper  Mills  of  Washing¬ 
ton.  Inc. 

M-D  Tissue .  . 

'■  Pacific  Gas  4  Electric  Co  . 

(  Pacific  Mills 

'  Fabrics . 

.Sheets .  . 


*210.395 

*172,042 

*99.340 

*84.362 

*64.687 


Philadelphia  Electric  Co. . . . 
Philadelphia  Gas  Works  Co. 

Philadelphia  Inquirer . 

Philadelphia  Transit  Co. . . . 
Phileo  Corp. 

Air  Conditioner . 

Appliances . 

Freexers . 

Freesers  4  Refrigerators . 

Radio . 

Radio  4  Television . 

Range . 

Refrigerators . 

Television . 

Institutional . 

Products . 


Radio  Corp.  of  America 

National  Broadcasting  Co . *  68.561 

RCA  Se^ce  Co.  Inc .  9.056 

RCA  Victor  Phonograph .  18,413 

RCA  Victor  Radio .  130.147 

RCA  Victor  Radio  4  Television _  104,712 

RC.A  Victor  Records .  363,170 

RC.A  Victor  ^osd  Changer  4  Player  287  495 

RC.A  Victor  'Television .  2,038,708 

Institutional .  8.467 

Products .  139,995 


*  177,099 
8451 
299,740 
9,030 
304.610 
975,066 
697.046 
6.775 
179,962 
301.803 
66,531 
31,247 
285,708 
327.345 
704.380 
656431 
119.731 
672,115 
395.614 
71465 
287,595 
2,830,546 
93,266 
299458 


i  88,777 
9.485 
5.252 
7.074 
167494 
21,587 
18.443 
345,867 
1.693479 
9,551 
26,373 


Pacific  Telephone  4  Telegraph  Co. 
Packard-Bell  Co. 

Television . 

Packard  Motor  Car  Co  . 

Pacquin  Inc. 

Toilet  Preparations  . 

Pal  Blade  Co.  Inc. 

Pal  Blades . 

Personna  Blades  . 


*25439 

25,321 


Radio-Keith-Orpheum  Corp. 

Motion  Pictures . 

Railroad  Inter-Regional  .Advertising 

Committee . 

Railway  Exiwess  Agency  Inc. 

.Air  Express . 

Railway  Express . 


*117479 


Pan-.American  Coffee  Bureau . 

Pan  .American  World  Airways 
Pan  .American  World  .Airways 
Pan  .American  Grace  Airway: 
World  .Airways . 


PhillipsJones  Corp. 

Wearing  .Apparel 
Phillips  Petroleum  Co. 

Gasoline  4  Oil . 

Pictsweet  Foods  Inc. 

Canned  Foods . 

Frozen  Foods . 


Rainier  Brewing  Co. 

Beer . 

Ralston  Purina  Co. 
Purina  Feeds. . . . 
Ralston  Cereals. . 

Rice  Chex . . 

Ry-Krisp . 

Shredded  Ralston. 
Shredded  Rice .  .  . 
Products . 


Paraffine  Cos.,  Inc..  The 

Paljco  Rugs .  .  . 

Park  4  Tilford 

Booth’s  House  of  Lords  Gin  .  . . 

Harvey’s . 

.Martell  Cognac  Brandy . 

Park  4  Tilford  Bottled  in  Bond 
Park  4  Tilford  Kentucky  Bred 
Park  4  Tilford  Prei)aration.s 
Park  4  Tilford  Private  .'•tock 
Park  4  Tilford  Iteerve 
Park  4  'Tilford  Whiskies 
Tintex  Dye  .  . 

Vat  69  Scotch  Whisky 
Products. 


Piedmont  .Airlines  . 

Piel  Bros. 

Beer . 

Pierce’s  Proprietaries  Inc. 

T)r.  Pierce’s  Favorite  Prescription.. . 
Dr.  Pierce’s  Golden  Medical  D’ls- 

covery .  . 

Dr.  Pierce’s  Products  . 


149,642  Proctor  4  Schwartz  Inc. 

tuni  OSS  Appliances . . 

Mui.xso  Prudential  Insurance  Co.  of  .America. . 

•to  ono  Priivo  Pharmacal  Co. 

*50.202  . 

ce  inn  Publicker  Industries  Inc. 

q'oqo  Charter  Oak  Boiirtion . 

Continental  Distilling  Co . 

11.10  701  Dixie  Belle  Gin . 

II40.7J.J  Haller’s  Conestoga  Rye . 

<  s  ISA  Haller  Corp.  Whiskies . 

*  11  171  Haller’s  County  Fair . 

'7'iBB  Haller’s  Reserve  Whisky . 

Haller’s  “89" . . 

IIS  OBI  Halier’s  SRS  Whisky . 

lAi  Asn  Haller’s  Very  Rare . 

*3  845  Haller’s  Whisky . 

i'i'aib  Kinsey  Gin . 

*1  430  Kinsey  Gold  Label  Whisky . 

77’BOB  Kinsey  Ijibel  Whiskies . 

SAi'int  Kinsey  .-iilver  Iubcl  Whisky . 

11'  15  Kinsey  WhUky . 

ififiST  Linfield  Whisky . 

( )ld  Classic  Wh’isky . 

I  500 110  Hickory  Whisky . 

I,auy.4i2  Philadelphia  Blendeil  Whisky.  .. 

«ic.  1A5  Planters  Club  Whisky . 

*  ■  ’  Kittenhouse  Whisky . 

*  23,907  “ 

272  322 

142.068  Public  Service  Co.  of  Colorado  . 

- —  Public  Service  Co.  of  New  Jersey  . 

*438,297  Puerto  Rico  Indiutrial  Development  Co. 

Puerto  Rican  Rum . 

*49.490  Pure  Oil  Co. 

*49.494  Gasoline  4  Oil . 


*51.400 

*70.389 


Random  House  Inc. 

Ran^'NicNi^iy  4  Co. 

Books . 

Ranker  Joe  Idc* 

Cereal . 

Hath  Parking  Co. 

lilarkHawk  Meat  Products 
Rayco  Mfg.  ('o.  Inc. 

.\uto  Scat  (.‘overs . 

Raytheon  Mfg.  Co. 

Television . 

Reailer’s  Digest  Assn. 

Magaiines . 

Real  Gold  Citrus  Products 

(Jrape-Fniit  Base . 

Orange  Base . . 


Pillsbury  Mills  Inr. 

OioV>e  .\-l  Biscuit  Flour  Mix . 

Cilobe  A-1  Flour  Products  .  .  . 
Globe  A-1  Pancake  A  Waffle  Mix. 

Glolkc  A-1  Pancake  Mix . 

Pillshury’a  Best  Flour . 

Pillnbury's  Cake  Mix . 

Pillsbtiry's  Feeds  . 

Pilisbury's  Hot  Roll  Mix . 

Pillsbury’s  Mixes. .  . 

Pilisbury's  Pancake  Mix . 

Pilisbury's  Pie  Cnist  Mix  . 

Institutional . 

Products . . 


Parker  Pen  <  o 
Flaminaire 
Pens  A  Pencil? 


Parsons  .Ammonia  <  0.  luc 
Hoiisehoid  Ammorua 
Patterson-Sargent  (Jo. 
Hatlux  . . 

Products  . 


Pilot  Radio  Cwp. 

Television . 

Pinkham  Medicine  Co..  Lydia  K 

Tablets . 

Vegetable  Compound . 

Products . 


Paul  Inc..  Peter 
.Almond  Joy . 
Mounds  (Jandy 
peter  Paul  t.*ande 


Reardon  Co. 

66^5^  Hondex  Paint  . 

S2.370.A27  Reardon  Paints . 

$40,317 

II79.42I 

».  Recipe  Foods  Inc. 

$148,344  Bennett's  Chili  Sauce  . . 

Bennett's  Food  Products 
$352,816  Bennett's  Mayonnaise.  . 


Paxton  A  Gallagher  <  o 
Butter-Nut  (’offec 
Butter-Nut  ProduoU 


*  c  001  Bartolom»s> 

Wines . 

$169,016  Pioneer  .Airlines  Inc. 
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Bennett's  Prune  Juice .  2,S65 

Bennett's  Salad  Dressing .  452 


Re-Clean  Corp. 

Homedry  Cleaner . 

$33,930 

Red  Top  Brewing  Co. 

Barbartass  Beer . 

Red  Top  Ale  A  Beer . . 

.  $  3.840 

.  102,990 

$106,830 

Reddi-Wip  Inc . 

Rennsburji  A  Sons.  E. 

Admiration  Cigars . 

Reiss  Mfg.  Corp. 

Rway  Furniture  Co . 

Remington-Rand  Inc. 

Electric  Sharer . 

Institutional . 

.  $84,610 

.  $104,845 

HenMd  Importers  Ltd. 

Cointreau  Cordiab . 

Colon's  Gin . 

Haig  A  Haig  Five  Star  ^otch . 

Haig  1  Haig  Scotch  Whiskies . 

Harwood's  Canadian  Whisky . 

King  William  IV  Scotch  Whisky. , . 

Martini  t  Rossi  Vermouth . 

Piper  Heidsieck . | . 

Riondo  Rum . 


S137.531 

$  6.280 
191.114 
361.882 
7329 
88.045 
36.844 
59,108 

14.468 

17.468 


Rennel  Co. 

Concentrate . . 

Renusit  Home  Piquets  Co. 

Renusit . 

Reo  Motors  Inc. 

Royale  Mowers . 

Trucks . 


$782,538 

$120,485 

$76,915 

$38,856 

10.523 


Republic  Steel  Corp. 

Tniscoo  Steel  Co .  $  9,683 

Institutional .  85.013 


Reserve  Life  Insurance  Co. . 

Resinol  Chemical  Co . 

Revere  Camera  Co . 

Revere  Copper  t  Brass  Inc. 

Utensils . 

Institutional . 


$94,696 

$43,265 

$137,862 

$31,246 

$  72.632 
176.638 


Revlon  Products  Corp. 

Aquamarine  Deodorant .  $23,504 

Toilet  Preparations .  68.320 


Rex  Research  Corp. 

Deodorixer . 

Fly-Tox . 


$91,824 

$  6.014 
26.920 


Rexall  Drug  Co. 

Rex  Wheat  Germ  Oil 
Renyolds  Metals  Co. 

Reynolds  Metal . 

Reynolds  Wrap . 


$32,934 

$25,019 

$  32.680 
180.395 


Re^nolcfa  Tobacco  Co..  R.  J. 

Camels  A  Prince  .\lhert  'Tob^co 

Cavaliers . 

Prince  Albert  Tobacco. ..!.!!!' 
Products . 


$213,075 

$4,856,942 

82.528 

393.197 

28.806 

7.457 


Rhodes  Pharmacal  Co.  Inc. 

Imdrin . 

Rice  Inc..  William  S. 

Rupture  Treatment . 

Richardson  A  Robbins 

Chicken  Products . 

Plum  Pudding . 

•Souni . ” 

Products . 


$5,368,930 


$422,241 

$80,573 

,aM 

$36,916 

2.252 

8.547 

38.059 


Rich6eld  Oil  C orp.  of  New  York 

Gasoline  A  Oil . 

Richmond'Chase  Co. 

Wet-Delight  Fruits . 

Diet-Delight  Products . 

Hurt's  Delight  Concentrated  ftune 

Juice . 

Heart  s  Ilelight  Fruit  Nectars . 

Heart's  Delight  Prune  Juice . 


$85,774 

$146,989 

$  7,872 
14.352 

5.966 

69.552 

25,926 


Rinehart  A  Co.  Inc. 

Books . 

Ritter  Co..  P.  J. 

Beans . 

Catsup . 

Products . 


Rival  Packing  Co. 

Dog  Food . 

Robbins  Mills  Inc. 

Fabrics . 

Rockwell  Mfg.  Co. 
Delta  Tools _ 


$123,668 

$56,580 

$  4.563 
14.400 
10.570 

$29,533 

$55,440 

$48,060 

$137,572 


Rockwood  A  Co. 

Candies .  $110,778 

Chocolate  Bits .  23.105 

Products .  28J77 


$162,260 

Roman  Cleanser  Co .  $100,379 

Ronnie  Sales  Inc. 

Wearing  Apparel .  $25,941 

Ronson  Art  Metal  Works  Inc. 

Lighters  A  .Accessories .  $47,693 

Rootes  Motors  Inc. 

Hillman  Minx .  $94,247 

Institutional .  5,121 


$99,368 

Rosicrueian  Order  Amore 

Amorc  Library .  $28,538 

Roth  Co.  Inc..  Chester  H. 

Esquire  Socks .  $32,419 

Roiral  Typewriter  Co.  Ine. 

Typewriters .  $47,718 

Rubel's  Baking  Co. 

.  $30,454 

Rubinstein  Ine.,  Helens 

Estrogenic  Hormone  Cream .  $  8.297 

Goiirelli  Preparations .  7.215 

Helena  Rubinstein  Preparations _  410.902 

Helena  Rubinstein  Shampoo .  14.322 


Rubeam  A  Horrmann  Brewing  Co. 

„  Beer .  $.54^58 

Rumford  Co. 

Hearth  Club  Baking  Powder .  $  3.760 

Noctil .  21.844 


„  $25,604 

Ruppert  Brewery.  Jacob 

Beer  A  Ale .  $370,242 

Rushmore  Paper  Mills  Inc. 

Blue  Ribbon  NaiAins .  $  2.909 

Protex  Tissues .  11.452 

Vanity  Fair  Tissues .  11.^6 


Russell  Miller  Milling  Co. 

American  Beauty  Flour .  $  358 

.American  Beauty  Macaroni  Ihoducts  20.144 

American  Beautv  Mixes .  6.551 

Occident  Cake  Flour .  2^322 

Oecidant  Cake  Mix .  147.952 

Occident  Flour .  17.791 

Occident  Mixes .  18^66 

Occident  Products .  2.146 


$215,830 


S.  0.  S.  Co. 

S.  0.  S.  Pads .  $.39,429 

Soil-Off .  45.186 


S.9.S.  Co. 

„  Tonic  .  $202,958 

SAW  Fine  Foods  Inc. 

Coffee  .  $37,692 

Juices  .  3,130 

Products .  67,102 


$107,924 

Sabena  Belgian  Airlines .  $29,246 

Safeway  Air  Travel  Inc .  $70..309 

St.  T/Ouis  Dairv  Co .  $28,518 

St.  Ig)uis  Independent  Packing  Co. 

Mayroee  Meat  Products .  $84,087 

St.  I/Miis-San  Francisco  Railway  Co.  .  $28,996 

Salada  Tea  Ca.  Inc  .  $567375 

Salerno  Megowan  Biscuit  Co. 

Biscuit  Products .  $47,414 

Sales  Builders  Inc. 

Max  Factor  Hairpiece  .  $  7.454 

Max  Factor  Preparations .  .306.697 


San  Antonio  Brewing  .Assn. 

Pearl  Beer . $68,290 

San  Francisco  Brewing  Corp. 

Burgermeister  Beer .  $74,012 

Sanitary  Dairy  Co .  $27,019 

Sanson  Hosiery  Mills  Tnc. .  $76.6.37 

Savannah  Sugar  Rehning  Corp. 

Dixie  Crystals  Cane  Sugar .  $31,244 

Scandinavian  Airlines  System  .  $45.58.5 

Schaefer  Brewing  Co..  F.  A  M. 

Bwr .  $517,637 

Scheldt  Brewing  Co.,  Adam 

Beer .  $23,678 

Prior  Beer .  67.059 

Rama  Head  Beer  A  .Ale .  2.810 

Valiev  Forge  Beer .  ,56,676 

Products  .  14.291 


$164,514 

Schenley  lndu.striea  Inc. 

Ancient  Age  Whiskv .  $211,114 

Belmont  Bourbon  Whisky .  . .  38.,5I3 

Bertolli  Chianti .  1.097 

Blati  Beer  .  184.9.59 

Carioca  Rum . .  90,727 

Caseade  Whisky .  171.216 

Cherry  Heering  Liqueur .  14.305 

Coronet  Brandy .  58.003 

Cream  of  Kentucky  Whisky .  517.499 

Creeta  Blanca  Wine .  40.042 

Dayie«  County  Whisky .  ^.302 


Dewar's  Scotch  Whiskies. . . . 
Dewar's  White  Label  Scoteh. 

Dubonnet  Wine . 

Echo  Spring  Whisky . 

Gii-son  "8"  Whisky . 

Giheon  Diamond  “8" . 

G  {boon's  SelMted  Eight . 

Gibson's  Whiskies . 

Gibson’s  XX70C  Whisky. . . . 
violden  Wedding  Wtiisky. . . . 

Green  River  Whisky . 

I.  W.  Harper  Whisky . 

James  E.  Pepper  Whisky _ 

Jo-Ann  Wine . 

La  Boheme  Wine . 

ling's  Scotch . 

MacNaughton’s  Whisky. . . . 
Marie  Brisard  Liqueurs ..... 
Melrose  A  Co.  Inc.  Piquets. 

Melrose  Export . 

Melrose  Gin . 

Melrose  Rare . 

Melron  Whisky . 

Montieello  Special  Resem . . 

Old  Charter  Whisky . 

Old  Quaker  l^isky . 

Old  ^henley  Whisky . 

Old  Stagg  l^isky . 

Pebbleford  Whisky . 

Roma  Wine . 

Sam  Thompson  Whisky. .  .. 

Schenley’s  Gin . 

Schenley's  Reserve  A^isky . . 

Schenley’s  Whiskies . 

Sir  John  Sehenlev  Whisky. . . 

Three  Feathers  Whisky . 

Wilken  Family  Whlslqr . 

Institutional . 

Products . 


16.519 

12.964 

25.851 

413.498 

6.500 

330,140 

81.636 

22,105 

1.351 

343.274 

20.018 

207.837 

192,966 

48.547 

393 

11.877 

128.993 

323 

81.153 

22.433 

4.285 

29.488 

21.273 


29..345 

142.796 

9.463 

461.137 

96.352 

241.261 

9.983 

185 

947.883 

100.463 

9.780 

319.503 

165.062 

38.006 

15.877 


Schick  Ine. 

Schick  Electric  Rasors . . . 
Sehieffelin  A  Co. 

Don  Q  Rum . . 

Rennessy  Cognac  Brandy 
Teachers  Scotch  Whisky . , 


$5,967,184 

$72,060 

$14,042 

17.584 

58.696 


Schlits  Brewing  Co.,  Joseph 


Schmidt  A  ^ns  Ine.,  C. 

Beer  A. Ale .  $234,349 

Sehoenling  Brewing  Co. 

.  $31,021 

Sehoenhofen-Edetweiss  Cos 

Edelweiss  Beer .  $28,106 

Scholl  Mfg.  Co.  Inc. 

Air-Pllo  Insoles. . .  $  8.645 

Bromidrosis  Powder .  5.629 

Foot  Balm .  3.278 

Foot  Powder .  17.694 

Kurotex .  4,976 

Pedicreme .  3.106 

Solvex .  4  773 

ZinoPads .  135.186 

Products .  9.869 


Schonbrunn  A  Co.  Inc..  S.  A. 

Medaglia  D’Oro  Coffee  .  $  4.933 

Savarin  Coffee .  96J45 


Schuler  Foods  Inc. 
Potato  Chips  . 
Products . 


$101,278 

$32,273 

10.062 


Schwarts  A  Co..  Wm. 

Wearing  Annarel .  $29,2.57 

Scott  Pancr  Co. 

Cut-Rite  Wax  Paper .  $  64  165 

Scot  Tissue .  121.848 

Scot  Towels .  12.892 

Scotties .  342.009 

Soft- Wave  Tissue .  100.516 

Waldorf  Tissue .  1 18.325 

Products .  ,5.607 


Scott  A  Sons  Co..  0.  M. 
lawn  Seed  Products . 
ScutI . 


$765,452 

$81,911 

4.184 


$86,095 


.Scribner’s  Sons.  Charles 

Books .  ,  $126,778 

Scripto  Inc. 

Pens  A  Pencils  .  $161,879 

Scudder  Food  Prod'icts 

Taiira  Scudder’s  Mayonnaise  $21 .879 

Taura  Scudder's  Peanut  Butter  .  .  4.999 

Taiira  Scudder’s  Potato  Chips .  19.259 

laiira  Scudder’s  Food  Products  76.495 

$1-22.632 

Scull  Co..  William  S. 

Boscul  Coffee .  $87..52.5 

Boscul  Products .  2.071 

$89..596 

Seaboard  Air  Line  Railroad .  $93,222 

Seahoanl  Packing  Co. 

Neptune  Sardines .  $37,989 

Seabrook  Farms  Co. 

Froien  Foods .  $164,763 


Sealy  Inc. 

Mattreeses .  $35,691 

Seeck  A  Kade  Ine. 

Pertussin .  $210,818 

Seeman  Brea.  Inc. 

.Air  Wick .  $30267 

White  Rose  Coffee .  47.324 

White  Rose  Coffee  A  Tea .  898 

White  Rose  Soups .  7.260 

White  Rose  Tea .  119,740 


Semler  Inc.,  R.  B. 

KremI  Hair  Tonic _  $250,630 

KremI  Shampoo .  4,988 


$255,618 

trutan  Co. 

Garitol .  $  7,225 

Nutrex .  4.492 

Nutrex-Serutan  .  29.2K: 

R.D.X .  9.088 

R.D.X.-Serutan .  252454 

Sedagel .  27.525 

Serutan .  49,832 

Products .  35,462 


$415,231 

srvel  Inc. 

Electrolux  Cleaner .  $  3.252 

Electrolux  Products .  4.322 

Seryel  Gas  .Air  Conditioner .  5,074 

Servel  Gas  Water  Heater .  5,912 

Servel  Refrigerator .  398,610 

Products .  13,042 


$430,212 

Seven-up  Co .  $M7,421 

Sexton  Tablet  Co. 

Gormay  Tablets .  $25,608 

Shaler  Co. 

RWone .  $133,197 

Sheaffer  Pen  Co.,  W.  A. 

Pens  A  Pencils .  $339,067 

Skrip .  44449 


$383,616 

Shedd-Bartush  Foods  Inc. 

Keyko  Margarine .  $47,087 

Shad's  French  Dressing .  12,067 

Shedd’s  Lady  Betty  Mayonnaise. . .  13.937 

.Shedd's  Lady  Betty  Sal^  Dressing.  7491 

Shedd’s  Peanut  Butter .  8.529 

Products .  8.354 


$97,255 

Sheinker  A  Sons  Inc.,  W. 

Holland  Ho-jse  Crnktail  Mix .  $54,960 

SheU  OU  Co. 

FuelOU .  $  42.648 

Gasoline  A  Oil .  1,276.323 


$1418.971 

Sherwin-Williams  Co. 

.Acme  Paints . .  $  5425 

Paint  Products .  498.757 


$504,282 

Shulton  Inc. 

Early  .American  Old  Spice  Shaving 

Cream .  $44,196 

Shulton  Preparations .  50.613 

Shulton  Shampoo .  14.546 

Products .  59.591 


$168,946 

Sick’s  Seattle  Brewing  A  Malting  Co. 

Sick's  Select  Beer .  $60,680 

Siegler  Enamel  Range  Co. 

Oil  Heater .  .  $103,051 

Simmons  Co. 

Bea-ityrest  Mattress .  $105459 

Simmons  Hide-.A-Bed .  . .  75.623 


$180,882 

Simmons  Tours .  $36,526 

Simon  Mattress  .Mfg.  Co. 

,Serta-7.A  Mattress .  .  $64,457 

Simon  A  Schuster  Inc. 

Books  .  $252,986 

Simonii  Co .  $329,184 

Sinclair  Refining  Co. 

Gasoline  A  Oil .  $.847,270 

Siroil  Laijs.  Inc .  $93,175 

Skilsaw  Inc. 

Skill  Home  Shop  Tools  . .  $62,725 

Skinner  Mfg.  Co. 

.Macaroni  A  Noodles.  $44,627 

Smith  Bros. 

Cough  Drops  . $114,101 

Smith  Corp.,  .A.  0. 

Permaglas  Water  Heater. . .  $34,989 

Smith  A  Corona  Typewriters  Inc.,  L.  C. 

Typewriters  .  $72,970 

Smith  A  Sons  Carpet  Co..  .Alexander 

Carpets  A  Rugs .  $46,043 

Soeooy- Vacuum  Oil  Co.  Ine. 

General  Petroleum  Corp..  Products  $301,744 

Magnolia  Petroleum  Products .  69.032 

.Moliilhrat . 2.154 

Wadham  Petroleum .  20.114 

Products .  711.938 


$1,104,982 

So-Rite  Fashion  Inc. 

Wearing  Apmwel .  $59,491 

South  African  Rock  Lobster  Assn.  Inc .  $25,787 
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!  South  Carolioa  Electric  A  Gas  Co. .. . 

:  Southern  Bell  Teiephon*  &  Telegraph 

Ca  Inc . 

I  Southern  California  Gas  Co . 

Southern  Comfort  Corp . 

I  Southern  Co. 

Alabama  Power  Co . 

!  Georgia  Power  Co . 

I  tS6.84g 

Southern  New  Eiigland  Telephone  Co.  149,134 
Southern  Pacific  Co. 

Railroad  Transport .  $334,737 

Southern  Railway  System .  $148,0^ 

Southwest  Airways  Co .  $31,498 

Southwestern  Bell  Telephone  Co .  $325,274 

Southwestern  Life  Insurance  Co .  $36,626 

Spalding  &  Bros.  Inc.,  A.  G. 

Boola .  $  1,907 

Sports  Equipment .  99,837 


$30,176  State  Farm  Insurance  Co . 

Statler  Tissue  Corp. 

$265,332  Tissue . 

$113,768  ToweU . 

$92,220  Products . 

$29,584  ~ 

27,264 

State  Inc . 

Stegmaier  Brewing  Co. 

Beer  5t  Ale . 

Stein  &  Co.,  A. 

Wearing  Apparel . 

Sterling  Brewers  Inc. 

Beer  A  Ale . 

Sterling  Drag  Inc. 

Bayer  Aspirin . 

Cal-Aspirin . 

Campbo-Phenique . 

Castoria . 

Dr.  Caldwell’s  Syrup  Pepsin . 

$101,744  Dr.  Jaynes  P,  W.  Tablets . 

Dr.  Lyons  Ammoniated  Tooth  Powder 

$36  294  Lyoo*  Dentifrices . 

Dr.  Lyons  Toothpaste . 

$44  108  Dr.  Lyons  Tooth  Powder . 

Dr.  Lyons  Tooth  Powders . 

$  25  173  Double  Danderine . 

3L112  Fleecy  White  Bleach . 

15L482  Little  Bo-Peep  Ammonia . 

46[472  Midol . 

72  066  MoUe  Shaving  Cream . 

_ ! _  Phillips  Milk  of  Magnesia . 

$327,205  PhiUipsMilkofMagnesiaToothl^te 

$46547  1 

$60,686  Stewart-Wamer  Corp. 

South  Wind  Car  Heaters . 

$  4505  Stewart-Wamer  Heating  System . . . 

54,067  Stewart-Wamer  Television . 

13,905  - 

5.893 

7,446  Stitiel-Weller  Distillery  Inc. 

-  Cabin  Still  Bourbon  Whisky . 

$85,616  Old  Elk  Whisky . 

Old  Fitsgerald  Whisky . 


Tobin  Packing  Co.  Inc. 
$11568  Arpeako  Meat  Products. . . 

36,752  First  Prise  Meat  Products. 

-  Tobin  Meat  Products . 


$69551 

$61,438 

$125.90» 

$37547 

$780540 

$30,085 

$25546 

11,603 

6.695 


$61,168  Toledo  Edison  Co . 

Tran»<lanada  Airlines . 

$372,685  Trans-Texas  Airways .  . 

Transcontinental  A  Westwn  Air  Ine. 
$  7,009  Transparent  Paclmge  Co. 

209.121  Tee-Pak . 

-  Tree  Sweet  Produeta  Co. 

$216,130  Lemon  Juice . 

Orange  Juice . 

$  499  Products . 

22545 

3.036 

3563  Treo  Co.  Ine. 

52,700  Foundations . 

9,763  Trommer  Inc.,  John  F. 

312.721  Boer . 

56,041  Tm-Ade  Ine. 

10,981  Beverages . 

363,805  Twentieth  Century-Fox  Film  Corp. 

12,459  Motion  Pictures . 

262,673 

293.643  U 

36.605  Udga  Ine. 

23,735  Ru-Ex  Compound . . 

6599  UdgaTableU . 

32,635 

28.130  Unicom  Press  Inc. 

44,946  Books . . 

148,135  Union  Caibide  A  Carton  Corp. 

4,446  Eveready  Batteries . 

221,641  Eveready  Flashlight  Batteries. . . . 

14.869  Linde  Air  Products  Co . 

625.728  Prestone . 

41.932  I^rofaxGas . 

96,654  6-12  Repellent . 

-  Institutional . 

$2,730,084 


$111560 

$37567 


$204529 


Spool  Cottoo  Co. 

Sewing  Threads . 

Springs  Cotton  Miijs 
Sumster  Springmade  Sheets  A  Cases . 
Squibb  A  Sons.  E.  R. 

Lentheric  Preparations . 

Squibb  Cod  Liver  Oil . 

Squibb  Cental  Cream . 

Squibb  Tooth  Brush . 

Products . 


$93569 

$1,066,058 

$  22.880 
501599 
11505 
248.884 
4,682 
12599 
18537 


Squire  Co..  John  P. 

Arlington  Meats . 

I  Squirt  Co . 

Staley  Mfg.  Co.,  A.  E. 
Cameo  Starching  Powder. 

Sta-Flo  Starch . 

Staley  Cube  Starch . 

I  Sweetose  Syrup . 

Products . 


$  38576 
4,460 
375,937 


Swisher  A  Son  Inc.,  John  H. 

King  Edward  Cigars . 

Sykes  Service 

Hernia  Control . 

Sylvan  Seal  Milk  Inc. 

Cottage  Cheese . 

MUk . 

Products . 


$820586 


$49,036 

Union  Electric  Co . 

$42521  Union  Oil  Co.  of  California 

Bif  Spray . 

$  8.473  Gasoline  i  Oil . 

27,405  Stop  Spot  Cleaning  Products. 

6,484 


$112501 

$  1.651 
314558 
2595 


$318504 

$528,657 

$  17,105 
441,216 
100.411 
7589 


$42562 


Sylvania  Electric  Products  Inc. 

Lamps . 

Television . . 

Products . . 


Union  Pacific  Railroad . 

Union  Pharmaceutical  Co.  Inc. 

Imra . 

Inhiston  Cold  Tablets . 

Saraka . 

Sutra . 


$566521 

$67,022 

$511,786 


Tampax  Inc . 

Tasty  Baking  Co. 

Tastykake . 

Tasty-Pie . 

Products . 


$170511  United  Aircraft  Corp. 

Sikoriky  Aircraft . 

$32,401  United  Airlines  Inc . 

18.648  United  Biscuit  Co.  of  America 

5,051  Fdber  Bisouit  Co . 

-  Keebler  Baki^  Co . 

$56,100  Merchants  Biscuit  Co . 

_  Sawyer  Biscuit  Co . 

$262,109  Streitmann's  Biscuit  Co _ 

$55503 

,  United  Fruit  Co. 

$40586  Bananas . 

Steamship  Transp^ . 

$53549 


Tea  Council  Inc . 

Technical  Color  A  Chemical  Worb  Inc. 

Rod  Devil  Paints . 

Tale-Kin^  Corp. 

Television . 

Teletone  Radio  Corp. 

Television . 

Terre  Haute  Brewing  Ca 

Champarae  Velvet  B^ . 

132  050  Torryland  Dairy  Co . 

'Tetley  Tea  Co.  Inc . 

Texas  Co. 

Gasoline  i  Oil . 

Texas  Electric  Service  Co . 

Texas  A  Pacific  Railway . 

Texas  State  Fair . 

Textron  Ine . 

Thomas  Ine.,  S.  B. 

Bread . 

English  Muffins . 

Products . 


$79587 


Standard  Candy  Co. 

Belle  Camp  Choeo 
Standard  Milliog  Co 
Aristcs  Flour. . . . 
Cereaota  Flour. .. 
Hecker’s  Flour. . . 


$296,487 

$  17,994 
108.066 


$26538 


$126,060 

$41582 

27549 


W23.662  United  Gas  Corp. 

United  Gas  Corp . 

$169,743  United  Gas  Pipeline  Co. 

$54,861 
$42,385 
$29,906 
$25,079 
$136,219 

$53,063 
27,422 
30.425 


Stand^  Oil  Co.  of  California 
California  Spray  Chonieal.. 

Chevron  Surface  Spray . 

Gasoline  A  Oils . 

Ortho  Products . 

Signal  Oil  Co . 


$  13,614 
11,957 
536560 


United  Jewish  Appeid . 

United  Medical  Service . 

United  States  Brewers  Foundation  Inc. 
United  States  Government 

Air  Force . 

Army  4t  Air  Force . 

Army  Recruiting  Service . 

Coast  Guard . 

National  Guard . 


$105,701 

$100,623 

$68565 

$  28.698 
699.466 
47.552 
47.846 
61.971 


$723,946 

Studebaker  Corp. 

$824542  Cars . 

47546  Trucks . 

11510 


Standard  Oil  Co.  (Indiana/ 

Gasolene  A  Oils . 

Pan  Am  Southern  (jcrp. 
Institutional . 


$2506.461 

353,670 


Thompson  Co.,  J.  Walter 
Advertising  Agency. . . . 
Thor  Corp. 

Washer . 

Products . 


$882,898  SuUri-an  Inc.,  R.  G. 

Dexter  Cigars . 

$83,167  R.  G.  SuUivan  Cigars 

7-20-4  Cigars . 

$  908 

30548 

4.139  Sun  Oil  Co. 

7,262  Gasoline  4c  Oil . 

36581  Sunbeam  Baking  Co. 

Bread . . 

5,037  Doughnuts . 

103.102 

995,663 

71574  Sunbeam  Corp. 

16,009  C^eemaster . 

-  Shavemaster . 

1.270,023  Products . 


'  /  Standard  Oil  Co.  Inc.  in  Kentucky 

.  Gasoline  4c  Oil . 

I  Standard  Oil  Co.  (New  Jersey) 

Atlas  Tires . . . 

Carter  Oil  Co.  Products . 

Esso  Fuel  Oil . 

I  Esso  Heating  ^uipment . 

Eseo  Oil  Burner . 

I  Eseo  Standard  Oil  (jo.  ^  Penn. 

Products . 

1  Flit . 

j  (Jasoline  4  Oils . 

I  I  Humble  (W  Co.  Products . 

Standi  Fuel  Oil . . . 


$885533 


United  States  International  Trade  Fair 
United  States  Lines  Co. 

Panama-Pacific  Line . 

United  States  Lines . 


$26571 

51,938 


$218544 


$610,102 

Thornton  4  Minor  Clinic  4  Hospital. 
$120,293  Tide  Water  Aamiatto  Oil  Co. 

717  FuelOU . 

-  Gasoline  4  Oil . 

$121,010 


United  States  Rubber  Co. 

$  11.880  Fisk  Tires . 

428.628  Royal  Golf  Balls _ '..... 

-  United  States  Royal  Tires. 

$440508  ProducU . 

$  13592 

997,458  United  States  Shoe  Corp. 

349,918  Red  Cross  Shoes . 

-  United  States  Stool  Corn. . . , 

$1560,668  United  States  Tobacco  Co. 

Model  Tobacco . 

$191,916  Products . . 

$58561 


$  3,459  Time  Inc. 
125,429  Fortune. 

19.426  Life.... 

-  Tima... 

$148514 


Standard  Oil  Co.  (Ohio) 

Gasoline  4  Oils . 

Bohio  Aerosol  Bomb . . 


$409,746 

14,739  Sunshine  Biscuits  Ine. 

-  Shredded  Wheat . . . 

$424,485  ProducU . 


$  28582  Timken-Dstroit  Axle  Co. 
737521  Silent  Automatic  Burners. 

-  Timken  Roller  Bearing  Co. 

$765503  Bearings . 


Stark.  Wetsel  4  Co.  Inc. 
Meat  ProducU . 
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United  Wallpaper  Inc. 

Trims  BoHers . 

Trims  Wi^paper. . . 
Trims  Products _ 


Webster  Tobacco  Co.  Inc. 

I  8.920  Cigars . 

44,888  Weekly  I^Wcations  Ine. 

4,396  Newsweek . 

Weissner  Brewing  Co. 

Beer . 

Weil  ft  Co. 

Don-De  Coffee . . 

Welch’s  Grape  Juice  Co. 

Grape  Juice . 

Products . 


Station  Wagon . 

146,014  WUlys  OvSimd . 

Institutional . 

S102.879 

S132J29  Wilson  ft  Co..  Inc. 

B.  V... . 

Bake-Rite  ^ortening. 

Canned  Moat . 

1496.611  Ideal  Dog  Food . 

17,702  Margarine . 

-  Mor  Canned  Meat. . . 

$514J13  Meat  Products . 

Weekly  Bulletin . 

S31.633  Products . 


4,464  Wyler  ft  Co. 

179,667  Seasoning  Flakes  ft  Powders 
4.937  Soup  Greens . 


358,204 


Universal  Pictures  Co.  Inc. 

Motion  Pictures . 

Utah  Power  ft  Light. 


3  33.480 
21.649 
3.137 
68.363 
49.894 
45.163 
91.121 
244.438 
27.061 


328.499 

327.514 


340.576 


Yardley  of  London  Inc. 
Toilet  Preparations. . 
Products . 


Vm  Camp  Sea  Food  Co.  Inc. 
Chwken  of  the  Sea  Baby  Food 
Chicken  of  the  Sea  Tuna 
White  Star  Tuna  Tish 
Products . . 


York  Corp. 

Aire  Room  Conditioner . 

Automatic  Flak-Ice  Machine. 

York  Heat . 

Institutional . 


288.907  Welsh  Co. 

104.216  Ba^  Carriages . 

331,830  Wembley  Inc. 

- -  Men's  Neckwear . 

1728.923  Wesson  Oil  ft  Snowdrift  ^es  Co. 

Blue  I^te  Coffee . 

339,905  Blue  Plate  Foods . 

Blue  Plate  Msrgarine . 

339.251  Blue  Plate  Mayonnaise . 

Blue  Plate  Salad  Dressing . 

348.868  Blue  Plate  Products . 

366.884  Cnistene  Shortening . 

>  Snowdrift  Shortening . 

*  Snowdrift  ft  SperryDrifted  Sno 

Snowdrift  ft  W^son  Oil . 


I  524 
270 
9.662 
17313 


3584304 


Wilson  Line  Ine. 

I  1.969  Steamship  Transport . 

27327  Wilson  Sporting  Goods  Co. 

73,664  Sports  Equipment . 

51331  Wine  Advisory  Board . 

1 1 .805  Wine  Growers  Guild . 

209,816  Wisconsin  Electric  Power  Co , 
14346  Wise  ft  Co.  Inc.,  William  H. 

492.825  Books . 

33.185  Wise  PoUto  Chip  Co. 

10.877  Potato  Chips . 

380.872  Worcester  Baking  Co. 

Town  Talk  Bread . 

Worcester  Salt  Co. 

Ivory  Salt . 

Worcester  Salt . 


Van  Dorn  Electric  Tool  Co. 

Black  ft  Decker  Tools . 

Van  Ncstrand  Co.,  D. 

Books . 

^  Pharmaceutical  Co. 

Allunin  Tablets _ 

Vet^ns  of  Foreign  Ware 
\  ick  Chemical  Co. 

Histaid . 

Wnce  Maehabelli  Operations 

Seaforth  Preparations . 

Sofskin  Cream . 

Vicks  Cough  Drops 

V'icks  Inhaler . 

Vicks  Vsporub . . 

Vicks  Va-tro-nol 

Products . ) . 


353.040 


Young  Inc.,  W.  F. 

Abeorbine.  Jr .  . 

Youngstown  Kitchens-MuUins  Mfg.  Corp. 

Kitchens . 

Kitchen  Jet  Tower  Dishwasher . 


3238.494 

3256372 

168.470 


3105364 


Zenith  Radio  Corp. 

Hearing  .Aids . 

Phonevision . 

Radio . 

Radio  ft  Televirion 

Television . 

Products . 


31308.017 


3144.719 

17.436 

111.498 

16374 

497.729 

5335 


Brewing  Co. 

14,071  Utica  Club  Beer . 

[2.158  Utica  Club  Beer  ft  Ale. 


355336 


391.191  World  Publishing  Co. 

3128.709  Books . 

3448.725  Wririey  Jr.  Co..  William 

342.642  Chewing  Gum . 

346.014  Wrisjey  Co..  Allen  B. 

Oliv-ilo  Soap . 

Toilet  Preparations. . . 

Wrisley  Soap . 

Products . 


Western  Air  Lines  Inc . 

Westerr  Beet  Sugar  Producers  Inc. 

Western  Pacific  Railroad . 

Western  Railrosds . 

Westgate.^Sun  Harbor  Co. 

Breast  O'Chicken  Tuna  Fish _ 

Westgate  Sea  Products... . 


Viking  Press  Inc. 

B'-'Ja . 

Visking  Corp. . 

Casings . 

Vita  Food  Products. 


31343.796 

3  3.915 
4.036 
139.101 
20.926 


Zonite  Products  Corp. 
Forhans  Toothpaste 

Larvex . 

Zonite . 

Zonitors . 


3  59.194 
24.977 
134312 
26.126 


3102.041 

1.961 


Wabash  Railroad . 

Wagner  Baking  Corp.  . 

Mrs.  Wagner’s  Pies . 

WaJker-Goodwl^  *  Ltd..  Hiram 

Black  Hawk  Whisky .  j 

Corby’s  Reserve . ! ! ! . . 

Corby’s  Whisky . 

Five  O’clock  Gin. 

G  ft  W  Seven  Star  Whidcy . 

Huam  Walker’s  DeLuxe  WhiAy ! ! ! 
Hiram  Walker’s  Gin . . 

Hiram  Walker’s  Imperial  WTiiky.; ! 

Hiram  Walker’s  Products . 

John  Jameson  Whisky . i  [  ”  ’ 

Old  Smugrier  Scotch. ... ’. ! ! ! '. . 

Vslliant  Vermouth . 

Vriliant  Wines . 

Wight’s  Sherbrook  ^isky 
W  illiam  Penn  Whisky . 


386.356 


Westinghouse  Electrie  Corp. 

.Appliances . 

Blanket . 

Clothes  Dryer . 

Dishwasher . 

Fans . 

Freeser . 

I.amps . 

I.sundromat . 

Tjiundromat  ft  D^er. . . . 

Light  Bulbs . . 

Mohilaire . 

Radio . 

Radio  ft  Television . 

Ranges . 

Refrigerator . 

Sewing  Machines . 

Sun  Lamp . 

Television  . 

Vacuum  Cleaner . 

Institutional . 

Products . 


3  11.892 
498.753 
37.844 
4.002 
53.192 
192.621 
108.048 
685.430 
30.498 
788 
17.929 
4.034 
1.863 
23351 
25.414 


AP  Members  Study  Movie  Firm  Stresses 

Kentucky  Circuit  Newspaper  Ad  Value 

Cumberland  Falls,  Ky. — ^Ken-  Los  Angeles — ^Twentieth  Cen- 
tucky  members  of  the  Associated  tury-Fox  films  plans  to  double  its 
Press  decided  at  their  annual  advertising  appropriation  for  t^- 
meeting  here  June  16  to  explore  budget  pictures  during  the  coming 
the  possibilities  of  a  Teletypesetter  year  and  the  bulk  of  money  will 
circuit.  be  spent  in  newspapers. 

Their  meeting  was  in  conjunc-  Charles  Einfeld,  vicepresident  in 
tion  with  the  convention  of  Ken-  charge  of  advertising,  told  dele- 
tucky  Press  Association,  of  which  gates  at  the  company’s  sales  con- 
Douglas  Cornette,  Louisville  Cou-  vention  June  13,  “^tistics  have 
rier-Journal,  is  president.  It  was  nroven  to  us  that  through  the 


Walker’s  Austex  Chili  Co. 

Chili . 

Food  FVoducts . 

Meat  Products . 

Mexeoe  Chili  Powder. . 


Wnitminster  Prees 

Books . 

Wnton  Bisoit  Co.  Inc. 

Southern  Biseuit  Co. . 

Wheateoa  Corp . 

Wheeling  Steel  Corp. 

Hand-Dipped  Warta . 

White  Sewing  Machine  Corp. 
Domestic  Sewing  Machines. 
White  Sewing  Machines. . . . 


332369 

3230.638 

3329.630 


Wall  Street  Journal. . . . 
Wander  Co. 

Ovaltine . 

Manser  ft  Sons.  Sidney 

Egg  Nog . 

MUk . 


3  7326 
38.939 


Courier-Journal  and  Times  silver  departure  in  our  re- 

bowl  as  the  best  all-around  com-  gently  innovated  policy  combining 
munity  newspaper.  sales  with  advertising  wilt  be  to 

■  exert  our  influence  on  the  ex- 

hibitor  to  realize  the  tremendous 
Long  to  Succeed  value  of  the  newspaper  media  to 

Bemis  in  Colorado  patroos.” 

Denver,  Colo. — William  M.  " 

*>!•??*?  Long  will  succeed  Edwin  A.  Bemis  Trsmrrrlrk 

as  managing  director  of  Colorado  Richmond  TomadO 
Press  Association,  July  2.  Mr.  SoUVenir  Published 
Bemis  is  retiring  after  nearly  30  Richmond,  Va.— A  flour-page 
years  in  the  job.  “Tornado  Souvenir  Edition”  was 

Mr.  Long.  35,  is  former  pub-  printed  by  the  Richmond  Times 
lisher  of  the  Brigham  City  (Utah)  Dispatch  “as  a  public  service  to 

_  News-Journal,  and  former  presi-  provide  a  graphic  record  of  Rkrh- 

3386.247  dent  of  the  Utah  State  Press  As-  mond’s  most  devastating  disaster 
IUI7Q4  Mr.  Bemis  will  devote  since  the  fire  of  1865.”  Hundreds 

17!792  duties  as  publisher  of  persons,  unable  to  get  copies 

12.578  of  the  Littleton  (Colo.)  Indepen-  of  the  issue  of  Thursday,  June  14, 
ciTo  dent.  reauested  the  sunnlement  to  ore- 


Wvd  Bwking  Co. 
PwwdiM  Fruit  Cake 

Tip.Top  Bread . 

Producta . 


340.531 


Whitman  ft  Son  Inc.,  Stephen  F. 

Candy ...  . 

Wiedemann  Brewing  Co.  Inc..  George 

Beer . . . 

Wilber-Ellis  Co. 

Southern  Star  Bonita  Producta . 

Wilbert  Products  Co. 

.Autonlate . 

Dot  Cleaner . 

Wax  Producta . 


3137.098 


Warner  Bros.  Co. 

Foundations  ft  Braaaieree . 

»  amer  ft  Co.  Inc.,  William  R. 

Bat)<asweet . 

BeH’s  Cough  Syrup . 

Chen  Yu  Preparations . 

Hoods  Sareaparilla . 

Richard  Hudnut  Permanent  Wave. 

Kich^  Hudnut  Preparations . 

Moan  s  Balm . 

Sloan’s  Liniment . 

Moan’s  Producta . 


327328 


in'si^  Wilbur-Suchard  Choeolste  Co.  Inc. 

Candy . 

i'«7»  Wildroot  Co.  ine. 

10QTVO  Froatilla  Isition . 

Wildroot  Hair  Tonics . 

3173377  Wildroot  Shampoo . 


3  4.521 
275.192 
106334 


Washington,  Booker  T.,  Contnt  .... 
"Sahington  State  Ap^e  Advertising 

<  ommiasion . 

Waterfill  ft  Fnuier  Diriillery  Co. . . ! . . 
Waterman  Co..  L.  E. 

Pens  ft  Pencils . 

Water  Master  Co. 

MUI-Tita . 

Water  Master . ] 


Williams  Co.,  J.  B. 

Conti  Shampoo . 

Glider  Shave  Cream _ 

Wniiama  Shaving  Cream 


3  8.230  Williamson  Healer  Co. 

80305  Furnaces . 

■  Heaters . 


314.172 

16335 


W  ehster-Chieago  Corp. 


.  322.424  Willya-Overland  Motors  Ine. 

.  19.194  Jeep  Cara . 

-  Jeepster . 

34I.6IS  JespTruek . 
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May  Advertising  Linage  in  Principal  Cities 


AKRON,  OHIO 

1951  1950 

Beacon  Joumal-e  . .  2,252,745  2,248,545 

{Beacon  Joumal-S. .  695,862  573,626 

Grand  Total .  2,948,607  2,822,171 

{Includes  PARADE,  33,851  lines. 

^  ALBANY,  N.  Y. 

j^ckerb’kr-News-e.  1,313,593  1,348,739 

Times-Union-m -  858,996  872,192 

♦Times-Union-S _  445,068  453,412 

Grand  Total .  2,617,667  2,674,343 

♦Includes  AMERICAN  WEEKLY, 

63,837  Hues  and  COMIC  WEEKLY, 

26,705  lines. 

ALBUQUERQUE,  N.  M. 

Journal-m .  710,996  977,830 

Joumal-S .  153,149  216,866 

Tnbune-e .  719,577  980,441 

Grand  ToUl .  1,683,722  2,174,137 

ATLANTA,  GA. 

Constitution-m .  1,281,103  927,502 

•tConstitution-S .  396,260 

Jwmal-e .  2,147,864  1,756,073 

♦tJoumal-S .  751,439  659,248 

Grand  Total .  4,180,396  3,739,073 

Note:  Journal  (S)  now  known  as 
Journal  &  Constitution  (S). 

♦Includes  AMERICAN  WEEKLY, 

63»837  lines. 

tiucludes  THIS  WEEK,  63,290  lines. 

BALTIMORE,  MD. 

♦American-S .  515,164  558,229 

News-Post-e .  1,624,096  1,534,652 

Sun-m .  1,308,426  1,252,050 

Sun-e .  2,369,994  2,227,189 

tSun-S .  1,082,667  1,006,300 

Grand  Total .  6,900,247  6,578,420 

•Includes  AMERIC.\N  WEEKLY, 

63,837  lines  and  COMIC  WEEKLY, 

26,705  lines. 

tincludes  THIS  WEEK,  63,290  lines. 

BAYONNE,  N.  J. 

T«nies-e .  618,233  504,466 

BINGHAMTON,  N.  Y. 

Press-e .  1,258,223  1,268,874 

Press-S .  206,204  155,175 

.  381,222  370,847 

Grand  Total .  1,845,649  1,794,896 

BOSTON,  MASS. 

American-e .  770,330  861,514 

Record-m .  826,213  893,231 

•Advertiser-S .  337,266  332,199 

Gobe-e .  1,402,615  1,420,274 

Globe-m .  1,159.663  1,095,707 

.  901,393  875,380 

H^ld-m .  1,469,791  1,620,291 

tHerald-S .  1,045,527  985,732 

Traveler-e .  1,994,459  2,077,149 

P?st-m .  874,776  955,745 

{Post-S .  390,836  411,059 

Grand  Total .  11,172,869  11,418,281 

,„*Includes  AMERICAN  WEEKLY, 

63.837  lines  and  COMIC  WEEKLY, 

26,705  lines. 

tincludes  THIS  WEEK,  53,290  lines. 

{Includes  PARADE,  33,851  lines. 

BUFFALO,  N.  Y. 

Courier  Express-m. .  961,111  828,272  Grand  Total 

•Courier  Express-S.  824,477  768,868 

^ews-e .  2,305,000  2,339,124 

Grand  Total .  4,090,588  3,936,264 

americ.an  weekly, 

00,837  lines. 

CHICAGO,  ILL. 

.  2,781,672  2,657,445 

1,356,364  1,311,536 
1,836,506  1,767,312 
1,088,756  1,034,363 
373,664  428,961 

1,229,966  1,065,969 
301,095  307,261 

Grand  Total .  8,968,023  8,572,847 

’Includes  AMERICAN  WEEKLY,  .  . 

53.837  lines  and  COMIC  WEEKLY,  Post-e .  1,908,489  1,798,802 

26,705  Unes.  Post-S .  596,980  453,853 

tincludes  THIS  WEEK,  53,290  lines.  -  - 

{Includes  PARADE,  33  851  lines  Grand  Total .  3,812,384  3,4.50,342 

CAMDEN,  N.  J.  {Includes  PAR  ADE.  33,851  lines 

Courier-Post-e .  1,192,607  1,207,113  OE3  MOINES,  IOWA 

CINCINNATI,  OHIO  Register-m .  i  7n9 

Enquirer-m .  1,281,745  1,203,971  . 

*tEnquirer-S .  1»147.502  1,103,171  fRegister-S .  619,365  560,014 

T?met.Star  .  Grand  Total .  2,464,114  2,279,081 

limes  btar-e .  1.745,281  1,645,971  tincludes  THIS  WEEK,  53,290  lines. 

Grand  Total .  5,638,086  5,433,181  p™  Press  413^283  1  277 ‘>56 

63  i3TunS  ^^^ERICAN  WEEKLY,  f ffee'^ rSs  S .’ i !  i !  i  439;!“ 

tlnclud^  THIS  WEEK.  53,290  Unes.  ;  ; ;;;;;;;;  2‘«;3.89|  2,^.668 

+0*“-  T.  CLEVELAND,  OHIO  Times-e .  1,490,426  1,355,441 

t Plain  Dealer-m....  1,407,944  1,554,221  *Times-S .  480,346  504,327 

•Plain  Dealer-S -  1,103,051  1,271,531  — — ^ — -  - 

News-e .  1,077,226  935,046  Grand  Total .  7,303,762  6,971,146 

Pcess-e .  2,744,793  2,332,112  •Includes  AMERICAN  WEEKLY, 

-  -  63,837  lines  and  COMIC  WEEKLY, 

Grand  Total .  6,333,014  6,092,910  26,705  lines. 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements. 

1951  1950  of  E&P 

Linage  Linage  1950  Index 

Total  Advertising 

May .  226,207,267  220,211,436  102.7  119.7 

April .  226,646,915  215,753,186  105.0  121.7 

Year  to  Date .  1,021,202.865  989,112,427  103.2  . 

Display 

May .  172,441,419  174,635,850  98.7  118.1 

April .  174,482,005  172,427,008  101.2  120.5 

Year  to  Date .  782,787,187  786,552,788  99.5  . 


Patriot-m  .  1,251,224  1,25W,82U 

{P^ot-News-S....  298,468  186,038 

Grand  Total .  1,649,692  1,445,858 

Note:  News  (e)  carries  ^me  amount 
of  advertising  as  (m)  Patriot.  Patriot- 
News  (S)  Urst  edition  Sept.  18,  1949. 
{Includes  PARADE,  33,851  lines. 
HARTFORD,  CONN. 

Courant-m  _  695,764  623,454 

IcSSSnt^  632,469  536,802 

1.919,942  1.854.907 

Grand  Total .  3,248,165  3,015,163 

{Includes  PARADE,  33,861  lines. 

HOBOKEN,  N.  J. 

Jersey  Observer-e. . .  707,510  699,535 

HOUSTON,  TEXAS 

Chronicle-e .  2,484,143  2,322,775 

Chronicle-S .  861,784  840,1M 

Post-m  .  1,644,375  1,532,518 

{Post-S  ■  577,756  590,418 

Press-e... .  1,012,214  954,640 

Grand  Total .  6,580,242  6.240.456 

{Includes  PARADE.  48,070  lines. 
INDIANAPOLIS,  IND. 

News-e  .  1,878,882  1,760,477 

Star-m  .  1,890,420  1,815,543 

tstar-S  .  880,513  784,876 

Times-e  .  1,385,057  1,354,571 

{Times-S .  443.132  410,053 


Classified 

May . 

April . 

Year  to  Date 


Retail 


Automotive 

May . 

April . 

Year  to  Date 


Times  Union-m  .. .  1,312,721  1,259,144 

{Times  Union-S. . . .  475,657 

Jouraal-e .  1,069,133  1,002,245 

Grand  Total .  2,857,511  2,717,563 

{Includes  PARADE,  33,851  lines. 
JERSEY  CITY,  N.  J. 

Jersey  Jouraal-e. .. .  853,193  837,516 

JOHNSTOWN,  PA. 

Tribune  (see  Note) .  1,226,283  1,192,705 

Note:  Tribune  (e)  sold  in  combination 
with  Democrat  (m).  Linage  of  one  edition. 
Tribune  (e)  only,  is  shown. 

KANSAS  CITY,  MISSOURI 

Star-e  .  1,664,65:)  1,481,562 

Star-S  .  869,433  766,022 

Times-m .  1,468,669  1,380,888 

Grand  Total .  4,002,755  3,628,472 

KNOXVILLE,  TENN. 

Joumal-m . .  597 ,665  5W,5M 

Journal-S .  264,466 

News-Sentenei-e . . .  .  923,2.34 

News-Sentinel-S. . . .  296,261  295,716 

Grand  Total .  2,081,626  1,958,045 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  1,1.54,214  . 

{Arkansas  tlazette-S  3.56,606  . 


Financial 

May . 

April . 

Year  to  Date 


tincludes  THIS  WEEK.  53,290  lines. 
{Includes  PARADE.  33,851  lines. 

DULUTH,  MINN. 

1951  1950 

Herald-e .  896,888  910,057 

News-Tribune-m .  .  .  609,416  570,812 

News-Tribune-S. . . .  413,040  4.52,193 


♦Includes  AMERIC.AN  WEEKLY, 
53,837  lines. 

tincludes  THIS  WEEK,  53,290  lines. 
COLUMBUS,  OHIO 

1951  1950 

1,721,814  1,740,347 
8S3,309  817,234 

768,676  741,724 

.303,894  309,601 

610,774  616,868 

63,480  68,972 


Dispatch-e . 

Dispatch-S . 

Citizen-e . 

Citizen-S . 

Ohio  State  Jouraal-m 
Star-w . 


Grand  Total 


Times-m . 

{Times-S . 

Herald-Post-e. 


News-m . 

tNews-S . 

Times-1  lerald-e . 
Times-Herald-S 


Grand  Total .  2,7.39.69.3  2,491,612 

{Includes  P.VRADE,  .3.3,851  lines. 

ERIE,  PA. 

Dispatch-IIerald-e. .  786,8.32  81.3,130 

{Dispatch-Herald-S.  .374,69.3  409,264 

Times-e .  1,288,298  1,32.3,816 

Times-S .  2.39,09.3  231,465 

Grand  Total .  2,688,916  2,777,675 

{Includes  P.\R.\DE.  3.3,8.51  lines. 
EVANSVILLE,  IND. 

Couricr-m .  1,30.5..545  1,246,016 

Press-e .  1,367,.529  1,281,7.54 

Courier  &Press-S.  ..  495,922  471,.549 

Grand  Total .  3,168,996  2,999,319 

FORT  WAYNE,  IND. 

Journal  Gazette-m. .  1,025,625  7.57, .591 

{Journal  Oazette-S.  446, ,5.56  447,020 

News  Sentinel-e _  1,704,188  1,590,.38.3 

Grand  Total .  .3,176,369  2,794,994 

{Includes  P.ARADE,  .3.3,851  lines. 

FORT  WORTH.  TEXAS 
Star-Telegram-m .  . .  790,362  756,552 

Star-Telegram-e _  1,560,185  1,47.3,080 

.Star-Telegram-S, . . .  .526,08.5  570,753 

Press-e .  897,.368  815,701 

Grandlotal .  3,774,000  3,616,086 

FRESNO,  CALIF. 

Bee-e .  1,417,362  1,4.57,764 

Bee-S .  415,502  400,458 

Grand  Total .  1,832,864  1,858,222 

GARY,  IND. 

Post-Tribune-e .  1,641,313  1,633,908 


Tribune-m. 

Tribune-S . 

tDaily  News-e . 

Herald-American-e. . 
•Herald-American-S 

Sun-Times-d . 

{Sun-Times-S . 


Jouraal-m 
News-e. . . 
News-S.  .  , 


MEMPHIS,  TENN.  OKLAHOMA  CITY.  OKLA.  ST.  LO 

^  1S5I  ISSO  19S1  19S0 

Commerc  l  Appeal-m  1,840.116  1,825,189  Oklahoman  (m) ... .  1,013,791  1,002.246  Globe- Democrat-m 

tCommerc'l  Appeal-S  686,156  695,822  Oklahoman-S .  426,240  414,070  tGlobe-Democrat-S 

Press-Scimitar-e. . . .  1,188,943  1,127,752  Times-e .  1,085,592  1,0.36,010  Po-it-DNpatch-e. . . , 

-  -  -  -  5Post-Dispatch-.S. . . 

Grand  Total .  3,715,215  3,648,763  Grand  Total .  2,525,623  2,452,326  Star-Tiraes-e  . 

tincludes  THIS  WEEK,  53,290  lines.  OMAHA.  NEBR. 

_  .  ,  MERIDEN.  CONN.  World-Herald  (see  Grand  Total 

R^d-Joumal  (see  Note) .  1,261,560  1,270,829  tincludes  THIS  1 

Note) ........  639,081  645,122  World-Herald-S ....  618,575  605,112  jlncUides  PARAl 

Noth:  Record  (m)  and  Journal  (e)  -  -  ST.  PAl 


ST.  LOUIS,  MO. 

I9SI 


I9SI  1950 

1,058,686  931,019 

593,640  .581,845 

1,965,166  1,724,366 
1.014,715  997,573 

1,014,318  l.C.38,903 

5,646,.525  5,273,706 


mid  in  combination  only.  Linage  of  one  Grand  Total .  1,880,135  1,875,941 

edition  Record  (m)  only^s  given.  Noth:  World-Herald  sold  in  comliina- 

,,  MIAMI,  FLA.  tion  (m)  and  (e).  Linage  of  only  one  edition 

.  2,426.235  2,307,593  (e)  is  shown. 

♦Herald-S .  772,220  780,495  PASADENA.  CALIF. 

^'ws-e .  1,098,810  1,152,390  Star-News-e .  867,717  869,095 

tNews-S .  292,165  335,017  Star-News-S .  328,252  309,944 


tincludes  THIS  WEEK,  53,290  lines. 
SlncUides  PARADE,  .33.340  lines. 

ST.  PAUL.  MINN. 


Grand  Total .  1,880,135  1,875,941  Pioneer  Press-m _  1,289,264  1,131,181 

Noth:  World-Herald  sold  in  comlnna-  JPioneer  Press-S _  847,474  748,912 

tion  (m)  and  (e).  Linage  of  only  one  edition  Dispatch-e .  I,740..5a5  1,519,625 


Grand  Total .  4,589,430  4,575,495 

♦Includes  AMERICAN  WEEKLY, 
53,837  Unes. 

tincludes  THIS  WEEK  53,290  lines. 

MILWAUKEE.  WIS. 
Sentinel-m .  1.058.429  826.566 


PASADENA.  CALIF.  Grand  Total .  3,877.243  .3,399,718 

ar-News-e .  867,717  869,095  includes  P.ARADE.  3.3.851  lines 

ar-News-S .  328,252  309,944  ST.  PETERSBURG,  FLA. 

-  — Independent -e .  707.9.55  . 

Grand  Total .  1,195,969  1,179,039  Times-m .  1,.396,868  . 


PAWTUCKET,  R.  I. 

Times-e .  1,103,521  1,187,241 

PEORIA,  ILL. 

Joumal-e .  1,393,855  1,336,061 


Grand  Total .  2 .586 .609 

SAN  ANTONIO,  TEXAS 


.  1,058,429  826,566  JJoumal-Star-S  . .  475,133  483,850  **Express-m  .  .  .  1  246  291  1  277  387 

*^Unel-S .  404,592  3^,276  Star-m  (see  Note) .  ExprJss-S. i  . !  'r58.3,i:52  SlL.W 


Joumal-e . 

tJoumal-S . 


Grand  Total .  5,559,253  5,361,907 

♦Includes  AMERICAN  WEEKLY, 
53,837  lines  and  COMIC  WEEKLY, 
26,705  Unes. 

tincludes  THIS  WEEK,  53,290  lines. 
MINNEAPOLIS,  MINN. 

Tribune-m .  1,46.3,406  1,311,459 

Star-e .  2,236,562  2,008,055 

tTribune-S .  951.648  794.922 


2,924,537  2,975,740  -  -  ♦♦♦News-e  !!!!.!  1  .597  242  1  702  340 

1,171,695  1,160,325  Grand  Total .  1,868,988  1,819,911  Light-e  .  .  .  !  ,  !  l’333’339  l’272’098 

■  Noth:  Peoria  Star  (m)  linage  is  same  »Light-S .  5a3,800  .526,433 

5,559,253  o,361,907  as  Journal  (e)  linage.  -  - 

{Includes  PARADE.  33.851  lines.  Grand  Total .  5.263,824  5,392.855 

COMIC  WEEKLY,  PHILADELPHIA.  PA. _ .All  Valiev  .Advertising  Inc1ude<l: 


Rulletin-e .  2,343,464  2.3n,m  (♦*)  EXPRES.S-m—Itast  Year  173.165 


Grand  Total .  4.651.616  4.114,436 

tincludes  THIS  W'EEK,  53,290  lines. 
MODESTO,  CALIF. 

»ee-e .  885,792  841,236 

MONTREAL,  CANADA 


♦tBu11etin-S .  461,152  ^5,00.3  (***1NEW'S-e  —I-ast  Year  174,683 

o,.  4=0  Inqo'rer-m .  2,105,137  2,097,988  ♦Includes  .AMERICAN  WEEKLY. 

.  4,223,472  .15,3,8,37  lines  and  COMIC  WEEKLY, 

2,236,562  2,008,055  News-e .  439,563  540,224  26  70.5  lines 

951,648  794,922  - —  ’"s^AN  DIEGO.  CALIF. 

---  :  •  „  -  Grand  Total .  6..596,002  fi-MJ  825  TT„im,-m .  1,192,5.34  1.08')..5.52 

4.651.616  4,114,436  ♦Includes  AMERICAN  WEEKLY,  5iTnion-S .  .524  199  473  386 

.’r  53,837  lines.  Tribune-Sun-e .  l.,574,982  1,493.1.56 

’  tincludes  THIS  WEEK,  53.290  lines.  Joumal-e .  650,154 

885,792  841,236  PITTSBURGH,  PA.  _  _ _ 


Tribune-Sun-e .  1., 574,982  1,493.1.56 

Joumal-e .  .  650,154 


Star-e. 

Standard-S.  .  . 
Gazette-m .... 
La  Presse-e .  . . 
La  Patrie-e  . . 
La  Patrie-S . . . 
Herald-e . 


Grand  Total .  6,688,81 1 

MUNCIE,  IND. 

Press-e .  91.3,398 

Star-m .  845,1.35 

J’tar-S .  2.32,.546 


Post-Gazette-m 


2,.39.3,.306  2,2.35,892  Press-e 
165.284  168,849  tPress-S 


Sun-Telegraph-e. . . . 
2,1.3l.,975  2,.307,007  ♦Sun-Telegraph-S. . . 


994..584  1,091,040  Grand  Total .  3,291,715  3,697,248 

1,810,179  1,70.3,567  §Includes  P  AR  ADE.  33,851  lines 

785,374  765,378  SAN  FRANCISCO,  CALIF. 

1,1,58,107  1.216,834  Chronicle-m  .  977,986  1.017.410 

.584,393  621,1.58  tChronicle-S .  523,028  .523,227 

-  Examiner-m .  1,4.51, .5.55  1,287.897 

5.832.837  5.397.977  •Examiner-S .  704,874  655.990 

IC.AN  W’EEKLY,  Call-Bulletin-e .  900,075  937,827 

;OMlC  WEEKLY.  News-e .  1,027,180  923,719 


Grand  Total . 


.341,939  329,596  ♦Includes  .AMERIC.AN  W’EEKLY,  Call-Bulletin-e .  900  075  937  827 

S.3.017  lines  and  COMIC  WEEKLY.  News-e .  1.027’.180  923.719 

n.ooS.oll  0,<iO9,o14  26,70s^  tines.  - - - 

tincludes  THIS  WEEK.  .53.290  lines.  Grand  Total .  .5,.584.698  5.346,070 

PORTLAND,  ORE.  ♦Includes  AMERICAN  W’EEKLY. 

Oregonian-m .  1.478,207  1.332,6W  bo.685  lines  and  COMIC  WEEKLY, 

..3,., .546  283,.14  ♦Oregonian-S .  6.50,779  .5.83,488  26,705  lines 

PranH  T„*oi  7 on,  o-n  TTTTTTTi  Joumal-e .  1,407,189  1.394,394  includes  THIS  W’EEK,  .56,720  lines. 

Grand  T»tal  1.909.122  tJoumal-S .  487..5.54  3.52.138  SCHENECTADY.  N.  Y. 

rsA^MVILLt,  TtNN.  -  Garetto-m  1  1.51  2‘>7  1 '>‘>9  738 

TennS4r.m .  Grand  Total  .  . ..  4,02.3,729  3  612,700  Utaln-Star-e', . !  i ! ! !  l.So  1:^9:875 

iennessean-m  1.4.19,.8i4  1..19.3,.362  ‘Includes  .AMERIC.AN  W’EEKLY,  _ ! _  _ 

628,791  622.899  60,185  lines  _  Grand  Total .  2.194.416  2,349,613 

-  flncluHes  THIS  WKEK,  o6, 720  lines.  a da 

3.545,218  3,422,273  POUGHKEEPSIE,  N.  Y.  „  .  -c-r 


1.439,.5;i4  1,39.3  ,.362 


Grand  Total .  3.545,218  3,422,273 

NEW  HAVEN,  CONN. 


Joumal-Courier-m. . 
Register-e . 


475,315  422,257  NewYorker-S. 

1.476,.595  1,.544,997 


Register-S .  .37L.576  '353  A38 


Grand  Total .  2.194.416  2,349,613 

SCRANTON.  PA. 

’  1  Trioune-m .  645,089  6.55,5.57 

TiVofa  {Scrantonian-S .  347,261  311,071 

Times-e .  1,226,496  1,207,576 


Times-Picayune-m,  2,1481488  2,168,124 

tTimes- Picayune  & 

States-S .  795,59.3  828,202  Grand  Total .  3.115,897  3,208,969  Times-e  . .  . .  1..5.51,.378  1,741,764 

I'f"-®- .  1.1.36,668  1,169.175  tincludes  THIS  W’EEK,  5;L290  lines.  Times-S .  4.51.810  485,618 

’‘‘'"•-S .  297.458  261,045  QUINCY,  MASS.  -  - 

“*“**’*-« .  1,240,010  1,074.967  Patriot-I,edger-e. .  751,829  76.3,983  Grand  Total .  .3.626.017  3.699.004 

„  ,  .  - -  READING,  PA.  ♦Includes  .VMERIC.VX  W’EEKLY, 

«  .  .  5,618,217  5,501,513  Eagle  (see  Note) .  .  .  1,256,851  1,2.39,312  60,185  lines  and  COMIC  W’EEKI.V, 

53  837  UnM  AMERIC.AN  WEEKLY,  Eagle-S .  266,235  249,779  26.705  lines. 

tlncIude^THIS  WEEK  .5.3^90  lines.  Grand  Total .... .  1.52.3,086  1.489,091  loumal-Trilmne^e  *^'^9IM^^  906,.54fl 

Times-m  9  4^*  1  7na  ono  .  Note  :  Eagle  (e)  and  1  imes  (m  mid  Jm,n,al-S .  298,987  285.836 

lilies  m .  1,708,000  in  comliination.  linage  of  one  e<litton,  _ _ 


.371..576  383.138  Grand  Total .  984.697  996,457  _  ,  onl 

—A _ _  PROVIDENCE  R  I  Orand  Total _  2,218.846  2,174,204 

Grand  Total .  2,323,486  2,.320,392  Bulletin-e  .  .  1  827  289  ’  1  912  800  {Includes  P  AR  ADE,  3.3.851  lines. 

NEW  ORLEANS,  LA.  Journal-m .  '727,027  716,052  SEATTLE,  WASH. 

2,148,488  2,168,124  tJoumal-S .  561,581  580,117  Post-Intelligencer-m  1,144.601  1.0.30,6.56 

-  -  ♦Post-Intelligencer-S  478,228  440,966 

795,59.3  828,202  Grand  Total .  3.115,897  .3,208,969  Times-e .  1..5.51,.378  1,741,764 


TOLEDO,  OHIO 

1»51  1950 

Times-m  .  1,275,992  1,298,579 

Blade-e .  1,902,489  1,872,360 

Blade-S .  811,031  738,138 

Grand  Total .  3.989,512  3,909,077 

TORONTO,  CANADA 
Globe  &Mail-m....  1,322,871  1,322,41.3 

Telegram-e .  2,089,268  1,964,184 

Star-e .  2,477,767  2,528,367 

Star-w .  128,716  137,697 

Grand  Total .  6,018,622  5,952,661 

TRENTON,  N.  J. 

Evening  Times-e .. .  1,225,6M  1,340,816 

Times  .Advertiser-S .  201,756  196,498 

Trentonian-m .  607,211  502,085 

Grand  Total .  2,034,627  2,039,399 

/  TROY,  N.  Y. 

Record  (see  Note) . .  1,131,780  1,180,194 

Note:  Troy  Record  (m)  and  Times- 
Record  (e)  mid  in  combination.  Linage 
of  one  edition  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e .  1,382,156  1,454,387 

World-m .  1,310,080  1,170,497 

World-S .  493,583  537,722 

Grand  Total .  3,185,819  3,162,606 

UNION  CITY,  N.  J. 

Hudmn  Dispatch-m  810,397  822,790 

UTICA,  N.  Y. 

Observer-Dispatch-e  971,558  986,596 

Observer-Dispatch-S  264,591  23.3,469 

Press-m .  1,008,045  1,067,749 

Grand  Total .  2.244,194  2,287,814 

WASHINGTON.  D.  C. 

Times-Herald-d _  1,5.39,950  1,534.532 

♦'Times-Herald-S .  . .  475,193  438,159 

News-e .  1,030,977  1,018,592 

Post-ni .  1,604,832  1,486,136 

}Post-S .  578,912  526,929 

Star-e .  2,624,272  2,.'H,3,764 

tStar-S .  870,661  809,215 

Grand  Total .  8,724,797  8..357,327 

♦Includes  .AMERIC.AN  WEEKLY, 
5.3.8:)7  lines  and  COMIC  W’EEKLY, 
26,705  lines. 

tincludes  THIS  WEEK.  53,290  lines, 
includes  P.VRADE,  33.851  lines. 
WATERBURY,  CONN. 

Repuhlican<m .  923,334  908,889 

Republican's . .  326,126  278,407 

American-e .  1,238,628  1,214,725 

Grand  Total .  2.488.088  2.402.021 

WESTCHESTER  COUNTY 
MACY  CROUP,  N.  Y. 
Mamaroneck  Times-e  485,200  4.57,749 

Mt.  Vernon  Argus-e  826,154  930,264 

New  Rochelle 

Standard-Star-e .  .  911,614  942,989 

Ossining  Citizen- 

Register-e .  509.449  471.230 

Peekskill  Star-e.  .  .  .  463,152  506,247 

Port  Chester  Item-e  805,190  745,521 

Tarrytown  News-e. .  486,943  483,206 

Yonkers  Herald 

Statesman-e .  758,118  783,944 

White  Plains  Re¬ 
porter  Dispatch-e.  1,020,937  1,028,892 


451.810  485.618 


Grand  Total .  3.626.017  3.699.004 

♦Includes  AMERICAN  WEEKLY, 


SIOUX  CITY,  IOWA 


1,730,095  1,742,385  Eagle  (e)  only,  is  shown 


Grand  Total .... .  1.52.3,086  1.489,091  loumal -Tribune-e  911,466  906, .MO 

Note:  Eagle  (e)  and  1  imes  (m)  sold  Joumal-S .  298,987  285.636 

combination.  Linage  of  one  e<litton,  _ _ 


•  •  i’.114!659  '928!236  Rl'CHN 

THerald-Trtbune-S..  1.012,363  942,802  News-Leader-e _ 

.  1,998,11.3  2,1,58,.372  Times- Dispatch-m. 

#News-S  .  1,631,847  1,636,064  Times-Dispatch-S 

Mirror-m .  7.34,108  764.601 


RICHMOND,  VA. 


Grand  Total .  1.210.4.5.3  1,192,182 

1,656,649 

1,.3.55,970  1,217,412  J" . 

6HS  931  657  857  Tnbiine-S .  50n,(V44  401,041 


Aiirror^S  .  312.547  309.357  Grand  Total 

Journal  A  mencan-e.  1,119,005  1,090,628  RC 

Journal  .Ainerican-S  44.3, .581  448,084  Times-m . 

.  1,114,971  1.145.510  Times-S . 

, .  116.301  144,973  W’orld-News-e 

W  orld -Telegram  & 

.  1,. 362, 404  1,42.5,995  Grand  Total 

.  847,691  815,847  rOC 

.  -’77.054  240,662  Democrat  & 

Grand  Total .  1.5.158,464  14,901,525  tD^^i^at'*' 

♦Includes  AMERIC.AN  WEEKI Y  '  i  c 

SSiiS."  TiSSSiS. 

tincludes  THI.S  WEEK.  53,290  lines.  Orand  Total 

•  SPLIT-RUN.  358.896  lines  ?,™"iuderTl 

m  (m)  and  223,196  lines  in  (S)  TInclucJes  1 1 

NIAGARA  FALLS,  N.  Y.  ROC 


Grand  Total .  3.764.613  .3..5.31.918 

ROANOKE,  VA. 

imes-tn .  799,0!)0  723,367 


Grand  Total .  1,957,469  1,818,80: 

ROCHESTER.  N.  Y. 


.531918  Grand  Total .  1.981,335  1.797,777 

SPOKANE,  WASH. 

72,3,367  Spokesman- 

.322,891  Review-m .  787,497  726,4.31 

772, .549  tSpokesman- 

-  Review-S .  572,.523  532,975 

,818,807  Chronicle-e .  1,165.877  1,090,719 


Grand  Total .  3,722,595  4,161, 

tincludes  THIS  WEEK.  53,290  lines. 
ROCKFORD,  ILL. 


Gazette-e .  122.3*066  I'aiB  512  Register-Republic-e.  1,516.986  1,388,388 

OAKLAND.'CAl^  1.216.512  .  1,021.197  920,829 


•  Grand  Total .  2..525,897  2, .350,125 

1  444  609  1  596  470  tincludes  THIS  W’EEK,  56,720  lines. 

STOCKTON.  CALIF.  •’ 

624,718  7,39,032  Record-e .  1,511,443  1,395,383 

1,6.53,268  1,825,836  SYRACUSE,  N.  Y. 

-  -  Herald- Jouraal-e.  .  .  1,982,946  1,789,353 

H?2.595  4,I61,.3.38  *}Herald-.American-S  607,478  615,627 

lEK.  53,290  lines.  Post-Standard-m  . .  997,081  942,985 

D,  ILL.  Post-Standard-S. . . .  374.996  318,.330 


624,718  7,39,032 

1,6.53,268  1,825,836 


OAKLAND,  CALIF. 

lost-Enquirer-e .  667,423 

Post-Enqmrer-S .  U7..334 

rnbune-e .  1,507,313  1,764,925 

{Tnoune-S .  475,378  5,37,755 


667  423  ^tar-S .  481, >166  411,730 

7M'925  Grand  Total .  3,019, .549  2,720,947 

537>55  SACRAMENTO.  CALIF. 

-  Bee-e .  2.022,9.57  1,798.152 


Grand  Total .  1.982,691  3,087,437  Union-m !  '557!340  '572;.386 

Post-Enquirer  ceased  publica-  Union-S .  188,757  179,405 

tion  with  edition  ol  Sept.  1.  1950  -  - 

{Includes  PAr.ADE.  41,836  lines  Grand  Total .  2,769,054  2,,549,943 


1,021,197  920,829  Grand  Total .  3,962,501  3,666,295 

481,366  411,730  ♦Includes  AMERIC.AN  W’EEKLY, 

- -  5.3,837  lines  and  COMIC  WEEKLY, 

3,019, .549  2,720,947  26,705  lines. 

rO  CALIF.  {Includes  P.AR.ADE.  33,851  lines. 

2.022,9.57  1,798,152  TACOMA,  WASH. 

557,340  572..386  News-Tribune-e _  1,395,378  1,366,982 

188,757  179,405  News-Tribune-S  . . .  333,376  328,041 


Grand  Total .  1,728,754  1,695,023 


Grand  Total .  6,266,757  6,350,042 

WICHITA,  KANSAS 

Beacon-e  .  1,-360,257  1,084,879 

Beacon-S .  489,479  420,902 

Eagle-m .  1,213J128  917,675 

Eagle-e  .  976,811  900,942 

{Eagle-S .  387,517  .355,280 

Grand  Total .  4,427,292  3,679,678 

{Includes  P.\RADE,  33,8,51  lines. 
WORCESTER.  MASS. 

Telegram-S .  .504,580  4.39,602 

Telegram-m .  991,032  1,084,325 

Gazette  It  Post-e  .  . .  1,271,401  1,227,662 

Grand  Total .  2,767,013  2,751,589 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,439,144  1,417,099 

{Vindicator 

Telegram-S .  6.50,928  5.57,272 

Grand  Total .  2,090,072  1,974,371 

includes  P.VRADE,  33,851  lines. 

(Additional  linage  reports  on 
next  page) 

■ 

Priest  Tells  of  China 

Starting  Sunday,  June  24,  the 
Brooklyn  (N.  Y.)  Eagle  will  pub¬ 
lish  a  series  of  articles  entitled 
“My  Ordeal  in  China,”  by  Father 
Quentin  B.  Olwell,  who  spent 
more  than  28  years  in  China  as  a 
Passionist  missionary.  He  was  ar¬ 
rested  by  the  Chinese  Communists, 
subjected  to  a  series  of  trials,  and 
expelled  on  April  12,  1951. 


EDITOR 


PUBLISHER  for  June  23,  1951 


May  Linage  Rgures 
Supplied  by  Publishers 


U.  S.  Says  New  Orleans 
Papers  Are  Separate 


Figures  Supplied  by 
Advertising  Linage  Service 


r  BATTLE  CREEK,  MICH.  ITCiperS  0600X016  AUGUSTA.^CA. 

Enquirer  and  News-c  1,057,010  1,068,818  Chronicle-m .  6W,308  Not  Avail. 

,1  Enquirer  and  News-S  248,213  220,990  ^EW  ORLEANS  —  A  111-pagC  “Whether  the  first  type  of  Sell-  H^d^'’^.' ! ! 902;009  Not  AvSl! 

Grand  Total .  1,305,223  1,289,806  brief  arguing  that  the  Times-Pica-  ing  (specifying  a  minimum  quan-  ,  lananiawtA  i 


BIRMINGHAM,  ALA.  yune  Publishing  Co.  has  violated  tity)  is  unlawful  is  a  totally  dif- 

'  .  ^’759  930  Sherman  Anti-Trust  Act  was  ferent  question  than  the  one  pre-  Teiegraph^mV^ 

I  Post  Haaid-in  i,25o!i34  (see  Note)  filed  by  the  government  in  federal  sented  in  this  case.  Note) .  fSl-IJ? 

Grand  Total  3  goi  875  9  5M  OOT  “Sincc  the  Timcs-Picayunc  and  Teiegraph-s .  .  - ; — 

N^:  A^e  Heraid  (m)  May  I’to  13—  The  government  suit  charges  the  States  are  not  one  product,  the  Grand  Toui .  637,549  610,021 

465,640.  Post  Herald  (m)  May  15  to  31—  the  company  with  Using  a  forced  forced  combinations  which  force  .  combina- 


Grand  Total .  3.801.875  2.560,097  oa  a 

Note:  A«e  Herald  (m)  May  1  to  13—  The  government  suit  charges  the  States  are  not  one  product,  the 
465,640.  Post  Herald  (m)  May  15  to  31—  the  company  with  Using  a  forced  forced  combinations  which  force 
^^^onM^^w  combination  advertising  rate  on  advertisers  desiring  the  Times- 


merged  on  May  13,  1950.  la 

DAVENPORT,  IOWA  general  and  classified  adve 

Times-e .  1,324,036  1,234,646  in  restraint  of  competition. 

E'eSSS:^!-.:;:;;;  .  Tmi  of  the  c^^  took 


Noth:  Telegraph  (ra)  sold  in  combina- 
tion  with  Sunset  News  (e).  _  .. 

■  CHARLESTON,  W.  VA. 


general  and  classified  advertising  Picyune  to  take  the  States  whether  Gazette-m .  1,055,578  i,05i,973 


they  want  it  or  not  are  analogous 


.  ^n’q«  Trial  of  the  case  took  place  to  the  merchant  who  declines  to  Maii-s 

.  ■  '  -Lz—  April  30  to  May  17  before  Judge  sell  the  bourbon  unless  the  rum 

Grand  Total .  2,583,294  2,401,910  Herbert  W.  ChristenbeiTy.  The  is  also  purchased.”  — 

1  osnyon  defendant  company  has  until  July  The  government  charges  that  observ 


296,776  293,280 

967,413  918,818 

292,848  225,423 


Grand  Total.....  2,612.615  2,489,4^ 


Press-Ga«u“'!”.®U6S  1,280,790  defendant  Company  has  Until  July  T^  government  charges  that  observer-m.”^!!^LAf  1.476.155 

LAFAYETTE,  LA.  f  brief.  Oral  arguments  the  defendants  success  in  effect-  Observer-S .  ^ 

Advertiser-e .  698,026  647,766  are  Set  foT  July  12.  ing  this  type  of  tie-in  sale  rests  ” 

MADISON,  wis.  Defendants  in  the  suit  are  the  on  the  monopoly  position  of  the 

I!9:4m  Jimes-Picayune  in  the  morning 

Wis.  State  joumai-s  396,963  327,551  its  Officials,  L.  K.  Nicholson,  pres-  field. 

...  H  T  »  I  ,  n, .  ident,  John  F.  Tims,  Jr.,  first  vice-  The  government’s  statement 

MANITOWOC  WIS  president  and  general  manager,  contends  that  introduction  of  the 

Heraid-Times-e _  868,000 '  ‘  694,029  Aubrey  F.  Murray,  advertising  di-  combination  rate  in  general  ad- 

MONTGOMERY,  ALA.  rector,  and  Donald  W.  Coleman,  vertising  radically  changed  the 

Advertiser-m .  circulation  manager.  proportion  of  advertising  in  the 


647,766  are  set  for  July  12. 


ing  this  type  of  tie-in  sale  rests  News-*.., 


1,107,984  1,127,314 


Defendants  in  the  suit  are  the  on  the  monopoly  position  of  the 
I394M  publishing  company  and  four  of  Times-Picayune  in  the  morning 
3271651  its  officials,  L.  K.  Nicholson,  pres-  field. 


1  the  monopoly  position  of  the  Grand  Total .  3.027.051  3,097,040 

imes-Picayune  in  the  morning  ™  “  COLUMBIA,"  s.  c." 

.1H  State-m .  844.068  792,000 

'Jr;  ,  State-S .  404,499  372,919 

The  governments  statement  Record-c .  8i3.60i  794,929 

intends  that  introduction  of  the  ^  « nao'ili  ,  aw  oaa 

Grand  Total .  2,062,168  1,959,848 


Joumal-e. . . 
I  Advertiser-S 


Grand  Total .  2,048,452  2,021,642  H  IS  Clear  on  me  recoro  made 

NEW  BEDFORD,  MASS.  in  this  Case  and  detailed  in  the 

s^d^^Times-e. . .  ®f3,4M  ^2,732  statement  of  facts  that  the  news, 


JStandard-Times-S.  230,524  173,656 

Grand  Total .  1,213,982  1,116,388  retail  advertising  in  the  Times- 


.  *.  lou,  gvaiviol  du-  EUGENE  ORE 

rector,  and  Ekinald  W.  Coleman,  vertising  radically  changed  the  Register-Guard-e...  ’  968,619 
circulation  manager.  proportion  of  advertising  in  the  Register-Guard-s. . .  217,449 

Analogous  to  Tie-In  Sales  States  and  the  Item.  Grand  Total .  1,186,068 

“It  is  clear  on  the  record  made  brief  argues  ^  length  the  FOND  DU  lac,  wis 

in  this  case  and  detailed  in  the  government  s  contention  that  the  Con^i^ith- 
statement  of  facts  that  the  news,  ^f^fes  has  been  oi^rated  at  a  loss.  Hammond,  ind. 

editorial  and  feature  contents  and  Not  Usual  Business  Methods  Times-e .  1,043,321 


Grand  Total .  1,186,068  1,237,330 

FOND  DU  LAC,  WIS. 


(Includes  PARADE,  33,656  lines. 

PASSAIC,  N.  J. 

Herald-News-e .  1,127,117  1,1 


retail  advertising  in  the  Times-  “Before  the  adoption  of  the 
Picayune  are  quite  different  than  unit  rate,”  the  brief  asserts,  “232 


Times-e .  1,043,321  990,219 

Times-S .  316,307  309,461 

Grand  ToUl .  1,359.628  1,299,680 

HAVERHILL,  MASS. 


Herald-News-e  .7Tf.  i’i27'ii7  1  185  939  ^^at  appearing  in  the  Stales,”  the  advertisers  or  22.7%  used  the  haverhill,  mass 

,1  riogrande  va1leygroup.tex.  brief  argues.  In  short,  they  are  Times-Picayune  only;  99  or  9.7% 

1 1  Brownsvjiie  Heraid-e  343,490  343,294  separate  newspapers  published  by  used  the  Times-Picayune  and  Item,  riarion  Ledra  m^  ’  946 126 

3«:3W  msi"  a  angle  owner.”  and  21  advertisers  or  2%  used  the  ciario^Ledger-s.  ::  247’759 

Harlingen  star-s. ..  158,494  169,036  The  defendant  Company  pub-  States  only.  S“i  .  mi  (wo 

McAllen  Monitor-e.  375,732  ”  •”«- 

I  McAllen  Monitor-S.  143,668 


and  21  advertisers  or  2%  used  the  ciarion-Ledger-s.’.’. 


fishes  the  Times-Picayune,  morn-  “After  the  unit  rate  became 

- ! —  - ! —  ing,  and  the  New  Orleans  States,  fully  effective  all  these  advertisers 

Grand  Total .  1,500,898  1,567,216  evening,  in  competition  with  the  had  to  use  both  the  Times-Pica- 


ROCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  1,174,180  1,083,502 

Argus-c .  1,058,464  1,006,810 


New  Orleans  Item,  evening. 


States  nnlv  Daily  News-e .  918,310  851,905 

.  u  Daily  News-S .  291,060  258.260 

After  the  unit  rate  became  - -  - 

y  effective  all  these  advertisers  _Grand  Toul .  2,403,249  2,203,524 

I  to  use  both  the  Times-Pica-  p^t-jouri^l^.“’'°'^i!S40%^  1.027,344 


yune  and  the  States,  even  though 


LAWRENCE,  MASS. 


“Before  the  trial,”  the  brief  de-  they  desired  to  use  only  one  of  Tribune-e .  ’866,888  1,032.418 


dares,  “the  defendants  repeatedly  the  two 


Grand  ’ ' ' '  2,090,312  emphasized  to  their  advertisers  The  normal  ways  in  which  a  lowell,  mass. 

618,658  their  readers  and  even  to  business  man  may  increase  his  Sun-e .  714,642 

193!676  the  agencies  of  the  United  States  sales  revenues,  the  brief  continues,  feie^’mls . '.  iioiloi 


Tribune  (e)  sold  in  combination  with 


Post-e. 
I  ;  Post-S. 


Grand  Total .  741.734  712,334  ^ 

SUPERIOR,  WIS.  Picayune  were 

Teiegram-e .  670,222  581,182  and  separate  pr< 

TEXAS  QUALITY  NEWSPAPERS,  INC.  ferent  markets. 


33^  that  the  States  and  the  Times-  are  by  increasing  the  price  of  the 
Picayune  were  entirely  different  product,  or  by  lowering  the  prices 
581,182  and  separate  products,  sold  in  dif-  in  order  to  increase  volume,  or 


Reporter-News-m.^.**'^'734  972  705  600  insisted  the  “The  defendants  chose  to  exer- 

Reporter-Xews-e . ! 75515.38  7i6i47S  States  and  the  Timcs-Picayune  cise  none  of  these  usual  methods 

Reporter-News-s. . .  249,480  296,058  were  different  names  given  to  the  for  increasing  revenue.  Instead, 

Grand  Total .  1,739,990  1,718,136  Same  newspaper.  Evidently  thc  dc-  they  chose  to  use  the  dominant 


duct,  or  by  lowering  the  prices  Grand  Total .  1,056,379  1,051,343 

order  to  increase  volume,  or  ‘-YNN,  i^s.^ 

by  increasmg  selling  efforts.  TelegramlNews-e...  479,804  490,308 

The  defendants  chose  to  exer-  Teiegram-News-s. . .  162,461  136,068 

i  none  of  these  usual  methods  Grand  Total .  1,287,842  1,266,664 


ivji  xii>i^auy  PASADENA  CAL 

they  chose  to  use  the  dominant  indepcndcnt-m .  8,52,854 


BIG  SPRING  fendants  are  seeking  to  have  it  position  of  the  Times-Picayune  independent-s . 

s .  iar'S  I'^  Rri  both  ways  as  the  necessities  of  the  to  force  advertisers  desiring  to  use 

'  .  •' _  __J__  occasion  may  demand.  that  paper  to  purchase  their  eve- 

Grand  Total .  628,598  508,970  “The  reason  for  their  present  ning  product  as  well.” 

I  r  CORPUS  CHRISTI  insistence  that  the  Times-Picayune  It  is  no  argument,  the  brief 

Tbiiev™  ussim  liim^  and  the  states  are  but  one  product  contends,  for  the  defendants  to 


3W,314  both  ways  as  the  necessities  of  the  to  force  advertisers  desiring  to  use 
^  occasion  may  demand.  that  paper  to  purchase  their  eve- 

508,970  “The  reason  for  their  present  ning  product  as  well.” 

insistence  that  the  Times-Picayune  It  is  no  argument,  the  brief 


Grand  Total .  1,103,171  1,169,991 

PATERSON,  N.  J. 

Call-m .  1,175,801  973,619 


Caller-Times-S .  364,420  313,488 

Grand  Total .  2,665,376  2,522,142 

DENISON 

Herald-c .  339,584  3.33,410 

Herald-S .  112,574  131,152 

Grand  Total .  452,158  464,562 

MARSHALL 

News  Messenger-e. .  431,466  364,658 

News  Messenger-S. .  175,000  201,432 

Grand  Total .  606.466  566,090 

PARIS 

News-e .  389,970  358,092 

News-S .  111,000  133.93S 


’3131488  is  not  far  to  find. 


It  is  no  argument,  the  brief  News-e .  1,329,359  i,307,680 

■ntends,  for  the  defendants  to  Grand  Total .  2,505,i60  2.281,299 


show  that  the  Item  sold  almost  as 


“If  they  constitute  a  single  much  or  even  slightly  more  gen- 
newspaper,  defendants  ean  analo-  cral  advertising  in  1950  than  it 


SHREVEPORT,  LA. 

Joumal-e .  1,157,249  1,100,857 

Times-ra .  970,890  978,044 

Times-S .  420,109  369,769 


Grand  Total .  501,060 

SAN  ANGELO 

Staodard-m .  840,686 

Times-e .  840,056 

Staadard-Times-S. .  346,528 


3.33,410  gize  their  unit  advertising  rates  to  did  in  1949,  sinee  ehanges  in  the  .  ’  _ ! — 

the  merchant  who,  having  bottles  percentage  of  the  market  enjoyed  Grand  Total 2,548,248  2,448,670 

464,562  of  bourbon  and  bottles  of  rum  on  by  each  of  the  competitors  in  any  wilkes-barre,  pa. 

his  shelf,  declines  to  sell  the  hour-  given  market  is  one  of  the  classic  Record-m  . 

20i’432  factors  in  determining  the  inci-  h!?«^n^nt^'.'."  ^’iosjoo  ^’307.’936 

- : —  ties.  He  may  be  effecting  a  new  dence  or  alleged  restraints  or  at-  — 

566,090  kind  of  tie-in  sale  (although  not  tempts  to  monopolize.  Grand  Total 2,482,568  2,680,878 

usually  called  such).  But  if  the  ■  ■ 

i^’938  same  merchant  declines  to  sell  ,,  ..  ^  »  en 

- ^ —  bourbon  unless  the  purchaser  Vacation  Guidc  On  HOUSUl^ 

492,030  {jyyj  jjg  jj  makkig  a  tie-in  Richmond,  Va. — ^The  Richmond  Waterbury,  Conn. — A  60-pagc 
743  246  conventional  type.  The  Times-Dispatch  published  a  28-  tabloid  on  housing  and  building 

7661798  purchaser  is  compelled  to  buy  a  page  tabloid  “Virginia  1951  Vaca-  news  was  published  as  a  supple- 

3t9.830  product  he  may  not  want  in  or-  tion  Guide”  section,  Sunday,  J  jne  ment  of  the  Waterbury  Sunday 

1,819,874  der  to  obtain  one  be  does  want.  10.  Republican  June  10. 


Gnnd  Toul .  2,027,270  1,819,874  der  to  obtain  one  be  does  want. 
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Librarians  Study 
Service,  Microfilm 

St.  Paul,  Minn. — ^Mrs.  Ruth  swer  only  brief  requests.  Forty-six 
Braun,  Detroit  (Mkh.)  News,  was  of  these  newspapers  would  answer 
elected  president  of  the  Newspa-  mail  requests  and  only  a  very 
per  Division  of  the  Special  Libra-  small  minority  offered  their  facili- 
ries  Association  at  its  28th  national  ties  to  the  public, 
convention  at  which  it  was  guest  ‘The  product  you  market— -in- 
of  the  St.  Paul  Dispatch-Pioneer  formation — is  not  an  intangible 
Press.  June  18  and  19.  commodity.  Information  bureaus 

Other  leaders  chosen  were  Ches-  can  save  money  internally  by  per- 
ter  M.  Lewis,  New  York  Times,  mitting  executives  or  firm  mem- 
vicepresident;  Mrs.  Lee  Jessup,  bers  to  devote  their  full  time  to 
Nashville  (Tenn.)  Banner,  secrc-  management  problems  with  a 
tary-treasurer;  Robert  E.  Grayson,  minimum  of  outside  interruption. 
New  York  Herald  Tribune,  and  “Consider  the  amount  of  money 
Milton  Prensky,  Pathfinder  maga-  spent  annually  to  promote  new 
zine,  directors.  business  through  free  gimmicks, 

“The  alert  librarian  has  a  selling  samples,  client  entertainment,  ad- 
job  to  do  for  his  management,”  vertising — direct  and  indirect, 
asserted  a  convention  speaker,  Mr.  while  all  of  these  devices  serve 
Lewis,  the  new  vicepresident,  who  some  purpose,  isn’t  it  just  as  ef- 
is  chkf  librarian  of  the  New  York  fective  to  give  a  client  or  poten- 
Times.  tial  clknt  information  that  may 

Info  Is  a  Product  earn  or  save  him  ntoney?  Doesn’t 

“Information  is  a  product.”  this  type  of  service  crea^  more  ef- 
contlnued  Mr.  Lewis.  “It  is  a  prod-  feotive  lasting  good  will?  Wouldn  t 
uct  marketed  to  obtain  the  good  >t  permit  your  firm  to  dispense 
will  of  the  consumer.  If  a  business  'y*t*'  effective  types  of  promo- 
firm’s  public  relations  are  hapha-  tion? 
zard  and  unorganized,  only  ill  will  $40,000  Saved 


papers  in  the  country  indexing  that  of  every  5,000  clippings, 
their  news  items  as  well  as  main-  more  than  10-years-old  in  the  files, I 
taining  clipping  files.  This  is  an  ex-  only  one  is  ever  used.  ^ 

tremely  small  percentage,  but  it  “With  the  new  microfilm 

has  proven  worthwhile  as  a  double-  ‘scholars  reader’  the  Courier-Jour- 
check  for  clippings  which  are  lost  nal  has  added  to  their  library  it  is 
by  careless  writers.  possible  to  make  a  copy  on  photo-i 

“An  article  in  the  London  graphic  paper,  in  less  than  five 
Times,  February  14,  1951,  told  of  minutes,  any  article  or  advertise- 
their  files  now  being  microfilmed  ment  which  appeared  in  the  Cou- 
back  to  1785  and  indexed  from  rier-Journal  back  to  1868  which 
1906  to  date.  It  mentioned  that  is  now  on  microfilm.  This  new  de- 
this  index  takes  as  much  space  velopment  is  the  result  of  having 
as  the  166  years  of  publication  established  the  first  newspaper- 
microfilmed.  Many  librarians  will  library  darkroom  in  the  country, 
complain  about  the  space  re-  “At  present  this  new  service  is 
quired  for  an  index  which  they  do  for  the  use  of  the  papers’  writers 
not  have  in  their  already  crowded  and  editors  only,  thereby  saving 
library.  However,  this  may  easily  them  the  time  of  coming  to  the 
be  remedied  by  microfilming  the  library  for  research.  It  takes  the 
index.  older  news  clippings  direct  to  the 

“The  Louisville  Courier-Journal  editor’s  or  writer’s  desk  in  the 
has  started  an  index  of  the  news  form  of  a  picture.  When  the  user 
stories  with  historic  value  on  is  through  with  the  picture  he  can 
Louisville  and  Kentucky.  We  also  throw  it  away.” 
are  indexing  all  editorials  and  One  speaker,  Edward  N.  Jenks,i 
Sunday  Magazine  features,  regard-  manager  of  the  Library  Service^ 
less  of  the  subject.  Libraries  hav-  Department,  New  York  Times, 
ing  the  New  York  Times  Index  said  the  new  developments  in  mi-i 
makes  it  unnecessary  for  them  to  crophotography  are  advancing  so 
index  national  news  because  with  rapidly  that  soon  the  microfilm  roll 
experknee  it  is  found  this  news  will  be  as  out  of  date  as  the 
usually  appears  in  all  papers  on  papyrus  scroll, 
the  same  date.  “Like  the  ancients,  we  have  to 

“When  the  index  is  completed  it  unroll  the  whole  roll  to  find  the 
will  be  necessary  for  the  library  to  looked  for  item,”  he  remarked. 


is  created  and  ill  will,  like  good 
will,  is  spread  by  word  of  mouth.” 

Highlights  of  Mr.  Lewis’  talk: 

“Library  staffs  gradually  reach 
the  absorption  point  in  requests  for 
information.  Ultimately  it  will  be 
found  that  the  staff  cannot  serve 
the  company  internally  and  exter¬ 
nally  at  the  same  time  and  give 
good  service. 

“The  alert  librarian  has  a  selling 
job  to  do  for  his  management  in 
preventing  the  -condition  from 
reaching  this  point.  He  should  be 
foresighted  enough  to  see  that  his 
company  is  informed  of  the  prob¬ 
lem  well  before  ill  will  is  estab¬ 
lished  in  service  to  the  reader,  cus¬ 
tomer  or  consumer. 

“The  determination  then  has  to 
be  made  as  to  what  should  be 
done,  and  how  much  can  be  af¬ 
forded  in  providing  adequate  serv¬ 
ice. 

2  Approaches 

“There  are  two  approaches — 
the  first  is  a  rare  one  and  it  is 
that  of  a  company  which  endeav¬ 
ors  to  go  all  out  in  utilizing  such 
a  service  as  a  focal  promotion  fea¬ 
ture  of  the  company.  The  second 
is  that  of  the  company  which  en¬ 
deavors  to  provide  an  adequate 
service — with  some  limitations — 
for  its  consumers  without  any  di¬ 
rect  publicity. 

“Newspapers  vary  greatly  ac¬ 
cording  to  the  stress  and  accent 
placed  on  the  information  bureau. 
Last  year  one  newspaper  handled 
an  average  of  approximately 
872,000  inquirks  by  ’phone,  mail 
and  in  person. 

“In  a  survey  regarding  the  pub- 
Ik  relations  of  56  newspaper  ref¬ 
erence  departments,  it  was  found 
that  three  would  not  answer  tele¬ 
phone  requests  and  27  would  an- 


“A  grateful  customer  is  the  best 
test  of  your  efficiency.  The  client 
of  one  bureau  reported  that  the  in¬ 
formation  given  him  had  saved 
him  $40,000  on  a  tax  refund. 
Others  utilized  information  serv¬ 
ices  to  help  prepare  copy  for  pub¬ 
lication,  law  suits  or  advertise¬ 
ments.  Some  used  information  for 
preparing  mailing  lists,  marketing 
their  products,  checking  holdings 
and  hundreds  of  other  important 
uses. 

“Is  information  a  product?  Ask 
your  clients!” 

Another  speaker,  Ralph  J.  Shoe¬ 
maker,  librarian  of  the  Louisville 
(Ky.)  Courier-Journal  and  Louis¬ 
ville  Times,  discussed  “Progress  in 
the  Use  of  Microfilmed  Newspa¬ 
pers.”  He  said: 

“Hundreds  of  newspaper  pub¬ 
lishers  today  in  order  to  preserve 
their  papers  for  future  historic 
records  have  realized  they  must 
turn  to  microfilm.  This  was  done 
after  old  files  had  begun  to  yellow 
or  brown  with  age  and  in  many 
cases  had  become  so  brittle  that 
frayed  edges  and  torn  pages  would 
eventually  have  turned  to  dust. 
Newspaper  librarians  should  real¬ 
ize  the  same  thing  is  happening 
to  their  clippings  and  to  prevent 
a  future  total  loss  of  these  files 
must  start  now  to  do  something 
about  this  before  it  is  too  late. 

“A  few  newspapers  have  micro¬ 
filmed  the  clippings  of  prominent 
persons,  now  deceased,  in  order 
to  save  space  in  the  clipping  files, 
hut  that  is  a  waste  because  the 
same  clippings  already  are  filmed 
on  the  daily  files,  thereby  making 
for  duplication  in  filming.  The 
most  practical  solution  is  to  start 
an  index. 

“There  are  only  about  15  news- 


keep  only  a  10-year-pcriod  work-  “New  developments  are  changing 
ing  file  of  clippings.  I  estimate  this  awkwardness.” 


Classified  Section 


A  Countrywide  Advertising  Exchange 
TO  BUY:  Equipment,  Plants,  Properties 
TO  HIRE:  Qualified  Help  in  all  departments 
TO  SECURE:  Positions  all  departments,  any  state. 
RATE  GUIDE— Conaecuftre  Insertions 

SITUATIONS  WANTED 


Insertions 

1 

3  and  over 


Line  Rato 
S.60 
.40 


ConsecuUTO  Insertions  brina  best 
results. 


Adranee  Pajment  Reqnested 


AI.I.  OTHER  CLASSmCATTONS 
Insertions  Line  Rats 

1  $1.00 

2  .00 

4  and  over  .80 

(Lower  26  and  62  week  rates 
obtainable  upon  application). 
Charae  ads  accepted  from  recor- 
nized  companies. 
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AD V  RRTISINO  AOENODB8  ehsrited  at  onr  National  Olassiiled  rats  i 

less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (Box  wording  takes  27  units).  No  abbreviations. 

Add  16c  for  Box  service — Replies  moiled  dally.  Box  holders'  IdentiUss 
held  in  strictest  confidence.  i 

Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

DEADLINE  WEDNESDAY  at  2  P.M.  (After  Last  MaU) 

Phoae  BRyanf  9-3052 

ANNOUNCEMENTS  ANNOUNCEMENTS 

Newspaper  Brokers 

Newspaper  Brokers 

iX)R  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  A  ODETT,  Brokers 

P.  0.  Box  627,  San  Fernahdo,  Oalif. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties. 

W.  H.  Olover  Co..  Ventnra,  Californis 

PACIFIC  COAST,  sound  investment 
in  good  newspaper  properties.  J.  B 
Oaboert,  8097  Orange,  Riverside,  Cal 

irir  30  years  on  the  Pacific  Coast. 
Arthur  W.  Stypes,  626  Market  St., 
San  Francisco  5,  Cal. 

Middlswest  Dailies — Weeklies 

Buy  or  sell,  writs  os.  Jack  R.  Lyddoa 
1016  Baltimore,  Kansas  Qity  6,  Mo. 

WANT  TO  BUYt  —  Our  papers  ar 
all  real  values.  We  won’t  list  a  paps 
until  we’re  convinced  it's  worth  th 
price.  Tell  us  what  yon  want.  LarrJ 
Towe  Agency,  1807  S.  Shore,  Holland 
Mirh. 

MAT  BROTHERS,  Binchomton,  N.  T. 
Established  1014.  Newspapers  bonght 
and  sold  withovt  pabliclty. 

FOR  31  YEARS  We  have  dealt  ii 
nothing  bat  nswspapsrs.  Nation  wide 
Bonsst  ssrrics  to  both  buyer  oal 
seller. 

LBN  FKIO>HNKR  AOENOT 

Box  103  Mt.  Pleasant,  Mlehlgoi 

7 

PRCkSPEROUlS  Iowa,  Nsbraska,  South 
Dakota  NswspspsTS.  Hsrman  Koch, 
3610  Nebraska  St.,  Sionx  City,  Iowa. 

Classified 

Section 
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ANNOUNCEMENTS 


Publications  for  Sale 


S5%  OF  Sooth  Central  Florida  week¬ 
ly  and  job  shop.  $25,000  gross.  Good 
terms  if  sold  this  summer.  Apply  Box 
1705,  Editor  &  Publisher. 


CALIFORNIA — well  equipped  weekly 
in  growing  area.  Gross  close  to  $23,- 
000.  Asking  $25,000  with  $10,000 
down.  Jack  L.  Stoll  &  Associates, 
495«  Melrose  Ave.,  Los  Angeles  29, 
California. 


KANSAS  WEEKLY  GROSSING  $10,- 
000  netting  $5,000,  exceptionally  well 
equipped,  exclusive.  $2,000  down  pay¬ 
ment  may  swing  it  if  you  are  well 
qualified.  BAILEY  -  KREHBIEL 
NEWSPAPER  SERVICE,  Box  88, 
Norton,  Kansas. 


Publication 


ANT^OUNCEMENTS 


Press  Engineers 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  3,  N.  Y. 
Phone:  SPring  7-1740 


MACHINERY  and  SUPPLIES 


Composing  Room _ 


LUDLOW,serial  No.  8672.  Gas  pot 
with  Partlow  Governor  and  new  extra 
gas  pot.  Wide  delivery.  Water  cooled 
mold.  Perfodt  condition.  Immediate 
delivery.  Latrobe  Bulletin.  Latrobe, 
Pennsylvania. 

_ Mail  Room _ 

TWO  48  ft.  X  4  ft.  Jampol  mailing 
room  tables.  Four  openings.  30  inch 
underfed  belts.  Available  about  July 
1.  Oan  be  seen  in  operation.  Contact 
Production  Manager,  Worcester  Tele¬ 
gram  Gazette,  Worcester,  Mass. 

ADDRESSOGRAPH  and  Elliott  Ad- 


Newspaper  Brokers  . _ 


'  '.ALIFORNIA  DAILIES,  WEEKLIES 
.  J.  A.  Snyder.  3570  Frances  Avenue 
Venice.  California 


DAILIES  AND  WEEKLIES 
■  SOUGHT  and  sold.  We  specialize  in 
I  ound.  investment-type  properties  in 
11  southwestern  and  southern  states. 
'  lignified.  confidential  treatment  of  all 
iquiries  and  negotiations. 

J.  R.  MANLEY  &  CO. 

■I  221  Fort  Worth  Ave.  Dallas.  Texas. 


'  I  DAILIES  OR  WiEEKLIES 
Ray  E.  Mohler  &  Associates 
I  12  Boston  Bldg.,  Denver,  Colo. 


I  Newspaper  Appraisers 


'  NEWSPAPER  APPRAISALS 
I  MAY  BROTHERS 

'  Binghamton,  N.  Y. 


I  NEW.SPAPER  VALUATIONS 
j  Tax  and  all  other  purposes. 

1  •  A.  S.  VAN  BENTHUYSEN 
46  Ocean  Avenue.  Brooklyn,  N.  Y. 

Newspaper  Counselors 

I !  OANS  negotiated,  tax  appraisals, 

■  ■  ties,  advertising  rate-making,  person- 
I .  el  procurement,  nublic  relations 
,  ‘  junsel.  PUBLISHERS  SERVICE, 
.  O.  Box  3132,  Greensboro,  N.  C. 

,  Publications  for  Sale _ 

I  OTBNTIAL  DAILY  FIELD  in 
ty  of  25,000;  $80,000  plant;  exclu- 
I  ve;  tremendous  industrial  pay  rolls; 
rice  $200,000;  all  paid  circulation. 


Cartoons — Features 


I  KLAHOMA  WEEKLY  in  developing 
1  and  agricultural  empire;  plant  and 
I  lilding  $35,000;  $1,000  equity  in 
•  H.4  2  bedroom  home;  stock  includ- 

1;  price  $31,500;  $10,000  down  pay- 
' '  ent. 

J.  R.  GABBERT, 

1  3937  Orange  St..  Riverside,  Cal. 

■  TRADE  PAPER 

ROFITABLE  and  well  established  in 
jcessary  industry;  12  years  old; 

,  eal  location  in  Southern  California; 

'  ish  price  $35,000.  Box  1706,  Editor 
•  Publisher. _ 

'  ICHIGAN  LABOR  WEEKLY  and 
:  I  >b  .Shop  grossing  $75,000  with  net  of 
18.000.  Equipment  valued  at  .$27,000. 

I  rice  $3.5,000.  Box  1751.  Editor  & 
nhlisher. _ 

I  SMALL  EASTERN  DAILY 
•'  ROSSING  $88,000,  20%  net,  occupy- 
g  own  modern  newspaper  building 
1  busy  street  in  heart  of  business 
ction,  town  of  20.000.  Paid  sub- 
wiptions  3,200.  Fully  staffed  and 
uipped.  Big  battery  of  Linotypes, 
ib  perfecting  press,  complete  stereo- 
ping  plant,  modern  engraving  plant, 
enty  of  features  and  comics.  Estab- 
hed  1885.  Growing  mightily.  Imme- 
ate  possession.  MAY  BROS.,  News- 
'  iper  Brokers,  Binghamton,  N.  Y.  No 
'  lephoneg  please. _ 

TWO  SUPER  CALIFORNIA 
EEKLIES.  Under  single  control. 
•OSS  $153,000.  Increasing.  Definite 
!,.ily  possibilities.  Ray  Campbell, 
•  01  M.  3rd  St.,  Log  .\ngeles,  Calif. 


RELIGIOUS  SPOTLIGHT  is  an  oddi¬ 
ty  cartoon  that  spans  the  ages.  Com¬ 
pact  one  column  size.  Now  in  its  third 
year.  Free  proofs.  Midwest  Syndicate, 
334  St.  Charles  St..  Elgin,  Ill. 


PARENTS’  PROBLEMS  is  the  No.  1 
weekly  features  for  your  family  cir¬ 
culation.  Dr.  Donald  M.  Maynard  an¬ 
swers  questions  of  parents  of  children 
from  birth  through  the  teens — from 
thumbsucking  to  dating.  Special  terms 
for  six  months.  Write  or  wire  for 
sample  releases.  Family  Features,  810 
Broadway,  Nashville  2,  Tennessee. 

_ Corrcspondenta _ 

SUPPLYING  Special  stories,  reports, 
news,  etc.  All  publications.  Boston 
and  New  England  area.  R.  A.  WOOD, 
11  Whittier  St.,  Cambridge,  Mass. 

_ Promotion  Services _ 

DIRECT-MAIL  PROMOTION 
THAT  YOUR  CLASSIFIED 
PROSPECTS  WILL  READ! 

“CLICKING  WITH  CLASSIFIED,’’ 
the  amusing  folder  for  Want  Ad  de¬ 
partments  to  mail  to  prospects  and 
accounts,  gets  a  warm  welcome  every 
month.  Its  ad-Ianghs,  nuggets  of  wis¬ 
dom  and  brightly-told  capsule-sized 
ease  histories  of  firms  using  Classified 
are  read — and  remembered. 

You  get  500  copies  with  your  pa¬ 
per's  logotype  printed  front  and  back 
for  only  $13.50  monthly.  Write  me 
for  sample  copies,  full  price  list  to¬ 
day. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  St.  Miami  47,  Fla. 

Press  Engineers _ 

CENTRE-AMMON  CO.,  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 

LOCAL  AND  LONG  DISTANCE 
575  Washington  St..  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4  2010 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3636 — 31  St.,  Long  Island  City  1,  N.Y. 
_ fTTillwell  6-0098-0099 _ 

FOLTZ  BROS. 

TUBULAR  service  for  tubular  owners 
by  former  Duplex  Goss  erectors,  press¬ 
men  Btereotypers.  Specializing  in 
tabular  equipment.  Years  of  experi¬ 
ence  all  models.  Moving,  erecting,  dis¬ 
mantling,  repairing.  Trouble  shooting 
a  specialty.  Nationwide  service.  Im¬ 
prove  your  printing.  Write,  wire, 
phone.  417  Kolping  Ave.,  Dayton  10, 
Ohio.  Madison  4266. 


Maintenance — Service — Repairs 
SAM.  S.  PUNTOLILLO 
311  Lincoln  Ave.,  Lyndhurst,  N.  J. 
Di.smantling — Moving — Erection 


E.  P.  WALLMAN  AND  COMPANY 
Printing  Machinery 
Bought  and  Sold 
Erecting  and  Rebuilding 
975  North  Church  Street 
Rockford  Illinois 


MACHINERY  and  SUPPLIES 
Composing  Room _ 

PRINTERS  BARGAINS 

“EVERYTHING  FOR 
THE  PRINTER  ■ 

Largest  stock  in  the  country. 

Get  our  prices  before  buying. 

COMPLETE  PLANTS - 

BOUGHT  &  SOLD 

CRAFTSMEN 
MACHINERY  CO. 

57R  .'\tlantir  Are.  Boston,  Mass. 

INTERTYPES 

“C”  Intertypes  512835,  514869 

with  quadding  attachment. 

“0”  Intertype  512835,  with  quad- 
ding  attachment. 

C3SM  57867,  electric  pot. 

LINOTYPES 

Models  5,  8,  14. 

45C  Goss  Mat  Roller 
72D  Goss  Shaver 
NORTHERN  MACHINE  WORKS 
323-29  N.  4th  St..  Philadelphia  6,  Pa.  j 

FOR  SALE  —  REAL  BARGAINS! 
Model  8  Linotypes,  fast  distribution,  I 
3  magazines,  molds,  etc.  $2,500  each. 
PRINTCRAFT  REPRESENTATIVES, 
277  Broadway,  New  York,  N.  Y. 

INTERTYPE,  MODEL  H,  SERIAL 
513385,  3 — 72  channel  mags.,  maga¬ 
zines  changed  front,  A.C.  electric  pot 
and  motor,  Mohr  saw  attached,  and 
8  modern  headletter  fonts,  A-1  me¬ 
chanically.  MATTIA  PRESS,  91  Terry 
St.,  Belleville,  N.  J. 

3  INTERTYPES 
9  LINOTYPES 

NOW  in  use  and  can  be  inspected. 
Available  on  delivery  of  new  Comets. 
Mo.st  have  teletypesefter  keyboards 
and  electric  pots.  .Ml  have  motors. 
Released  about  July  15.  Priced  for 
fast  sale.  Circular  on  request.  Journal, 
East  St.  Louis,  Illinois. 

LINOTYPE  model  18,  Serial  No. 
22607,  2  magazines  and  motor.  In 
operation  daily.  -Vvailable  about  90 
days. 

GIANT  Caster  (Monotype),  yi  h.p. 
AC  motor  and  One  Material  Maker 
(Monotype),  yi  h.p.  AC  motor, 
available  now. 

ALSO  selection  of  molds  for  type 
borders  and  base. 

Address  Knowlton  Parker,  Business 
Manager,  News  Corporation,  St.  Jo¬ 
seph.  Missouri. 

FOR  S.ALE — Vandercook  proof  press 
Model  522  Serial  8314,  60  cycles, 
single  phase,  220  volts.  Two  sets  of 
rubber  rollers,  one  new.  Inquire- 
Treasurer.  The  Hartford  Oourant 
Company,  285  Broad  Street,  Hartford, 
Connecticut. 


Newsprint 


STANDARD  NEWSPRINT.  Rolls  — 
sheets.  All  sizes.  All  types  printing 
papers.  Box  158,  Editor  A  Publisher. 


ONE  of  N.  Y.’s  largest  converters 
offers  newsprint.  S.  B.  Behrens  A  Oo., 
115  Onderdonk  Ave.,  Brooklyn.  Phone 
Evergreen  6-0505. 


NEWSPRINT  AVAILABLE 
BOX  1840 

_ Editor  &  Publisher _ 

CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  June  shipment 
and  continuous  bookings.  Inquiries 
invited.  Canadian  Newsprint  Supply 
Co.,  Alfred  Horn,  18  East  41  Street, 
New  York  N.  Y.  Tel.  ORegon  9-3870. 

NEWSPRINT  WANTED 

ROLLS,  Sheets,  Any  size.  All  type 
Print  Papers.  ALgonqnin  4-8729,  N.Y. 

Photo-Eagmvlng  Equipment 

PHOTO-ENGRAVERS  Plate  Beveler. 
Rebuilt,  $185.  E.  E.  Augustine,  Mar¬ 
shalltown,  Iowa. 

_ Press  Room 

12  HOE  VERTICAL  UNITS 

.SUPER  Production  Presses ;  3  Pairs 
Double  Folders;  4  Drives  and  Control¬ 
lers;  Rubber  Rollers,  21)'.,  inch  Cut¬ 
off.  Complete  stereo.  Will  sell  as  4,  6, 
8,  or  12  unit  press.  Can  be  inspected 
I  in  daily  operation  at  Washington 
(D.  C.)  Times-Herald. 


16-PAGE  HOE  UNIT 

WITH  'A  and  54  page  Folders,  A.C. 
Drive.  Complete  Stereo;  23  9/16  inch 
Cut-off;  end  Feed. 


24-48  PAGE  HOE  UNITS 

THREE  Units;  22^1  inch  cut-off;  A.C. 
Drive;  complete  Stereo  with  Pony 
Autoplatc. 


32-64  PAGE  GOSS 
OCTUPLE 

PERFECT  condition;  A.C.  Drives; 
2154  inch  cut-off;  end  feed;  ideal  for 
Color. 


4  h.p.  AC  motor,  ^QQJJ  MULTI-TYPE 

of  molds  for  type  UNITS 

n  Parker,  Business 

Corporation,  St.  Jo  EITHER  4  or  5  Unit  Press;  A.O. 

Drive;  Steel  Cylinders;  Roller  Bear- 
'  '  ings;  22%  inch  cut-off.  Perfect  condi- 

idercook  proof  press 
al  8314,  60  cycles, 

’o:e“’“new"“  Inquired  BEN  SHULMAN  ASSOCIATES 

Hartford  Oourant  500  Fifth  Avenue 

oad  Street,  Hartford,  New  York  18,  N.  Y. 

Phone;  BRyant  9-1132 

EDITOR  &  PUBLISHER  for  June  23,  1951 


MACHINERY  and  SUPPLIES 


Press  Room 


scon 

$15,000 

COMPLETE 


40  Pages  Associate 
80  Pages  Collect 

ROLLER  BEAR¬ 
ING  PRESS 

Mezzanine  Type 
22^"  Page  Cut  Off 
5  Units  and  2  Folders 
and  Balloon  Former 

STILL  IN  OPERATION 
BUT  AVAILABLE 
IMMEDIATELY 


Complete  with  motor  gener¬ 
ator  set  and  auxiliary  gener¬ 
ator  set 

Push  button  control  stations 
and  panel  boards 

Flexible  color  positions 

Everything  complete  to  op- 


Space  needed 

Price  for  immediate  sale 

$15,000 


MACHINERY  and  SUPPLIES 


Press  Room 


HOE 

tX)UBLE  SEXTUPLE  PRESS 
22%"  Page  Cutoff 
6  Units  &  2  Folders 

2  100  HP  MOTOR  DRIVES 
ALTEHNATINO  CURRENT 
220  VOLTS,  3  PHASE,  60  CYCLES 

Cutler  Hammer  Conveyora 
Substructure  and  Roll  Stands 
Ink  Pumps  and  Auto  Web  Tension 

Sample  papers  and  photographs 
sTsilable 

Publishers  Sales  Representative 

JOHN  GRIFFITHS  CO..  INC. 

11  West  42  Street,  New  York  City  18 
24  PAGE 

SCOTT  SPEED  KING 

PRESS  prints  multiples  of  two  up  to 
20  pages.  Single  east  on  all  pages 
(except  10.  14,  18) 

PRESS  drive  and  stereotype  equip¬ 
ment  with  press,  $7,500. 

CAN  be  seen  in  daily  oper.ation. 
Inquire  E.  L.  Sparks,  Publisher 
Courier-Post,  Hannibal.  Missouri 

PONY  AUTOPLATE  28  9/16*  length 
SOOO  lb.  metal  pot  with  pump 
CURVED  Plate  Rontera 
HOE  Sc  GOSS  Quarter-Page-Folder 
KEMP  Immersion  Gas  Burner 
HOE  Single  Folder  22%'  length 
MANY  Other  Items 

GEORGE  O.  OXFORD 
Boise.  Idaho 

HOE  SEXTUPLE  PRESS  with  double- 
former  high-speed  folder,  23  %"  cut¬ 
off.  Rated  speed  30,000  per  hour  to 
24  pages.  Includes  GE  Motor  Drive 
and  Controls  consisting  of  one  75- 
H.P.  3-phsse  60-cycle  650-Volt  motor 
and  one  6-H.P.  slow  motion  motor  on 
common  base.  Immediate  delivery  or 
90-days  allowed  for  removal  if  re¬ 
quired.  In  good  condition  thronghout. 
Can  be  demonstrated.  Price  $10,000 
as  is  and  where  is.  Write  F.  L.  Ames, 
General  Manager,  The  Bangor  I>aily 
News.  Bangor  Maine. _ 

24  Page  DUPLEX 
TUBULAR  PRIiSS 

John  W.  Griffiths  Co..  Inc. 

11  W.  42  St..  New  York  18,  N.  Y. 

FOR  SALE — 'Four  deck  Goss,  double 
width,  octuple  press  with  motor  drive. 
Standard  22  %*  cut-off  runs  65%" 
rolls  and  fractions.  Double  formers 
and  deliveries  with  conveyors.  Vacuum 
page  casting  box  and  plate  finisher 
for  above  press.  New  equipment  makes 
this  outflt  available.  Address  Box 
1625.  Editor  *  Publisher. _ 

32  PAGE  HOE  2  UNIT 
NEW.SP.4,PBR  Press.  22  %"  cut-off. 
Double  Folders.  Rubber  Rollers.  Jones 
Tensions,  Pony  auto-plate  and  com¬ 
plete  Stereotype  Elquipment.  Can  be 
seen  operating. 

PRINTCRAFT  REPRF.SBNTATIVES 
277  Broadway.  New  York  7.  N.  T. 


MACHINERY  and  SUPPLIES 


Stereotype 


GOOD  VALUES  FOR  SALE 
4,500  LB.  Goss  Melting  fhirnace. 
4-TON  Ensign  Reynolda  Stereo.  Pot. 
2,400  LB.  Hoe  Electrotype  Metal  Fur¬ 
nace. 

HOE  Doable  Molding  Press,  electrical¬ 
ly  heated. 

HOE  Jig  Saw  and  Drill. 

GOSS  45-C  heavy  duty  Dry  Mat 
Roller. 

MODEL  17  and  25  Vandercook  Proof 

WESEL  heavy  duty  Electric  Galley 
Proof  Press. 

HOE  Curved  Casting  Box,  Shaver  Sc 
Plate  Trimmer  for  15*  diam.  plates, 
7/16*  thick. 

■SCOTT  4^iece  Stereo.  Plate  Finish¬ 
ing  outfit  for  15*  diam.  plates,  yi” 
thick. 

HOE  duo-cooled  Casting  Box,  with  Fin¬ 
ishing  Machine  for  HVi"  plates, 
7/16*  thick. 

HOE  Curved  Sc  Flat  Plate  Routers. 
BALERS,  both  hand  and  power. 

NEW  H.ALL  Newspaper  Form  Tables 
&  “Dural”  light-weight  Stereo  Chases. 
THOMAS  W.  HALL  COMPANY.  INC. 
120  West  42nd  St.,  New  York  18,  N.Y. 
(Plant  at  Stamford.  Conn.) 

HOE  Monorail  Saw  &  Trimmers 
HOE  Curved  Router 
HOE  Jig  Saw  and  Drill 
STEREOTYPE  Chases 
GOSS  45-R.  Heavy  Duty  Mat  Roller 
DUPLEX  Heavy  Duty  Mat  Roller 
GOSS  8-rnIuinn  Plat  Casting  Boxes 
KEMP  IMMERSION  Remelt  Furnace 
CURTIS  Saw,  Jig  Saw  and  Drill. 

Ben  Shulman  Associates 

500  Fifth  Avenue.  New  York  18,  N.  Y. 
_ Phone  BRyant  9-1132 _ 

FOR  SALE:  3  Curved  Casting  Boxes 
for  casting  stereo,  plates  3/16*,  with 
vacuum  backs  and  reel  rods,  for  mag¬ 
azine  purposes.  Box  1845,  Editor  & 
Publisher. 

Duplex  Tubular  Standard 
CASTING  BOX 
Perfect  condition  $800 
Rome  Sentinel,  Rome,  N.  Y. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
LINOTYPES  - INTERTTPES 
COMPOSING  ROOM  EQUIPMENT 
APPRAISALS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue 
New  York  18,  N.  Y. 

Phone:  BRyant  9-1182 

GOSS  Presa  tingle  width  (two  itagee 
wide),  13%  inch  printing  diameter, 
21H  inch  ent-off  or  deck  for  eame. 
Give  full  details  and  prioea.  Box  104$, 
Editor  Sc  Pnbliiher. 

WANTED — Six  3-Arm  Reels,  prefer¬ 
ably  for  220  Volt  alternating  current 
oneration;  suitable  for  06-ineh  Web 
W'idth.  State  suitability  for  what  max- 


HELP  WANTED 


AN  EDITOR  AND  PUBLISHEIR 

NEEDS  A  YOUNG  ASSISTANT 

ONE  of  America’s  beat  newspapers 
in  50,000  to  100,000  date. 

Ideal  climate  and  living  eonditioni 

A  grand  opportunity  if  yon  fill  al 
these  requirements: 

35  years  of  age  or  less. 

Tested  executive  ability. 

Excellent  academic  and  editoria 
'  background. 

Talent  to  grasp  and  analyze  prob 
leme  and  offer  affirmative  sola 
tions. 

A  flair  for  promotion  combinet 
with  disciplined  aggressivenesi 
and  vitality. 

Warm  personality  with  type  o 
honest  character  that  is  readil; 
sensed  by  older  members  o 
staff  and  community. 

AN  UNCOMPROMISING  8ENSI 
OF  JOURNALISTIC  INTEG 
RITY. 

Applications  will  be  treated  i> 
strictest  confidence  until  you  giv 
green  light  to  check  your  reference 
which  must  stand  most  rugged  exam 
ination.  Please  include  adequate  de 
tails  in  first  letter.  Box  1749,  Editoi 
Sc  Publisher. 


WANTED  —  Experienced  newspaper 
man  for  position  as  Pnblishers  Assist 
ant  on  good  small  daily  in  south  mid 
die  west.  Must  have  working  knowl 
edge  of  mechanical  departments.  Goo 
salary,  permanent,  future  opportunity 
Publisher  not  in  good  health.  Moderi 
plant  much  new  equipment.  Attractivi 
community.  Box  1708,  Editor  Sc  Pubi 
lisher. 


REAL  OPPORTUNITY  FOR 
AN  EDITOR-MANAGER  1 

(X)UNTY  seat  daily  5.000  offers  op 
portunity  including  profit  sharing  an* 
chance  to  buy  into  paper.  Man  mus 
have  proven  ability.  Middle  Westerns 
preferred.  Must  have  capacity  to  dr 
velop  and  promote  business  as  wet 
as  get  out  bang-up  newspaper.  Ap 
plications  will  be  treated  in  strictes 
confidence  but  at  proper  time  top  re 
erences  must  be  provided.  Box  175! 
Editor  Sc  Publisher. 


YOUNG  ASSISTANT  COMPTROLLEl 

NEWSPAPER  of  over  50,000  circuit 
tion  in  attractive  southeastern  cit 
needs  yonng.  ambitious  assistan 
comptroller.  Yon  must  have  good  acs 
demic  and  accounting  haekgroun 
with  native  talent  in  cost  analyst 
and  office  management  including  crec 
Its,  taxes  and  other  fiscal  operationi 
Personality  and  ability  to  get  alon 
with  others  is  requisite.  This  ^ob  ca 
lead  to  top  because  of  our  retiremes 
program,  thill  detaila  please.  Your  n 
ply  will  he  held  in  strictest  confldenci 
Box  1755,  Editor  Sc  Publisher. 


HELP  WANTED 


Circulation 


I  AGGRESSIVE  circulation  manager 
j  wanted  by  fast  growing  Daily.  Excel- 
j  lent  opportunity  for  man  with  good 
I  circulation  background  who  is  ready 
to  move  up  the  ladder.  Write  giving 
I  ^  details  to  Michael  J.  Brissett*— * 
I  Daily  Times — Gainesville,  Georgia. 


I  SOUTHERN  METROPOLITAN  news- 
i  paper  in  one  of  Nation's  fastest  grow¬ 
ling  areas  invites  applications  for  the 
position  of  classified  advertising  di- 
roctor.  Letters  of  application  should 
include  personal  data,  work  experience 
and  salary  desired.  All  replies  will  be 
.held  confidential.  Box  1804,  Editor  & 
;Publisher. 


lay  Advertfalnt 


^  ^ADVERTISING  salesman  capable  of 
becoming  publisher,  part  owner  of 
'  small  daily  after  working  years  for 
ns  as  advertising  salesman  to  learn 
our  methods  while  we  get  acquainted 
.  .with  your  character  and  ability.  We 
I  'own  chain  of  small  dailies. 

'DO  not  apply  if  yon  want  to  start 

I  at  top.  You  must  be  hard-working 
legman,  make  fast  good  layouts,  and 
good  salesman.  Knowledge  of  news 

I I  advantageous. 

.WRITE  of  telling  snccesses,  special 
‘  I  events,  contracts.  Write  fully  stating 
age,  edncation,  experience  in  fnll,  ret- 
I  erences,  past  salaries,  salary  expected. 
,  .Write  Box  1»61.  Editor  &  Publisher. 


I  TOP 

ADVERTISING  SALESMAN 

I  TO  service  and  sell  retail  aeoonnta. 
The  man  we  are  looking  for  has  the 
experience  and  the  ability  to  do  a  real 
creative  and  selling  job  through  ex¬ 
cellent  copy,  layouts  and  retailing 
I  knowledge. 

iPHIS  is  an  opportunity  to  start  at  a 
-salary  and  bonus  considerably  above 
average  with  the  assurance  that  effort 
and  results  will  be  well  rewarded  by 
a  company  which  publishes  exclusive 
morning  and  evening  combination 
newspapers  with  more  than  100,000 
circulation  in  one  of  the  South's  best 
markets  and  has  the  reputation  of 
being  progressive  and  “going  places" 

■  plus  ideal  working  conditions  and  a 
beautiful  city  in  which  to  live. 

4IR  MAIL  complete  details  including 
I  tge,  education,  all  personal  informa- 
^  :ion,  experience  and  present  salary  to 
'  Box  1753,  Editor  &  Publisher, 


WANTED 

,  .  ADVERTISING  SOLICITOR 

WHO  can  write  ads  in  one  of  the  best 
1  blants  in  Central  West  Virginia — 

?  Morning,  evening  and  Sunday  pa- 
,  )ers.  Population  30,000.  Three  refsr- 
,  cnees  required,  give  full  information 
I '  n  first  letter. 

Vrite  Cecil  B.  Highland,  President  and 
I  I  general  Manager,  CLARKSBURG 
1  PUBLISHING  CO.,  Clarksburg,  W.  Va. 


,1 ,  ADVERTISING  MANAGER 

SASTERN  Evening  newspaper.  $300 
,veekly.  Give  full  details  of  experience. 
Write  Box  1837,  Editor  &  Publisher. 


HELP  WANTED 


Display  Advertising 


AD  MAN  in  early  30's  with  two  to 
five  years  experience  in  handling  re¬ 
tail  display  accounts.  Must  be  good 
salesman  and  copy  writer.  Permanent 
position  on  Vermont's  leading  morn¬ 
ing  paper,  a  paper  of  unquesUoned 
standing  and  stability.  Salary,  incen¬ 
tive  earnings,  retirement  pay  plan, 
vacations,  life  insurance.  Apply  Ad¬ 
vertising  Manager,  Free  Press,  Bur¬ 
lington,  Vermont^ _ 


EXPERIENCED  ADVERTISING 
SALESMAN  wanted:  A  large  mid- 
western  chain  of  newspapers  ha«  an 
opening  on  the  display  staff  of  one 
of  its  properties  in  Kansas.  The  man 
we  want  should  have  the  ability  to 
call  on  any  type  of  accounts  .  .  .  large 
or  small,  and  handle  any  situation. 
The  salary  to  start  is  moderate,  but 
working  conditions  and  opportunity 
are  excellent.  Send  full  details  of 
bsckg-round  and  experience  to  Box 
1654,  Editor  &  Publisher. 


TRADE  PAPER  OPENING 

IP  YOU  are  over  forty  and  under 
fifty-five  years  of  age  and  read^  to 
settle  down  to  the  serious  business 
of  doing  a  consistent  job  of  advertis¬ 
ing  day  in  and  day  out  without  ex¬ 
pecting  to  get  rich  out  of  it,  then  read 
further. 

IF  YOU  can  handle  details,  rough  a 
layout,  write  copy — write  a  sales  let¬ 
ter  that  pulls — have  executive  ability 
to  follow  routine  instructions,  able  to 
not  only  get  along  with  people  but 
have  the  “know  how"  to  get  them  to 
work  with  you  .  .  .  and  want  to  move 
South,  then  write  Airmail  your  back¬ 
ground  and  salary  expected  to  Box 
1830,  Editor  &  Publisher. 


WANTED,  to  fill  a  vacancy  that  we 
expect  in  the  very  near  future,  an  ag¬ 
gressive  promotional  minded  newspa¬ 
per  space  salesman,  capable  of  assum¬ 
ing  major  account  list  in  a  southern 
city  of  over  100,000.  You  must  be 
hard-working,  regular  man  and  make 
fast,  good  layouts,  but  more  important 
than  anything  else  you  must  have 
vision.  Write  fully  stating  age,  ednca¬ 
tion,  experience  in  full,  reference, 
salary  expected.  Box  1815,  Editor  te 

Publisher. _ 

WORKING  Advertising  Manager,  aft¬ 
ernoon  daily,  permanent  position.  East 
Central.  State  all  first  communication. 
Write  Box  1811,  Editor  &  Publisher. 


COPYREADER,  New  England  Daily, 
New  Englander  preferred.  Mutt  be 


•  ^^ASTERN  OREGON'S  greatest  news- 
,  ^aper  has  opening  on  display  ad  staff 

-or  young  man  with  sales,  layout  and 
;opy  ability.  Salary  commensurate 
vith  ability  and  experience.  Excellent 
opportunity  for  promotion.  Write  fuil 
I,letai1s,  Mr.  Turk,  East  Oregonian, 

•  *endleton,  Oregon. 


REPORTER,  male  or  female.  Upper 
tenth  Journalism  grad  preferred. 
Alertness,  versatility,  accuracy  re¬ 
quired.  Excellent  opportunity.  Write 
publisher,  News-Times,  Morehead  City, 
North  Carolina. 


-ASSISTANT  editor  for  wide-awake 
Eastern  gardening  magazine;  journal¬ 
ism  grad  who  can  write  well  and 
THINK:  horticultural  experience  or 
training  desirable;  excellent  advance¬ 
ment.  Box  1812,  Editor  &  Publisher. 


BEGINNING  REPORTER 

SOUND  educational  background.  Tal¬ 
ent  for  newspaper  work  required. 
Start  at  $40.  Advancement  opportuni¬ 
ties  great  on  fast  growing  daily  in 
East.  Give  full  details  of  background. 
Box  1800,  Editor  &  Publisher. 


DBSKMAN ;  capable  handling  tele¬ 
graph.  Submit  qualifications,  salary 
requirement  to  E.  N.  Jacquin,  Manag¬ 
ing  Editor  News-Gazette,  Champaign, 
Illinois. 


FAST  REWRITE  MAN— For  general 
reporting,  evening  and  Sunday,  city 
of  30,000.  Permanent  staff  position. 
Air  Mail  samples,  history  to  Bob 
Paolos,  Idaho  State  Journal,  Pocatello, 
Idaho. 


TELEGRAPH  and  News  Editor,  pre¬ 
ferably  college  graduate.  Most  have 
some  experience  small  daily  field. 
Good  working  conditions,  housing 
available,  small  northern  Illinois  City 
daily.  Man  in  late  twenties  or  early 
thirties  desired.  Write  fully  to  Editor, 
Belvidere  Daily  Republican,  Belvidere, 
Illinois. 


HELP  WANTED 


Editorial 


WIRE-REWRITE 

COMBINATION.  Telegraph  desk  ex¬ 
perience  important.  Daily  over  100,000 
in  East  offers  job  with  good  advance¬ 
ment  potential.  'State  age,  ei^erience, 
salary  required.  Box  1801,  Editor  & 
Publisher. 


MAKEUP  Editor  evening  and  Sunday 
midwest  as  permanent  job  for  fully 
experienced  deskman  on  makeup.  Box 
1659,  Editor  &  Publisher. 


GRADUATE  ASSISTANT  in  Southern 
Journalism  School  interested  in  ad¬ 
vertising  rate  research  for  M.A.  $850 
for  9  months.  Send  academic  back¬ 
ground,  experience,  present  job  or  col¬ 
lege  status,  references.  Box  1701,  Edi¬ 
tor  Sc  Publisher. 


EXPfOUDNOED  Photo  Agency  man 
wanted  for  position  as  Photographer- 
Executive  in  Paris.  Ability  to  spsak 
and  read  French  essential.  Write  giv¬ 
ing  full  background.  Box  1637,  Editor 
Sc  Publisher. 


PromotioD— Public  Relations 


ASSOCIATE  PROFESSOR  of  Public 
Relations.  Qualifications:  at  least  one 
degree,  significant  experience  in  teach¬ 
ing  and  in  Public  Relations,  Also  avail¬ 
able  $1,000  for  graduate  assistant  to 
handle  journalism  writing  labs  and  do 
graduate  study  in  some  other  depart¬ 
ment  than  journalism  or  Public  Rela¬ 
tions.  Qualifications:  degree,  experi¬ 
ence  in  teaching  and  in  journalism. 
Please  do  not  apply  unless  you  quali¬ 
fy  in  all  respects.  Box  1726,  Editor 
&  Publisher. 


journalism  graduate,  daily  experi 
ence,  mid-west  College  publicity, 
August  1st.  Tell  all.  State  salary.  Box 
1843.  Editor  Sc  Publisher.  _ 


PUBLICITY  DIRECTOR  —  immediate 
opening,  excellent  opportunity — handle 
resort  area  outside  of  but  close  to 
U.  S.  Between  30-40  years,  solid  news¬ 
paper  and  publicity  background.  Send 
complete  history,  birthdate,  references 
and  salary  desired.  Box  1838,  Editor 
Sc  Publisher. 


Mechanical 


WANTED 

OPERATORS  and  fioormen,  steady 
employment,  opportunity  for  advance¬ 
ment,  with  Rhode  Island  daily.  Ideal 
working  conditions.  Newspaper  experi¬ 
ence  necessary.  Write  Box  1703,  Edi¬ 
tor  Sc  Publisher. 


WANTED:  Machinist  thoroughly  fa¬ 
miliar  with  Hoe  Metropolitan  Type 
Press.  Must  be  thoroughly  enable  of 
handling  repairs  and  keep  Press  in 
first-class  condition.  Good  wages,  good 
working  conditions.  Open  shop.  Jack- 
son  Daily  News,  Jackson,  Mississlp 


SOUTHERN  DAILY  is  interested  in 
finding  good  man  for  a  good  job.  We 
need  combination  production  and 
mechanical  superintendent,  someone 
ivho  can  manage  efficiently  our  eom- 
oosing  room,  press  and  stereo  depart¬ 
ments,  line  up  the  work  properly  and 
get  us  out  on  time.  Only  capable,  ain- 
cere  men  should  apply.  Send  full  de¬ 
tails  in  first  letter.  Address  Box  1609, 
Editor  Sc  Publisher. 


TUBULAR  PRESSMAN  -  Stereotyper 
to  take  charge  of  10-16  page  Daily 
Press-Stereotype  Department.  $70  for 
40  hours,  5  days.  Sick  leave,  vacation, 
good  town  with  excellent  schools, 
churches  etc.  in  Kansas.  Write  Harry 
B.  Porter,  Reporter,  Independence, 
Kansas. 


INSTRUCTION 


Linotype — ^PrintinK 


Linotype-Intertype  Instruction 
Ohio  Linotype  School 
Logan  18,  Ohio 
Free  Booklet  and  Information 

WRITERS’  SERVICES 
Lhcniry  Agency 

NEWISPAPERMEN’S  AGENOT.  Arti- 
cles.  Books.  Fiction.  Plays  marketed. 
Bertha  Klansner,  130  E.  40  St.,  N.  Y. 


SITUATIONS  WANTED  _ 
Administrative _ _ 

msihem  .SSlliS 

Box  1622,  Editor  a  Publisher. 

oTTPoma  M*rT  Al,  increased 
®  PIPITS  ^  be  _MADE 
MR.  PUaULSHEB: 

tunity  to  increase  TOur  net  annual 


COSU  ind  taies  tWs  should  {? 

you.  Finest  references  from  ^ 

or  one  of  60.000  «>'.  °P«!;f.*®L  “  ob* 

iW  Eil?or“"* 

Pabllsher.  _ 

advertising  wbector 

OR  BUSINESS  manager 
27  TEARS  newspaper  experieime,  wtn 
year  in  present  position,  now  advertis 

active  in  civic  affairs  Inte^ew  a^ 

own  expense.  Box  1817,  Editor  « 
Publisher. _ 

SUCCESSFUL  advertising 
man  seeks  connection  as  Ad¬ 
vertising  Director,  Business 
Manager,  or  part  owner  oi 
a  newspaper.  He  along  with 
Business  Manager  and  Circu¬ 
lation  Director  resigned  dur¬ 
ing  past  year  from  one  ol 
America's  best  known  eve¬ 
ning  and  Sunday  newspapers 
for  good  reasons.  . 

Elmployed  in  advertising 
now  out  prefers  newspaper 
work. 

Best  of  newspaper  or  att- 
vertiser  references.  Box  loia. 
Editor  Sc  Publisher. 


Circulation  _ 


CIRCULATION  MANAGER 
15  YEARS  experience,  all  phasy  of 
Circulation,  Little  Merchant  Plan, 
Dealer  Distribution.  Mot^  Route^ 
Street  and  Stand  Sales.  ^*’°'‘OUglily 
conversant  in  ABO  methods.  Excellent 
record  on  increased  circulation  reve¬ 
nue,  in  highly  competitive  ‘re*-  Age 
36  Married,  Family  Man,  Prefer  East. 
I  am  desirous  of  accepting  your  chw- 
lengingf  offer.  Box  1734,  Editor  &  PuD- 

iither. _ _ _ — 

OIRCULA'nON  MANAGER:  aggres¬ 
sive,  conscientious,  15  experi¬ 

ence,  young,  married,  draft  exempt, 
good  record,  desires  managership  on 
small  to  medium  paper,  ben  refer^c- 
es.  now  employed.  Prefer  South.  Box 
1730.  Editor  Sc  Publisher. _ 

CIRCULA'nON  MANAGER-:-12  years 
experience,  editorial,  advertising,  cir¬ 
culation  departments  of  Eastern  Sun¬ 
day  newspaper,  over  100,000  circula¬ 
tion.  Past  three  years  circulation  man¬ 
ager  of  leading  CCA  trade  magazine 
in  the  Midwest.  Married,  will  relocate 
—Present  earnings  $6,000.  Box  1719, 
Editor  &  Publisher. _ 


CITY  HOME  DELIVERY  SUPER¬ 
VISOR  on  large  metropolitan  daily, 
^eks  opportunity  as  circulation  mnn- 
ager.  Experienced  in  all  phases  of  the 
Little  Merchant  Plan,  promotion,  of¬ 
fice  management,  and  motor  routes. 
Outstanding  record  of  circulation  in¬ 
crease  in  highly  competitive  .area. 
Young,  family  man,  and  draft  exempt. 
Box  1826,  Editor  Sc  Publisher. 


EXPBailENCED  Circulation  Manager 
desires  change  after  August  1st.  Qual¬ 
ified  with  thorough  training  ground 
up.  Seasoned  with  years  of  experience 
Write  Box  1835,  Editor  *  Publisher. 


— — — T— -  EXCLUSIVE  FASHION  features  by 

SERVICES  woman  accredited  with  Parisian  syn- 

—  A _  dicates.  Newest  Paris  creations  ds- 

ry  Agency  scribed  in  popular  American  stylo. 

N’S  AGENCY.  Arti-  Items  furnished  per  your  prefer^e, 
ion.  Plays  marketed,  samples.  Box  1616,  Editor  Sc  Pnb- 
130  E.  40  St.,  N.  Y.  Usher. 

EDITOR  &  PUBLISHER  for  June  23,  1951 


SITUATIONS  WANTED 


Correspondents 


MEXICO  FOR  TEAR  —  Experienced 
newspaperman  wants  correspondent 
berth,  feature  assignments.  Box  1742, 
Editor  &  Publisher. 


WASHINGTON  correspondent  with 
top-tip  sources  can  write  authoritative 
commn  or  straight  news  on  daily, 
weekly  basis  for  your  newspaper. 
Specialty:  Agriculture.  Experienced, 
responsible.  Box  1S42,  Editor  &  Pub¬ 
lisher. 


y  Advcitlsfan 


ADVERTISING  MANAGER 

HAVE  served  as  executive  assistant 
to  advertising  managers  and  publish¬ 
ers  with  one  of  America’s  greatest 
dailies  for  over  25  years.  Thorough 
knowledge  of  national  and  retail  ad¬ 
vertising  promotion,  sales  presenta¬ 
tions,  reports,  research,  statiaties,  etc. 
Willing  to  locate  anywhere  in  l7.  6. 
Box  1604,  Editor  A  Publisher. 


ADVERTISING  MANAGER 
ASSISTANT  PUBLISHER 
BUSINBSS  MANAGER 

RESPONSIBLE  family  man,  37.  Now 
advertising  manager  of  5,500  ABC 
weekly.  Unusually  successful  record 
with  this  paper  showing  big  gains  in 
all  departments.  Thorough  education 
and  experience  in  administration, 
sales,  advertising  and  printing.  Best 
references,  available  in  two  weeks. 
Box  1713,  Editor  A  Publisher. 


AGGRESSIVE  Highly  experienced 
Advertising  director  and  Business 
Manager.  Morning  -  Evening  back¬ 
ground  to  100,000  circulation.  Knows 
A  to  Z  phases  ad  promotion  and  spe¬ 
cial  editions.  Habits  and  health  excel¬ 
lent.  Worth  3125-200  week.  Desires 
immediate  change.  Box  1741,  Editor  A 
Publisher. 


ADVERTISING  MANAGER,  five  years 
experience.  Now  employed.  Desires 
change.  Age  30,  married,  own  car. 
Present  salary  glOO.OO  week.  Box 
1846,  Editor  A  Publisher. 


AGGRESSIVE  AD  MAN  with  real 
ambition  and  10  years  well-rounded 
experience  on  good-sixed  daily  desires 
opportunity  to  utilise  unusual  talent 
in  promotion,  layout  and  selling.  Able 
to  manage  or  organise  National  de¬ 
partment.  Experienced  in  agency  calls 
grass-roots  selling,  copy-writing,  typ 
ing.  Married,  2  children.  Veteran 
Salary  secondary  importance  if  loyal 
conscientious  efforts  assure  good  fu 
ture.  Full  details  on  request.  Box 
1814,  Editor  A  Publisher. 


CITY -SPORTS  Reporter,  1  year  ex¬ 
perience.  Sports  Editor,  daily,  city  of 
70,000.  Features,  makeup,  copy,  head¬ 
lining.  Columbia,  M.A.,  DraH-exempt. 
Single,  Own  Car.  Box  1630,  Editor 
A  Publisher. 


DESK  WORK  on  daily  sought  by  re¬ 
porter,  Dartmouth  AB,  26,  vet.  Prefer 
Rockies,  West  Coast,  Canada  though 
go  anywhere.  Now  in  east.  Box  16M, 
Editor  A  Publisher. 


EDITOR,  versatile,  resourceful,  com¬ 
munity-minded,  seeks  permanent  post 
on  weekly  or  small  daily  in  East.  Box 
1608,  Editor  A  Publisher. 


NEWS  EXEOU'nVE— Young,  aggres¬ 
sive,  widely  experienced.  Oai^ble  edi¬ 
torial  writer,  too.  Outstanding  record. 
Draft  free.  Now  employed.  Box  1603, 
Editor  A  Publisher. 


REPORTER  DESKMAN,  3  years  ex¬ 
perience.  M.  S.  Journalism,  Columbia. 
Single,  27,  Draft-exampt.  Go  any¬ 
where.  Box  1653,  Editor  A  Publisher. 


REPORTER.  Rewrite,  features,  1  % 
years  experience  all  beats.  Single,  24, 
draft-exempt.  B.A.  Journalism.  Box 
1650,  Editor  A  Publisher. 


REPORTER  —  WRITER — EDITOR. 
Now  editorial  assistant  on  New  York 
daily.  Young,  vet,  college  grad,  go 
anywhere.  Box  1611,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


PACIFIC  NORTHWEST 

YOUNG  newsman  experienced  desk, 
features,  speed  gra^ic,  all  beats. 
Box  1605,  Editor  A  Publisher. 


SPORTS  EDITOR 

FOR  3  years  on  25,000  circulation 
paper  seeks  news  editor’s  job  or  more 
responsible  position.  Veteran.  27,  A.B. 
in  Journalism.  Box  1629,  Editor  A 
Publisher. 


ASSISTANT  wire  editor  of  80,000 
Southern  morning  paper  making  97'5 
seeks  bigger  job,  pay.  Wire  service, 
public  relations,  small  daily  editing, 
BS.  journalism,  veteran.  Gulf  Coast 
region  preferred.  Box  1722,  Editor  A 
Publisher. 


COPYREADER  -  EDITCR  —  married, 
35,  12  years  experience  includes  met¬ 
ropolitan  dailies  and  weekly.  Now 
employed.  Prefer  New  York  vicinity. 
Box  1748,  Editor  A  Publisher. 


DESKMAN  REPOR’TER.  Wire  editor 
30,000  d^ily  seeks  demanding,  respon¬ 
sible  job  anywhere.  2  years  dailies, 
^ear  public  relations,  magasine  edit¬ 
ing.  All  beats,  copyreading,  makeup, 
rewrite.  24,  vet,  journalism  grad, 
single.  Box  1716,  Editor  A  Publisher. 


DRAFT  EXEMPT  YOUNG,  MAR¬ 
RIED  veteran.  10  years  all  phases 
Publishing,  Ekliting,  Writing,  Photog¬ 
raphy.  Just  sold  own  weekly  published 
two  years.  Daily  news  editor  before 
that.  Good  on  makeup.  Handle  desk  or 
beat  or  public  relations.  In  West  now. 
Will  travel  for  serious  interview.  Box 
1714,  Editor  A  Publisher. 


EDITOR-WRITER:  3  years  experi¬ 
ence  reporting,  features,  rewrite,  edit¬ 
ing,  photography;  MJt..  Box  1786, 
Editor  A  Publisher. 


EXPERIENCED  reporter,  draft  ex¬ 
empt,  can  handle  press  camera,  desires 

Josition  on  eastern  or  midwestern 
aily.  Box  1728,  Editor  A  Publisher. 


MANAGING,  News,  Telegraph  or 
Makeup  editor.  Metropolitan  or  small 
city.  30  years  experience.  9100  start. 
Box  1737,  Editor  A  Publisher. 


NEWS  EXECUTIVE 

YOUNG,  hard-working  news  editor  on 
award-winning  daily.  Top  producer  of 
local  news,  graphic  pictures,  snappy 
makeup.  Thirteen  years  experience 
small,  metropolitan  dailies;  six  years 
in  present  job.  Knows  mechanical  op¬ 
erations.  Sober,  family  man.  Perma¬ 
nent  position  only.  Prefer  interview. 

Box  1738,  Editor  A  Publisher. 


REPORTER,  4  years  experience  all 
beats,  features,  handle  camera,  write 
weekly  column,  now  employed,  28, 
married,  seeks  advancement.  Box 
1731.  Editor  A  Publisher. 


YOUNG  LADY,  B.S.J.  Magasine,  and 
book  experience  seeks  newspaper  post. 
New  Jersey,  New  York  area.  Box 
1744.  Editor  A  Publisher. 


REWRITE  editor,  proofreader,  inter¬ 
viewer,  B.A.  ’43 — seeks  responsible 
position  combining  skills.  Write  Box 
1711,  Editor  A  Publisher. 


TWO-FISTED,  double  jointed,  ambi¬ 
dextrous  —  What  have  you  t  Three 
rears  reporting  and  copyreading  in 
key  cities.  Will  do  either  for  yon. 
Eastern  dailies,  50,000  or  over,  pre¬ 
ferred.  College  grad,  24,  draft-free. 
Box  1709.  Editor  A  Publisher. 


ABLE,  all-around  newsman,  SJii  years 
metropolitan  daily.  32,  family,  veter¬ 
an.  draft-proof.  Box  1825,  Editor  A 
Publisher. 


ALERT  ANALYTICAL  J-GRAD  de¬ 
sires  desk  or  reporting  job  on  large 
community  daily.  Draft-proof  24  year 
old  veteran,  married,  car.  references. 
Write  Dsn  Buckley,  V.  E.  H.  P.  #47, 
Ann  Arbor,  Michigan. 


SITUATIONS  WANTED 


EXPERIENCED  writer-reporter.  Bril¬ 
liant;  25;  vet;  draft-free.  East.  Box 
1721.  Editor  A  Publisher. _ 


AMBITIOUS  sports  editor  3  years 
daily  experience  all  phases.  College 
grad,  draft  exempt,  married,  relocate. 
Box  1832,  Editor  A  Publisher. _ 


A  TRIED,  and  proven  good  newsman, 
young  draft  free  wants  permanent 
promising  place  in  newspaper,  radio 
or  allied  fields.  Anywhere.  Box  1833, 
Editor  A  Publisher.  _ 


AVAILABLE  due  folding  Star- Times: 
capable  man,  28,  seven  years  report¬ 
ing,  rewrite,  editing,  layout.  Married, 
college,  draft  free.  East,  midwest.  Have 
handled  wires.  Box  1844,  Editor  A 
Publisher.  _ 


DRAFT-PROOF  VET,  26  B.A.  in  Eng¬ 
lish.,  M.A.  in  Journalism,  Phi  Beta 
Kappa,  desires  reportorial  work  on 
eastern  daily.  Box  1823,  Editor  A 
Publisher.  _ 


EXPERIENCED  editorial  writer,  spe¬ 
cialist  taxation  and  legislation,  can 
add  desk  and  features,  available  Sep¬ 
tember  1.  Box  1841,  Editor  A  Pub¬ 
lisher. 


EXPEIBIBNCED  newsman  wants 
sports,  wire,  news  job  with  daily  or 
radio.  BA,  29,  Veteran,  Family  man. 
Box  1828.  Editor  A  Publisher. 


FEATURE  -  WRITER  -  COLUMNIST, 
seeks  position  writing  feature  stories; 
column  of  comment  and  friendly  gos¬ 
sip.  Published  work:  books;  short  fic¬ 
tion;  poems;  feature  stories.  Prefer 
Michigan  or  Oklahoma,  Box  1827, 
Editor  A  Publisher. 


FREE-LANCE  writer  and  journalist, 
with  a  knowledge  of  languages,  de¬ 
sires  job.  Can  operate  teletype.  Young, 
married,  college  grad,  draft  exempt. 
Will  go  anywhere.  Box  1819,  Editor  A 
Publisher. 


MAN  34,  thoroughly  experienced  re¬ 
porting,  editing,  layout,  public  rela¬ 
tions,  veteran,  married,  draft  exempt, 
desires  position  with  future.  Box  1821, 
Editor  A  Publisher. 


NEWSMAN,  experienced  as  reporter 
and  deskman  large  and  small  dailies, 
capable  editorial  writer,  wants  chance 
to  edit  small  p.m.  daily.  Now  makeup 
editor.  Married.  Draft-exempt.  Best 
references.  Box  1831,  Editor  A  Pub¬ 
lisher. 


RACING  EDITOR,  writer,  handicap- 
per;  make-up.  Full  or  part-time.  Box 
1850,  Editor  A  Publisher. 


REPORTER.  REWRITE,  DESK  MAN, 
with  upstate  daily  desires  larger  city 
to  work  in.  20  years  all  beats,  veter¬ 
an,  draft  free,  healthy,  temperate. 
Native  New  York  City.  Good  back¬ 
ground.  Ready  short  notice.  Please 
state  salary.  Box  1818,  Editor  A  Pub¬ 
lisher. 


REPORTER.  Young.  All  beats.  Edit¬ 
ing,  Layout  experience.  Can  write 
heads,  features,  columns.  N.Y.  College 
background.  Will  travel  anywhere. 
References.  Box  1849,  Editor  A  Pub¬ 
lisher. 


ST.  LOUIS  STAR-TIMES  died,  but 
this  staffer  isn’t  fading  away.  Seeks 
newspaper,  allied  field  opening.  Single, 
31,  B.A.,  all-around  experience.  Rob¬ 
ert  DeVore,  1333  South  7th  St.,  Terre 
Hante.  Indiana. 


SPORTS  EDITOR — Employed  sports 
writer  on  leading  paper  wants  to  ’’re¬ 
tire”  as  sports  editor  in  lively  sports- 
minded  community.  Columnist;  knows, 
writes  all  sports.  Married,  family  man. 
Bnx  1820.  Editor  A  Publisher. 


SPORTSWRITER.  Experienced,  New 
York  college  background.  Handle  fea¬ 
tures,  makeup,  copy,  column,  all  beats. 
Put  bounce  into  small  town  paper. 
Anywhere.  References.  Box  1806,  Edi¬ 
tor  A  Publisher. 


TOP  feature- writer  wants  better  posi¬ 
tion.  Draft-exempt  veteran,  Missouri 
U.  Journalism  grad,  28,  family.  By¬ 
lines  appear  regularly  in  paper  of 
300,000  circulation.  Also  free  lances 
and  is  member  of  Missouri  Writers’ 
Guild.  Box  1816.  Editor  A  Publisher. 


SITUATIONS  WANTED 


EXPERIENCED  newsman,  3  years  on 
daily,  28,  vet,  college  grad,  M.3.  seeks 
any  editorial  job  with  advancement. 
Box  1805,  Editor  A  Publisher. _ 


YOUNG  MAN,  alert,  versatile,  accu- 
rate;  college  graduate  *51  wants  hard 
work  in  all  phases  of  journalism  on 
small  daily  or  weekly.  New  Jersey  or 
Long  Island  preferred.  Box  1839,  Edi¬ 
tor  A  Publisher. _ 


YOUNG  MAN,  30,  A.B.  Liberal  Arts. 
Vet,  wants  writing  job  on  small  or 
big  town  paper.  Will  go  anywhere. 


big  town  paper.  Will  go  anywhere. 
Experienced ;  college  publications, 
other.  Box  1807,  Editor  A  Publisher. 


young  woman  journalist  with  ex¬ 
perience  on  college  daily— -not  afraid 
of  hard  work — seeking  career — desires 
job  on  small  town  daily.  Box  1851, 
Editor  A  Publisher. 


EXPERIENCED  News  Photogra^er 
seeks  Oregon,  Washington  spot.  Box 
1606,  Editor  A  Publisner. 


Box  1631,  Editor  A  Publisher. 


NEWiS  photographer,  draft  exempt, 
28,  married,  10  years’  photo  experi¬ 
ence,  Fairchild  Scanagraver  operator 
interested  in  small  daily  anywhere. 
Box  1822.  Editor  A  Publisher. _ 


PHOTOGRAPHER,  syndicate  and 
daily  experience.  Family  man,  draft 
exempt.  Presently  employed  on  daily. 
Box  1836,  Ehlitor  A  Publisher. 


LABOR  EDITOR,  Washington,  out¬ 
standing  in  field,  wants  to  join  top¬ 
flight  public  relations  firm.  Now  earn¬ 
ing  910,000,  needs  912,000.  W,ll 
switch  for  truly  worthwhile  opportu¬ 
nity  only.  Box  1834,  Editor  A  Pub¬ 
lisher.  _ 


SEASONED  public  relations  man,  now 
employed,  would  like  change  to  indus¬ 
trial  relations  in  major  industry. 
Ideally  equipped.  Two  college  degrees 
in  Journalism  and  Psychology  from 
accredited  Universities.  Fifteen  years 
experience  on  metropolitan  newspa¬ 
pers,  plus  ten  years  public  relations 
on  nothing  but  blue  chip  jobs.  Can  do 
radio  and  TV  scripts,  edit  House 
Organ  or  Magasine;  handle  employe 
relations  and  write  newspaper  releas¬ 
es  that  will  be  used.  Accustomed  to 
dealing  with  press,  radio  and  public 
at  high  level.  Wide  contacts  in  Wash¬ 
ington.  New  York  and  Southeastern 
U.  S.  Veteran,  draft  exempt.  Ideal  per¬ 
sonality  for  handling  a  problem  that 
requires  tact.  Much  executive  experi¬ 
ence.  including  work  with  veterans. 
Box  1824,  Editor  A  Publisher. 


FOREMAN  Press-stereo  operation. 
Proven  record  of  aceompliahment. 
With  top-notch  references.  Box  1529, 
Editor  A  Publisher. _ 


MBOHANIOAL  SUPERINTENDENT 
PRODUCTION  MANAGER 
DESIRES  change,  thoroughly  qualified. 
High  production  record.  Best  of  ref¬ 
erences,  twenty  years  newspaper  experi¬ 
ence.  Now  employed  as  Mechanical 
Superintendent.  Replies  held  in  strict¬ 
est  confidence.  Address  Box  1657,  Edi¬ 
tor  A  Publisher. 


NEWSPAPER  PRODUCTION  man. 
Superintendent,  Foreman.  Experienced 
all  departments  including  pressroom. 
Capable  machinist.  Teletype  sod  wire 
transmission.  Union  or  open  shop, 
10.000  circulation  or  over.  Have  re¬ 
signed  effective  July  1.  Ail  correspond¬ 
ence  eonfldential.  Write  Box  1619, 
Editor  A  Publisher. 


TELE’TYPESETER  SPECIALIST 
COMPLE’TE  development  of  diyart- 
ment  including  mechanical  and  admin¬ 
istrative  phases.  Extensive  experi¬ 
ence,  excellent  references.  College 
background.  Not  interested  In  minor 
or  temporary  expedient  installations. 
Reply  in  eonfidence.  Box  1626,  Editor 


■  §■■  ■■  ^  ^  vide  a  valuable  background  for 

3IIOD  I  Cl  IK  CIT  TnirXV  this  specialized  group  as  weir 

w  ■  ■  ■■■  Wright  Bryan,  editor  of  the 

Atlanta  Journal,  reports  he  reads 

By  Robert  U.  Brown  p- 

*  “I  do  find  this  material  useful  in 

Some  pe<^le  call  it  “institution-  publicatioas)  which  is  used  fre-  the  viewfwint  of  firms 

al  advertising.”  Others  refer  to  it  quently  in  preparing  stories  about  3"“  institutions  which  use  this 
as  “public  service  advertising.”  We  iron  mining  and  transportation.  method  of  presenting  their  case. 


By  Robert  U.  Brown 


prefer  “public  relations  advertis- 


iron  mining  and  transportation.  method  of  presenting  their  case. 

“The  most  recent  example  I  can  occasions  I  have  wnN 

give  you  of  a  specific  use  made  pattiphlete  or  other  publi- 


Fortune  started  the  controversy  of  an  E&P  ad  was  the  American  offer^  in  the»  ads  and 

rolling  last  September  with  an  ar-  Iron  and  Steel  Institute  ad  on  page  have  f<mnd  them  helpful  for  edi- 
ticle  stating  $100,000,000  will  be  47  of  the  March  3  issue.  We  background  purposes  and 

spent  this  year  on  “Free  Enter-  wrote  for  the  booklet  offered  in  f^>t  our  refere^  department, 
prise”  advertising  “and  it  is  not  the  ad  and  found  that  it  contained  ,.  managing 

worth  a  damn.”  Jack  Smock  of  an  excellent  color  diagram  of  a  of  fh.®  Merald 

Foote,  Cone  &  Belding  answered  process  for  extracting  iron  from  'r/ftHwe,  writes:  1  do  regularly 
the  argument  quite  effectively  taconite.  We  are  planning  to  re-  the  pumic  relations  ads  which 

pointing  to  the  Union  Oil  Com-  produce  the  diagram  in  our  Sun-  u  i  ^  often 

pany  campaign  on  the  West  Coast,  day  rotogravure  magazine.”  hnd  them  helpful  in  supplying 

among  others,  and  the  thorough  John  R.  Herbert,  managing  background  information, 
and  high  readership  of  those  ads.  editor  of  the  Quincy  (Mass.)  ♦  *  * 

Recently  the  Harvard  Business  Patriot  Ledger,  says:  “I  read  the  Alfred  G.  Hill,  editor  and 
Review  carried  an  article  by  an  public  relations  advertisements  in  publisher  of  the  Chester  (Pa.) 
opinion  research  expert  of  Stand-  E&P  just  as  1  do  in  the  New  York  Times,  reports:  “I  scan  the  public 
ard  Oil  of  N.  J.  in  which  he  stated  Times  and  I  find  this  sort  of  thing  relations  ads  in  E&P  and  read 
institutional  advertising  has  little  of  considerable  interest.  those  that  occasionally  attract  my 

effect  in  changing  public  opinion.  “I  have  not  made  use  of  this  interest.”  He  cited  a  Bethlehem 
The  Grev  Advertisine  Acencv.  material  for  news  items  or  edi-  Steel  ad  “because  of  the  current 


opinion  research  expert  of  Stand-  E&P  just  as  1  do  in  the  New  York 
ard  Oil  of  N.  J.  in  which  he  stated  Times  and  I  find  this  sort  of  thing 
I,  institutional  advertising  has  little  of  considerable  interest, 
effect  in  changing  public  opinion.  “I  have  not  made  use  of  this 
The  Grey  Advertising  Agency,  material  for  news  items  or  edi- 


Inc.,  of  New  York  has  taken  up  torial  comment  so  much  as  simply  development  of  the  steel  industry 
li  both  those  cudgels  and  has  been  supplying  background.  In  other  along  the  Delaware  River;”  a 
“hurling  lances  at  institutional  ad-  words,  as  I  read  along  I  feel  that  Shell  ad  because  of  his  interest  in 
vertising”  in  its  semi-monthly  pub-  I  am  filing  away  much  of  this  the  oil  industry;  and  the  Institute 
lication  Grey  Matter.  Grey’s  con-  material  in  my  mind,  possibly  for  of  Life  Insurance  advertising  “be- 
tention  is  that  “advertisers  need  future  guidance  in  handling  news,  cause  the  message  in  a  recent  E&P 
more  consumer  demand,  more  but  primarily  with  the  idea  of  furnishes  an  exceedingly  signifi- 
consumer  preference.  .  .  .  Surely  being  well  informed  on  particular  cant  summary  of  how  to  combat 
it  is  obvious  that  institutional  ad-  controversial  issues.”  inflation.” 

vertising  does  not  and  cannot  Coleman  A.  Harwell,  vice-  “Seriously,  there  isn’t  a  doubt  in 


j  I ,  create  brand  demand  and  brand  president  and  editor  of  the  Nash- 

preference.”  ville  Tennessean,  writes  that  he  in  E&P  are  amazingly  effective  in 

We  offer  a  single  disclaimer  to  has  found  “a  large  percentage  of  reaching  editorial  desks.  Your  de- 
this  assertion:  “When  A&P  was  the  news  executives  of  the  Ten-  yelopment  of  this  type  of  advertis- 
waging  its  institutional  advertising  nessean  follow  closely  the  public  ing  is  distinctly  sound.” 
fight  against  the  government  last  relations  ads  appearing  in  E&P.  E.  Lansing  Ray,  publisher  of 
year,  sales  in  A&P  stores  in-  The  industrial  ads  generally  have  the  St.  Louis  Globe-Democrat, 
I  creased  perceptibly.  a  definite  news  slant.  The  angle  says:  “Yes,  I  read  the  public  re- 

Without  getting  into  a  “battle  may  not  suggest  a  page  one  story,  lations  ads  as  I  do  most  of  the 
of  definitions,”  we  wish  to  address  or  any  story  for  that  matter,  but  advertising  in  E&P.  I  have  always 
ourselves  to  the  institutional  and/or  they  nearly  always  contain  a  mes-  been  a  firm  believer  in  public  re- 
i  public  relations  advertising  that  sage  as  to  how  something  is  being  lations  advertising  in  all  types  of 
i|  appears  in  the  columns  of  E&P.  done  better  by  some  company  or  media.” 


inflation.” 

“Seriously,  there  isn’t  a  doubt  in 
my  mind  the  public  relations  ads 


We  offer  a  single  disclaimer  to  has  found  “a  large  percentage  of 
this  assertion:  “When  A&P  was  the  news  executives  of  the  Ten- 


relations  ads  appearing  in  E&P.  E.  Lansing  Ray,  publisher  of 
The  industrial  ads  generally  have  the  St.  Louis  Globe-Democrat, 
a  definite  news  slant.  The  angle  says:  “Yes,  I  read  the  public  re- 


We  know  more  about  its  effective-  industry.  That  is  the  stuff  very  Virgil  Pinkley,  editor  and  pub- 
!  ness  and  usefulness.  often  of  which  news  is  made.”  lisher  of  the  Los  Angeles  Mirror, 

;  E&P  carries  quite  a  bit  of  p.  r.  ♦  ♦  ♦  queried  his  m.  e.  who  said  he 

i  advertising.  In  an  attempt  to  find  Charles  J.  Lewin,  editor  and  didn’t  read  them,  then  his  assistant 
'  out  how  our  readers  felt  about  it  general  manager  of  the  New  Bed-  m.  e.  who  said  he  scanned  them 
we  queried  several  dozen  top  edi-  ford  (Mass.)  Standard  -  Times,  and  “undoubtedly  I  absorb  some 
tors  of  newspapers  around  the  states:  “Institutional  advertising  of  their  information  as  general 
country.  We  received  more  than  in  E&P  has  been  of  great  help  to  background.”  Then  Mr.  Pinkley 
\  60  replies  almost  all  of  them  us  on  many  occasions.  It  not  only  added: 

t  favorably  disposed  to  such  adver-  furnishes  background  material  for  “Personally,  I  read  the  public 
tising.  There  were  only  a  few  ex-  our  editorials  and,  in  some  in-  relations  advertising  appearing  in 
t  ceptions.  stances,  news  handling,  but  it  also  E&P  very  carefully  just  as  I  do 

We’d  like  to  give  you  a  picture  gives  us  ideas  for  editorials.”  He  almost  every  line  of  your  fine 
j  of  how  editors  feel  about  p.  r.  mentioned  specifically  ads  of  publication.  First,  1  go  through 
J  advertising  in  E&P.  Standard  Oil  Company  and  In-  the  publication  quickly  at  my  desk 

I  *  *  *  stitute  of  Life  Insurance  which  and  then  I  take  E&P  home  at 

r  Gideon  Seymour,  vicepresident  provided  background  and  ideas  night  or  over  a  weekend  for  a 
and  executive  editor  of  the  Minne-  for  editorials.  A  Glenn  Martin  ad  more  thorough  reading.” 


furnishes  background  material  for  “Personally,  I  read  the  public 
our  editorials  and,  in  some  in-  relations  advertising  appearing  in 
stances,  news  handling,  but  it  also  E&P  very  carefully  just  as  I  do 


j  of  how  editors  feel  about  p.  r. 
\  advertising  in  E&P. 


and  executive  editor  of  the  Minne-  for  editorials.  A  Glenn  Martin  a 
■lapolis  Star  and  Tribune,  had  this  was  cited  for  news  background. 
i  to  say:  Roger  Connolly,  managing  e< 


as  cited  for  news  background.  V.  M.  Newton,  Jr.,  managing 
Roger  Connolly,  managing  ed-  editor  of  the  Tampa  Morning 
or  of  the  New  Haven  (Conn.)  Tribune,  finds  the  p.  r.  ads  in  E&P 


'  “Yes,  1  usually  read  the  public  itor  of  the  New  Haven  (Conn.)  Tribune,  finds  the  p.  r.  ads  in  E&P 
)  relations  ads  in  E&P  and  I  do  Register,  says:  “I  read  E&P  from  “extremely  helpful  to  me  in  reach- 

1  find  them  useful  in  supplying  back-  cover  to  cover,  so  naturally  I  give  ing  an  understanding  of  industry’s 

!  ground  for  news  stories  and  edi-  attention  to  its  advertising.  I  be-  problems.  They  have  been  par- 

i  torials.  lieve  the  big  industries  and  corp<^  ticularly  valuable  in  that  they  have 

i  “I’m  sure  that  several  of  our  rations  are  fortunate  in  having  this  strengthened  my  own  personal 

^editors  and  writers  keep  files  of  medium  in  which  to  reach  the  feeling  that  now  is  the  time  for 

some  such  ads  for  reference.  The  news  and  editorial  minds  of  the  all  of  us  who  believe  in  the  rights 
^Tribune  city  desk,  for  instance,  country.  If  they  tell  their  story  of  the  individual  and  free  enter- 

I  jhas  a  file  of  steel  and  railroad  fully  and  objectively,  they  can  do  prise  to  give  our  all  in  their  de- 

industry  ads  from  E&P  (and  other  themselves  a  lot  of  good  and  pro-  fense.  I  read  every  one  of  the 


E&P  CALENDAR 

June  24-26 — Newspaper  Ad¬ 
vertising  Executives  Assn.,  sum¬ 
mer  conference.  Cosmopolitan 
Hotel,  Denver,  Colo. 

June  24-28 — Assn,  of  News¬ 
paper  Classified  Advertising 
Managers,  31st  annual  conven¬ 
tion,  Mount  Roy  .1  Hotel,  Mont¬ 
real. 

June  25-29 — American  News¬ 
paper  Guild,  annual  convention. 
Hotel  Roosevelt,  Pittsburgh,  Pa. 

June  27-30  —  Theta  Sigma 
Phi,  19th  annual  convention. 
Hotel  Muehlebach,  Kansas 
City,  Mo. 

July  7-13— International  Ad¬ 
vertising  Conference,  Central 
Hall,  Westminster,  London, 
England. 

July  11  — Reuters  Centennial, 
London,  England. 

July  14 — PNPA  weekly  re¬ 
gional  meeting.  Potato  City  Ho¬ 
tel,  Coudcrsport,  Pa. 

July  16 — Central  Pennsylva¬ 
nia  PNPA  daily  regional  meet¬ 
ing,  Bedford  Springs  Hotel, 
Bedford.  Pa. 


p.  r.  ads  in  E&P  for  the  above 
reason.” 

Stanley  P.  B.arnett,  managing 
editor  of  the  Cleveland  Plain 
Dealer,  says  he  reads  “some  of 
the  better  ads,  as  1  try  to  go  over 
each  week  E&P  pretty  thoroughly. 
So  far  we  haven’t  found  these  ads 
useful  for  news  items  or  editorial 
comment.  .  .  .  However,  I  do 
believe  you  are  doing  a  real  serv¬ 
ice  to  the  newspapers  in  providing 
this  medium  for  a  better  under¬ 
standing  of  industry’s  problems.” 

Wallace  Odell,  vice-president 
of  the  Westchester  County  Pub¬ 
lishers,  Inc.,  is  “a  strong  believer 
in  institutional  or  public  relations 
advertising.”  He  thinks  Big  Busi¬ 
ness  has  failed  in  presenting  its 
side  to  the  public.  “For  the  life 
of  me,  I  don’t  see  why  Big  Busi¬ 
ness  should  not  tell  its  story  52 
weeks  in  the  year.  It  would  be 
the  best  investment  it  could  make. 

“Personally,  1  am  interested  in 
this  type  of  advertising  and  many 
times  some  one  line  or  item  may 
suggest  an  idea  for  an  editorial.” 
*  *  * 

There  you  have  it.  This  is  only 
a  sampling  of  the  letters  this  cor¬ 
respondent  received. 

If  editors,  managing  editors  and 
publishers  read  public  relations 
advertising  in  the  columns  of 
E&P,  we  feel  sure  newspaper  read¬ 
ers  do  likewise  when  they  see  such 
copy  in  their  local  newspapers. 
Newspapermen  are  smart  enough 
to  acknowledge  that  if  they  read 
it  they  probably  assimilate  some 
part  of  the  message  or  informa¬ 
tion.  Readership  surveys  show 
that  p.  r.  ads  in  newspapers  are 
read  by  many — but  no  amount  of 
research  technique  can  discover 
how  much  of  the  ad  is  retained 
in  the  reader’s  memory  despite 
their  contentions  that  it  was  inef¬ 
fective. 
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McClatchy  Newspapers 

National  Representatives  . . .  O'MARA  &  ORMSBEE,  INC. 

Sew  York  •  Lot  Angeiet  •  Detroit  •  Chitsf^o  •  Sen  Frandteo 


Are  you  getting  a  clean  sweep  in  Gili- 
fornia?  Far  from  it — if  you  fail  to  cover 
its  inland  market,  the  Vdley  of  the  Bees. 
Without  it,  you  miss  nearly  $2  Vi  billion 
of  California’s  buying  power  .  .  .  nearly 
$2  billion  of  its  retail  sales.* 

Be  sure,  then,  that  you  do  a  thorough 
job  in  the  Valley.  Be  sure  you  use  the  solid 
local  papers  that  independent  Valley 
people  naturally  prefer.  They  are  The 
Sacramento  Bee,  'Tbe  Modesto  Bee  and 
The  Fresno  Bee.  Together,  they  cover 
the  Valley  as  does  no  other  newspaper 
combination. 

Remember,  too,  that  in  research  service 
those  three  McClatchy  papers  rank  with 
the  nation’s  best.  Rolling  off  the  presses 
right  now  is  the  19^1  Consumer  Analysis 
of  buying  habits  and  brand  preferences 
in  the  Sacramento,  Modesto  and  Fresno 
markets. 

'Sales  Management’s  1951  Copyrighted  Survey 


BEi  .  fHE  MODESTO  BEE  .  THE  FRESNO  BEE 


like  California  without  the 

BILLION 
DOLLAR 
VALLEY 
OF  THE 
BEES 


i 


BUT  THIS  view  shows  the  recrf  B  Poso^T^^ 
Capital  Gty  of  Hse  Fabt^)os  Southwest  1|^^g 
business  center  of  ^  largest  Trode  Territory^ 
in  d»e\Jv”S.% . .  poptdofson  300,000f 


THIS  VIEW  shows  an  B  Pasc^ 
ihai  occupies  a  smalt  spot  on  the 
map  of  Western  Texas.  Hs  ofiwal 
poptrf«rtioBisl3«/)03.^  ,  5  ^ 


El  Paso  is  a  ^l2  Billion  dollar  market  where 


.  .  .  42'  c  of  the  nation’s  copper 
($230,000,000  worth)  is  mined 

.  .  .  25^  (  of  the  nation’s  copper  is 
produced  in  one  of  the  world’s  greatest 
copper  refineries 

.  .  .  $2,500,000  worth  of  oil  comes  daily 
from  the  great  Permian  Basin  of  West 
Texas  and  New  Mexico 
.  .  .  cattle  is  a  $100,000,000  industry 


.  .  .  $80,000,000  in  cotton  is  produced  annu¬ 
ally  (with  4  times  the  national  yield  per  acre) 

.  .  .  1  BILLION  cubic  feet  of  natural  gas  is 
produced  daily  (supplying  West  Texas,  New 
Mexico,  Arizona,  and  California  with  the 
equivalent  of  20  Hoover  Dams  in  low-cost 
heat,  energy,  and  power) 

.  .  .  $62,000,000  in  trade  with  Mexico 
is  centered. 


in  two  separate  newspapers  that  cover  El  Paso 
Passkey  to  the  Fabulous  Southwest. 


IB  Ipaw  (Times 


Kfpn’fM’ntifi 
Nationally  hy  (Irnrral 
Advt'rtiHinfi  Di-imrtmt’nt, 
Scrip[)H-HoH<arfi 
NfU'HiM/MTH,  anil 
Texan  Daily  l‘renH  Leaffue. 


El  Paso  Herald -Post 


AN  INDEPENDENT  NEWSPAPER 
MORNIN6  AND  SUNDAY 


A  SCRIPPS-HOWARD  NEWSPAPER 
EVENIN6 
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